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Increases  In  Circulation  Prices  Bring 
Revenue  Gains  To  Newspapers 

Moderate  Loss  of  Readers  ]  Felt  in  Some  Cases  for  Short  Time,  but 
Revenues  Rise — Present  Conditions  Favorable 


At  least  60  newspaper  publishers  By  Kt  >KK> 

in  the  United  States  and  Canada  ,  „  ,  .  i  ,  i 

have  advanced  their  circulation  rates  handled  by  newsdealers  and  car 


By  ROBERT  S.  MANN 


Offsetting  the  loss  in  Sunday  circu- 


..  Cl  lation,  the  Oregonian  has  gained  ap- 

Xeither  the  Times,  News,  nor  Star  has  lf»  rpni  in  rlniiv  ,-irrn- 


dvanced  their  circulation  rates  namnea  ny  newsuea.ers  ana  car-  Aeitner  tne  times,  Aews,  nor  :5iar  nas  proximately  10  per  cent  in  daily  circu- 

form  or  another  within  the  last  '‘lers,  one-third  of  the  increase  was  increased  its  mail  or  home  circulation  ^^‘^ched  110,000  now,  ac- 


*  -  .  •  .L  •  r  cording  to  Mr.  Frey.  This  inav  be  at- 

Simultaneous  increase  in  the  price  ot  reduction  in  the  week-dav 


the  Dallas  orbing  News  and  Dallas  the  Swiday  Oregonmn  and  Sunday  Ore-  ^5  ^ 


in  one  lorm  or  anotner  witnm  tne  lasi  7  ^  s.  lation,  having  reached  11U,UUI}  now,  ac- 

two  years,  a  survey  by  Editor  &  Pub-  aa^ed  to  their  margin.  prices.  •  u  *  *  cording  to  Mr.  Frey.  This  mav  be  at- 

USHER  this  week  showed.  The  num-  ..  circulation  manager  of  Simultaneous  increase  in  the  price  ot  reduction  in  the  week-dav 

ber  may  be  considerably  beyond  that,  ‘he  Dallas  Mormng  News  ^nd  Dallas  Swiday  Oregonmn  zml  Sunday'  Ore-  price  from  65  cents  to  45  cents  a  month, 
but  these  are  definitely  known,  on  the  {?»rnai  reported  that  last  year  they  gon  Jourmu  from  a  to  10  cents  Oct.  1  Oregonian  daily  on  the  same 

basis  of  material  already  published  in  discontinued  their  annual  subscription  1934,  and  advance  in  the  home-delivered  °  s  the  Journal,  'also  to  recent 

this  paper  or  on  the  basis  of  reports  bargain  rate  on  90  per  cpt  of  the  vol-  rate  for  daily  and  Sunday  papers  from  changes  in  Oregonian  make-up. 

from  circulation  authorities  in  various  ‘'me  of  mail  subscriptions,  and  the  75  cents  to  So  cents  a  month,  brought 

parts  of  the  country.  If  other  news-  Dallas  Journal  increased  its  street  sale  material  increase  in  revenues  to  both  (^lich.)  Enquirer-News  in  increasing 


parts  of  the  country.  If  other  news-  i^aiias  journal  mcreasea  its  street  saie 
papers  have  taken  similar  action,  Edi-  in^'ce  from  _  cents  to  3  cents.  These 
TOR  it  Tublisher  would  be  glad  to  mcrcases  have  not  resulted  in  loss  of 


Dallas  Journal  increased  its  street  sale  material  increase  in  revenues  to  both 
price  from  2  cents  to  3  cents.  These  despite  a  decline  in  Sunday  circulations. 


receive  notice  to  that  effect.  volume  but  nave  increased  revenue,  he 

Advances  in  the  price  of  single  copies  ^aid.  R.  M.  Buchanan,  advertising 
from  2  cents  to  3  cents,  or  for  Sunday  director,  said  there  had  been  no  notice- 


despite  a  decline  in  Sunday  circulations,  subscribers  served  h>’ 

Both  reported  a  decr^se  of  approxi-  50  (,5  cents  a 


issues  from  5  to  10  cents,  account  for  effect  on  advertising  linage. 


volume  but  have  increased  revenue,  he  mately  20  per  cent  in  Sunday  circula-  as  reported  in  last  week’s  Edi- 

said.  R.  M.  Buchanan,  advertising  t'on  from  the  last  reported  figures  of  g.  publisher,  brought  a  slight  loss 
director,  said  there  had  been  no  notice-  169,000  for  the  Sunday  Oregonian  and  •  ,bat  nart  of  the  rirrnlatinn  Imt 


131,700  for  the  Sunday  Journal.  As  the 


in  that  part  of  the  circulation,  but  an 
increase  in  revenue,  according  to  George 


a  large  part  of  the  increases.  Other  The  /«(/ia/ia/-o/iT  Times,  which  in-  reading  public  has  become  adjusted  to  Schmid,  circulation  manager.  He 

papers  have  made  increases  in  weekly  creased  its  strret  sale  price  from  2  cents  the  new  price,  the  trend  has  been  back  termed  the  move  “very  successful” 

rates  by  carrier,  putting  the  price  up  to  3  cents  on  Feb.  11,  stated  that  it  had  toward  higher  figures.  Advertising 

to  15  or  18  cents  for  six  week-  taken  a  temporary  loss  on  street  sales  linage  has  not  been  affected. 


'I'lie  Cliicann  Herald  and  Examiner, 


to  15  or  18  cents  lor  six  week-  ifKe..  a  lemporary  loss  on  suc«  sa.es  image  nas  not  ueeu  a.jeceu.  W.  R.  Hearst’s  morning  newspaper,  re¬ 

day  issues.  Still  others  have  lifted  since  that  time  but  had  picked  up  on  Both  Michael  J.  Frey,  circuHtion  .h.ced  its  retail  price  from  three  to  two 
their  mail  rates.  Not  infrequently  the  liome  circulation.  C.  \\  Bevinger,  cir-  manager  of  the  Oregonian,  and  Davis  j,!  February,  1934.  and  reports  an 

rival  publishers  of  a  city  have  an-  culation  manager,,  said  he  estimated  at  H.  Smith,  circulation  manager  of  the  average  increase  of  5().(X)0  for  the  vear. 
nounced  tlieir  circulation  rate  increases  least  $18,000  additional  revenue  annually  Journal,  expressed  complete  satisfaction  -pbis  increase  is  attributed  largely  to 


simultaneously.  from  the  increase  in  street  sales  price,  with  the  results  obtained  by  the  advance 

Reports  from  newspapers  that  have  Bpt''  fl'e  Indianapolis  Star  and  the  In-  in  the  Sunday  price,  which  brings  Port- 

TMorted  to  these  stens*  indicate  that  dianapolis  News  have  had  3  cent  street  land  papers  in  line  with  those  in  other 

the  effect  has  commonly  been  to  cause  sale  prices  for  a  number  of  years,  metropolitan  areas, 

moderate  reductions  in  circulations,  - 

Srlost‘?atos.  ''MaV'S'  th="”ws!  THESE  INCREASED  CIRCULATION  RATES 

papers  have  taken  the  occasion  to  add  - ^ 


•’  -au  It  ’  *  Ua  ■  5  u  o  T  'ri'is  increase  is  attributed  largely  to 

with  the  results  obtained  by  the  advance  ^be  price  reduction.  Editor  &  Publisher 
in  the  Sunday  price,  which  brings  Port- 


In  Toronto,  three  of  the  four  dailies 
have  increased  circulation  prices  during 
past  two  years,  some  as  much  as  50 
cents  a  hundred  wdiolesale. 

The  Toronto  Daily  Star  increased  its 
mail  rate  from  $5  to  $6  a  year,  and 


editorial  features,  which  has  helped  in  ITOLLOWING  is  a  partial  list  of  Memphis  Commercial  Apfeal  dnil  Memphis  circulation  has  gone  up  ten  to 

minimizing  the  circulation  losses.  newspapers  that  have  made  increases  t«elvp  thnncanH  sin.-..  th«.n  tho 


♦Ur^4.  r rcss-^ ctmitor rrom  lu  to  ia  cents  a  wecK  ,  i  — V  * 

newspapers  that  have  made  increases  days);  l^th  now  charge  5  cents  for  twelv'e  thousand  since  then.  The  whole- 


In  the  opinion  of  circulation  experts  of  one  sort  or  another  in  their  cir-  single  copy.  Commercial  Appeal  charges  lO  sale  rate  outside  of  Toronto  was 
consulted  by  this  paper,  the  present  culation  prices  in  the  last  two  years.  Sunday;  20  cents  a  week,  daily  and  changed  late  in  1933  from  $1.30  a  hun- 

offers  not  only  an  incentive  to  action,  Some  of  these  are  taken  from  files  of  ^'^^ipaso  (Tex.)  Times:  .Sunday  price  from  dred  to  prices  ranging  from  $1.70  to  $2 
in  the  form  of  higher  newspaper  costs  Editor  &  Publisher;  others  are  now  5  to  10  cents,  weekly  rate  remaining  at  is  on  circulation  estimated  at  60,000,  pro- 
which  have  in  many  cases  made  in-  reported  by  the  heads  of  circulation  cents  daily  and  Sunday.  Single  copies  3  dyeing  an  increased  revenue  upward  of 
leased  circulation  revenue  imperative;  managers’  associations  .  ""fnkianapolis  Times:  Raised  street  sale  price  5,000  per  year. 

but  also  an  opportunity  in  the  form  ^  "I"*®’  'saving  home  delivery  price  un-  In  the  morning  paper  field,  prices  also 

of  a  rising  circulation  tide  all  over  the  Lm  so  to  65  cen?s  a  month.  ^  "‘’eZL  D.iN  Mesvs-  Raised  nrice  of  i'lc-eased  from  $1.30  to  as  high  as  $1.80 

country.  Figures  already  published  here  Porthnd  Oregonian  ;srxd  Portland  Oregon  SaturdTissufm  5  cwk  aS  ^  a  hundred.  Although  this  makes  for 

have  shown  how  newspaper  circulations,  /onma/.  Raised  Sunday  price  from,  s  to  lO  magazine.  substantial  increase  in  revenue,  neither 

?£ned‘’'SardSrgeneiX'"  ’  the  Globe  nor  the  Mail  w,d  Empire 

turned  upward  quite  generally.  Greenfield  (Mass.)  Recorder-Gazette:  From 


Greenfield  (Mass.)  Recorder-Gazette:  From  would  give  the  actual  figures. 


This  sweep  upward  has  lessened  the  2  to  3  cents  per  copy,  home-delivered. 


Toronto  Evening  Telegram 


.  .  copy  Bome-aeiiverea.  from  2  to  3  cents.  1  he  Toronto  Evening  Telegram 

force  of  advertisers’  demands  for  cir-  ^j'Z^ial  &  nZT-kerald.  and"&"of cL  whole.ale  rate  within  a  300-mile  radius 

culation  guarantees,  and  lower  adver-  Mansfield  (O.)  News-Journal.  f rom'^  2  cent"  to  3  cLts  ains'e has  been  unchanged  several  years,  re- 

tising  rates.  In  some  cases  newspaper  Springfield  (O.)  News  and  Sun;  From  2  Pg^  Huron  (Mich.)  Times-Herald:  From  maiiiing  at  $1.30  a  hundred  and  selling 
circulations  have  risen  to  a  pojntwhwe  sanZTiy  iO.y^R/iister  and  Star-Journal.  ^  wholesale 

mcreased  advertising  rates  might  s^n  Seattle  Star:  Country  mail  subscriptions  iea„TltemTrLneTsnn^^^  of  other  papers  have  increased 

be  expected.  In  such  cases  a  publisher  from  $2  to  $4  a  year.  10  cents.  prices  of  the  paper  to  consumers  have 

may  find  it  expedient  to  stabilize  his  RockvtUe  Centre  {L.  1.)  Nassau  Daily  Re-  Portland  (Me.)  Telegram:  Sunday  price  gone  up  to  3  cents  a  Copy.  “There  is 
circulation  at  T  increased  price  to  cJn\s  ^Jr^k^  •  From  is  to  20  in  circulation  with  new" 

Traders  rather  than  to  drive  hard  for  days) ;  mail  rate  from  $7  to  $9  a  year.  cents  a  week,  daily  and  Sunday.  Virginian-  Print  the  price  it  is  today,  even  though 


Norfolk  Virginian-Pilot:  From  IS  to  20 
cents  a  week,  daily  and  Sunday.  Virginian- 


Still  higher  circulations  with  the  expeC-  Charleston  (S.  C.)  News  at^  Courier:  VWot  and  Norfolk  Ledger-DUpatch  both  chane  wholesale  rate  is  unchanged  from 
tation  that  the  adverEsers  may  be  re-  C.tre»%«d  T.m«l*Mail  ^  C-  W.  Knowle.s.  Telegram  cir- 


quired  to  foot  the  bill. 

Here  are  reports  gathered  by  Editor 
&  Publisher  to  show  how  the  move¬ 
ment  has  worked  out  in  some  cities. 


rate  from  $7  to  $9  a  year. 


Alabama  newspapers  (all  but  few  in  state) :  evening  and  Sunday. 


St.  Paul  Dispatch  and  Pioneer-Press :  From  .  I  1  .  .  V 

to  8S  cents  a  month  by  carrier,  morning,  culation  manager.  Stated. 


Theodore  Edson,  president  of  the 


signed  agreement  setting  minimum  rates  for  St.  Paul  News:  From  45  to  50  cents  a  v>„.  Ynrk  Statp  rir.-iilatinn  \Ianairpr<; 
mail  siihscrintinns  at  S4  dailv.  ss.so  da  v  O' Jtate  Yirtuiation  Managers 


mail  .subscriptions  at  $4  daily,  $5.50  daily  month,  evening  and  Sunday. 

and  Sunday  for  cities  over  40,000  popula.  Duluth  News-Tribune:  Delivery  price  from 


In  St.  Louis,  where  the  three  news-  tion;  $3.50  daily,  and  $5  daily  and  Sunday,  15  to  20  cents  a  week,  daily  and  Sunday 
p^ptVS:^lobe-DemOCrat,  Post-Dispatch  and  Dallas  Times-Herald:  . 


.Association  and  circulation  manager 
of  the  Rockville  Centre  (L.  I.)  Nas- 


-_j  C-.  -r-  _  ,  -  •  uanoi  jonmut  dim  i  cruiu .  t,aaie :  Single  copies  trom  z  to  a  cents, 

and  6 for- Ttmcj— announced  increases  street  price  from  2  to  3  cents.  Dol/ar  Morning  PaWr  (Tex  )  Dinner  Horn. ■  After  45  years 


Newark  (N.  J.)  News  and  .\ewark  Star-  salt  Daily  Review,  cited  the  experience 
Eagle Single  co^pies  from  2  to  _3  cents.  r  .bp  fepview  and  nf  thp  1  vnhrnnh 


from  2  cents  to  3  cents  a  copy  at  the 
beginning  of  the  year,  closely  followed 
by  the  East  St.  Louis  (Ill.)  Journal, 


,\  (tor  and  Dallas  Journal  discontinued  annual  as  free  paper,  replaced  by  Paris  Evening 


bargain  rate  on  mail  subscriptions. 

.Attleboro  (Mass.)  Sun:  Increased  delivery 


price  to  14  cents  a  week,  wholesale  price  rate 


.\'cws,  with  paid  circulation. 
Raleigh  (N.  C.)  News  and 


of  the  Review  and  of  the  Lynbrook 
(L.  I.)  Nassau  Daily  Star,  which  is 
under  the  same  ownership.  These  six- 


the  circulation  loss  was  said  to  have  remaining  unchanged  at  8  cents,  so  that  Irayi  day 
been  negligible.  The  beginning  of  the  received  2  cents  additional.  rier 


to’^$^7"vea"r‘!  daiirand  Sum  f y  P^P«''s  their  circulation  rates 

;  $6  to  $7.  daily  only;  $9  to  $10.40  car-  from  12  to  18  Cents  a  week  in  .April, 


Haupt„5„;  Trial  JmmrfiSiyJfK;  Se  ,  LS 

pnee  increase  made  it  impossible  to  tell  a  week. 

just  what  the  effect  of  the  latter  alone  Oklahoma  City  Oklahoma  News:  Single 

might  have  been,  according  to  one  cir-  '"P''*  fTi"  -  *0  ^  cents;  by  carrier,  from 

_ _  rr-,  T  •  •  10  to  12  cents  a  week.  Carriers  received 

culation  manager.  The  St.  Louis  price  half  of  increase. 

to  newspaper  boys  was  advanced  from  Oklahoma  aty  Daily  Oklahoman  and  Okla- 
$1.37j4  a  hundred  to  $2.10  a  hundred,  City  Times;  From  10  to  12  cents  a 


received  2  cents  additional.  rier  delivery.  1933,  despite  the  fact  that  the  nation- 

.1  LS  tff  “I 

a  week.  Lincoln  (Neb.)  Star.  brought  business  tO  its  lowest  point  Of 

Oklahoma  City  Oklahoma  News:  Single  St.  Joseph  (\Io.)  Gazette  and  News  Press,  the  depression — and  despite  also  the 

copies  from  2  to  3  cents;  by  carrier,  from  Toronto  Star,  Toronto  Globe  and  Toronto  fact  that  newspapers  from  a  larger 

10  to  12  cents  a  week.  Carriers  received  Mail  and  Empire.  bv  wpcp  nffprpH  at  17  rents 

half  of  increase.  Galt  (Ont.)  Reporter:  Increased  delivery  near  py  were  Ottered  at  1/  Cents 

Oklahoma  City  Daily  Oklahoman  and  Okla-  rates.  a  week,  including  Sunday  ISSUe.  At 


oivincr  tVip  on  week,  evening  only;  15  to  18  cents,  evening  creased  delivery  rates. 

?  J®  J  ?  boys  a  margin  of  90  wnts  a  Sunday,  or  morning  and  Sunday;  20  to  Stratford  (Ont.)  Beacon-Herald :  Increased 

Hundred  instead  of  oZyi  cents.  On  pa-  25  cents,  13  issues  a  week.  delivery  rates. 


les.  a  week,  including  Sunday  issue.  At 

IVindsor  (Ont.)  Border  Cities  Star:  In-  the  same  time  the  mail  rate  was  raised 

Stratford  Y6nt.T^^eacon-He  Increased  ^  , 

livery  rates.  For  the  first  two  or  three  weeks, 


6 


Editor  &  Publisher  for  March  23,  1935 


Mr.  Edson  said,  circulation  dropped 
off,  reaching  a  low  point  about  15  to 
18  per  cent  below  where  it  had  been. 
Circulation  revenue,  however,  at  $2  a 
hundred  instead  of  $1.17  a  hundred, 
showed  a  considerable  increase. 

\o  apology  was  made  in  announcing 
the  increased  price.  Instead,  according 
to  Mr.  Edson,  editorial  features  were 
added  and  a  smarter  newspaper  issued. 
A  steady  circulation  gain  set  in  after 
the  first  few  weeks,  and  within  a  year, 
he  estimated,  half  the  losses  had  been 
made  up.  At  present,  he  said,  circula¬ 
tions  are  within  about  2  per  cent  of 
the  old  levels. 

“Everybody  told  us  that  .\pril,  1933, 
was  a  tough  time  to  take  this  step,” 
said  Mr.  Edson.  “Events  have  prov^ 
they  were  wrong.  If  we  could  raise 
our  rates  successfully  at  the  very 
worst  time  possible,  others  ought  to 
be  able  to  do  it  now,  when  conditions 
are  so  much  better  for  maintaining 
circulations. 

“Newspaper  circulations  ought  to 
show  a  profit,  not  a  loss.  My  own 
impression  is  that  no  newspaper  in 
the  United  States  ought  to  charge  less 
than  3  cents  a  copy.  On  the  West 
Coast  and  in  Texas  many  newspapers 
get  5  cents  for  week-day  copies.” 

While  too  sketchy  to  prove  anything 
statistically,  a  hasty  sampling  of  cur¬ 
rent  single-copy  prices  throws  interest¬ 
ing  light  on  newspaper  policy  in  this 
regard.  Out  of  113  newspapers  in 
twelve  well-scattered  states,  29,  or  about 
one-fourth,  were  found  to  be  charging 
2  cents;  47,  or  about  two-fifths,  were 
charging  3  cents,  and  37,  or  one-third, 
were  charging  5  cents. 

In  making  this  tabulation  the  bound 
volumes  of  A.B.C.  reports  for  the  six 
months  ending  Sept.  30,  1934,  were 
opened  at  random  and  ten  consecutive 
newspaper  reports  examined :  then  an¬ 
other  state  was  chosen  and  the  process 
repeated.  In  a  few  instances  fewer 
than  ten  reports  were  given  for  a  state, 
in  which  case  all  the  .\.B.C.  dailies 
in  the  state  were  taken.  Both  big  and 
little  cities  w’ere  covered,  undoubtedly 
including  some  where  single-copy  sales 
are  inconsequential.  But  here  are  the 
figures  by  states  for  what  they  are 
worth : 

California:  2  cents,  two;  3  cents,  five;  5 
cents,  three. 

Florida:  S  cents,  ten  papers. 

Massachusetts:  2  cents,  nine;  3  cents,  one. 

New  York;  3  cents,  ten. 

Ohio:  2  cents,  five;  3  cents,  five. 

Oregon:  2  cents,  two;  3  cents,  three;  5 
cents,  five. 

Pennsylvania:  2  cents,  six;  3  cents,  four. 

South  Carolina:  5  cents,  seven. 

South  Dakota;  3  cents,  one;  5  cents,  five. 

Texas:  2  cents,  one;  3  cents,  two;  5  cents, 
seven. 

Virginia:  2  cents,  three;  3  cents,  seven. 

Wisconsin:  2  cents,  one;  3  cents,  nine. 

Frank  S.  Newell  of  the  Toledo  Blade, 
president  of  the  International  Circula¬ 
tion  Managers  .Association,  pointed  out 
to  Editor  &  Publisher  that  increased 
charges  to  readers  offer  the  “only 
source  of  increased  revenue  apparent 
at  the  present  time.” 

“For  several  years,”  said  Mr.  Newell, 
“I  have  encouraged  increases  in  cir¬ 
culation  rates,  and  it  seems  that  with 
the  present  increase  in  newspaper  pro¬ 
duction  costs,  and  the  possibilities  of 
additional  increases  in  the  future,  the 
newspapers  must  recognize  this  fact, 
and  secure  more  revenue  by  increasing 
the  selling  price  of  their  papers.” 

Jesse  B.  Birks,  of  the  Decatur  (Ill.) 
Herald  &  Re^dezi’,  retiring  president 
of  the  Central  States  Circulation  Man¬ 
agers  Association,  analyzed  the  situation 
thus : 

“It  is  my  observation  that  many  mid¬ 
west  publishers  are  satisfied  with  their 
circulation  totals  of  last  fall.  The 
natural  increase  due  to  better  business 
and  rural  conditions  has  pushed  these 
totals  well  above  advertiser  guarantees. 
This  offers  a  definite  opportunity  to 
raise  circulation  rates  and  to  make  cir¬ 
culation  departments  produce  more  reve¬ 
nue.  If  stops  occur  they  will  be  and 
have  been  offset  by  natural  gains.  The 
public  attitude  is  good;  thev  realize 
that  prices  should  be  raised.  The  pres¬ 
ent  trend  is  to  raise  mail  rates  that 
have  been  lowered  during  the  past  few 
years.” 

J.  L.  Barksdale,  Jr.,  of  the  Miami 
(Fla.)  Herald,  president  of  the  South¬ 


ern  Circulation  Managers  -Association, 
presented  a  similar  view. 

"The  trend  of  circulation  rates  in 
my  opinion  is  definitely  upward,”  he 
told  Editor  &  Publisher.  "With  de¬ 
creased  linage  and  increased  cost  of 
white  paper  during  the  depression  years, 
publishers  have  demanded  more  revenue 
from  their  circulation  departments. 
Most  high-priced  methods  of  obtaining 
circulation  have  been  abandoned. 

"Wholesale  rates  have  increased  over 
wide  areas.  The  retail  rate  has  fol¬ 
lowed  suit  in  some  instances.  Pub¬ 
lishers  are  asking:  Why  shouldn’t  the 
subscriber  pay  more  of  the  cost  of 
assembling  a  newspaper  ? 

"Most  circulation  men  agree  that 
present  rates  are  too  low  but  hesitate 
to  raise  prices,  fearing  losses  in  circu¬ 
lation.  The  few  publications  which 
have  raised  retail  rates  are  showing  the 


C.  C.  Cavell,  of  the  Stratford  (Ont.) 
Beacon-Herald,  president  of  the  On- 
tario-Quebec  Circulation  Managers  As¬ 
sociation,  reported  that  at  the  last  meet¬ 
ing  of  his  association,  with  a  large  num- 
l)er  of  publishers  in  attendance,  a  reso¬ 
lution  was  passed  favoring  increases  in 
both  mail  and  delivery  rates.  The  ef¬ 
fect,  he  predicted,  would  be  obvious 
within  a  few  months.  He  listed  several 
Canadian  papers,  including  his  own, 
which  are  included  in  the  accompanying 
list.  “The  trend  is  for  higher  rates 
generally,”  he  wired.  “Do  not  antici¬ 
pate  any  difficulty  in  getting  higher 
rates  without  loss  of  circulation.” 

O.  E.  Jerner,  Lincoln  (Neb.)  Star, 
president  of  the  Midwest  Circulation 
Managers  Association,  likewise  report¬ 
ed:  “The  prevailing  tendency  is  a 
trend  to  higher  rates,  and  sentiments 
expressed  by  members  as  a  whole  in¬ 
dicate  a  constant  revision  upward.” 

Y.  L.  T.  Cooper.  Charleston  (S.  C.) 
Post,  Xeu’s  and  Courier,  president  of 
the  Carolinas  Circulation  Managers  As¬ 
sociation,  stated  that  the  Charleston 
News  &  Courier  had  suffered  no  loss 
in  circulation  in  increasing  the  Sunday 
j.rice  from  5  cents  to  10  cents.  The 
,'lsheznlle  (N.  C.)  Citizen  &  Times,  he 
said,  showed  an  increase  of  seven  hun¬ 
dred  despite  an  increase  in  mail  rates 
last  .April  from  $7  to  ^  a  year.  He 
added  that  rates  prevailing  in  North 
and  South  Carolina  are  already  higher 
than  in  bordering  states,  and  that  while 
most  circulation  managers  in  both  Caro¬ 
linas  consider  circulation  rates  too  low 
they  feel  it  will  be  impracticable  to  in¬ 
crease  rates  at  present. 

Karl  F.  Hall,  Boston  Herald  Trav¬ 
eler.  former  president  of  the  New  Eng¬ 
land  Circulation  Managers  .Association, 
offered  the  personal  opinion  that  “news¬ 
papers  will  have  to  raise  their  rate  to 
at  least  3  cents  a  copy  weekdays,  and 
plan  for  a  15-cent  Sunday  price,  to  offset 
increased  newspaper  costs.” 

His  successor  as  president  of  the  New 
England  Circulation  Managers  Associa¬ 
tion,  Harold  H.  Sloan,  Worcester 
(Afass.)  Eveninq  Post,  however,  saw 
little  hope  of  immediate  advances.  He 
said:  Do  not  believe  papers  generally 
in  New  England  can  raise  prices  unless 
it  is  uniform  and  all  do  it  at  once. 
Competition  of  metropolitan  and  near¬ 
by  cities  and  towns  with  so  many  papers 


EDITOR  &  PUBLISHER 
CALENDAR 

March  29-30 — Canadian  Weekly 
Newspapers  Assn.,  Ontario,  Que¬ 
bec  Division,  annual  convention. 
Royal  York  Hotel,  Toronto,  Ont 

April  3-4 — Ohio  Circulation 
Managers'  .Assn.,  spring  meeting. 
New  Secor  Hotel,  Toledo. 

April  5 — Northeast  Missouri 
Press  Assn.,  convention,  Hanni 
hal.  Mo. 

April  5-6 — Interstate  Advertis' 
ing  Managers'  Assn.,  spring  meet 
ing,  Bethlehem,  Pa. 

April  6 — Allied  Daily  News 
paper  of  Washington,  quarterly 
meeting,  Benjamin  Franklin  Ho 
tel,  Seattle. 

April  11-12 — American  Associ 
ation  of  Advertising  Agencies, 
eighteenth  annual  meeting.  White 
Sulphur  Springs,  Va. 

.April  12-13  —  Southwestern 
Journalism  Congress,  annual  ses¬ 
sion,  Louisiana  State  University, 
Baton  Rouge,  La. 

April  16-17 — New  York  State 
Circulation  Managers’  Assn., 
spring  meeting,  TenEyck  Hotel, 
Albany,  N.  Y. 

April  18-20 — American  Society 
of  Newspaper  Editors,  annual 
meeting,  Washington,  D.  C. 

April  22 — Associated  Press,  an¬ 
nual  meeting,  Waldorf-Astoria 
Hotel,  New  York. 

April  23-26 — American  News¬ 
paper  Publishers  Assn.,  annual 
meeting,  Waldorf-Astoria  Hotel, 
New  York. 

-April  26-27 — South  Texas  Press 
Assn.,  annual  convention,  St. 
Anthony  Hotel,  San  Antonio. 

April  29-May  4 — Journalism 
Week,  University  of  Missouri, 
Columbia. 


NEYLAN’S  COMMITTEE 
LOSES  2  MEMBERS 


Hudson  and  Sewall  Say  They  Had 
Permitted  Use  of  Names  Under 
“Misapprehension” — Sewall 
Against  Fight  Methods 


(Sfccial  to  Editor  &  Publisher) 

K.yxs.vs  City,  Mo..  March  19 — Both 
the  Missouri  and  Kansas  members  of 
the  Neylan  Committee  of  25  seeking 
proxies  for  the  annual  Associated  Press 
meeting  withdrew  from  the  committee 
this  week. 

Ben  S.  Hudson,  publisher  of  the  Fre- 
donia  (Kan.)  Herald,  and  W.  J.  Sew¬ 
all,  publisher  of  the  Carthage  (Mo.) 
Press,  said  they  had  permitt^  the  use 
of  their  names  as  members  of  the  Xey- 
lan  committee  under  a  “misapprehen¬ 
sion”  as  to  its  program. 

In  a  telegram  to  Oscar  S'.  Stauffer, 
Chairman  of  the  Kansas  Associated 
Press,  Mr.  Hudson  said  he  had  "no  de¬ 
sire  to  disrupt  the  harmonious  condi¬ 
tion”  in  the  Associated  Press  “in  Kan¬ 
sas  or  elsewhere.” 

Mr.  Sewall,  himself  chairman  of  the 
Missouri  .A.  P.  group,  wrote  letters  to 
other  members  in  the  state  in  which  he 
said:  “I  do  not  approve  the  fight  in 
the  way  it  has  developed  and  is  being 
carried  on.” 

He  explained  he  had  consented  to  be¬ 
ing  placed  on  the  committee  in  response 
to  a  plea  that  the  committee  was  desired 
for  proposing  an  issue  for  consideration 
on  its  merits  and  that  subsequent  de¬ 
velopments  indicated  such  was  not  the 
case.  Mr.  Sewall  added  that  his  proxy 
would  not  be  delivered  to  the  Neylan 
committee. 


m  so  small  an  area  precludes  the  suc¬ 
cess  of  an  increase  in  subscription  prices 
unless  all  go  together.” 

Murray  E.  Clark,  Yakima  (Wash.) 
Republic-Herald,  president  of  the  Pa¬ 
cific  Northwest  Circulation  Managers 
Association,  made  the  point  that  “Ad¬ 
vertisers  would  respect  circulation  for 
revenue."  In  view  of  increased  over¬ 
head  costs,  he  expressed  belief  that  cir¬ 
culation  rates  must  be  increased. 

Glenn  L.  Cox,  Dayton  Daily  Nezes, 
president  of  the  Ohio  Circulation  Man¬ 
agers  Association,  was  another  who  saw 
advertising  suport  for  the  tendency  to¬ 
ward  higher  subscription  rates.  “I  be¬ 
lieve  this  trend  will  continue,”  he 
stated.  “It  should  also  have  a  beneficial 
effect  on  advertising,  since  reader  inter¬ 
est  is  the  basis  of  advertising  value,  and 
higher  circulation  rates  would  demon¬ 
strate  a  greater  reader  interest.” 

George  B.  Moffett,  Milzvaukee  Sen¬ 
tinel,  president  of  the  Central  States 
Circulation  Managers  Association,  said 
that  at  the  recent  convention  of  that 
association  discussion  showed  the  cir¬ 
culation  managers  were  almost  unani¬ 
mously  in  sympathy  with  increased  cir¬ 
culation  rates,  “especially  in  classifica¬ 
tions  where  circulation  is  least  profita¬ 
ble,  especially  mail  subscription  and 
motor  delivery  rates.” 


(By  telegraph  to  Editor  &  Publisher) 

San  Fran'cisco,  March  20 — At  the 
office  of  John  Francis  Neylan  here  to¬ 
day  it  was  stated  that  no  resignations 
from  the  committee  had  been  received 


P.R.B,  Gets  Big  Response 
from  Listeners  on  News 


Summarization  of  the  Press-Radio 
Bureau’s  fan  mail,  solicited  March  1 
on  the  bureau’s  first  anniversary,  reveals 
that  1,748  responses  were  received  up 
to  March  18,  only  15  of  which  con¬ 
tained  adverse  criticism.  Since  March 
18  several  hundred  more  answers  have 
been  received,  but  have  not  been  tabu¬ 
lated. 

Of  the  total  tabulated,  315  were  let¬ 
ters  and  1,433  postcards:  of  these,  971 
came  from  cities  and  775  from  rural 
districts.  The  National  Broadcasting 
Company  and  its  affiliated  stations  con¬ 
tributed  1,577  pieces  of  the  mail,  and 
the  Columbia  Broadcasting  System  162 
pieces. 

The  regional  distribution  was  as  fol¬ 
lows:  New  York  City,  124;  Middle 
Atlantic  states  outside  of  New  A’ork 
City,  570;  New  England  states,  205; 
Southern  states,  383 ;  Midwestern  states, 
423 ;  Mountain  states.  2(t ;  Pacific  Coast 
states,  1 ;  Canada,  1 1 ;  Foreign,  4. 
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WORTEN  SUCCEEDS  MOORE 

W.  VV.  Worten,  formerly  assistant 
advertising  manager  of  the  Memphis 
Press-Scimitar,  has  been  named  adver¬ 
tising  manager,  succeeding  C.  A.  Moore 
who  was  transferred  to  the  El  Paso 
Herald-Post,  as  business  manager. 
Pierre  D.  Martineau,  was  promoted  to 
assistant  advertising  manager.  Boswell 
Hale  has  been  named  city  circulation 
manager  succeeding  Fred  Gordon. 


HARRIMAN  AIDS  NEWSMEN 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  18— 
Once  the  object  of  suspicion  as  favor¬ 
ing  “censorship  of  the  press,”  the  NRA 
has  shown  a  change  of  attitude  of  re¬ 
cent  date.  Administrative  Officer  of  the 
NRA,  William  A.  Harriman,  having 
become  the  “most  available”  govern¬ 
ment  official  to  the  press.  Harriman 
has  inaugurated  a  series  of  daily  press 
conferences,  supplanting  his  former  ar¬ 
rangement  of  three  conferences  a  week. 
When  first  in  office  Harriman  saw  the 
press  but  once  a  week. 


Editor  &  Publisher  for  March  23,  1  935 
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SENATORS  DISCUSS  FUTURE  OF  CODE 

Extension  of  NR  A  for  Newspapers  After  June  15  Hinges  on  Interpretation  of  Whether  Industry  Is 

Interstate  or  Intrastate — Richberg  Silent  on  Question 


WASHINGTON,  U.  C.  March  21 
— VVtiether  publication  of  news¬ 
papers  will  be  considered  a  proper  sub¬ 
ject  lor  NKA  jurisdiction  in  tlie  future 
seemed  likely  this  week  to  depend  tor  its 
answer  upon  whetner  that  business  may 
be  classeu  as  truly  interstate  in  char¬ 
acter. 

me  statement  by  Donald  Richberg 
before  a  Senate  committee  consu.ering 
the  future  of  A  KA  that  the  recovery  aci 
sttouiu  be  conhned  to  interstate  oj^ra- 
tioiis,  has  enlivened  interest  m  the  Capi¬ 
tal.  ^enators  and  Congressmen  who 
have  had  experience  both  m  the  publish¬ 
ing  held  and  in  the  writing  ot  recovery 
legislation  were  not  m  accord  on  tne 
subject,  and  some  of  them,  notably  Sen¬ 
ator  Carter  Giass  of  Virginia,  were  ar¬ 
ticulate  in  making  their  views  known. 
Interstate  or  not.  Senator  Glass,  who 
publishes  two  daily  newspapers  and  has 
been  active  in  journalism  for  helf  a  cen¬ 
tury,  declared :  "I  wouldn’t  fly  that  bird 
of  prey  (.the  Blue  Eagle)  at  my  mast¬ 
head  !' 

.\11  sources  of  information  in  the  Na¬ 
tional  Recovery  Administration  were  si- 
.ciiced,  insofar  as  discussion  of  the  news¬ 
paper  code  is  concerned,  on  order  of 
.\dniiiiistrator  Officer  W  .  Harriman. 
Not  only  did  he  direct  his  subordinates 
to  refrain  from  discus>ing  the  subject, 
but  also  he  refused  comment.  Mean¬ 
while,  Richberg,  officially  detadicd  from 
XRA  to  direct  the  National  Emergency 
Council,  continued  to  be  the  recognized 
spokesman  of  the  reco\ery  administra¬ 
tion  and  of  the  White  House. 

Published  reports,  to  the  effect  that 
he  had  gone  to  the  Capitol  with  a  sug¬ 
gestion  for  junking  a  large  number  of 
service  codes  and  tliose  covering  indus¬ 
tries  whose  operations  are  wholly  inter¬ 
state,  caused  Richberg  to  rush  into  print 
with  a  denial  and  an  explanatory  state¬ 
ment. 


By  JAMES  J.  BUTLER 

Washington  Correspondent,  Editor  &  Publisher 


Solon  late  this  week  in  Washington : 

"Congrtss  never  intended  that  the 
newspaiier  iitib.isliing  business  sh  uld 
come  under  the  NR.\.  It  was  the  news- 
IsajKT  publishers  tliemselves,  headed  by 
Davis,  who  in  a  burst  of  pseudo-patrio»- 
isin  put  them  in  tne  position  of  accepting 
the  ciKle.  rile  newspaper  game  is  not 
an  industry ;  it  is  a  jirofession.  At  least 
that  is  the  way  1  re.gard  it,  and  1  have 
been  ,ii  it  for  sonje  50  years. 

■‘It  was  not  to  be  classified  and  can¬ 
not  be  classified  as  an  industry.  It  can¬ 
not  be  controlled  from  Washington,  or 
by  a  code.  Tlie  hours  of  lalxir,  for  one 
thing,  are  too  varied  to  be  rigidly  con¬ 
trolled." 

.\sked  for  a  forecast  whether  the 
newspaper  publishing  industry  will  be 
dropjied  from  the  revised  NRA  when 
Congress  completes  evaluating  the  Blue 
Eagle  regulation.  Senator  Glass  replied : 

"I  hope  there  won't  be  any  NR.\.  1 

wouldn’t  fly  that  bird  of  prey  at  my 
masthead !’’ 

Senator  Glass  disclosed  that  he  had 
raised  the  question  of  NIR.-\’s  appli¬ 
cability  to  the  new’spaper  trade,  as  early 
as  October,  193.1,  in  a  letter  to  Senator 
Wagner  of  New  York,  in  which  he  said  : 

“I  regret  exceedingly  that  your  recol¬ 
lection  of  the  relation  of  the  National 
Recovery  Act  to  the  newspaper  pro¬ 
fession  does  not  accord  with  that  of 
Senator  Tydings  and  myself.  .An  ex¬ 
amination  of  the  Congressional  Record 
shows  definitely  that  Senator  Tydings 
offered  an  amendment  to  the  Black  bill 
(for  which  the  Wagner  bill  was  sub¬ 
stituted)  textually  exempting  newspa¬ 
pers  from  the  operation  of  the  measure, 
whereupon  Senator  Black  distinctly 
stated  that  it  was  not  intended  to  com¬ 
prehend  the  press  within  the  definition 


“I  did  not  submit  to  the  Senate  finance  of  ‘industries’  as  used  in  the  proposed 


committee,  any  list  of  codes  or  any 
number  of  codes  with  a  recommendation 
that  they  should  be  ‘dropped’,”  he  said. 
"I  suggested  a  method  of  dealing  with 
the  problem  presented  by  the  service  in¬ 
dustries.  .  .  .  There  was  no  authority 


legislation.  The  Senate,  without  a  dis¬ 
senting  vote,  agreed  to  the  Tydings 
amendment. 

“.  .  .  .  So  confident  was  I  as  to 
tliis  meaning  of  the  legislation  that,  be¬ 
fore  going  to  Europe,  I  wrote  accord- 


whatsoever  for  the  printing  of  any  list  ingly  to  the  American  Newspaper  Pub 
of  codes,  with  the  statement  that  I  had  lishers’  Association  and  personally  told 
recommended  that  they  be  dropped.  I  General  Johnson  that  I  had  not  the  re- 
have  not  issued  any  such  Tfst,  or  recom-  motest  idea  of  flying  his  Blue  Eagle, 
mended  any  such  policy.”  I  invited  him  to  undertake  to  ‘license’ 

Elisha  Hanson,  counsel  for  the  A.  N.  publication  of  my  two  newspapers  in 
P.  A.,  reached  by  Editor  &  Pub-  Virginia.  Incidentally  1  told  him  his  Blue 
LiSHER  in  New  Orleans,  where  he  was  Eagle  would  soon  become  a  bird  of  prey 
oil  private  business,  said  that  there  are  and  would  create  a  reign  of  terror  iii 


courts  decisions  both  ways  as  to  whether 
a  newspaper  business  is  interstate  or  in¬ 
trastate  commerce.  He  said  the  ques¬ 
tion  depends  on  specific  cases  and  can¬ 
not  be  applied  to  the  new'spaper  busi¬ 
ness  as  a  whole.  Mr.  Hanson  left  New 
Orleans  for  Washington  March  21. 

The  daily  new  spaper  publishing  indus¬ 
try  was  one  of  those  which  Richberg 
was  reported  to  have  marked  for  dis¬ 
continuance,  although  it  was  not  on  the 
printed  list  which  the  emergency  council 
head  brought  w’ith  him  to  the  Senate 
committee  hearing,  but  which  he  did  not 
present  for  the  record. 

Since  Richberg  did  not  extend  his  de¬ 
nial  to  the  quoted  statements  that  purely 
intrastate  codes  should  go,  it  was  as¬ 
sumed  here  that  such  is  the  reflected  at¬ 
titude  of  the  White  House  and  NRA. 
The  question  then  arises :  Does  the  fact 
that  a  small  minority  of  the  daily  news- 
pat^rs,  chiefly  those  published  in  metro¬ 
politan  centers,  circulate  beyond  their 
own  state  lines,  make  the  newspaper 
publishing  industry  as  a  whole,  inter¬ 
state  in  character;  or  should  the  view 
he  taken  that,  because  the  great  majority 
of  them  have  a  purely  local  circulation, 
the  industry  is  essentially  an  intrastate 
one? 

Senator  Glass  spoke  in  a  critical  vein, 
noth  of  the  recovery  act  and  of  the  pub¬ 
lishers  who  permitted  a  newspaper  code 
to  become  operative.  Said  the  Virginia 


this  country.  Both  of  these  predictions 
are  rapidly  becoming  true.” 

Written  at  the  time  of  discussion  of 
the  ‘‘press  freedom”  provision  in  the 


then  pending  newspaper  code,  the  lettei 
states:  "They  are  now  haggling  over 
according  newspapers  freedom  of  em¬ 
ployment  and  halting  over  a  suggested 
provision  of  the  newspaper  code  which 
is  a  mild  paraphrase  of  that  provision 
of  the  Constitution  explicitly  guaran¬ 
teeing  freedom  of  the  press.  People 
will  not  long  remain  in  involuntary  ser¬ 
vitude  through  fear  of  such  methods; 
and  as  a  new  spaper  publisher,  1  do  not 
intend  to  enter  into  such  a  servile  state. 

1  would  prefer  to  go  to  jail.’’ 

Senator  Gerald  P.  Nve  of  North 
Dakota,  a  Republican,  whose  experience 
in  journalism  embraced  the  publication 
of  newspapers  in  Hortonville.  Wise., 
Creston,  la.,  Ifryburg  and  Cooperstown, 
N.  Dak.,  introduced  a  new  thought  into 
the  discussion. 

"The  newspaper  industry  is  as  sus¬ 
ceptible  to  provisions  affecting  indus¬ 
trial  recovery  as  is  any  other  industry,” 
said  Nye.  “However,  1  feel  that  a 
newsiiaper  code  should  be  sponsored  and 
engineered,  not  by  the  NRA,  but  by  the 
Federal  Trade  Commission.” 

Told  that  some  publishers  have  sug¬ 
gested  that  there  is  a  difference  in  the 
very  nature  of  the  industry  between 
publishing  and  other  fields,  and  that  for 
this  reason  the  newspapers  should  not 
1h  under  a  code,  declared:  "P'very  in¬ 
dustry  feels  that  its  nature  and  peculiar 
status  lends  to  a  position  distinctly  sepa¬ 
rate  from  that  held  by  other  conforming 
industries.” 

“1  think.”  he  added,  “the  newspaper 
publishing  business  w  ill  come  under  the 
revised  NRA — if  there  is  one.” 

-Arch-foe  of  the  Roosevelt  administra- 
tration.  Republican  Senator  Thomas  D. 
Schall  of  Minnesota,  offered  the  fol¬ 
lowing  comment: 

"The  conclusive  and  complete  answer 
to  the  question  of  the  constitutionality 
ot  the  NRA  for  control  of  newspaper 
publishing  is  found  in  the  first  amend¬ 
ment  of  the  Constitution  in  the  Bill  of 
Rights : 

“‘-Article  1.  Congress  shall  make  no 
law  respecting  an  establishment  of  re¬ 
ligion,  or  prohibiting  the  free  exercise 
thereof,  or  abridging  the  freedom  of 
speech  or  of  the  press.’ 

"This  precludes  absolutely  all  power 
in  the  Natioqal  Recovery  Act  or  other 
•Act  of  Congress  over  the  newspapers. 
The  NRA  attempts  control  over  every 
branch  of  newspaper  publication,  includ¬ 
ing  the  press  itself,  the  paper,  ink,  type¬ 
setting  and  press  machines,  illustration 
and  lithographing,  all  dailies  and  week¬ 
lies,  monthlies  and  books;  the  offices 


GET  THE  STORY! 

By  EDITH  BRISTOL 

Women’s  Editor,  San  Francisco  Call-Bulletin 

'C'EARLESS  and  famous,  the  Mighty  Hunter 
Had  penetrated  darkest  African  jungles 
And  explored  the  deadly  lairs  of  tigers 
In  Bengal. 

He  was  in  the  city  lecturing. 

Telling  how  he  brought  ’em  back  alive. 

When  a  bull  buffalo  escaped  from  the 
Municipal  zoo. 

‘That’s  a  break!” 

Exclaimed  ibe  City  Editor. 

"We’ll  get  the  brave  nimrod 
To  capture  Big  Bill!” 

So  with  cameras  and  reporters,  press  agents. 
Feature  writers  and  special  correspondents, 
The  intrepid  explorer — reluctantly — 

Took  up  the  trail. 

Bewildered,  the  buffalo  charged. 

The  Mighty  Hunter  dropped  his  camera 
And  ran! 


and  employes,  the  hours  and  wages  of 
work.  All  of  this  control,  attempted 
through  the  instrumentality  of  a  score 
of  codes,  including  the  licenses  re¬ 
quired,  violates  the  first  article  of  our 
Bill  of  Rights,  which  is  the  cornerstone 
of  that  freedom  of  the  press  which,  in 
turn,  is  the  foundation  of  a  free  and 
intelligent  public  opinion  and  govern¬ 
ment  by  an  informed  electorate. 

"There  are  many  constitutional  rea¬ 
sons  why  the  NR.A  is  invalid,  as  wit¬ 
nesses  the  Supreme  Court  decision  in 
the  recent  oil  code  case,  namely,  that  the 
NR.A  violates  the  constitution  by  at¬ 
tempting  to  delegate  the  legislative 
jiuwer  to  the  Executive.  But  the  spe¬ 
cific  applicatic.n  to  the  press — the  out¬ 
standing  and  express  prohibition  upon 
all  governmental  attempts  at  press  con¬ 
trol— is  so  plain  that  a  child  may  read 
it :  -Article  I  of  the  -American  Bill  of 
Rights.” 

Senator  X'andenherg,  a  Republican, 
follows  the  middle  road,  and  was  one  of 
the  few  senators  of  his  party  to  be  re¬ 
turned  to  Washington  last  November. 
-Although  regarded  a  republican  presi¬ 
dential  possibility,  he  has  been  mild  in 
his  criticisms  of  the  NR.A  and  other 
recovery  move^nents  of  the  Rixisevelt 
administration. 

Representative  Louis  Ludlow,  Demo¬ 
crat.  of  Indiana,  the  only  man  who  has 
ever  gone  direct  from  the  House  press 
gallery  to  a  seat  in  that  body,  declared: 
"Tb.e  newspaiier  industry  should  be 
lifted  out  of  the  NR.A.  On  account  of 
its  unii|ueness  and  distinct  features,  it 
should  be  exempted  from  NR-A  in  the 
new  setup,  and  I  favor  such  an  exemp¬ 
tion.” 

Representative  Ludlow  was  Washing¬ 
ton  correspondent  for  Indiana  and  Ohio 
newspapers  for  a  quarter  of  a  century 
before  his  election  to  the  71st  Con¬ 
gress.  He  has  served  in  Congress  con¬ 
tinuously  since  that  time. 

“I  do  not  favor  adding  burdens  to  the 
newspaper  publishing  industry,”  stated 
Representative  Johnson  of  Oklahoma, 
who  formerly  published  country  week¬ 
lies.  “-Any  additional  burden,”  he  as¬ 
serted,  will  work  a  hardship.  The  news¬ 
paper  publishing  industry  is  a  semi¬ 
public  service.  Anything  to  curtail  that 
service  is  detrimental  to  public  welfare. 
I  feel  that  the  NR-A  does  curtail  its  ac¬ 
tivity  and  service.” 

Representative  Harold  Kunston,  Re¬ 
publican,  of  Wadena,  Minn.,  considered 
a  population  differential  should  be  in¬ 
jected  into  the  final  determination.  “I 
am  against  making  the  newspaper  an¬ 
swerable  to  NRA,  in  the  small  towns  at 
least,”  said  Knutson.  “.Any  paper  in 
a  town  of  5,000  or  less  should  be  ex¬ 
empt  from  NR.A  code.  The  newspaper 
game  requires  12-month  operation  and  a 
specialized  staff.  It  should  be  allow^ 
to  meet  changing  seasonal  conditions  in 
its  own  way — that  applies  to  the  big 
and  small  papers.” 

Leader  of  the  recently  formed  bloc 
of  House  liberals,  which  is  expected  to 
have  miKh  to  say  on  future  legislation. 
Representative  Paul  Kvale,  Minnesota 
Farm-Laborite,  considers  the  newspaper 
publishing  industry  is  not  any  different 
from  American  industry  as  a  whole,  and 
thus  should  be  subject  to  NRA  juris¬ 
diction.  that  is,  if  -American  business 
generally  is  to  be. 

He  said:  “If  the  NR.A  is  applicable 
to  other  groups,  I  feel  that  the  news¬ 
paper  game,  though  it  is  at  times  a  pub¬ 
lic  servant,  utility,  profession,  and  in¬ 
dustry  interlarded,  is  not  an  exception 
to  the  rule. 

“However,  there  is  need  for  reforma¬ 
tion,  after  the  mess  the  NRA  made,  for 
instance,  on  the  Guild  decision.  But  my 
group  and  I  feel  that  a  larger  threat  to 
newspaperdom  exists  in  the  recent  sedi¬ 
tion  measures  proposed  to  Congress  than 
in  the  compulsion  of  the  NRA.” 
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LOUIS  WILEY,  65,  DIES  SUDDENLY 


Business  Manager  of  N.  Y.  Times  Since  1906,  He  Recently  Marked  50  Years  In  Journalism-Hon* 

ored  By  Leaders  of  Press,  Business  and  State 


Leaders  in  government,  journalism, 
industry,  and  commerce  united  Fri- 


EtKvin  S.  Friendly,  business  manager,  the  Nicholas  Roosevelt,  former  Minister  to  Hun- 


industry,  and  commerce  united  Fri- 
day  in  payment  of  final  triliute  to  Louis 
Wiley,  business  manager  of  the  A'cci' 
Vork  Times,  who  died  unexpectedly 
March  20  of  a  cerebral  thrombosis 
after  an  apparently  favorable  recovery 
from  an  operation  performed  March  11. 
Mr.  Wiley  was  (o  years  old  and  had 
been  business  manager  of  the  Times 
since  1906.  He  had  joined  the  paper  in 
1896.  shortly  after  its  purchase  by 
Adolph  S.  Ochs. 

Funeral  services  were  held  Friday  at 
Temple  Emanu-El.  New  Vork.  with  the 
Rev.  Dr.  Samuel  H.  Goldenson,  rabbi  of 
the  congregation,  officiating.  Burial 
was  at  Kensico  Cemetery  in  \\'estches- 
ter  County. 

L’ntil  recently,  Mr.  Wiley  had  seldom 
been  absent  from  business  because  of  ill¬ 
ness.  He  was  at  the  Times  office  every 
day  until  a  short  time  before  he  entered 
the  hospital  on  March  6.  A  month  ear¬ 
lier,  on  Feb.  4,  he  was  the  guest  of 
hoiK.r  at  a  dinner  given  by  the  Society 
of  the  Genesee,  of  which  he  was  the 
founder  and  twice  president;  celebrat¬ 
ing  his  50th  anniversary  of  newspaper 
work.  During  January,  he  had  partici¬ 
pated  in  a  symposium  of  the  Merchants 
.Association  of  Xew  York,  of  which  he 
was  a  director,  expressing  the  view  that 
business  was  slowly,  but  certainly,  re¬ 
turning  to  a  normal  and  prosperous  con¬ 
dition.  He  had  stated  similar  views  at 
a  luncheon  he  gave  for  automobile  ex¬ 
ecutives  in  Detroit  shortly  before  the 
1935  automobile  show  in  Xew  York. 

His  early  return  to  the  active  life  he 
had  led  for  many  years,  both  inside  and 
lut  of  the  Times  office,  was  e.xpected 
.vhen  Dr.  .Allen  O.  Whipple,  who  per¬ 
formed  the  operation,  announced  last 
week  that  Mr.  Wiley  was  making  satis¬ 
factory  progress.  The  end  came  so  sud¬ 
denly  that  it  was  not  possible  to  sum¬ 
mon  all  members  of  Mr.  Wiley’s  family, 
and  at  his  bedside  were  three  of  his 
sisters — Misses  Carrie  and  Fannie 
Wiley  and  Mrs.  .Abraham  Benedict,  and 
a  cousin.  Dr.  Richard  M.  Brickner,  all 
of  New  York.  He  is  also  survived  by 
the  Misses  Belle  and  Claire  W’iley,  sis¬ 
ters.  and  Ma.x  AV'iley,  a  brother,  of  Xew 
A’ork,  and  another  brother,  Julian 
Wiley,  of  Rochester,  X.  A’.  Mr.  Wiley 
was  unmarried. 

The  Xew  York  Times  March  21 
gave  an  unusual  display  to  Mr.  Wilev’s 
obituary  article.  On  page  one  there 
were  two  columns,  six  inches  deep,  in 
the  top  center,  boxed  in  6-point  turned 
rules.  The  run-over  on  page  three  oc¬ 
cupied  the  full  page  with  a  three-col¬ 
umn  cut  of  the  former  business  manager 
and  two  columns  of  tributes,  including 
one  from  President  Roosevelt,  set  .solid. 
Six  columns  of  tributes  were  printed  on 
page  4. 

Honorary  pallbearers  included  many 
of  Mr.  W'iley’s  old  friends  and  associ¬ 
ates.  as  follows : 

Col.  .lulius  Ochs  .\dler,  vice-prcsi<lent.  the 
Xew  York  Times. 

Judge  tv  illiam  .Vilen,  Court  of  (lencral  Ses¬ 
sions. 

Sumner  Ballard,  insurance  broker. 

Dr.^  Clarence  A.  Barbour,  president.  Brown 
University. 

Dr.  .Murray  Bartlett,  president,  Hobart  Col¬ 
lege. 

Don  U.  Bridge,  advertising  director,  the  Xew 
York  Times. 

Dr.  Xicliolas  Murray  Butler,  president,  Col¬ 
umbia  University. 

Benjamin  T.  Butterworth,  business  office  of 
the  Times. 

Benjamin  X.  Cardozo,  Justice  of  the  United 
States  Supreme  Court. 

Howard  Davis,  business  manager  .Wtc  Y'ork 
Herald  Tribune,  and  president,  .Vmerican 
Newspaper  Publishers  .Association. 

John  M.  Davis,  president,  Delaware,  Lacka¬ 
wanna  &  Western  Railroad. 

John  W.  Davis,  former  .Vmbassador  to  Great 
Britain. 

William  T.  Dewart,  publisher,  the  Sun. 

Dr.  John  H.  Finley,  associate  editor,  the  Xew 
York  Times. 

Henry  1’.  Metcher,  former  .Vmbassador  to 
Italy. 


Thomas  H.  J*ryer  of  the  busine-s  office  of  James  R.  Sheffield,  former  .Vmbassador  t») 
the  Xew  York  Times.  ’  Mexico. 

Frank  K.  Ciannett.  publisher.  Gannett  Xews-  •  t  .  ,r  .1  -r- 


Simeon  Strunsky,  editorial  staff,  the  Times. 


Joseph  VV.  Gannon,  business  office  of  the  .Vrthur  Hays  Sulzberger,  vice-president,  the 


James  VV.  Gerard,  former  .Vmbassador  to 
Germany. 

William  D.  Guthrie,  president,  France  .\mcr 
ica  Society. 

Ggilen  H.  Hammond,  former  .Vmbassador  to 
Spain. 

Major  Gen.  James  G.  Harboard,  chairman  of 
board.  Radio  Corporation  of  .Vmerica. 

Henry  Hazlitt,  editorial  staff  of  the  Times. 

Charles  D.  Hilles,  former  chairman.  Repub¬ 
lican  Xational  Committee. 

David  F.  Houston,  president.  Mutual  Life 
Insurance  Company. 

Kdwin  L.  James,  managing  editor,  the  Times. 

VValdemar  Kaempffert,  editorial  staff,  the 
Times. 

Kdward  M.  Kingsbury,  editorial  staff,  the 
Times. 

James  M.  Kirshner,  business  office  of  the 
Times. 

.Vrthur  Krock,  chief  Washington  correspon¬ 
dent  of  the  Times. 

Charles  C.  Lane  of  the  business  office  of  the 
Times. 

Gov.  Herbert  H.  Lehman. 

Dr.  William  Mather  [..ewis.  president,  La¬ 
fayette  College. 

Walter  Lippmann.  Xew  York  Herald  Tribune. 

.Vlexander  C.  Mattison,  business  office  of  the 
Times. 

Charles  Merz,  editorial  staff,  the  Times. 

Major  Gen.  Dennis  E.  Xoian,  United  States 
Army. 

.Vlexander  D.  Xoyes,  editorial  staff,  the 
Times. 

Vdolph  S.  Ochs,  publisher  of  the  Times. 

Rollo  Ogden,  editor-in-chief,  the  Times. 

Theodore  D.  Palmer,  business  office  of  the 
Times. 

Frank  L.  Polk,  former  Under-Secretary  of 
State. 

Walter  Price,  of  l.ivingston  i  Co.,  brokers. 

Charles  McD.  Puckette,  of  the  Times. 

Dr.  Rush  Rbees,  president.  I'niversity  of 
Rochester. 


Herald  Phelps  Stokes,  editorial  staff,  the 
Times. 

Myron  C.  Taylor,  chairman  of  the  boanl. 

I'nited  States  Steel  Corporation. 

John  11.  Trueiier,  business  office  of  the 
Times. 

Carr  V.  Van  .Vnda,  formerly  managing  edi¬ 
tor,  the  Times. 

Brig.  Gen.  Cornelius  Vanderbilt. 

Thomas  J.  Watson,  president.  International 
Business  Machines  Corpi>ration. 

William  J.  Wollman.  of  William  .1.  VVol'- 
man  &■  Co.,  brokers. 

Owen  D.  Young,  chairman  of  board.  General 
Electric  Company. 

Tremendous  enthusiasm  for  news¬ 
paper  making  might  be  stated  as  the 
genius  of  Louis  Wiley.  -A  master  of 
every  detail  in  the  publication  of  the 
X'evv  A’ork  Times,  he  was  also  an  of¬ 
ficer,  director,  or  advisor  of  almost 


every  organization  concerned  with  the 
newspaper  business  and  with  advertis¬ 
ing.  To  a  keen  business  mind,  he  added 
a  trenchant  and  spontaneous  wit  that 
brought  him  into  great  demand  as  a 
speaker  and  constantly  added  to  his 
world-wide  circle  of  friends. 

Born  at  Hornell,  X.  A’.,  May  31, 
1869,  to  Benjamin  Wiley  and  Ernestine 
Brickner  Wiley,  the  young  man  was 
educated  in  private  schools  at  Mt.  Sterl¬ 
ing,  Ky.,  where  his  father  also  had  busi¬ 
ness  interests.  While  attending  school 
he  did  his  first  newspaper  work  at  the 
age  of  15  years  on  the  Mt.  Sterling 
Democrat,  a  weekly  published  by  Theo¬ 
dore  Stuart,  to  whom  Mr.  Wiley  gave 
credit  in  later  years  for  a  sound  initia¬ 
tion.  A  year  later  he  became  a  re¬ 
porter  on  the  Fort  ll'ayne  (Ind.)  Jour- 
iial,  edited  by  Col.  1.  B.  McDonald,  and 
also  worked  for  the  Fort  ll’ayne  Ga¬ 
zette  under  the  editorship  of  Theroti 
P.  Keator.  His  father  died  in  Fort 
Wayne  in  1886,  and  the  family  moved 
to  Rochester,  X.  A'.,  where  Mr.  Wiley 
joined  the  Union  and  Advertiser  as  a 
reporter. 

For  those  days  the  Union  and  .Ad¬ 
vertiser  was  a  prosperous  newspaper, 
even  though  it  paid  Louis  Wiley  only 
^  a  week.  He  saw  greater  opportunity 
for  work  and  reward  on  the  struggling 
Fost-Fxpress.  He  related  that  as  a  re¬ 
porter  he  covered  police  court  and  base¬ 
ball  games  and  also  served  as  dramatic 
critic,  making  the  acquaintance  of  the 
day’s  stars,  including  Edwin  Booth,  E. 
H.  Sothern.  Lawrence  Barrett,  Julia 
Marlowe.  Mme.  Modjeska  and  Mile. 
Rhea.  Soon  his  salary  increased  to  $10 
a  week  (on  a  paper  which  paid  its 
editor-in-chief  $40)  and  he  increased  his 
income  by  $75  a  week  for  a  time  by 
handling  press  affairs  for  Mile.  Rhea. 
To  this  program  he  added  the  publica¬ 
tion  of  an  eight-page  local  weekly,  the 
Tidings,  and  made  it  an  immediate  suc¬ 
cess.  He  carried  on  this  publication  in 
addition  to  his  reporting  from  1887  to 
1893,  when  he  became  business  man¬ 
ager  of  the  Fost-Fxpress  and  had  to 
give  full  time  to  his  new  duties. 

In  the  meanwhile  he  expanded  his 
social  activities,  organizing  the  Roch¬ 
ester  Press  Club  in  1888  and  bringing 
together  around  its  board  Joseph  O’Con¬ 
nor,  editor  of  the  Post-Express,  and 
William  Purcell,  editor  of  the  Union 
and  Advertiser,  typical  rivals  of  those 
personally  journalistic  days. 

In  1895  he  decided  that  Rochester  of¬ 
fered  him  no  further  advancement  in 
newspaper  work  and  he  struck  out  for 
Xew  A'ork.  His  first  connection  was 
with  the  Sun,  then  owned  by  Charles 
-A.  Dana  and  William  .M.  Laffan,  an  ex¬ 
tremely  well-staffed  publication  that  of¬ 
fered  few  opportunities  to  an  ambitious 
newcomer.  Mr.  Wiley  noted  the  plight 
of  the  Times,  which  had  slipped  in  20 
years  from  prestige  and  profits  to  a 
precarious  place  at  the  foot  of  the  news¬ 
paper  list. 


“I  sought  and  fought  to  join  the  New 
A’ork  Times  in  1896,”  Mr.  Wiley  said. 


"and  I  hitched  my  wagon  to  a  star,  time 
and  the  Times  have  proved  that  this 
star  was  the  mightiest  in  the  journalis¬ 
tic  heavens.” 

Celebrating  Mr.  Wiley’s  60th  birth¬ 
day  a  few  years  ago,  Mr.  Ochs  re¬ 
peated  the  tribute  he  had  frequently  paid 
to  his  business  manager,  and  referred 
to  the  beginning  of  their  association  as 
follows ; 

"1  am  happy  to  lie  here  to  join  in 
celebrating  the  birthday  of  my  dear 
friend  and  business  associate  of  many 
long  years,  Mr.  Louis  Wiley.  There 
is  no  <me  who  has  better  reason  to  cele¬ 
brate  Louis  W  iley's  birth  than  I,  for 
he  has  Ix^en  one  of  my  loyal  and  able 
lieutenants  in  the  pleasant  occupation 
of  creating  the  Xew  A’ork  Times  of 
torlay. 

(Continued  on  pa<ie  34) 
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CODE,  NEWSPRINT,  LABOR  AND  RADIO 
TO  BE  A.N.P.A.  CONVENTION  TOPICS 

Annual  Meeting  Promises  to  Be  Most  Eventful — With  Code 
Expiring  in  June,  Course  of  Action  May  Be  Discuss^ — 
Wirephoto  Controversy  May  Monopolize  A.P .  Meeting 

He  lias  served  as  president  three  years, 
and  for  two  years  previously  was  acting 
president,  due  to  the  illness  of  Harry 
Chandler,  Los  Angeles  Times,  who  had 


ENJOYING  FLORIDA  SUN 


The  annual  convention  of  the  Amcri> 
can  Newspaper  Publishers  Associa¬ 
tion  in  New  York  April  23-26  prom- 
ises  at  this  stage  to  be  one  of  the  most 
eventful  in  the  association’s  history. 

Many  matters  of  a  controversial  na¬ 
ture  will  be  heard,  and  it  is  likely  that 
important  decisions  on  pending  matters 
will  be  made  as  a  part  of  A.N.P.A. 
policy. 

The  newspaper  code  will,  of  course, 
be  discussed  at  length.  The  code  under 
which  A.N.P..A.  members  operate  ex¬ 
pires  June  15.  Undoubtedly  members 
will  consider  the  advisability  or  inad¬ 
visability  of  becoming  a  party  to  an¬ 
other  voluntary  code  when  the  present 
code  expires.  The  new  set-up  of  the 
NRA  will  naturally  come  up  for  de¬ 
bate  and  analysis  in  this  respect.  The 
.\.N.P.A.,  headed  by  Howard  Davis, 
New  York  Herald  Tribune,  took  the 
lead  in  the  drafting  of  the  present  code, 
and  has  five  members,  including  the 
chairmanship,  on  the  code  authority  of 
ten. 

The  proposed  child  labor  amendment 
to  the  newspaper  code,  the  referendum 
on  which  has  never  been  announced, 
will  probably  be  considered  together 
with  the  NRA’s  proposals  for  changes. 

Last  year  the  newsprint  situation  oc¬ 
cupied  a  spotlight  in  interest.  This 
year  it  promises  the  same.  Last  year 
a  threatened  monopoly  and  price-fixing 
pro^am  were  the  focal  points  of  dis¬ 
cussion.  This  year  the  overt  attempt 
of  the  Canadian  government  to  force  a 
$5-a-ton  price  rise,  which  subsequently 
failed,  will  be  reviewed.  Means  of  com¬ 
batting  the  proposed  Canadian  legisla¬ 
tion  for  controlling  the  price  of  news¬ 
print  will  be  discussed  by  tlie  newsprint 
committee.  Already  the  committee  has 
pointed  to  other  sources  of  supply 
available,  and  a  movement  to  bring  the 
industry  back  to  the  United  States  will 
probably  be  a  topic.  The  strides  made 
in  the  development  of  slash  pine  paper 
in  the  South  and  the  potentialities  of 
Alaska  as  a  newsprint  source  are  other 
angles  of  this  highly  important  subject. 

The  status  of  labor  in  the  newspaper 
industry  has  changed  somewhat  since 
the  last  convention.  NRA  provisions 
for  labor  may  be  subject  to  change,  and 
the  fate  of  Section  7 A  is  a  matter  of 
great  import.  In  addition,  pending  leg¬ 
islation  affecting  lalxjr,  including  the 
Wagner  bill,  are  matters  of  particular 
concern  at  the  moment.  Undoubtedly 
the  experience  of  .U.\.P..\.  members 
with  the  American  Newspaper  Guild 
and  local  guilds  will  be  reviewed. 
Whether  any  action  on  these  matters 
will  be  taken,  however,  is  problemati¬ 
cal. 


been  elected  president. 

Jerome  U.  Barnum,  S'yraciwc  (N. 
V.)  Tost-Standard,  is  vice-president  of 
tbe  organization.  If  precedent  is  fol¬ 
lowed  Mr.  Barnum  will  be  elected  to 
succeed  Mr.  Davis. 

Publishers  of  small  dailies  will  par¬ 
ticipate  in  a  special  one-day  meeting 
on  .April  23,  according  to  present  plans. 
This  meeting  has  been  set  aside,  as  in 
years  past,  for  discussion  of  matters 
of  particular  import  to  newspapers  in 
small  cities. 

The  Bureau  of  .Advertising  banquet, 
which  climaxes  the  convention,  will  be 
held  the  evening  of  April  25th.  The 
speakers  have  not  yet  been  announced. 
Editor  &  Publisher  was  told  this 
week  that  nearly  all  the  banquet  tables 
have  been  sold,  and  that  an  attendance 
of  about  900  is  expected,  considerably 
more  than  attended  last  year's  affair. 

Headquarters  for  the  convention  will 
be  at  the  Hotel  Waldorf-Astoria  as 
usual.  Five  exhibitors  have  leased 
space  to  date:  Science  Service,  Home 
Economics  Service,  NEA  Service,  Zain 
.Advertising  Service  and  Editor 
Publisher. 

It  is  difficult  to  determine  at  this 
early  date  what  the  Associated  Press 
members,  who  meet  in  annual  conven¬ 
tion  the  day  preceding  the  A.N.P.A. 
gathering,  will  discuss,  since  this  is  de¬ 
cided  during  the  course  of  the  meeting. 
However,  it  .seems  likely  that  the  A.P. 
Wirephoto  will  receive  a  major  amount 
of  attention,  in  view  of  the  lively  con¬ 
troversy  now' in  progress  over  this  mat¬ 
ter.  Wirephoto  was  the  sole  topic  at 
last  year’s  meeting.  Efforts  of  a  group 
of  pul)lishers.  headed  by  John  Francis 
Neylan,  attorney,  of  the  Hearst  News¬ 
papers,  to  block  the  institution  of  the 
Wirephoto  service,  failed  last  year,  but 
Mr.  Neylan  has  been  active  since  the 
meeting  in  organizing  a  fight  against  it. 

President  Roosevelt  has  been  invited 
to  address  the  A.P.  luncheon.  The  A.P. 
meeting  will  also  be  held  at  the  Wal¬ 
dorf-Astoria. 


Karl  Bickel,  president  of  the  United 
Press  Associations,  and  Mrs.  Bickel  at 
■  lie  Roney  Plaza,  Miami  Beach,  Flu. 
The  Bickels  are  now  in  Sarasota  on 
their  winter  vacation. 


$1,000,000  Ad  Budget 
Voted  by  Armour  &  Co. 

.\rmour  &  Co.,  Chicago  packers, 
after  three  years  of  virtual  inactivity, 
aside  from  radio  advertising,  have  set 
up  an  advertising  fund  of  approximately 
$1,000,000  for  an  aggressive  program 
this  year.  Newspaper  color  sections, 
national  magazines,  food  field  distribu¬ 
tion  publications  and  metropolitan  news¬ 
papers  in  certain  sections,  will  be  used. 
First  copy  will  appear  .April  7  in  tbe 
Anwrican  Weekly,  featuring  the  theme 
“The  Meal  of  the  Month.” 

The  campaign  will  tie-in  each  month 
with  some  popular  celebrity.  W.  C. 
Fields,  who  will  appear  in  a  new  para¬ 
mount  motion  picture  production, 
“Mississippi,”  is  the  first  celebrity  on 
the  Armour  list.  Phil  Baker’s  radio 
program  will  supplement  the  publica¬ 
tion  advertising,  the  bulk  of  which  will 
be  placed  in  national  magazines.  Lord 
&  Thomas,  Chicago  agency,  is  handling 
tlie  -Armour  account. 


NAMED  ADVERTISING  MANAGER 

The  appointment  of  Roy  S.  Davis  as 
advertising  manager  of  the  Hamilton 
(Ont.)  Speetator  has  been  announced. 
He  succeeds  the  late  James  R.  Allen  to 
whom  he  was  assistant  for  many  years. 


S.N.P.A.  MEETING  MAY  20-22 

Southern  Newspaper  Publishers’  As¬ 
sociation  will  hold  its  annual  conven¬ 
tion  May  20-22  in  the  Arlington  Hotel, 
Hot  Springs,  .Ark.,  Cranston  Williams, 
secretary -manager,  has  announced. 


Daily* s  Exposure  of  Prison  Cruelty 
Stirs  N.  C.  Public  and  Legislature 


The  Press-Radio  Bureau,  which  was 
instituted  to  iron  out  the  differences 
between  broadcasters  and  publishers  over 
the  broadcasting  of  news,  has  been  in 
operation  now  for  more  than  a  year. 
From  the  beginning  publishers  and 
broadcasters  have  been  divided  in  their 
opinions  regarding  the  value  of  the  ser¬ 
vice.  This  year  it  is  likely  that  the 
matter  will  be  gone  into  in  great  detail. 

The  legislative  committee’s  report 
this  year  will  be  of  great  importance, 
because  of  the  many  proposed  laws  af¬ 
fecting  the  press  now  before  the  Con¬ 
gress.  Chief  among  them  is  the  Cope¬ 
land  bill  to  regulate  the  sale  of  food 
and  drugs  and  advertising  thereof.  At 
last  year’s  convention  the  proposed  Tug- 
well  bill,  which  had  the  same  purpose, 
was  vigorously  assailed. 

■Phe  action  of  the  United  States  Post- 
office  Department  in  permitting  the 
mailing  of  unaddressed  circulars  has 
brought  strong  publisher  protest.  It 
is  expected  that  means  of  combatting 
this  method,  which  is  considered  by 
many  as  an  unfair  trade  practice,  will 
be  discussed. 

President  Davis  has  announced  that 
he  will  not  be  a  candidate  to  succeed 
himself  as  the  head  of  the  association. 


The  Charlotte  (N.  C.)  News  re¬ 
cently  broke  a  story  that  has  rocked 
the  state  and  resulted  in  a  legislative 
investigation. 

On  Monday,  March  4,  the  paper 
printed  a  story  that  Reporter  W.  M. 
Jones  had  been  working  on  for  several 
days,  revealing  that  two  negro  convicts 
were  in  a  local  negro  hospital  with  their 
feet  decaying  and  “falling  off.”  The 
negroes  said  they  were  chained  in  an 
upright  position  in  a  nearby  convict 
camp  “dark  house”  and  that  their  feet 
had  frozen  during  a  cold  spell.  A  tip 
had  come  to  Editor  J.  E.  Dowd,  and 
he  assigned  Jones  to  report  the 
situation. 

The  negroes  were  serving  short 
terms  for  drunken  driving  and  lar¬ 
ceny.  They  were  Woodrow  Shopshire 
and  Robert  Barnes. 

Jack  B.  Roach,  director  of  state  penal 
institutions,  visited  Charlotte  to  make 
an  investigation  as  a  result  of  the  story. 
He  returned  to  Raleigh  and  issued  a 
statement  that  the  negroes  were  suffer¬ 
ing  from  nothing  more  than  “trench 
foot”,  and  that  he  was  having  them 
transferred  to  the  central  prison  hos¬ 
pital  for  treatment.  He  said  he  would 
have  them  back  at  work  in  ten  days. 


The  following  day,  however,  the 
negroes  arrived  in  Raleigh  in  an  am¬ 
bulance,  in  a  weakened  and  serious  con¬ 
dition.  Both  feet  of  both  negroes  were 
immediately  amputated  to  save  their 
lives. 

The  News  continued  to  hammer  at 
the  story  and  Capus  M.  Waynick,  for¬ 
mer  editor  of  the  High  Point  (N.  C.) 
enterprise  and  now  chairman  of  the 
North  Carolina  highway  commission, 
suspended  the  bosses  at  the  convict  camp 
where  the  men  were  sentenced  and 
at  the  camp  where  they  were  carried 
for  punishment.  Dr.  W.  M.  McLaugh¬ 
lin,  county  chain  gang  physician,  was 
also  suspended  pending  an  investigation. 
The  highway  commission  works  the 
convicts  on  highway  projects  in  North 
Carolina. 

The  matter  then  went  before  the  state 
legislature,  now  in  session.  A  com¬ 
mission  was  named  and  funds  appro¬ 
priated  for  an  intensive  survey  of  con¬ 
vict  camp  conditions  in  the  state.  The 
law-making  body  has  been  in  an  up¬ 
roar  over  the  matter,  threatened  mu¬ 
tiny  has  appeared  in  several  camps, 
and  the  two  footless  negroes  continue 
near  death. 


PHILADELPHIA  NEWS  IS 
EXPELLED  BY  A.  B.  C 

1934  Records  Were  Falsified,  BoarJ 

Reports — New  Basis  for  Dues 
Approved — 19  New  Adver¬ 
tiser  Members 

(Special  to  Editos  &  Puslishlk) 

Chicago,  March  19 — Expulsion  of  the 
Philadelphia  Daily  News  lor  "falsifica¬ 
tion  of  records,"  approval  of  tlie  new 
dues  basis  and  rates,  and  election  to 
membership  in  the  .Audit  Bureau  of  Cir¬ 
culations  of  20  new  advertiser  mem- 
hers,  marked  an  important  meeting  of 
.A.B.C.  board  of  directors  here  last  Fri¬ 
day  at  the  Drake  Hotel. 

In  a  special  bulletin  issued  this  week, 
the  bureau  announced  expulsion  of  the 
I’hiladelphia  News  as  follows : 

“.At  a  meeting  of  the  board  of  direc¬ 
tors  of  the  .A.B.C.  held  March  15,  1935, 
tlie  Daily  .News  of  Philadelphia, 
was  e.xpeiled  from  membership  for  falsi- 
lication  of  records  and  the  submission 
of  false  statements  of  circulation  for  the 
six-month  periods  ending  March  31, 

1934,  and  September  30,  1934.” 

In  approving  the  new  dues  basis  and 
rates,  as  previously  announced  for  all 
publisher  divisions  of  the  bureau,  th« 
lx)ard  pointed  out  that  while  it  had  in¬ 
tended  to  iiut  the  new  rates  into  effect 
with  the  quarter  beginning  April  1, 

1935,  in  deference  to  the  special  news¬ 
paper  committee  now  studying  .rules 
and  procedure  of  the  bureau,  the  effec¬ 
tive  date  has  been  set  for  July  1,  1935. 

"This  will  give  the  committee  time  to 
report  constructive  suggestions  for  the 
board's  consideration,,”  said  O.  C.  Ham, 
.A.B.C.  managing  director. 

Tlie  new  .A.B.C.  dues  scale  eliminates 
certain  discrepancies  that  occurred  under 
the  old  system  where  the  addition  of  a 
single  subscriber  would  increase  the 
Iiublisher’s  dues  by  50  per  cent.  Under 
the  new  plan,  each  circulation  bracket 
will  have  a  base  rate,  as  now,  but  all 
circulation  within  the  bracket  will  also 
carry  a  charge  fixed  at  a  rate  per  thoo- 
sand'.  The  committee’s  study  on  dues 
made  under  the  direction  of  Marco  Mor¬ 
row,  of  the  Capper  Farm  Publications, 
revealed  that  magazine  and  farm  paper 
divisions  were  fully  meeting  the  cost  oi 
their  audits  and  their  proportionate 
share  of  overhead,  while  newspaper 
and  business  paper  divisions  were  not 
paying  their  way. 

The  board  of  directors  set  Oct  1/ 
and  18  as  the  dates  for  the  annual 
.A.B.C.  convention  to  be  held  here  at 
the  Stevens  Hotel. 

Nineteen  advertisers,  whose  applica¬ 
tions  had  been  approved  for  member- 
sliip,  were  accepted  by  ttie  board.  This 
group  brings  the  number  of  new  adver¬ 
tiser  members  in  the  bureau  since  Jan.  1 
this  year  to  a  total  of  69.  New  advw- 
tiser  members  elected  are:  Autopoim 
Conqiany,  Chicago ;  Campbell  S(W 
Company.  Camden,  N.  J. ;  Charapiot 
Spark  Plug  Company.  Toledo;  R.  R 
I^avis  Company,  Hoboken,  N.  J.;  Ethji 
Gasoline  Corporation,  New  York;  Gen¬ 
eral  Tire  &  Rubber  Company,  Akron, 
O. ;  Hammermill  Paper  Co.,  Erie,  Pai 
Geo.  .A.  Hormel  &  Co.,  .Austin,  Minn.1 
Jones  &  Laughlin  Steel  Corpora^ 
Pittsburgh ;  National  Broadcasting  U 
Inc.,  New  York;  New  York  Life  IH" 
surance  Co.,  New  York;  Potter  Dmi 
&  Chemical  Corporation,  Malden, 
Joseph  T.  Ryerson  &  Son,  Inc..  O’'" 
cago ;  Servel.  Inc.,  Electrolux  RHhj 
erator  Sales  Division,  New  York; 
Eastern  Petroleum  Products,  Inc.,  Nfl 
York ;  Sun  Oil  Company,  Philadelpha; 
Wagner  Electric  Corporation,^  St 
Louis ;  Walgreen  Company,  Oiicago, 
S.  D.  Warren  Co.,  Boston;  Kimberlj- 
Gark  Co.,  Neenah,  Wis. 


NEW  ADVERTISING  MANAGER 

Upon  the  resignation  of  W.  P.  Ar¬ 
nold,  W.  Wisner  Wilson  has  bed 
named  advertising  manager  of  the  Si 
Augustine  (Fla.)  Evening  Record.  Mr 
Wilson,  who  will  be  assisted  by  Hff' 
bert  Fishwick,  has  been  assistant  * 
the  Record  advertising  department  it 
six  years  and  is  well  known  in  St 
Augustine  business  circles. 
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PRINTERS  OUT  OVER  TELETYPESETTER 

Champaign-Urbana  (Ill.)  Evening  Courier  Being  Manned  By  Non-Union  Crew — Union  Claims 
Contract  Calls  For  Jurisdiction  Over  Punching  of  Tape  For  Operation  of  Machines 
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1>;  the  lirst  test  case  involving  the  ternational  Typographical  Union  shall  The  most  significant  development  in 
jurisdiction  of  the  International  Typo-  be  permitted  to  operate  typesetting,  type-  the  controversy  this  week  was  the  an- 
jraphical  Union  over  the  tape-perforat-  casting,  or  material-making  machines.”  nouncement  March  19  that  a  new  two- 
ing  unit  of  teletypesetting  equipment,  12  Mr.  Lindsay's  statement  that  the  matter  year  contract  has  been  signed  by  the 
•rinters  of  the  Champaign-Urbana  (Ill.)  of  operation  of  the  keyboard  was  sub-  News  Gazette  and  by  two  job  shops. 
Evening  Courier  are  out  of  the  plant,  ject  to  interpretation,  and  the  Courier  Tlie  new  contracts  give  the  Typograph- 
Xhey  were  discharged  last  week  by  Ed-  explanation  to  the  public  that  the  key-  ical  Union  exclusive  jurisdiction  over 
*ard  Lindsay,  president  of  the  publish-  board  is  “as  much  like  a  typewriter  as  teletvpesetter  tape  punching.  Neither 
ing  company,  when  they  declined  to  a  typesetting  machine”  and  that  the  the  'News  Gazette  nor  the  job  shops 
handle  tai)e  cut  by  non-union  typists,  and  question  of  the  tape-cutting  machine  have  teletypesetters.  The  effective  date 

of  the  new  News  Gazette  agreement 
is  May  1,  1935,  the  expiration  of 
the  existing  contract  with  the  union. 
The  old  News  Gazette  contract  is 
identical  with  the  one  under  which 
the  Courier’s  printers  refused  to  handle 
teletypesetter  tape  or  type  set  from  it. 
Other  provisions  of  the  new  News 
Gazette  contract  are  withdrawal  of  op¬ 
tional  seven  hour  day  and  the  re¬ 
establishment  of  the  eight  hour  day, 
continuation  of  the  present  dollar  an 
hour  wage  until  January  1,  1936,  then 
a  dollar  and  five  cents  an  hour,  with 
provision  that  contract  may  be  opened 
for  wages  only  on  its  first  anniversary. 
May  1,  1936.  D.  \V.  Stevick,  publisher 
of  the  News  Gazette,  verified  the  union 
representative’s  statement  that  a  new 
contract  had  been  signed,  but  said  that 
he  had  left  the  handling  of  the  details 
to  his  business  manager,  John  McDer¬ 
mott.  The  Courier  carried  the  story 
of  the  News  Gazette  and  job  shop  con¬ 
tracts  on  page  one  in  a  two-line  30- 
point  head.  The  News  Gazette  carried 
no  story  of  the  new  contract. 

A  chronological  summary  of  events 
leading  up  to  the  controversy  follows : 

.\n  interoffice  wire  connects  the  Eve¬ 
ning  Courier  with  the  Decatur  Herald 
and  Review.  This  circuit  has,  rather 
than  standard  page  printer  machines, 
the  new  teletype  machines.  The  news 
filed  at  Decatur  is  received  in  the 
Champaign-Urbana  office  as  page  prin¬ 
ter  copy  and  also  as  reperforated  tape 
that  may  be  run  through  the  teletype- 
setter-equipped  typesetting  machine  in 
the  Courier  office. 


A  composing  room  unit  was  placed  in 
the  Courier  office  Feb.  15,  after  a  six- 
weeks  test  of  a  similar  unit  had  been 
made  in  the  Decatur  Herald  and  Re¬ 
view  office.  The  teletype  unit  attached 
to  the  typesetting  machine  was  in  the 
hands  of  a  union  machinist.  His  duty 
was  to  insert  the  tape  in  the  machine, 
lift  the  type  from  it  to  the  dump  and 
keep  the  machine  in  repair.  The  in- 


ani, 


The  tape  punrhing  unit  of  the  teletypesetter  has  been  operated  by  non-union 
(mployes  of  the  Evening  Courier.  "Typists  were  given  special  training  during 
I  few  weeks  to  make  them  competent  operators.  The  union  claims  jurisdiction 
over  this  machine. 


rtiused  to  resume  work  until  the  per- 
iorating  unit  is  manned  by  union  oper- 
jtors. 

The  paper  is  now  operating  with  non¬ 
union  printers  and  an  additional  tele- 
lypesetter  has  been  installed,  having  been 
brought  in  from  the  plant  of  the  De¬ 
catur  (111.)  Herald  and  Review,  owned 
by  the  same  group  which  publisltes  the 
Courier  and  also  the  East  St.  Louis 
.)  Journal,  .\fter  missing  the  March 
15  issue  the  Evening  Courier  has  been 
published  each  day  since. 

With  the  10  journeymen  printers  and 
two  apitrentices  being  backed  by  the 
union,  the  situation — whether  inter¬ 
preted  as  a  strike  or  a  lockout — con¬ 
tinued  this  week.  The  union  men  arc 
not  picketing  the  Courier  plant.  The 
union  stereotypers  and  pressmen  on  the 
Evening  Courier  have  not  struck. 

The  issue  is  clear-cut.  Mr.  Lindsay 
bus  not  denied  jurisdiction  of  the  union 
over  the  casting  machine  used  in  setting 
slugs  from  the  tape,  and  e.xplained  that 
because  the  typesetting  machines  has 
been,  by  contract,  under  the  jurisdiction 
of  the  union,  a  union  machinist  was  sent 
to  teletype  school  at  the  expense  of  the 
piper.”  The  function  of  punching  the 
ape,  the  Courier  said,  “can  best  be  ac¬ 
complished  by  specially  trained  opera¬ 
tors  who  begin  with  competency  as 
typists.”  Wages  for  girls  punching  the 

Iape  are  considerably  below  union  wages 
to  Urbana  for  operators. 

G.  R.  Castelo.  president  of  the  Cham- 
^-Urbana  (3hapel  No.  444  of  the 
E  T.  U.,  in  a  statement  to  Editor  & 
“CBLISHER,  said  that  “the  teletypesetter 
iloes  not  decrease  the  number  of  men 
roployed.  The  Evening  Courier  con- 
ttooversy  is  whether  printers  or  non- 
t™ters  shall  operate  teletypesetter  key- 
■wds.  The  action  was  requested  by 
townbers  of  the  Evening  Courier  crew 
KGER  “d  the  Champaign-Urbana  union  and 
p.  At-  ™te  on  the  issue  was  unanimous  not 
^  bed  ntondle  the  product  of  the  teletype- 
the  5l  unless  the  keyboard  is  operated 
Ur  member  of  the  I.  T.  U. 

.'tn  December,  1934,  there  were  73 
■  iji'm’ters  in  the  Champaign-Urbana 
*  .  1  '•  “’Ey  12  of  whom  were  em- 

Evening  Courier.) 

in  I  The  agreement  between  the  Evening 
Wrier  and  the  union  stipulates  in  Sec- 
pion  I;  “None  hut  members  of  the  Tn- 


should  be  discussed  in  negotiations  tor 
a  new  contract  May  1,  were  met  by  the 
union  with  this  quotation  from  the  pro¬ 
visions  for  the  joint  standing  committee 
for  arbitration  of  points;  “Provided, 
local  union  laws  not  affecting  wages, 
hours  or  working  conditions  and  the 
laws  of  the  International  Typographical 
Union  shall  not  be  subject  to  arbitra¬ 
tion.” 
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Teletypesetter  Idea  Has  Grown 

Quietly  but  Steadily  Since  ^29 


WITHOUT  fanfare  or  intensive 
promotion  the  Teletypesetter,  which 
had  its  first  commercial  installation  by 
the  Teletypesetter  Corporation  of  Chi¬ 
cago  on  the  Evanston  (111.)  Neivs- 
Jiule.v,  August  7,  1929,  now  num^rs 
nearly  40  installations  in  the  United 
States  and  10  on  the  Edinburgh  Scots- 
vuin.  It  is  retailed  at  $3,000  (for  both 
the  tape  perforator  and  line-casting  ma¬ 
chine  auxiliary)  by  a  subsidiary  unit 
of  Western  Electric. 

In  1918  R.  S.  Reid,  general  manager 
of  the  Morgantoam  (W.  \’a.)  Post, 
had  worked  out  an  idea  for  perforated 
tape  operation  of  the  Monotype,  and  as 
early  as  1925  Frank  E.  Gannett,  presi¬ 
dent  of  Gannett  Newspapers,  became 
the  financial  backer  of  Walter  W. 
Morey  who  had  invented  a  device  for 
operating  line-casting  machines  with  a 
tape  which  set  off  electrical  impulses  to 
the  keyboard.  Promotion  and  manu¬ 
facture  of  this  equipment,  which  used 
but  little  electricity,  was  arranged 
through  Morkrum  &  Kleinschmidt, 
manufacturers.  Mr.  Kleinschmidt,  Mr. 
Gannett  and  Mr.  Morey  later  became 
officers  in  a  company  to  specialize  on 
teletypesetting  equipment. 

At  the  April,  1929,  convention  of  the 
American  Newspaper  Publisher's  .As¬ 
sociation  Mr.  Gannett  demonstrated  the 
machine  and  aroused  the  interest  of 
many  publishers.  The  Evanston  News- 
Index  installed  the  Telety(5esetter  on  a 
new  No.  8  Linotype  and  later  trans¬ 
ferred  it  to  a  used  No.  1  Linotype  which 
had  a  rearranged  cam  equipment  to 
allow  for  casting  of  eight  lines  a  min¬ 
ute  instead  of  the  normal  six  and  a 
half.  A  boy  perforated  all  the  tape 
and  all  types  of  news  were  set  on  the 


machine — features,  spot  news  (local  and 
wire)  and  editorial  matter. 

On  August  9,  1930,  J.  Noel  Macy’s 
seven  papers  in  Westdiester  County, 
New  York,  were  ready  to  use  the  Tele¬ 
typesetters  on  feature  material  for  use 
in  the  string  of  papers.  Later  spot 
news  was  transmitted  and  16  Teletype- 
setters,  setting  from  tape  cut  by- 
three  perforating  machines,  had  been  in¬ 
stalled. 

Mr.  Macy  found  the  equipment  a  “time 
saver  .  .  .  which  displaced  no  men.” 
By  November  29,  his  papers  were  each 
setting  from  six  to  12  galleys  of  live 
matter  each  day  on  the  Teletypesetter 
and  Theodore  B.  Goetz,  manager  of  the 
chain’s  own  news  bureau,  had  become 
the  first  Teletypesetter  editor  in  the 
country. 

In  1932,  although  Mr.  Macy  had 
found  the  mechanics  of  the  thing  “thor¬ 
oughly  practical,”  the  Macy  papers 
dropped  the  use  of  Teletypesetters  be¬ 
cause  the  operation  “had  reached  the 
state  where  we  would  have  to  have 
available  a  pool  of  trained  operators  for 
the  perforating  machines  and  it  was  a 
question  of  who  would  pay  for  training 
these  operators,”  as  Mr.  Macy  explain¬ 
ed  this  week.  “We  weren’t  going  to 
run  the  risk  of  training  them  and  the 
Western  Electric  Company  wouldn’t  as¬ 
sume  the  obligation.” 

By  the  time  the  Macy  papers  were 
using  the  Teletypesetter  it  had  been 
demonstrated  that  in  order  to  effect  an 
economy  of  labor,  the  equipment  would 
have  to  be  such  that  the  ordinary  Lino¬ 
type  or  Intertype  machinist  could  keep 
the  Teletypesetter  in  shape.  In  taking 
over  the  project.  Western  Electric  had 
ICimtinucd  on  page  12) 


Teletypesetter  unit  attached  to  a  Lino¬ 
type  machine  in  the  office  of  the  Even¬ 
ing  Courier  which  was  operated  and 

maintained  hy  a  union  machinist, 
troduction  of  the  new  machine  increased 
the  news  columns  of  The  Courier  by 
12  daily  and  men  were  not  laid  off  in 
either  office  as  result  of  the  introduc¬ 
tion  of  teletype,  Mr.  Lindsay  said.  “The 
management  made  it  clear  to  the  men 
that  the  new  invention  was  to  be  used 
to  give  the  readers  better  papers,  more 
complete  news  coverage,”  he  told  Edi¬ 
tor  &  Publisher. 

In  the  office  of  the  Courier  the  num¬ 
ber  of  printers  was  increased  at  the 
time  the  teletypesetter  was  added.  A 
24-page  stereotyping  press  was  installed 
prior  to  the  introduction  of  the  new 
typesetting  equipment.  This,  with  the 
rapid  development  of  The  Courier,  has 
increased  the  number  of  printers  from 
six  last  July  when  the  present  Evening 
Courier  Company  was  formed  to  12  at 
the  time  of  the  difficulty  with  the 
union. 

“Members  of  the  Courier  chapel  had 
raised  no  objections  to  the  conditions 
under  which  they  were  working.  They 
accepted  the  new  invention  with  the  en¬ 
thusiasm  of  the  office  and  took  pride 
in  the  increasing  number  of  pages  ap¬ 
pearing  in  the  paper,”  Mr.  Lindsay 
pointed  out. 

Luther  O.  German,  a  representative 
from  I.  T.  U.  headquarters,  Indianap¬ 
olis,  went  to  Champaign-Urbana  two 
weeks  ago  to  present  a  resolution  to 
the  Champaign-Urbana  union  that  de¬ 
clared  tape  cut  by  non-union  workers 
to  be  “unfair”  work.  Mr.  Lindsay 
said  members  of  the  local  union  under¬ 
stood  that  the  resolution  was  “merely 
a  formality”  and  that  no  action  would 
follow  the  vote.  The  resolution  was 
passed. 

The  International  representative  and 
a  committee  from  the  local  union  called 
upon  the  publishers  with  the  news  of 
the  resolution.  The  publishers  took 

the  position  that  the  tape  cutter  was  as 
much  like  a  typewriter  as  a  typesetting 
machine,  and  that  there  was  no  reason 
to  turn  it  over  to  the  International 
Typographical  Union,  “especially  since 
the  local  union  was  unprepared  to  sup¬ 
ply  operators.”  The  publishers  said 

they  presumed  that  their  arguments 

were  directed  toward  reaching  an  agree¬ 
ment  under  a  new  contract  to  be  effec¬ 
tive  May  1,  1935.  The  union’s  pro¬ 
posals  for  the  new  contract  had  been 
presented  which  contained  jurisdiction 
of  the  teletypesetter,  specifically.  No 
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formal  meeting>  on  the  new  contract 
liail  Ijeen  held  or  scheduled. 

Ten  days  later,  March  13,  the  Inter¬ 
national  representative  appeared  in  the 
Courier  composing  room  and  ordered 
the  men  to  refuse  to  handle  tape  or 
type  cast  from  it.  After  a  30  minute 
ilelay  the  printers  were  permitted  to 
continue  the  work  for  tne  edition. 

In  a  meeting  with  the  publishers  fol¬ 
lowing  the  Wednesday  edition,  the  In¬ 
ternational  representative  said  he  had 
ordered  the  men  to  stop  "to  make  an 
issue.” 

When  asked  why  he  was  making  an 
issue  just  six  weeks  before  the  expira¬ 
tion  of  a  contract,  he  said  if  he  waited 
until  the  expiration  of  the  contract  it 
would  set  a  precedent.  Then  all  pub¬ 
lishers  would  claim  that  their  contracts 
must  be  fulfilled  before  the  question  of 
the  teletype.setter  could  be  brought  up. 

The  publishers  pointed  to  the  joint 
standing  committee  clause  in  their  con¬ 
tract,  urged  that  the  present  contract 
makes  no  reference  to  teletypesetter,  and 
insisted  that  failure  to  continue  work 
with  the  teletypesetter  was  a  violation 
of  the  contract. 

The  International  representative  said 
that  the  union  considered  that  the  words 
“typesetting  machines"  in  the  present 
contract  covered  the  tape  cutter  since 
the  tape  "made  the  mats  drop.”  A 
"learners'  scale”  was  suggested  by  the 
union  for  teletype  operators  who  were 
to  learn  the  operation  after  the  union 
got  jurisdiction  over  to  the  device. 

No  agreement  was  reached  and  the 
March  14  i)aper  was  gotten  out  with¬ 
out  the  use  of  the  telctypescttcr  ma¬ 
chine. 

That  afternoon.  20  minutes  before  press 
time,  the  publishers  ordered  the  fore¬ 
man  to  have  the  teletypesetter  turned 
on.  Each  of  the  men,  in  turn,  refused 
to  handle  the  tape  and  was  discharged 
for  “refusal  to  execute  an  office  order,” 
according  to  the  management. 

No  edition  of  the  Courier  was  pub¬ 
lished  on  March  15.  A  half  page  ad¬ 
vertisement  was  placed  in  the  opposi¬ 
tion  newspaper,  stating  the  Courier’s 
position  in  the  labor  difficulty  and  an¬ 
nouncing  that  there  would  be  no  paper 
March  15,  but  regular  publication  would 
be  resumed  on  March  16. 

Friday,  the  second  typesetting  ma¬ 
chine  equipped  with  teletypesetter  was 
moved  from  the  Decatur  Herald  and 
Review  office  into  the  Courier. 

Saturday,  a  20-page  black  and  white 
section  was  published  with  a  non-union 
crew  and  with  the  assistance  of  the 
two  teletypesetter  units.  Tape  for  local 
copy  was  perforated  in  the  Courier 
plant. 

The  competing  Chain  f>ai(in-l'rbana 
Neivs-Gazette  has  taken  the  attitude  the 
controversy  is  a  publisher's  “lock-out,” 
reporting  proceedings  in  detail  with  such 
headlines  as :  “Labor  Difficulties  Are 
Climaxed  by  ‘Lock  Out’  of  Newspaper 
Printers — Dozen  Without  Jobs  .\s  Re¬ 
sult  of  Controversy — ‘Our  Contract 
Broken’:  Union — Youhill,  Chapel  Head, 
Says  ‘Why  Should  Urbana-Champaign 
Sup^rt  Decatur  Business?”  and 
“Union  Here  Asks  ‘Shall  Outside  In¬ 
terests  Rule?’ — Printers  Claim  Decatur 
Publishers  Have  ‘Hidden  Motives’  in 
Labor  Controversy.” 

$2,000,000  Newspaper 
Drive  by  Seap'ram^s 

Advertising  plus  quality  has  boosted 
the  sales  of  Seagram’s  liquors  from  8,000 
cases  to  400,000  cases  since  last  June 
and  Seagram’s  plans  to  further  mer¬ 
chandise  its  product  with  an  expendi¬ 
ture  of  $2,000,000  for  newspaper  adver¬ 
tising  during  1935,  R.  E.  Goes,  eastern 
divisional  manager,  told  600  distributors 
and  members  of  the  organization  at  the 
Hotel  Kenmore,  Boston.  March  16. 

The  firm  will  spend  another  $1,000,- 
000  in  other  forms  of  advertising  this 
year.  Mr.  Goes  told  those  at  the  second 
gathering  of  the  Joseph  E.  Seagram  & 
Sons  Royal  Family  that  advertising  has 
put  the  firm  where  it  is  today,  “the  tops 
in  the  industry.” 

David  M.  Davies,  advertising  direc¬ 
tor,  promised  no  let-up  in  .Seagram 
advertising. 


Teletypesetter  Idea  Has  Groivn 

Quietly  and  Steadily  Since  ^^29 


(Coiitinuiii  from  faijL-  11  I 
invested  many  thousands  of  dollars  in 
switching  the  mechanism  for  dropping 
matrices  from  electrical  impulse  to  a 
mechanical  operation  which  could  be 
serviced  by  the  ordinary  composing 
room  machinist.  That  process  has  been 
I)erfected  in  minor  points,  but  remains 
essentially  the  same  today. 

Tape  is  i)erforated  directly  from 
cop\,  run  through  the  Teletypesetter 
and  the  electrical  impulses  actuate  the 
line-casting  process  much  the  same  as 
the  operation  of  the  tape  recording  de- 
\ice  Used  in  transmission  of  news  from 
a  press  association  transmission  point. 
Tlie  Linotype  Corporation  is  at  present 
perfecting  refinements  which  will  facili¬ 
tate  the  setting  of  headlines  and  adver¬ 
tising  matter. 

June  10.  1933.  at  the  A.  N.  P.  A. 
mechanical  conference.  Frederick  H. 
Keefe,  publisher  of  the  Nezcburgli-Bca- 
l  on  (N.  Y.")  Nezi's.  explained  the  oper¬ 
ation  in  his  two  plants  of  the  Tele¬ 
typesetting  equipment  on  four  line-cast¬ 
ing  machines,  which  produced  60  per 
cent  more  straight  matter,  with  one 
machinist  and  a  boy  in  charge,  than 
he  had  obtained  from  several  manually 
operated  machines  l>cfore.  Since  he  had 
installed  the  first  unit  in  November, 
lh32.  he  Iiad  been  using  .\mcrican  Tele¬ 
phone  and  Telegraph  equipment  for 
transmitting  the  tape  impulses  from  his 
Beacon  office  to  his  Newburgh  plant. 
He  stressed  that  the  new  equipment  had 
eliminated  the  problem  of  suffeient 
straight-matter  on  Thursday  and  Fri¬ 
day,  when  the  paper  was  loaded  with 
advertising  and  had  improved  the  news 
content  of  his  paper.  year  later  at 
an  .\.  N.  P.  .\.  meeting  he  confirmed 
these  1933  statements. 

Mr.  Keefe  submitted  that  he  had 
paid  for  the  Teletypesetter  equipment 
in  a  year  and  a  half,  and  Western  Elec¬ 
tric  officials  said  that  some  publishers 
have  told  them  that  the  original  cost 
had  been  returned  to  the  publisher  in 
as  low  as  13  months. 

Gradually  the  idea  grew,  until  now 
Western  Electric  i>  rece\ing  order> 
each  month  from  men  who  have  seen 
a  unit  in  operation  in  a  neighboring 
town  or  at  some  convention.  Company 
officials  say  tliat  the>  haw  sufficient 
parts  to  meet  the  needs  of  normal  de¬ 
mand.  .At  the  1934  .A.  N.  P.  A.  con¬ 
vention  John  A.  Burke,  Oqdensburq 
( N.  Y.j  Journal  and  Louis  G.  Buisch, 
HorncU  (N.  A'.)  Tribune-Times  de¬ 
scribed  their  Teletypesetter  experiences. 
In  the  comparatively  short  period  of 
four  years,  during  most  of  which  time 
economic  conditions,  and  the  attitude  in 
Washington  toward  anything  which 
might  be  interpreted  as  the  supplant¬ 
ing  of  labor  made  promotion  plans 
on  the  part  of  Western  Electric  in¬ 
advisable,  installations  have  crept  up 
to  nearly  40.  How  many  towns  this 
covers  could  not  l>e  determined  from 
Western  Electric  officers,  but  they  are 
operating  quietly  in  at  least  one  city 
of  .sOO.OOO.  For  the  most  part  they 
are  confined  to  smaller  cities,  and  in 
only  two  known  cases  is  material  be¬ 
ing  transmitted  from  one  town  to  an¬ 
other  on  tape. 

.As  recently  as  last  month  publishers 
were  elaborating  on  their  successes 
with  Teletypesetter,  and  outlining  their 
mechanical  difficulties. 

A’erne  E.  Joy,  Centralia  flll.j  Senti¬ 
nel,  chairman  of  the  Inland  Daily  Press 
.Association  hoard  of  directors,  in  com¬ 
menting  upon  his  paper’s  recent  Tele¬ 
typesetter  experience,  referred  to  the 
tape  question  as  follows  at  the  Inland 
meeting  in  Chicago  last  month : 

“We  maintain  that  copy  is  copy 
wherever  it  is  produced  and  it  is  quite 
immaterial  to  the  composing  room 
whether  that  copy  comes  down  in  the 
form  of  tape  or  whether  it  comes  down 
in  the  form  of  manuscript.  It  has 
been  so  received  in  our  office.  Out 
of  the  seven  newspapers  which  had  it  in 
use  before  myself,  three  or  four  of  them 
were  union  offices.” 

Mr.  Joy  discussed  the  Teletypesetter 


experiment  in  connection  with  the  re¬ 
port  of  F.  W .  Schaub,  Decatur  fill.) 
Herald  &  Rez’tezo,  chairman  of  the 
Inland  cost  and  production  committee, 
on  his  paper's  successful  operation  of 
tile  new  typesetting  device.  Mr. 
.^chaub’s  remarks  were,  in  part,  as 
follows : 

"It  is  necessary  to  keep  in  mind  that 
we  put  this  in  entirely  as  an  experi¬ 
ment.  We  did  not  want  to  introduce  it 
at  the  e.xpense  of  any  of  the  printers 
working  in  our  shop ;  we  have  been 
very  careful  to  continue  to  employ  all 
of  the  men  that  were  employed  before 
the  introduction  of  the  Teletypesetter. 

"The  best  production  we  have  ever 
gotten  in  one  S-hour  shift  is  17  col¬ 
umns,  and  that  was  an  exception.  We 
have  usually  lieen  able  to  get  15  col¬ 
umns  without  much  difficulty,  although 
I  think  if  we  would  average  up  tbe 
actual  production  it  would  only  aver¬ 
age  about  12  columns ;  because,  as  I 
>ay,  we  have  many  times  not  used  the 
machine  even  though  it  was  there  and 
available. 

“  As  I  understand  it.  Mr.  Joy  installed 
the  TeletyiKtsetter  on  a  new  machine. 
W  i-  in>talled  our-  on  an  old  machinv. 
a  machine  that  had  been  in  continuous 
operation  for  over  eight  years,  and  the 
big  part  of  that  time  it  was  operated 
16  hours  a  day,  so  it  had  hard  wear 
and  it  had  no  particular  care. 

“When  the  Teletypesetter  was  in¬ 
stalled  there  were  a  few  parts  that 
were  replaced  on  it  but  there  was  no 
general  overhauling  and  we  had  some 
<Iifficulty.  .Ajiparently  a  Teletypeset¬ 
ter  to  operate  on  a  Linc.tyiK*  successfully 
requires  lietter  mechanical  condition  of 
the  machine  than  in  manual  operations. 
On  the  other  hand  I  believe  there  is 
some  reason  to  hope  that  the  Telctype- 
-■itter  will  be  easier  on  the  Linotype 
than  manual  operation.  There  has  been 
no  particular  difficulty  with  the  Tele¬ 
typesetter  unit  itself.  The  difficulty  has 
practically  all  lieen  with  the  Linotype 
machine. 

“We  have  found  that  we  have  had 
a  good  deal  of  trouble  with  space 
bands;  in  fact,  since  Novemlier,  when 
we  installed  the  machine,  we  have  al¬ 
most  worn  out  one  set  of  space  bands. 
.Apparently  that  has  been  due  to  failure 
to  have  the  space  band  releasing  me¬ 
chanism  working  perfectly.  With  a 
manual  operator,  if  the  space  band 
sticks,  the  man  will  reach  up  and 
straighten  it  out.  Of  course,  with  the 
Teletypesetter  there  is  no  finger  handy 
to  do  that.  However.  I  believe  that 
is  merely  a  passing  difficulty.  I  don’t 
think  that  we  are  going  to  have  to 
continuously  replace  bands  the  way  we 
did  in  the  first  few  months. 

“I  might  say  that  if  any  of  you  are 
interested  in  trying  to  reduce  this  figure 
of  mine  of  15  columns,  or  our  record 
of  17  columns  of  type  as  a  day’s  pro¬ 
duction.  that  that  is  a  7-point  type,  7- 


that  if  we  had  ten  Teleteypsetters  in 
our  office  it  wouldn't  make  any  differ, 
ence  in  their  jobs;  that  what  we  were 
looking  for  was  more  type  at  a  price 
that  we  could  afford  to  pay  for  it  in 
these  times  and  increase  the  size  of  i 
our  paper.  It  was  well  received.  We  * 
sent  one  of  our  head  machine  operators 
to  Chicago  for  a  couple  of  days.  He 
walked  into  my  office  when  he  got  I 
back  and  the  first  thing  he  said  waj,  I 
'I  came,  I  saw  and  I  was  conquered’ 

"I’irst,  we  advertised  lor  the  fastea  ‘ 
typist  in  our  town — a  blind  ad,  of 
course — saying  that  dictation  was  not 
necessary.  We  got  in  quite  a  few  r^ 
spouses.  Out  of  that  bunch  we  pickri 
a  young  Irish  girl  and  she  has  proved 
a  find.  We  asked  the  girls  to  gi»e 
their  speed.  Most  of  them  said  thj; 
they  were  typing  65  to  70  words  a  min¬ 
ute  on  a  15-minute  dictation  with  prob¬ 
ably  5  errors  as  an  average.  This  gir! 
started  out  on  the  machine  after  some 
instruction  from  a  man  that  the  Tele- 
typesetter  people  were  instructing  them¬ 
selves.  They  instructed  a  girl  on  the 
perforator  in  our  news  room. 

“This  girl  started  in  about  December 
10.  I  have  been  keeping  very  accurate 
check,  getting  proofs,  checking  tk 
proofs  as  to  errors.  It  is  remarkable 
the  way  those  prinifs  come  back— t»r 
and  three  and  four  errors  on  a  galk;. 
proof,  which  I  think  you  will  agree 
is  pretty  clean  stuff. 

“The  production  started  out  soio- 
thing  like  this:  The  machine  started 
on  Monday.  The  boys  installed  it  ove 
Saturday  afternoon  and  Sunday  to¬ 
gether  with  the  erector.  The  figures  oe 
Monday  were  500  lines,  Tuesday  70( 
lines.  900  lines.  1,200  lines.  l.iiOO  lines 
1.7(K)  lines,  2.100  lines,  and  jumped  Bf 
to  about  2,400  lines,  going  up  about  fire 
hundred  lines  a  day.  Our  average  las 
week  was  3,013  lines  per  hour  pro¬ 
duction  on  an  8-hour  shift. 

“Our  linotype  is  speeded  at  7J4  line 
per  minute. 

“I  was  interested  in  Mr.  Schaub's 
remarks  about  the  trouble  he  had.  Wt 
have  had  very  much  the  same  troubk. 
Our  new  machine  was  stiff.  The  spaa 
liands  were  not  dropping  fast  enough 
We  were  beating  out  the  star  wha. 
on  the  machine  pretty  rapidly  and  re 
placing  it  in  about  two  or  three  days 
That  has  since  been  remedied. 

“I  had  a  check  made  on  the  number 
of  mats  that  had  been  spoiled  in  tbt 
two  months’  operation.  There  were  A’ 
mats  which  were  spoiled  which  cos 
9c  apiece ;  $3.87  for  spoiled  mats  in  t*t 
months.  We  also  spoiled  about  ha!: 
of  our  space  bands ;  they  were  get^ 
jimmied  at  the  top.  The  boys  repairtc 
most  of  them.  They  took  the  repairtc 
space  bands  and  put  them  in  one  oi 
the  other  machines  and  they  are  op«- 
ating  satisfactorily,  with  the  exceptior 
of  four  or  five,  so  they  are  not  a  toti 
loss. 

“We  have  this  one  operator  and  alsc 
my  stenographer  as  a  special  operator 
in  case  of  emergency,  and  she  come 
up  and  takes  the  noon  trick, 
stagger  the  time  so  the  perforator » 


point  Ideal  news  on  an  8-point  slug,  ^iperating  8k$  hours  a  day.  The  Tdt 


and  we  have  a  20-inch  column,  and  our 
figure  is  actual  column  produced  of 
solid  type.” 

In  answer  to  a  question  as  to  his 
use  of  the  Teletypsetter,  Mr.  Joy  said: 

“We  use  it  on  all  kinds  of  copy. 
The  Teletypesetter  was  originally  an 
electric  machine,  and  since  then  they 
have  cut  out  the  electricity  and  it  is 
all  a  matter  of  cams  and  springs.  It 
seems  to  me  the  last  word  in  mechani¬ 
cal  perfection.  Naturally  they  will  make 
further  improvements.  .As  Mr.  Schaub 
has  well  said,  the  questions  that  come 
up  are  particularly  mechanical  operation 
in  the  Linotype  itself. 

“I  ordered  the  Teletypesetter  mats 
which  are  the  same  faces  I  am  using, 
the  same  as  Mr.  Schaub  is.  7-point  Ideal 
on  an  8.  The  standard  faces  are  also 
cut  on  Teletypesetter  mats.  The  only 
differences  in  those  mats  are  that  they 
are  reduced  to  smaller  number  of  units. 
For  instance,  the  T  is  a  shade  fatter 
than  in  the  old  font.  You  cannot  tell 
the  difference  in  the  type  in  the  paper. 

“We  assured  our  mechanical  boys 
who  had  been  with  us  for  manv  vears 


typesetter  unit  in  the  composing  root 
is  uncrating  iiractically  eight  hours . 
day.” 

“We  found  after  about  a  month  « 
six  weeks  that  one  of  he  boys  in 
overtime  report  had  spent  about  i\- 
hours  on  servicing  the  machine.  Ik 
are  keeping  the  machine  covered  w® 
a  sort  of  black  oilcloth  to  keep  littii 
particles  of  dust  out.  One  day  we  b»: 
a  lower  case  ‘f’  that  started  wild  ait 
about  two-thirds  of  a  gallev  caff 
through  without  an  ‘f’  in  it.  Checkfe 
back,  the  boys  were  stumped  for  • 
while.  They  finally  found  a  small 
of  dust  impinged  on  one  of  the  97 
bars  that  operate  the  cams  on  the  lij^ 
type,  and  you  could  hardly  see  it.  ^ 
machine  has  got  to  be  kept  thoroup 
clean. 

“We  are  producing  this  extra  fiTj 
and  are  getting  the  production  of  pr^[ 
tically  two  men.  If  you  are  figun'' 
on  1,600  lines  for  a  man  (if  you  a" 
satisfied  with  him  on  that  on  the  dea 
line  but  I  don’t  know  that  anybody  u 
we  w’ill  say  that  we  are  getting  o" 
(Continued  on  faqe  41 1 
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Editor  &  Publisher  for  March  23,  1  935 


boston  guild  case  deadlocked  at 

RE-HEARING  BEFORE  N.  1.  B. 

Judge  Robert  R.  Nevin,  Impartial  Ninth  Member,  Will  Announce 
Decision  in  Dispute  Over  Collective  Bargaining  After 
He  Has  Gone  Over  Testimony  Transcript 

half  delined  collective  bargaining  as 


stated,  a  number  oi  Herald-Traveler  Before  appealing  formally  to  the  In- 
employes  were  given  raises,  ranging  dustrial  board  September  24,  Frederick 
from  $2  to  $11)  weekly.  This,  Frederick  said,  he  talked  with  Sidney  W.  Wins- 
said  he  was  told  by  the  publisher,  was  low,’  president  oi  the  Herald-Traveler 
not  to  be  construed  as  a  result  of  the  corporation,  who  "listened  to  him  with 


guild’s  agitation  in  behalf  of  the  edi¬ 
torial  workers. 

Frederick  cited  specific  cases  of 
Herald-Traveler  editorial  employes  al¬ 
legedly  underpaid.  At  the  time  when 


again  deadlocked  on  the  case  here  last  °  ,  harMin  ” 

night  alter  an  hour  and  a  half  of  de-  -The  Herald-Traveler  never  came 
liberation.  ^  counter  proposal  on  any 

tederal  J  dge  Robert  K.  -  e\m  ot  raised  in  the  guild’s 

Dayton,  Ohio,  who  was  selected  as  an  ..  ^ 

impartial  ninth  member,  will  review  the  F;ederick,  president  of  the 

Doston  Newspaper  Guild,  was  the  first 
witness  called  by  Ehrmann,  and  sat  in 
the  witness  chair  for  the  entire  first 
days  session.  Frederick  was  allowed 
to  tell  a  running  story  of  what  had 
transpired  between  his  organization  and 
the  publisher.  Summing  up  what  had 
already  been  covered  in  the  original 
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transcript  of  the  case  and  file  the  de¬ 
cision  with  Harvey  J.  Kelly,  chairman 
uf  the  special  standing  committee  of 
the  -Vmerican  Newspaper  I’ublishers 
.Association. 

The  three  day  re-hearing  centered 
about  an  alleged  violation  of  Section 
7-.\  of  the  National  Industrial  Recovery 
.Act.  Tlie  second  part  of  the  original 
complaint  to  the  N.  I.  B. — that  two 
members  of  the  Herald-Traveler  staff 
liad  been  discharged  because  they  had 
been  active  in  guild  affairs — was 
dropped  after  a  discuss«un  of  the  board 
disclosed  that  the  matter  could  not 
be  decided  "for  want  of  prosecution.” 

Mr.  Kelly  acted  as  chairman  at  the 
upening  of  the  meeting  at  10:20  A.  M. 
March  18.  Judge  Nevin  was  voted 
chairman  at  the  start  of  the  meeting, 
with  the  unanimous  assent  of  th  emem- 
bers.  Sitting  for  the  employers’  group, 
besides  Mr.  Kelly  were  John  T.  Cush¬ 
ing,  publisher  of  the  Boston  Record, 
pro.xy  for  Edward  H.  Harris; 
tmanuel  Levi,  vice-president  and  gen¬ 
eral  manager  of  the  Louisville  Courier- 
Journal  and  Times;  and  Merrill  M. 
Lord,  manager  of  the  Chicago  Herald 
(S'  Examiner. 

On  the  employes’  side  of  the  board 
were  tlie  following;  Jonathan  Eddy, 
secretary  of  the  American  Newspaper 
Guild;  Hey  wood  Broun,  president  of 
tliat  organization ;  Edwin  White,  as 
pro.xy  for  Edward  J.  Volz;  Martin 
Casey,  as  pro.xy  for  Leon  DeVeze,  and 
Edward  Allen,  of  the  Boston  Herald 
reportorial  staff,  as  proxy  for  Charles 
P.  Howard. 

Stuart  C.  Rand  summed  up  his  case 
of  defense  by  stating  his  interpretation 
of  the  issue  to  be  settled  by  the  board, 
namely,  whether  the  Herald-Traveler 
refused  to  bargain  collectively  with  the 
guild  up  to  Oct.  7,  1934,  the  date  of 
the  guild's  filing  complaint  with  the 
Regional  Labor  Board.  The  complaint 
was  referred  by  that  board  to  the  In¬ 
dustrial  Board.  Rand  asked  the  body 
to  define  collective  bargaining  in  their 
decision. 

He  maintained  that  the  corporation 


being  paid  $22.51);  a  staff  photographer 
paid  $15,  and  a  ixjlice  reporter  $27.50. 
t'umpared  with  men  on  the  staffs  of 
other  Boston  papers  in  comparable  ca- 
jiacities  these  Herald  or  Traveler  em¬ 
ployes  were  decidedly  underpaid,  he 
said.  At  a  subsequent  meeting,  Freder¬ 
ick  said.  Robert  B.  Choate,  managing 
editor  of  the  Herald-Traveler,  told  him 
that  district  men  would  be  paid  $27 
weekly  from  then  on.  The  guild  was 
also  offered  the  option  of  asking  for 
tlie  dismissal  of  "ringers”  (no-pay  ap- 
...  _  prentices)  or  suggesting  a  salary.  The 

New  York  hearing  Frederick  described  guild  would  not  entertain  this  sugges- 

unless  the  publisher  would  discuss 
the  possibility  of  agreeing  on  broader 
pha.ses  of  the  guild’s  contract,  such  as 
a  five-day,  4()-hour  week :  minimum 
wage^  scales,  and  the  “guild  preferential 
sho]).” 


his  several  fruitless  conferences  with 
the  employers,  beginning  July  20,  1934. 

During  these  negotiations,  at  which 
tlie  publisher  would  at  no  time  consider 
signing  a  wage  and  hour  scale  con¬ 
tract  presented  by  the  guild,  Frederick 


Advertising  Cannot  Belie  Goods, 

Was  Donahue^ s  Working  Principle 


RETIRE.MENT  of  William  E.  Dona¬ 
hue  as  advertising  manager  of  the 
Chicago  Tribune,  as  reported  in  last 
week’s  issue  of  Editor  &  Publisher, 
brings  to  a  close  an  outstanding  career 


\V.  E.  llO.NAHL’E 


Chesser  Campbell 


in  newspaper  advertising.  A  member 
of  the  Tribune  staff  for  more  than  30 
years,  Mr.  Donahue  has  been  advertis¬ 
ing  manager  since  1928. 

Prolonged  ill  health  from  a  complica¬ 
tion  of  ailments,  bronchial  and  gastric, 
caused  Mr.  Donahue  to  announce  his 
resignation.  He  was  first  taken  ill  last 
October  and  he  never  fully  recovered  to 


,  ,  be  able  to  resume  his  duties  at  the  Trib- 

gave  the  guild  committee  all  they  asked  une.  At  the  banquet  of  the  advertising 
tor  m  their  initial  conference,  when  department  held  last  December,  Col.  R. 


they  presented  their  brief  and  proposed 
contract.  He  further  maintained  that 
the  publisher’s  letter  to  the  guild,  Aug. 
14,  had  been  misconstrued  as  a 
refusal  to  bargain  collectively.  He  also 
pointed  out  that  the  Boston  guild’s  offi¬ 
cial  publication  had  stated,  in  refer¬ 
ence  to  the  Sept.  5  conference,  that  they 
“had  won  a  victory  in  their  first  skirm¬ 
ish  with  Preston.” 

^nd  also  quoted  from  the  Guild 
Tribune  account  of  the  raises  that  fol¬ 
lowed  the  September  5  meeting.  “All 
but  one  member  of  the  staff  admits  that 
the  raises  were  a  result  of  guild  ac¬ 
tivity.”  He  emphasized  the  contention 
that  the  newspaper’s  refusal  to  act  or 
contract  until  the  code  authority  had 
raade  its  report  did  not  constitute  a  re¬ 
fusal  to  bargain  with  the  guild. 

’’The  contract  was  presented  pre- 
"tsturely,”  he  said. 

Herbert  B.  Ehrmann,  counsel  for 
fbe  guild,  pointed  out  in  his  opening 
itguments  that  this  was  the  first  time, 
'“der  the  newspaper  code  of  the  NRA, 
jhat  ^e  square  question  of  collective 
wgaining  had  been  raised,  and  that 
fhe  board  would  be  doing  a  public  ser¬ 
vice  to  “clear  the  air”  on  the  subject. 


R.  McCormick,  editor  and  publisher,  in 
offering  the  only  toast  of  the  evening, 
proposed  it  to  “the  speedy  return  to 
health  of  Bill  Donahue.” 

Starting  in  the  classified  department, 
Mr.  Donahue  began  his  career  with  the 
Tribune  as  a  young  man.  He  worked 
up  through  the  various  advertising  de¬ 
partments,  becoming  a  jiarticularly  effec¬ 
tive  salesman  of  local  display.  With 
Mr.  Donahue  it  was  not  so  much  a  mat¬ 
ter  of  getting  advertising  as  it  was  ot 
inducing  the  merchant  to  advertise  at 
such  a  time,  in  such  a  manner,  and  in 
such  volume  as  would  sell  his  goods. 

In  line  with  his  advertising  psychol¬ 
ogy,  Mr.  Donahue  years  ago  formulated 
his  ideas  of  advertising  into  what  he 
called  “the  five-foot  rule  of  advertis¬ 
ing.”  It  contained  the  following  prin¬ 
ciples;  (1)  Is  the  medium  right?  (2) 
Is  the  time  right?  (3)  Is  the  copy 
right?  (4)  Is  the  merchandise  right? 
(5)  Is  the  management  right? 

Elaborating  on  these  principles  in  an 
address  to  the  Tribune  advertising  de¬ 
partment  in  1928,  Mr.  Donahue  said; 

“The  burdens  of  the  medium,  time 
and  copy  lie  largely  with  the  salesman. 
The  remaining  two  elements  lie  largely 


witli  tlie  advertiser.  If  you  accept  an 
advertisement  when  you  know  that  the 
merchandise  is  wrong,  you  arc  commit¬ 
ting  a  murder ;  your  advertiser  will 
die." 

Mr.  Donahue’s  long  e.xiH;rienee  as  lo¬ 
cal  advertising  manager,  prior  to  his 
promotion  to  chief  of  the  Tribune  adver¬ 
tising  organization,  made  him  a  familiar 
lignre  among  State  street  merchants.  He 
was  consulted  on  problems  of  merchan¬ 
dising.  counter  and  window  displays, 
sjiecial  sales,  location,  and  other  matters 
vital  to  the  successful  use  of  newspaper 
advertising. 

Perhaps  the  most  eloquent  tribute  to 
Mr.  Donahue’s  15  years  of  accomplish¬ 
ment  as  local  manager  is  his  record  in¬ 
crease  in  retail  advertising.  In  1913  the 
Tribune  printed  less  than  5,000,0()0  lines 
of  retail  advertising.  In  1928.  the  year 
in  which  he  became  advertising  man¬ 
ager,  the  paper  carried  15.670,339  lines. 

In  the  post-war  years  of  great  expan¬ 
sion  of  the  Tribune’s  business  he  was  a 
factor.  He  was  known  primarily  as  a 
salesman  and  he  developed  his  own 
methods  in  that  field.  He  is  also  known 
ill  newspaper  circles  for  his  active  work 
with  various  advertising  groups,  includ¬ 
ing  the  Newspaper  Advertising  Execu¬ 
tives  Association  and  the  Advertising 
Federation  of  America.  Mr.  Donahue 
has  also  trained  a  large  number  of 
young  men  who  are  now  holding  respon¬ 
sible  advertising  executive  positions  on 
newspapers  throughout  the  country. 

He  was  a  delegate  to  the  international 
conventions  of  the  Advertising  Club  of 
World  held  in  London  in  1924  and  at 
Berlin  in  1929.  He  visited  the  markets 
of  the  world  and  had  a  wide  fund  of  in¬ 
formation  concerning  merchandising  and 
the  effectiveness  of  newspaiier  advertis¬ 
ing  to  create  sales. 

(Thesser  M.  Campbell,  newly-appoint¬ 
ed  advertising  manager  of  the  Trib¬ 
une,  has  been  with  that  organization 
since  1921.  He  is  37  years  old.  A 
graduate  of  the  University  of  Michigan, 
where  he  was  awarded  Phi  Beta  Kappa 
scholastic  honors,  Mr.  Campbell’s  first 
contact  with  the  Tribune  was  with  the 
European  edition  in  Paris.  In  May, 
1922,  he  came  to  Chicago  and  joined 
the  classified  department  as  a  salesman. 

Mr.  Campbell  was  appointed  assist¬ 
ant  advertising  manager  in  April,  1932, 
a  position  he  held  until  his  recent  pro¬ 
motion  as  successor  to  Mr.  Donahue. 
During  Mr.  Donahue’s  prolonged  ill¬ 
ness,  Mr.  Campbell  has  been  acting  as 
advertising  manager. 


more  interest  than  either  Mr.  E.  W. 
Preston  (publisher)  or  Mr.  Choate.” 

In  cross-examination  counsel  for  the  re¬ 
spondent  asked  Frederick  if  he  had  not 
agreed  with  Mr!  Winslow  that  their 
talk  was  "off  the  record”  as  far  as  sub¬ 
proceedings  were  con- 
president  could  not 
such  understanding 
coriKjration  head, 
and,  publisher’s  counsel,  also 
made  a  point  of  the  fact  that  within 
three  weeks  of  the  guild’s  presentation 
of  their  brief  to  the  Herald-Traveler 
six  employes  were  given  raises.  Fred¬ 
erick  was  also  closely  questioned  on  his 
statement  that  the  average  wage  in  the 
respondent’s  offices  was  lower  than  that 
of  other  Boston  papers.  To  the  question 
"Do  you  know  what  the  average  wages 
are  on  other  Boston  newspapers?” 
Frederick  replied  that  he  did  not  know 
"to  the  decimal,’’  but  that  he  was  cer¬ 
tain  that  Herald-Traveler  men  were 
underpaid  in  comparison  with  staff  men 
on  the  Boston  Globe  and  Post.  He  of¬ 
fered  to  take,  case  for  case,  men  in 
the  same  departments  of  other  papers 
and  compare  their  salaries  with  Herald 
or  Traveler  wages.  Publisher  members 
of  the  board  would  not  consent  to  this 
procedure. 

The  Tuesday  session  of  the  hearing 
oiiened  with  I^ederick  again  on  the 
stand,  being  questioned  by  the  guild 
counsel,  .\ttorney  Ehrmann  took  para¬ 
graph  by  paragraph  the  contract  sub¬ 
mitted  by  the  guild  to  the  Herald- 
Traveler  and  asked  the  guild  president 
on  each  if  he  and  the  publisher  had 
agreed  upon  any  oi  the  points.  In  each 
case  the  answer  was  "no.”  He  stated, 
too,  that  no  counter  proposal  was  made 
in  any  case. 

Mr.  Choate  testified  during  the  hear¬ 
ing  that  the  63  raises  accorded  em¬ 
ployes  after  the  September  5th  meeting 
with  the  guild  committee  amounted  to 
an  additional  annual  expense  to  the  cor¬ 
poration  of  $16,000,  or  $318.45  weekly. 
Raises  ranged,  he  said,  from  $1.50  to 
$13.50  per  employe.  When  asked  by 
Mr.  Ehrmann  how  many  employes  the 
Herald-Traveler  had  on  their  payroll, 
Mr.  Choate  stated  that  there  were  be¬ 
tween  143  and  184,  depending  upon 
how  certain  men  were  classified. 

E.  W.  Preston  was  on  the  witness 
stand  for  most  of  the  morning  and 
part  of  the  afternoon,  testifying  on  his 
corporation’s  profits  in  the  past  four 
years,  the  matter  of  discharges,  appren¬ 
tices  and  laises. 

The  publisher  testified  that  the  de¬ 
pression  had  necessitated  cutting  wages, 
although  the  corporation  had  not  dis¬ 
charged  employes  as  an  economy  meas¬ 
ure.  When  questioned  on  profits  of  his 
paper  for  the  past  four  years  Mr.  Pres¬ 
ton  listed  them  as  follows;  1931,  $315,- 
000 ;  1932,  $225,000 ;  1933,  $459,000,  and 
1934,  $650,000. 

As  to  the  guild’s  objections  to  em¬ 
ploying  "business  office  ringers”  as  ap¬ 
prentices  on  a  no-pay  basis,  Mr.  Pres¬ 
ton  stated  that  actually  these  men  were 
not  employed  and  that  “their  fathers 
had  asked  me  to  give  the  boys  an  op¬ 
portunity  to  learn  that  they  were  un¬ 
suited  to  the  business.” 

On  the  question  of  raises  which  fol¬ 
lowed  the  Sept.  5  meeting  with  the 
guild  committee.  Mr.  Preston  said  they 
were  a  result  of  a  long-term  program 
by  the  officials  of  the  corporation.  The 
63  raises,  he  said,  were  not  supposed 
to  replace  the  general  10  per  cent  pay 
cut,  but  instead  were  handed  out  as 
meritorious  salary  increases. 

The  publisher  further  testified  that 
he  had  investigated  wage  scale  aver¬ 
ages  of  other  Boston  papers  and  had 
concluded  that  the  Herald  average  was 
higher,  at  least  than  that  of  the  Bos¬ 
ton  Record.  He  also  admitted  consult¬ 
ing  a  bulletin  sent  out  by  ANPA  be¬ 
fore  answering  the  guild’s  request  for 
a  conference  to  agree  on  salary  and 
hour  minima.  Mr.  Preston  said  he  had 
deferred  this  conference  pending  the 
establishment  of  basic  scales  by  the  code 
authoritv. 
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BLIVEN  SEES  LOSING  FIGHT  AGAINST 
FORCES  OF  PRESS  REPRESSION 

New  Republic  Editor,  in  Don  Mellett  Lecture,  Outlines  Censorship 
Threats,  But  Doubts  if  Most  People  Care  Deeply  on 
Subject — Speaks  in  BronxviUe,  N.  Y. 

WITH  only  one-ninth  of  the  people  ing  together  and  dictating  to  a  cringing 
of  tlie  world  enjoying  press,  film  and  reluctant  editor  what  he  shall  say 
and  radio  freedom  of  the  type  found  in  in  his  paper.  In  fact,  on  most  subjects 
the  United  States,  Bruce  Bliven,  editor  most  advertisers  are  not  in  agreement, 
of  the  \ctv  Republic,  in  his  Don  Mel-  sometimes  their  interests  are  directly 
lett  lecture  at  Sarah  Lawrence  College,  opposed  to  one  another,  and  generally 
BronxviUe,  X.  \ .,  March  20,  said  that  speaking,  instead  of  exerting  pressure 
it  is  "fair  to  assume  that  we  shall  on  an  editor  directly,  they  exert  it  indi- 
presently  have  to  face  the  same  rela-  rectly  by  giving  their  advertising  appro- 
tionships  between  government  and  the  priations  to  the  periodicals  with  whom 
newspaper,  the  radio  and  the  motion  they  find  themselves  ‘simpatico.’  Xever- 
picture  that  already  exist  abroad.”  theless,  advertising  censorship  does  ex- 

The  Don  Mellett  Memorial  Lecture-  ist  in  one  form  or  another,  and  it 


ship  was  founded  by  contributions  of 
American  journalists  in  honor  of  the 
crusading  editor  of  the  Canton  (O.) 

Daily  Nnos,  who,  because  of  his  cam¬ 
paign  against  civic  corruption,  was  mur¬ 
dered  in  1926  by  gangsters. 

Mr.  Bliven  outlined  “inward  censor¬ 
ship  by  the  editor,”  “the  censorship  of 
the  audience,”  “censorship  by  adver¬ 
tisers,”  and  “publisher-owner  censor¬ 
ship”  as  four  types  of  repression  exert-  _  _ _ _ 

ing  their  influence  on  the  press,  but  Thingr  But  there  7re7Vs°'a  matter  of 
said  that,  broadly  speaking,  he  could  fact,  many  conservative  editors  who  are 


see  “no  evidence  that  most  of  the  people 
of  the  United  States  care  deeply  on  this 
subject.” 

"...  We  are  fighting  what  is  likely 
to  be  a  losing  battle  against  the  forces 
of  repression  that  are  growing  in  this 
country  as  they  have  done  and  are  still 
doing  throughout  the  rest  of  the  world,” 
he  said. 

The  partial  text  of  Mr.  Bliven’s  talk 
follows : 

“It  is  a  delusion  of  many  Americans 


does  play  an  important  part. 

“4.  .\nother  type  of  censorship  that 
must  be  mentioned  is  the  one  e.xercised 
by  the  publisher-owner  on  the  editor, 
who  is  almost  always,  nowadays,  a  sal¬ 
aried  employe.  Even  here,  the  public  i  t  j 

picture  of  the  situation  is  usually  rather  Frank  E.  Fehinian,  former  advertising 
inaccurate.  The  favorite  concept  is  of  agency  executive  and  more  recently  in 
a  conservative  publisher  who  hires  a  investment  and  distribution  appraisal 
radical  editor,  and  then  compels  him  to  business,  newly  appointed  managing 
present  only  the  conservative  side  of  director  of  Major  Market  Newspapers, 

Inc.,  succeeding  L.  M.  Barton,  who  has 
resigned  to  become  vice-president  of 
O’Mara  and  Ormsbee,  Inc. 


working  happily  for  conservative  pe¬ 
riodicals  ;  there  are  some  conservative 
publishers  who.  with  a  queer  devotion 
to  honesty,  will  print  facts  in  their 
columns  that  are  highly  disagreeable  to 


country  as  they  have  done  and  are  still 
doing  throughout  the  rest  of  the  world. 

The  <iuestion  may  be  asked  legitimately, 

,,  C  '  r  'll.  •  "bat  can  anv  individual  do  in  order 

most  ot  the  members  of  their  own  to  participate 'in  such  a  struggle?  This 
group  and  now  and  then  you  find  a  j,  to  answer.  I  can  offer  no  guar- 
pubhsher  who  is  liberal,  if  not  radical,  certainlv,  that  much  can  be  done 

and  still  manages  to  do  pretty  we  1  m  3,,  ^nd  this  is  particularly  true  of 
a  nnancial  way  for  his  paper  and  him-  ^|.,g  individual  as  conjpared  to  the  group. 

Broadly  speaking,  I  can  see  no  evidence  . ...o, 

that  grave  problems  exist  in  Europe  that  'n*"  obliged  to  report  that  most  of  the  people  of  the  United  those  papers.”  the  letter  said, 

from  which  we  are  free.  Our  only 


could  certainly  be  done  if  all  the  people 
who  feel  intensely  about  this  matter 
were  to  act  on  their  feelings,  even  for 
three  months’  time ;  if  _  they  stopped 
buying  goods  advertised  in  newspapers 
of  which  they  do  not  approve,  if  they 
stopped  reading  such  newspapers,  if 
they  wrote  letters  of  protest  to  the 
editors  of  such  papers,  or  even  on  oc¬ 
casion  sent  delegations  to  visit  the  editor 
and  protest  in  person.  I  am  assuming, 
of  course,  that  if  this  were  done,  these 
individuals  would  also  be  patronizing 
the  papers  they  regarded  as  fair,  sup¬ 
porting  their  advertising  and  encourag¬ 
ing  their  friends  and  neighbors  to  do 
likewise.  Candor  compels  me  to  admit 
that  I  have  seen  very  few  examples  of 
this  sort  of  thing. 

“In  the  long  run,  the  sickness  with 
which  our  journalism  is  today  afflicted 
is  a  symptom  of  the  sickness  of  society 
as  a  whole.  Journalism  is  no  more 
derelict  to  its  duty  than  are  those  other 
great  social  forces,  the  church  and  the 
school.  I  think  I  can  match  every 
example  of  a  timid,  time-serving  person 
in  an  editor’s  office  with  a  similar  in¬ 
dividual  in  the  classroom,  or  the  pulpit 
We  must  advance,  if  we  are  to  advance 
at  all,  along  the  entire  front  at  once. 
Our  journalism  can  never  be  truly  free, 
until  our  society  is  free.” 

The  News  editorial  was  also  answered 
hy  the  Columbia  Sigma  Delta  Chi  chap¬ 
ter  in  a  letter  signed  by  John  Stempel, 
which  agreed  with  the  News  in  lart, 
but  said;  “It  surprises  me  to  -ee  a 
News  editorial  based  either  on  misin¬ 
formation  or  the  desire  merely  to  be 
flip.” 

"Much  of  the  improvement  in  ajiiiear- 
ance.  completeness  and  style  of  the 
smaller  papers  during  the  past  26  years 
is  directly  attributable  to  the  younger 
men  and  women  who  have  brought  the 
fruits  of  their  journalism  instruction  to 


Irmloin  lies  in  the  tact  that  we  do  not  S, 
have  countries  that  are  potential  ene- 
mies  on  all  sides  of  us  across  a  frontier 
consisting  of  a  river  or  a  wire  fence. 

In  fact,  we  recapitulate  nearly  every 
problem  of  Europe  with  a  time  lag  that 
used  to  be  about  a  generation,  and  is 
BOW  rapidly  growing  much  shorter. 

It  is  fair  to  assume,  therefore,  that 
we  shall  presently  have  to  face  the 
same  relationships  between  government 
and  the  newspaper,  the  radio  and  the 
motion  picture  that  already  exist  abroad. 

“While  it  is  true  that  our  press  is 
strikingly  free  from  government  cen¬ 
sorship,  it  is  subject  to  other  types  of 
repression  that  are  almost,  or  quite  as 
serious 
of 


cere.  They  resulted  from  the  desire 
of  the  publishers,  who  after  all  are  busi¬ 
ness  men  with  thousands  of  employes, 
to  obtain  for  themselves  a  special  po¬ 
sition  of  freedom  from  the  code  restric¬ 
tions. 

“I  have  already  said  that  in  my 
opinion  we  are  fighting  what  is  likely 


“Now  and  then,  for  example,  some 
newspaper  is  conspicuously  unfair  to 
organized  labor,  and  the  union  members 
in  that  city  are  ordered  to  boycott  the 
journal  in  question.  These  boycotts 
nearly  always  break  down  after  a  few 
days.  If  it  is  impossible  to  get  union 
members  to  refrain  from  buying  papers 
hostile  to  them,  how  much  more  dif¬ 
ficult  it  is  to  keep  the  general  public 


Neu's  Men  Restricted 
at  Hauptmann  Hearing 

The  newspaper  army  which  retreated 
from  Flemington  on  Feb.  12  after  the 
conviction  of  Bruno  Richard  Haupt¬ 
mann  for  the  murder  of  Charles  A. 
Lindbergh,  Jr.,  will  not  be  permitted 
to  make  a  mass  attack  in  the  New  Jer- 


sorship  which  the  individual  writer  or  versity  to  a  graduate,  one-year  course, 
editor  exercises  upon  himself — in  some  the  A'ezt’  York  Daily  Nezc's  commented 


to  be  a  losing  battle  against  the  forces  from  buying  newspapers  that  are  dis-  sey  Court  of  Errors  and  Appeals.  When 
of  repression  that  are  growing  in  this  loyal  to  the  cause  of  truth!  Much  counsel  for  Hauptmann  appear  March 

■ -  28  to  have  the  date  set  for  argument 

of  his  appeal  from  conviction,  only 
counselors-at-law  having  business  wiA 
the  court  and  newspaper  reporters  reg¬ 
ularly  assigned  to  cover  the  state  house 
will  be  admitted. 

Plans  for  rigid  restrictions  became 
known  after  rumors  of  elaborate  press 
coverage  had  been  stifled  by  Chancellor 


N.  Y.  Daily  News  Pessimistic  About 
Journalism  Schools;  Students  Object 

rious.  I  can  think  of  at  least  four  the  announcement  of  the  revision  car.  The  car  will  enable  him  to  travel 

them,  as  follows:  of  the  curriculum  of  the  Pulitzer  from  paper  to  pajicr,  all  over  his  state 

“1.  First,  there  is  the  inward  cen-  Schwl  of  Journalism  at  Columbia  Uni-  and  then  all  over  the  country,  asking 


for  jobs  on  newspapers  and  being  Campbell.  It  was  admitted  that  several 


derisively  March  15.  This  week  the 
class  of  1935  replied  in  a  letter  which 
said,  in  effect,  that  they  didn’t  like  the 
paper’s  attitude.  Said  the  News: 

“We  consider  that  a  step  in  the  right 
direction,  but  believe  that  course  is  still 
one  year  too  long.  .  . .  .-Vny  student 


turned  down. 

To  all  of  which  the  class  of  1935  at 
Columbia  replied  with  a  letter  per¬ 
sonally  signed  by  each  prospective  grad¬ 
uate.  Professing  “awe”  for  the  power 
of  the  News  in  its  editorial  columns 
liecause  of  its  more  than  1,500,000  daily 
circulation,  the  students  maintained  that 


ways,  the  most  serious  of  all.  This  is 
the  invisible  censor  who  sits  in  your 
own  brain  and  urges  you  to  ‘keep  out 
of  trouble,’  not  to  raise  embarrassing 
questions,  not  to  become  known  as  a 
‘radical,’  or  a  ‘trouble  maker.’ 

“2.  Next,  there  is  the  censorship  of 
the  audience.  The  men  who  edit  news¬ 
papers.  or  motion  picture  news  reels,  be  able  to  study  it  as  one  subject  in  a  basis  for  work  as  reporters,  copy 
or  radio  programs,  are  almost  always  a  general  academic  course,  and  not  an  readers  and  foreign  correspondents,  and 
working  in  terms  of  a  known,  a  speci-  over-emphasized  subject  at  that.”  mainly  have  stressed  our  need  for  ac- 

fied  group.  It  is  one  of  the  peculiar!-  As  a  part  of  the  newspaper  organiza-  quiring  a  broad  background  and  a  par¬ 
ties  of  audiences  that  they  want  to  tion  which  founded  the  Medill  School  spective  of  the  complex  society  which 
hear  only  things  with  which  they  agree  of  Journalism  at  Northwestern  Uni-  we  will  have  to  report  and  to  interpret, 
in  advance.  This  applies  to  conserva-  versity,  the  News’  frank-spoken  edi-  .\pparently  through  your  ignorance  of 
tives,  liberals,  radicals  and  every  other  torial  said  that  the  Medill  school  was  the  methods  used  in  our  school  for  the 
group.  If  the  editor  proposes  enough  “founded  with  the  idea  of  training  training  of  newspapermen  you  judge 
ideas  that  run  counter  to  those  of  his  youngsters  to  become  newspaper  men 
audience,  after  a  certain  length  of  time  and  women.  Naturally,  the  newspaper 
he  will  be  speaking  only  to  himself.  founding  the  school  expected  to  have 

“3.  In  the  case  of  the  newspaper,  first  choice  from  the  cream  of  each 
magazine  and  radio,  though  not  of  the  year’s  crop,  and  rosy  visions  were  en- 
motion  picture,  there  is  in  most  in-  tertained  of  building  up  through  the 
stances  another  censorship — that  of  the  years  something  super-super  in  the  way  of  cards  along  with  this  other  profes 
advertiser.  It  is  well  known  that  nearly  of  newspaper  organizations.  sional  equipment  you  would  have  more 

all  periodicals  cost  to  produce  far  more  “It  didn’t  work  out  that  way.  Better  completely  confirmed  that  impression  of 
than  the  reader  pays  for  them.  In  newspaper  people  were  not  produced  newspaper  work  which  has  been  made 
many  cases  the  subscription  price  rep-  by  the  Medill  School  of  Journalism.”  popular  by  the  movies.  Of  course,  we 
resents  only  10  or  20  per  cent  of  the  Stressing  the  need  for  wide  knowl-  are  fully  aware  of  the  public  to  which 
cost  of  the  product,  the  balance  of  edge,  the  News  said  that  “this  general  you  are  appealing,  and  that  any  deri- 
which,  and  all  the  profits,  come  from  knowledge  can  be  got  in  college  to  some  sion  of  an  education  institution  makes 
advertising.  My  radical  friends  often  extent — but  not  in  a  technical  school  good  reading  for  them.  But  we  cannot 
overstate  both  the  effectiveness  of  this  of  journalism.  .  .  .  When  our  young  see  why  you,  as  a  newspaperman,  made 


news-gathering  agencies  had  requested 
permission  to  install  special  telegraph 
and  telephone  wires  in  the  corridors 
surrounding  the  courtroom.  Chancellor 
Campliell  refused  iiermission  and  was 
backed  by  a  majority  of  the  Court  of 
Errors. 

Photographers  will  not  be  allowed  in 


the  courtroom  before  or  during  the  ar- 

”  . .  ""  ~  "  ""  The  doors  will  be  locked  when 

the  session  begins,  and  no  one  will  be 
permitted  to  leave  until  the  court  has 
announced  its  decision  or  has  retired 
to  conference.  The  regulations  imposed 
are  without  precedent  in  New  Jersey. 

RAILTON  COAST  MANAGER 

Richard  S.  Railton.  who  has  for  the 
past  eight  months  been  working  » 
food  accounts  in  the  national  advertis¬ 
ing  department  of  the  New  York  Times 
in  New  York  City,  has  returned  to  the 
West  as  Pacific  Coast  manager  of  the 
E.  Katz  Special  Agency,  newspaper 
advertising  representatives.  Offices  are 
in  the  Monadnock  Building,  San  Fra^ 
cisco.  Before  going  to  the  New  Yort 
Times  last  year,  Hilton  was  for  six 
years  with  the  San  Francisco  office  of 
the  R.  J.  Bidwell  Co.,  newspaper  rep¬ 
resentatives. 


the  efficiency  of  journalism  schools  by 
one  isolated  example. 

“You  tell  us  that  all  a  young  man 
needs  to  get  a  newspaper  job  is  a  type¬ 
writer  and  possibly  a  car.  If  you  had 
ii’cluded  a  bottle  of  booze  and  a  deck 


ADDS  TABLOID  SUPPLEMENT 

mu  jvrut .7v\.  »  ,1%. The  U ttca  JN.  Y,)  Observer 

advertising  censorship,  and  the  simple  man  sets  out  to  get  a  newspaper  job,  this  attack  on  education  the  occasion  for  patch  on  March  10  added  a  radio  w 

and  direct  way  in  which  it  is  applied,  what  does  he  need?  He  could  do  with  degrading  your  own  profession  in  the  motion  picture  supplement,  tabloid  si«. 

They  think  of  the  advertisers  as  stand-  a  typewriter,  and  he  ought  to  have  a  eyes  of  your  readers.”  to  its  Sunday  edition. 
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March  18,  1935 


Mr.  WilliaB  7orray, 
Sterling  Adv.  Agency  Inc 
151  W.  40th  St.  HYC 


Dear  Mr.  Forrayi 

You  will  be  interested  to  know  of  our  check¬ 
up  of  results  from  adTertisements  run  in  The  Hew 
York  Times  Magazine  Section  in  December,  one  fea¬ 
turing  the  Vllloscope  profector,  Stewart-Hamer 
camera  combination. 


The  results  prored  extremely  gratifying,  not 
only  in  actual  sales  made  over  the  counter  at  our 
store,  but  in  mail  orders  received  from  various 
parts  of  the  country.  Some  particularly  interesting 
orders  arrived  from  other  parts  of  the  world,  one 
for  three  outfits  from  Russia,  with  money  order  en¬ 
closed;  one  for  two  outfits  from  Egypt  and  single 
outfits  were  placed  as  far  west  as  California. 

Our  advertisement  on  the  Bell  A  Howell  equip¬ 
ment  brought  one  order  from  Paramaribo,  Dutch  Guiana, 
a  considerable  distance  for  an  advertisement  to  travel, 

The  Times  advertisements  pull  very  well  for 
weeks  after  insertion  and  the  distances  from  lAilch 
inquiries  and  orders  come  is  a  remarkable  tribute  to 
the  widespread  distribution  of  the  paper. 

Keep  this  in  mind  on  next  month's  schedule. 


Pleasing 

Picture 

for 

Advertisers! 


Yours  viry  truly, 
H  I  l(l  q/^  H  3  Y 


The  above  letter  is  well  worth  re-reading  and  remembering,  for  it’s  entirely  unbiased. 
Willoughbys  wrote  it  to  their  advertising  agency,  without  solicitation. 

The  agency  showed  it  to  us,  also  without  solicitation. 

It  shows  how  one  of  the  leading  photographic  supply  stores  in  New  York  values  The  New  York 
Times  Magazine  as  an  advertising  medium.  Not  just  for  films  and  finishing,  but  for  home 
movie  cameras  and  projectors  .  .  .  real  luxury  items.  Willoughbys’  advertising  in  The  Times 
brought  a  substantial  volume  of  direct,  over-the-counter  sales — and,  as  a  plus-value,  attracted 
mail  orders  from  all  parts  of  the  United  States. 

Willoughbys’  advertisements  in  The  Times  Magazine,  a  part  of  the  Sunday  Times,  “pull  well 
for  weeks  after  insertion.” 

No  wonder  Willoughbys  thinks  “the  results  proved  extremely  gratifying”  and  “are  a  remarkable 
tribute  to  the  widespread  distribution  of  the  paper.” 

As  Willoughbys  so  truly  says: 

KEEP  THIS  IN  MIND  ON  NEXT  MONTH’S  SCHEDULE!.^ 


fork  ®tmra 

AVERAGE  NET  PAID  SALE  460,000  WEEKDAYS,  740,000  SUNDAYS 

^  Or  next  week’s,  or  tomorrow’s! 
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DESPERADO  KIDNAPS 
HOUSTON  REPORTER 

Raymond  Hamilton,  Escaped  Convict, 
Holds  Writer  Prisoner  All 
Night  to  Get  His  Story 
Before  Public 

(By  tclcgrafh  to  Editor  &  I’ublisuer) 

Hoi  STON,  Tex.,  March  19 — An  exclu¬ 
sive  copyrighted  interview  with  Ray¬ 
mond  Hamilton,  notorious  escaped  con¬ 
vict,  which  appeared  Tuesday  in  the 
Houston  (Tex.)  Press,  resulted  from 
the  “biggest  thrill  of  a  lifetime”  for 
Harry  McCormick,  veteran  press  re¬ 
porter. 

A  hair-raising  experience  of  having 
been  kidnapped  by  Hamilton  and  held 
prisoner  practically  the  entire  night  was 
related  by  McCormick,  32-year-old 
Houston  newspaperman,  after  he  was 
found  bound  and  gagged  and  locked 
in  his  automobile  on  a  country  road 
near  Hempstead,  about  50  miles  north¬ 
west  of  here. 

Hamilton  and  his  companion,  Ralph 
Foltz,  made  no  attempt  to  harm  the 
slim,  wiry,  reporter. 

"All  I  want,”  McCormick  said  the 
Texas  desperado  told  him.  “is  to  get 
my  story  before  the  public.” 

When  Hamilton  was  tried  in  Hunts¬ 
ville  for  the  murder  of  Major  Crow- 
son,  a  prison  guard,  he  remarked  to 
McCormick,  who  was  covering  the 
trial :  “They  may  put  me  in  the  death 
house, ,  but  I’ll  get  out  and  w'hen  I 
do,  1  am  going  to  look  you  up,  and 
tell  you  my  side  of  the  whole  story.” 

Hamilton  “looked  up”  McCormick 
Monday  night,  but  in  a  very  unexpected 
manner,  the  reporter  declared. 

Reporting  his  abduction  to  the  Press 
in  a  telephone  conversation  from  Hemp¬ 
stead,  ^IcCormick  said  he  had  received 
an  anonymous  call  Monday  night  at  his 
home. 

"The  caller  said  that  he  had  some 
interesting  information  about  Eastham 
prison  farm,”  McCormick  said.  "He 
said  that  if  I  could  meet  him  he  would 
turn  over  his  information  to  me.” 

The  reporter  agreed  to  meet  his  an¬ 
onymous  caller  at  a  designatd  place 
in  the  outskirts  of  Houston.  When  he 
arrived  there,  a  man  boarded  his  car 
and  immediately  shoved  a  pistol  against 
his  ribs,  and  said ;  "Keep  driving.  You 
haven’t  anything  to  be  afraid  of.  Ray¬ 
mond  Hamilton  wants  to  see  you.” 

They  drove  about  50  miles,  stopped, 
and  in  a  few  minutes,  another  machine 
pulled  alongside  them.  Out  stepped 
Hamilton,  McCormick  said. 

Then  followed  one  of  the  weirdest 
interviews  in  the  annals  of  Houston 
newspaper  reporting. 

McCormick  got  his  story  in  which 
the  notorious  bandit  denied  that  he  had 
ever  killed  anyone  as  commonly  sup¬ 
posed,  and  declared  he  never  intended 
to  surrender  to  officers,  even  though 
voluntary  surrender  might  mean  a  life 
sentence  for  him  instead  of  death. 

After  the  interview,  Hamilton  tied 
the  reporter’s  wrists  and  legs  with  wire 
after  binding  his  limbs  with  handker¬ 
chiefs  to  prevent  the  wires  from  cut¬ 
ting,  and  left  him  locked  in  his  car. 

Shortly  after  daybreak  he  was  dis¬ 
covered  and  released  by  a  farmer. 

McCormick  later  declared  unreserv¬ 
edly  that  his  harrowing  experience  was 
the  “biggest  thrill  of  a  lifetime.” 


PROTECTED  STOCKHOLDERS 

Publisher  James  Hammond  of  the 
Memphis  Commercial  Appeal  recently 
exposed  an  injustice  to  stockholders  of 
a  closed  bank  at  Helena,  .\rk.,  and  then 
corrected  it  in  an  unusual  manner.  Col. 
Hammond  protested  when  the  properties 
of  the  Chicot  Rank  &  Trust  Co.  at  Hel¬ 
ena  were  recently  sold  "for  a  song”  by 
court  order  allegedly  without  proper 
notice,  and  himself  offered  to -pay  more 
than  twice  the  sum  paid  by  the  pur¬ 
chasers.  .^n  investigation  resulted  in  a 
Chancery  Court  order  reopening  the 
sale  and  Col.  Hammond  made  good  on 
his  promise,  acquiring  the  bank  build¬ 
ing  and  certain  other  holdings,  which 
originally  went  for  $4,500.  for  about 
$15,000  cash. 


N.  Y.  CREDIT  MANAGERS  ELECT 

L,  P.  Currie  of  the  Xeio  1  ork  Daily 
Mirror  was  recently  elected  chairman 
of  the  Newspaper  Credit  Managers’ 
.Association,  New  York,  to  succeed 
William  Payton  of  the  Xeie  York 
American.  Other  officers  named  are: 
G.  R.  Templeton,  Xeiv  York  Foit,  vice- 
chairman,  and  H.  J.  Loomis,  Xeie  York 
World-  Telegram,  secretary-treasurer. 


‘MUTT  &  JEFF’  CREATOR 
WINS  U.  S.  TAX  SUIT 


Corporation  Formed  by  Cartoonist 

Not  Organized  to  Evade  Tax 
Laws  Board  Rules  in  Suit 
Involving  $116,000 

(Special  to  Editor  &  Publisher) 

Washi.ngtox,  D.  C.,  March  20 — 
Fisher  and  Fisher,  Inc.,  is  a  corporation 
formed  for  the  purpose  of  ending  a 
spending  orgy  indulged  in  by  Harry  C. 
(Bud)  Fisher,  creator  of  Mutt  and 
Jeff,  and  was  not  brought  into  being  to 
avoid  the  revenue  laws,  the  U.  S. 
Board  of  Tax  .Appeals  has  ruled. 

Based  on  this  ruling,  the  board  holds 
the  corporation  not  liable  for  income 
taxes  of  $58,872.43,  for  1926,  and  $58,- 
101.89.  for  1927. 

Fisher’s  expenditures  in  1925  were 
placed  at  $140,0(X),  and  in  that  year  the 
corjioration  was  formed  to  place  him  on 
a  salary  and,  according  to  the  written 
opinion,  "securing  his  promise  to  live 
within  it.” 

The  tax  was  levied  on  the  theory  that 
huge  surpluses  were  built  up  to  avoid 
tax  payments,  but  the  board,  with  two 
meml^rs  dissenting,  held  that  the  un¬ 
certainties  of  the  cartooning  profession, 
with  ever-present  threat  of  having  to 
syndicate  the  artist’s  material  indepen¬ 
dently  of  any  agency,  made  it  necessary 
to  have  funds  ready  for  such  an  even¬ 
tuality. 

Bell  Syndicate,  Inc.,  handling  Mutt 
and  Jeff,  paid  the  corporation  $199,- 
176.82  in  1926,  and  $205,199.85  in  1927. 
Fisher’s  salary  was  $52,000  in  each 
year. 


LOBBYIST  BILL  OFFERED 

Rep.  Sabath’z  Measure  Would  Force 
Propagandists  to  Register 

(.Special  to  Editor  &  Publisher) 

Washix'ctox,  D.  C.,  March  20 — .A 
bill  to  carry  out  the  recommendation 
of  the  McCormick  committee  on  Nazi 
and  other  propaganda,  by  requiring  the 
registration  of  lobbyists,  has  been  intro¬ 
duced  by  Representative  .A.  J.  Sabath 
and  referred  to  the  judiciary  committee 
for  hearings. 

By  the  terms  of  the  proposed  enact¬ 
ment,  anyone  employed  to  carry  on  pub¬ 
licity,  propaganda  or  lobby  activity  to 
influence  Congressional  action  on  any 
legislation,  would  be  required  to  register 
with  designated  officers  of  Congress. 
The  names  of  employers,  nature  of 
work  to  be  done,  and  compensation  to 
be  received,  would  be  listed. 

.A  jienalty  of  $1,000  and  one  vear’s 
imprisonment  are  provided  for  violators. 


279,632 

j  was  the  averase  net  paid  daily  circu-  i 
I  lationofThe  Baltimore  Sun  (Morning  | 
I  and  Evening  issues)  lor  the  month  ol  I 


FEBRUARY,  1935 

This  represents  A  GAIN  OF  10,820 
OVER  FEBRUARY,  1934  ..  .  The 
I  Sunday  Sun  circulation  averaged 
194,365  per  Sunday  for  February, 
1935 — a  gain  of  6,840  over  February, 
1934. 


Everything  in  Baltimore 
Reooive*  Around 


THE 

Morning 


Evening 


SUN 

Sunday 


REPORTER’S  “HUNCH” 
SOLVED  KILUNG 

Cincinnati  Enquirer  Man  Linked  Wo¬ 
man’s  Death  With  Shots  Fired 
By  Police  at  Automo¬ 
bile  Thief 

(Special  to  Editor  &  Publisher) 
Cix'Cixx.vTi,  March  18 — Tom  Mer¬ 
cer,  police  reporter  for  the  Cincinnati 
Enquirer  has  received  the  public  com¬ 
mendation  of  Fred  K.  Hoehler,  Director 
of  Public  Safety  of  Cincinnati  for  his 
“alertness”  and  public  service  in  solv¬ 
ing  what  seemed  to  be  a  baffling  mur¬ 
der  mystery  last  week. 

Mercer,  who  is  an  inveterate  "hunch- 
er”  has  been  noted  in  his  reportorial 
career  for  his  assiduous  study  of  police 
blotters.  No  district  report  escapes 
him.  no  matter  how  trivial.  Last  week 
a  white  woman,  a  domestic,  was  brought 
home  Wednesday  night  after  her  day 
off,  apparently  in  a  swoon.  .A  man, 
thought  at  first  to  be  her  white  sweet¬ 
heart.  drove  hei  home  and  called  for 
her  employer  to  assist  him  in  taking  her 
into  the  house.  Then  he  fled.  .A  short 
time  later  the  woman,  aged  20,  was 
found  to  be  dead,  a  bullet  in  her  head. 

Mercer  happened  to  he  poring  over 
station  reports  the  next  day  when  he 
found  that  early  that  same  evening  a 
policeman  had  shot  at  a  negro  automo¬ 
bile  thief  who  later  escaped.  Mercer 
jumped  to  the  conclusion  that  there  was 
some  connection  iTctween  the  two  inci¬ 
dents.  He  urged  officers  to  investigate, 
stating  he  believed  she  had  been  killed 


by  a  stray  bullet  as  there  were  no  pow¬ 
der  burns  on  her  face.  The  reporter 
also  found  a  man  who  described  the  car 
driven  to  the  home  of  the  domestic  and 
it  tallied  in  a  measure  with  that  de¬ 
scribed  by  the  policeman  who  had  shot 
at  the  negro. 

The  next  day  the  bullet  was  examined 
and  tested  and  found  to  be  a  police  bul¬ 
let.  This  was  the  key  which  unlocked 
the  mystery.  A  sordid  romance  was 
uncovered.  The  domestic  had  been  con¬ 
sorting  with  negroes,  though  a  sup¬ 
posedly  jobless  respectable  white  steno¬ 
grapher.  She  was  on  a  tryst  with  an 
automobile  thief  when  the  police  bullet 
killed  her.  The  Enquirer  had  visions 
of  a  “beat."  but  the  station  sergeant 
released  the  story  to  an  afternoon  paper 
and  claimed  credit  for  solving  the  mur¬ 
der  mystery.  His  superior,  however, 
issued  a  bulletin  showing  where  the 
credit  was  due. 


SEEKS  RADIO  PERMIT 

The  Pittsburgh,  Kan.,  Publishing 
Company,  publisher  of  the  Headlight, 
evening,  and  Sun,  morning,  has  filed 
an  application  with  the  Communications 
Commission  at  Washington  for  a  con¬ 
struction  permit  for  a  radio  broadcast¬ 
ing  station.  According  to  present  plans, 
the  station  would  be  of  l(X)-watt  power, 
unlimited  time.  O.  S.  Stauffer  is  presi¬ 
dent  of  the  newspapers. 


SPECIAL  APPOINTED 

The  R.  J.  Bid  well  Company  has  been 
named  national  advertising  representa¬ 
tives  for  the  J.  P.  McKinney  &  Son 
list  in  Pacific  Coast  territory. 


hi  QA1  Thomas  Jefferson  was  President.  Tripoli 
^  6  V  1  “  “  u)anted  to  fight.  John  Marshall  headed 
Supreme  Court.  Bobbed  hair  came  in  style  among  American 
males.  Sixteen  states  comprised  the  Union  *  *  *  These  news¬ 
papers  began  serving  the  readers  of  Worcester,  Massachusetts. 


CENTURY-OLD  HABIT 


For  more  than  a  century  the 
people  of  Worcester  and  vicinity 
have  depended  on  these  news¬ 
papers  for  the  news  of  the  world 
and  the  news  of  the  stores.  Few 
newspapers  anywhere  have  so 
long  a  record  of  service.  Few  are 
so  deeply  rooted  in  local  soil.  Few 
have  earned  so  great  an  influence 
among  all  classes  of  readers. 


Through  these  newspapers  alone  advertisers 
may  effectively  cultivate  the  entire  Worcester 
Market,  city  and  suburban  (population 
433,000  within  average  18-mile  radius). 


^  IWCAL  AVKBAGE  NET  PAID  DAILY  CIUCCLAMOl^ 

100,000 


THE  TELEGRAM-GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 

Paul  Block  and  Associates,  National  Representatives 
New  York  Boiton  Chicazo  Detroit  Philadelphia  San  Francieco  Los  Angeles 
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T 

AN  the  past  fifteen  years,  the  people  of  New  York  have 
bought  more  than  $153,000,000  worth  of  our  product.  How  much  have  they 
bought  of  yours?  *  If  you  let  our  product  introduce  yours  to  our  customers, 
more  of  them  will  become  your  customers  *  A  newspaper  which  sells  itself 
so  well  can  sell  well  for  you.  Why  not  use  it? 


Tribune  Tower,  Chicago  •  Kohl  Building,  San  Francisco  •  220  East  Forty-second  Street,  New  York 
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Editor  &  Publisher 


SHOPPING  NEWS  WINS 
POINT  IN  CHICAGO 


Distribution  of  Free  Advertising  Pa* 
per,  Now  Being  Fastened  to  Door¬ 
knobs  with  Rubber  Bands, 
Permitted  by  Writ 


(Sfecial  to  Editor  &  Publisher) 

Chicago,  March  20 — Charging  viola¬ 
tion  of  the  Illinois  constitution,  Attorney 
Samuel  A.  Ettelson,  counsel  for  the 
plaintiff  in  the  local  shopping  news  in¬ 
junction  suit,  appeared  before  the  Ap¬ 
pellate  Court  here  today  with  a  motion 
asking  the  court  to  set  aside  the  writ 
of  supersedeas  which  was  issued  on 
Monday,  suspending  the  temporary  in¬ 
junction  granted  last  Wednesday  in  the 
Superior  Court  against  Shopping  News, 
Inc.,  and  Goldblatt  Brothers,  Inc. 

Sustaining  its  previous  action  in  set¬ 
ting  aside  the  temporary  injunction,  the 
Appellate  Court  denied  Attorney  Ettel- 
son’s  motion  to  have  the  writ  voided. 

As  grounds  for  this  motion,  .\ttoriiey 
Ettelson  argued  that  issuance  of  super¬ 
sedeas  and  stay  order  by  the  Appellate 
Court  “is  not  based  on  the  credible  evi¬ 
dence  in  the  record  in  this  case;”  that 
such  writ  of  supersedeas  "is  contrary  to 
law  and  violates  the  Constitution  of  this 
State.”  He  further  charged  that  the 
stay  order  was  issued  "without  a  hear¬ 
ing  such  as  is  contemplated  and  required 
by  the  statutes  ami  the  state  constitution.” 

Mr.  Ettelson  intimated  that  he  would 
take  the  question  to  the  Supreme  Court 
of  Illinois,  if  necessary.  “I  have  only 
to  ,fight,”  he  declared  in  answer  to  the 
Appellate  Court  staying  the  temporary 
injunction  issued  by  Superior  Judge 
Harry  A.  Lewis,  enjoining  distribution 
of  the  Downtown  Shopping  News  and 
Goldblatt's  Shopping  News  except  in 
such  manner  that  the  publications  could 
not  be  scattered  by  the  wind  into  streets 
and  alleys. 

The  supersedeas  permits  the  defend¬ 
ants  in  the  case  to  continue  distribution 
of  their  circulars  pending  a  further  hear¬ 
ing.  The  appeal  was  heard  by  Judges 
John  M.  O’Connor,  David  Matchett  and 
William  MeSurely. 

Prior  to  Monday's  writ  of  super¬ 
sedeas,  the  Downtown  Shopping  News, 
issued  twice  weekly  to  more  than  700,- 
000  homes  by  loop  merchants,  was  de¬ 
livered  on  Saturday  in  accordance  with 
the  injunction  order,  requiring  the  paper 
be  “securely”  fastened.  The  papers  were 
attached  to  doorknobs  of  homes  and 
apartment  buildings  by  rubber  bands. 
It  is  undertsood  that  distributors  of  the 
Shopping  News  this  week  are  inquiring 
of  householders  whether  or  not  they 
want  to  continue  receiving  the  paper. 

Attorneys  for  the  defendants,  in  ap¬ 
pearing  before  the  .\ppellate  Court  on 
Monday,  argued  the  Superior  Court 
judge  had  erred  in  granting  the  tem¬ 
porary  injunction,  asserting  the  court 
should  have  granted  the  defendants’  mo¬ 
tion  to  dissolve  the  order  “since  over¬ 
whelming  weight  of  the  evidence  as 
shown  by  the  sworn  answers,  supiiorted 
by  the  affidavits  of  173  persons,  speci¬ 
fically  deny  all  the  material  allegations 
of  the  complaint.”  It  was  further  al¬ 
lied  that  the  court  “abused  its  discre¬ 
tion  in  entering  an  order  jeopardizing 
the  business  and  contracts  of  the  de¬ 
fendants  which  were  relatively  much 
more  valuable  than  the  alleged  rights  of 
the  plaintiff.” 

In  the  brief  oral  arguments  heard  by 
the  Appellate  Court  judges,  the  defend¬ 
ants’  counsel  contended  that  several 
thousand  persons  would  be  thrown  out 
of  employment  if  the  injunction  were 
enforced.  Attorney  Ettelson  answered 
this  contention,  asserting  that  if  the  de¬ 
fendants  obeyed  the  city  ordinance,  they 
would  not  only  be  compelled  to  retain 
their  present  employes,  but  hire  many 
more  to  distribute  their  papers  properly. 

Appearing  in  behalf  of  Carl  J.  Hall- 
berg,  a  local  property  owner,  who 
charges  that  the  indiscriminate  distribu¬ 
tion  of  these  shopping  news  publications 
in  his  apartment  building  create  a  fire 
hazard  and  litter  his  property  with 
paper,  thus  causing  a  “common  law  nui¬ 
sance,”  Attorney  Ettelson  answered  the 
arguments  of  the  defendants. 


PAPER  PLANS  RADIO  STATION 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  March  18 — 
Luther  E.  Gibson,  acting  for  Times 
Herald  Publishing  Company,  Vallejo, 
Cal.,  has  filed  an  application  with  ^e 
Federal  Communications  Commission 
asking  permission  to  construct  a  radio 
station  to  operate  on  the  850-kilocycle 
wavelength,  with  250  watts  of  power. 
Daytime  broadcasting  only  is  contem¬ 
plated. 


JANUARY  BROADCAST 
TOTAL  $7,387,825 


Complete  Report  ListB  $2,676,296  in 
Addition  to  National  Networks’ 
Time  Sales — Magazines  11.9% 
Ahead  of  1934 


Broadcast  advertising  in  January 
amounted  to  $7,387,825,  according  to  re- 
IKjrts  of  the  National  .-Kssociation  of 
Broadcasters,  Washington,  D.  C.  Earlier 
leports  published  here,  covering  only 
the  National  Broadcasting  and  the  Col¬ 
umbia  Broadcasting  networks,  listed 
$4,045,577  of  this  total.  The  N..\.B.  re- 
jHirt  increases  the  national  network  fig¬ 
ure  somewhat  by  including  the  Mutual 
Broadcasting  System,  and  adds  also  fig¬ 
ures  for  regional  networks,  for  national 
non-network  (previously  known  as  “na¬ 
tional  spot")  broadcasting,  and  for  local 
broadcasting.  Here  are  the  N.A.B. 
totals : 

Gross  Time  Sales 
December  January 
1934  1935 

National  networks  $4,450,523  $4,711,529 
Regional  networks  63,702  57,916 

National  non-net¬ 
work  .  1,231,492  1.229.530 

Lotcal  .  1,430,494  1,388,850 


Total  . $7,176,211  $7,387,825 

Comparing  the  January  figures  with 
those  for  the  corresponding  month  of 
1934,  the  N.A.B.  report  says:  "Total 
broadcast  advertising  experienced  a  gain 
of  19.8  per  cent  over  the  previous  Jan¬ 
uary.  National  network  volume  was 
25.2  per  cent  greater.  National  non-net¬ 
work  volume  gained  14.3  per  cent,  local 
broadcast  advertising  8.8  per  cent,  and 
regional  network  advertising  8.0  per 
cent.” 

.Analyzing  the  nature  of  the  business 
obtained,  the  report  states : 

“General  seasonal  trends  prevailed 
throughout  the  various  fields  of  spon- 
■sorship  with  few  exceptions.  .Automobile 
advertising  continues  its  spectacular 
gains,  though  a  trend  toward  network 
from  national  non-network  and  local 
sponsorship  is  indicated.  Less  local  auto 
sliow  pressure  occurred  this  year.  Radio 
set  advertising  remained  comparatively 
unchanged,  contrary  to  seasonal  trend. 

“Retail  advertising  showed  the  most 
interesting  developments,  declining  but 
4.0  per  cent  as  compared  with  the  pre¬ 
ceding  month  and  standing  at  a  level 
34.4  per  cent  higher  than  in  January. 
1934.  The  December- January  decline 
last  year  was  13.2  per  cent.  Local  de¬ 
partment  store  advertising  was  double 


17.570 

Gain 

in  Power  Consumption 
in  1934 


Danville/  Va< 


(Municipal  Plants) 


THE  REGISTER  &  BEE 


Momint  •  Evenins  •  S«nda  y 


THE  JOHN  BUDD  COMPANY 

NbUoimI  AdvtflitiRS  RtprtSBiiWivtt 


that  of  the  same  month  of  the  preceding  DAILY  SUES  OFFICIALS 

year.”  - 

National  .Advertising  Records  tliis  Miami  Beach  Tribune  Charges  Coa. 
week  reiwrted  that  dollar  volume  of  spiracy  to  Affect  Its  Policy 

magazine  advertising  appearing  last  (By  telegraph  to  Editor  &  Publisher) 

month  in  its  long  list  of  publications  Mia.mi,  Fla.  March  20— 

amounted  to  $10,332,682.  Of  this  sum  beach  TribioiCj  tabloid  daily,  in  a  $5(X)- 
the  February  weeklies  carried  $3,763,-  000  damage  suit  tiled  here  yesterday  i, 
907  worth  of  space,  and  the  March  circuit  court  charged  certain  officials  of 
monthlies  $<>,5o8,775.  .A  year  ago  the  the  City  of  Miami,  labor  leaders  and 
total  for  corresponding  issues  was  $9,-  others,  with  conspiracy  to  direct  its  edi- 
232,434.  'lliis  makes  the  gain  over  last  torial  policy. 

\ear  11.9  per  cent.  Those  named  in  the  action  were; 

DETkDC' AMi7AxirkN  PI  AN  Major  E.  G.  Sewell  of  Miami,  City 

REORGANIZATION  PLAN  (Commissioner  Orville  Rigby,  State 

National  Preii  Building  Truftee  An-  S'  Kobineau,  Count) 

^  r-  •  I  c  A  Solicitor  Fred  vV.  Pine,  Safety  Director 

nounce.  New  Financial  Setup  ^  ^  McCreary,  Gordon  H.  Russell. 

(.Special  to  Editor  &  Publisher)  Charles  F.  Towle,  W.  C.  Johns.in  and 

Washington,  D.  C..  March  20-.A  ^  o'Sweeney. 
reorganization  p  an,  under  the  new  defendants  are  charged  with  hav- 

bankruptcy  act.  has  been  filed  in  the  ing  conspired  to  make  the  Daily  Tribum 
District  Supreme  Court  by  Lawrence  change  its  editorial  policy  by  making  ac 

asaf„„  .l,e  publisher',  fate 


X^cJuTTioI  dverofley^ 


In  Rhode  Island  33.8  cents  out  of  every  dollar  soes  to 
provision  the  family  larder.  This  senerous  allowance  is 
exceeded  in  only  one  other  state  and  records  an  increase 
since  1929  of  28  per  cent  in  the  relative  importance  of 
food  in  the  household  budgets  of  Rhode  Island. 

Nearly  97  per  cent  of  the  workers  in  Rhode  Island  are 
engaged  in  industrial  pursuits.  The  production  of  food 
products  is  practically  nil.  This  rare  condition  gives  added 
advantage  to  those  who  seek  an  unusually  active  market 
for  the  sale  of  food. 
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FLORIDA  BUSINESS 

WELL  ABOVE 
U.  S.  AVERAGE 


in  January  is  just  as  benign  in  July.  Cool 
sea-breezes  keep  Floridians  active  at  the 
very  time  that  northern  markets  are  being 
stifled  by  heat. 


Florida's  summer  market  is  heightened 
by  a  good  income  from  industry  and  agri¬ 
culture  and,  believe  it  or  not,  a  considerable 
amount  of  money  from  the  constantly 
growing  summer  tourist  business. 


ONFOUNDING  the 


conclusion- 
jumpers  who  consider  Florida  a  dull 
market  in  summer  is  the  forecast  of  a 
nationally  known  and  reputable  economic 
service  (Brookmire's)  which  estimates  that 
Florida  business  will  be  well  above  the 
national  average  for  the  next  six  months. 

There  is  no  summer  ho-hum  in  Florida 
because  the  climate  that  smiles  so  benignly 


So . here's  a  summer  market  for 

you.  A  better-than-U.  S. -average  market 
that  can  be  easily  and  economically  reached 
through  these  leading  Florida  dailies.  Each 
of  these  dailies  gives  blanket  coverage’ of 
its  territory.  And  these  territories  add  up 
to  the  bulk  and  the  best  of  Florida's  popu¬ 
lation  and  spending  power. 


THE  FLORIDA  TIMES-UNION  . 
THE  MIAMI  HERALD  .... 
THE  EVENING  REPORTER-STAR 
ORLANDO  MORNING  SENTINEL 
LAKELAND  EVENING  LEDGER 
THE  EVENING  INDEPENDENT  . 
ST.  PETERSBURG  TIMES  .  .  . 
TAMPA  MORNING  TRIBUNE  . 


JACKSONVILLE 
MIAMI 
ORLANDO 
ORLANDO 
LAKELAND 
ST.  PETERSBURG 
ST.  PETERSBURG 
TAMPA 


tVF.NlNG 


DOMINANT  COVERAGE 
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Editor  &  Publisher  for  Marc 


E.  L.  JAMES  UPHOLDS  SERIOUS  PAPERS 
IN  TALK  TO  SCHOOL  EDITORS 

New  York  Times  Managing  Editor  Says  Democracy  Is  In  Danger 
— Lauds  American  Press,  Warning  Freedom  of  Expression 
Should  Be  Guarded — 1,500  at  Sessions 

“pERSOXALLV  I  like  to  believe  will  succeed  permanently  in  keeping 
1  that  there  will  alwavs  be  enoueh  Mickex  .\Iuu>e  ott  the  iruiit  page  and 


was  named  in  honor  of  the  publisher  Frank  P.  Briggs,  publisher.  Macw 
who  gained  great  influence  before  his  (Mo.)  Chronicle,  and  Leo  Wolfson. 


death  in  1914,  particularly  among  the  managing  editor,  Milioaukce  Leader. 


(ierman  population,  was  one  of  the  Other  lectures  scheduled  for  the  week 


.schools  honored  with  an  award.  The  include  as  speakers  Camille  Lemercier, 
Riddcr  Sezi's  was  rated  as  tirst  class  general  manager  of  the  Havas  News 


in  the  category  of  junior  high  school  .\gency  in  the  United  States,  and  Barry 
papers  in  schools  of  more  than  1,200  I'aris,  editor  of  International  New's 


pupils. 

Joseph  M.  Murphy,  director  of  the 


Service. 

The  Missouri  Press  Association  will 


1  that  there  will  always  be  enough  Mickey  Muu>e  ott  the  front  page  and  Columbia  Scholastic  Press  Association,  be  featured  on  the  final  three  days  with 
serious-minded  yieople  in  this  land  of  PoiK\e  tlie  ^ailor  away  from  the  edi-  announced  that  this  year’s  attendance  XV.  L.  Bouchard  of  the  Lead  Belt  Nn:t, 


ours  to  desire  the  informative  and  in¬ 
structive  newspaper,"  Edwin  L.  James 


torial  page.” 


compared  favorably  with  the  peak  at-  b'lat  River,  in  charge. 


He  reminded  his  listeners  tliat  to-  tendance  of  1,615  delegates  in  1929. 


.\mong  other  speakers  during  the 


managing  editor  of  the  New  York  day's  serious  pajKTs  may  be  bulky  and  The  association  held  its  first  conven-  week  will  be  Tom  Wallace,  editor, 


Times,  told  1,500  editors,  faculty  advis-  therefore  difficult  to  read  thoroughly,  tion  at  Columbia  University  in  March,  Louisville  (Ky.)  Times.  R.  J.  Cniik- 

ers,  arid  memliers  of  tlic  staffs  of  news-  but  he  emphasized  that  the  issue  is  not  1925,  when  only  300  students  from  ten  shank,  representative  in  the  United 

papers  and  magazine>  in  elcmentarv  and  one  of  (juantity  but  of  equality.  states  east  of  the  Xlississippi  River  at-  States^  of  the  London  Daily  -Veter* 


high  schools  from  22  states  who  at-  ‘Without  casting  any  reflection  on  tended. 


tended  the  eleventh  annual  convention  either  of  the  gentlemen."  he  continued. 


of  the  Columbia  Scholastic  Press  Asso-  "I  still  believe  there  will  always  be  COMPLETING  MISSOURI  PROGRAM 


ciation  at  Columbia  University,  March  enough  newspaper  readers  who  will 


A  score  of  New  York  City  newspa-  XVinchell. 


prefer  Walter  Lippmann  to  Walter 


tended.  Chronicle,  and  C.  F.  Eichenaur,  editor, 

-  Quincy  (Ill.)  Herald-Whig. 

COMPLETING  MISSOURI  PROGRAM  J-  P-  Tucker,  completing  his  fiftieth 

-  year  as  publisher  of  the  Parksinlle  Co- 

Noted  PublUher*  and  Editor*  Will  cette,  will  be  host  to  the  past  presidents 


permen  and  numerous  otlier  speakers  "The  strength  of  democracy  resides  iSf'crial  to  Eoito*  &  Publisher) 

addressed  the  convention.  .Mrs.  Frank-  in  the  intelligence  of  the  electorate.  In  Coi.umhi.x.  Mo..  March  19— Several 
lin  Delano  Roosevelt  was  scheduled  to  the  informative  newspaper  lies  the  best  traditional  features,  including  addresses 
speak  March  15  to  the  young  editors,  opportunity  of  the  men  and  women  of  I)y  widely  known -new'spaper  publishers, 
but  canceled  her  engagement.  The  New  the  country  to  keep  themselves  ac-  have  been  arranged  tentatively  for  the 
York  Times  was  represented  by  Mr.  quainted  with  tlie  issues  of  the  day.  2(>lli  annual  Journalism  Week  at  the 
James,  Cortland  Strao"  night  median-  -'X  real  old-fashioned  newspaper  cannot  L’niiersitv  of  Missouri  -April  29  to 


Speak  During  Journalism  Week  of  the  Missouri  Press  -Association  at  i 
iS ferial  to  Editor  &  Publisher)  dinner  Maj  1. 

Coi.umhi.x.  Mo..  March  19 — Several 

traditional  features,  including  addresses  THREE  JOIN  A  P  STAFF 

by  Widely  known. newspaper  publishers  Poland  Xorgaard.  of  the  Grand  Juno 
have  been  arranged  tentatnely  for  the  ^  Lttinel,  joined  the  .C 

2oih  annual  Journalism  \\ee>k  at  tl^e  J- bureau  at  Denver  MaS 

Lmversity  ot  Missouri  -April  29  to  ,,  , 


York  Times  was  represented  by  Mr. 
James,  Cortland  Strau"  night  mechan¬ 
ical  superintendent:  Reginald  M.  Cleve¬ 
land,  aviation  editor;  Jacob  R.  Comin- 
sky,  assistant  national  advertising  man¬ 
ager;  and  Robert  Kelly,  sports  writer; 


be  replaced  by  the  tabloid — or,  for  that  Mav  4 


matter,  by  the  radio  eloquence  of 
Father  Coughlin  or  Huey  Long.” 


-Xs  in  the  past,  a  reception  for  mem¬ 
bers  of  the  Writers’  Guild  will  be  the 


dated' Press  bureau  at  Denver  March 
16.  Louis  Dawson,  of  the  Springfield 
(Mo.)  News-Press,  will  join  the  Kan¬ 
sas  City  A.  P.  staff  March  25.  Jack 


.1..,-.  ,.,1  Iicrs  oi  XIIC  riicrs  vjuiiu  win  uc  t  'r  -u«  Di  /-A-:.  T  . 

of  the  program.^  In  ^ 


the  New  York  Herald  tribune  bv  Wil-  democracy  is  in  dan^-er.  People  in  addition  to  the  editors’  program,  Jour-  the  Phoenix  A.  P.  staff  March  1. 

liam  E.  Haskell,  assistant  to  the'  presi-  many  countries  have  surrendered  their  nalism  Week  will  be  included  as  a  part  c«,*er-v  .o  a 

dent;  Irita  Van  Doren.  editor  of  personal  liberties  because  they  voted  of  the  .American  -Agricultural  Editors’  SWASEY  JR.  APPOINTED 


“Books” ;  George  Cornish,  Sunday  edi-  wrong  and  became  the  victims  of  dema-  .Xssociation  annual  convention. 


Edgar  Swasey,  Jr.,  Pacific  Coast  rep- 

_ _ aI-_  _ 


tor ;  l^moyne  .A.  Jones,  assistant  to  the  Rogues,  and  added  that  the  demagogues  .Xniong  the  Writers’  Guild  will  1^  resentative  of  the  }’'orfe  Dai'/y  Mir- 


citv  editor-  George  Kilgore,  national  ure  doing  pretty  well  in  the  United  Grace  .\gnew,  engaged  in  advertising  ror,  has  also  been  named  coast  rep- 

j-  A  <<  ■  TA  A  _ - _ I.  L' _ /-ia..  .  _ _ c..— i.... 


advertising;  Allen  Raymond,  reporter; 

James  A.  Barnett,  of  the  circulation  de-  ^  'm'R  *o  think,  he  asserted,  “that  in 
partment ;  Arthur  Patterson,  sports  *be  L  nited  States  we  have  the  best 


states.  work  in  Kansas  City ;  Virginia  Gard-  resentative  for  Sunday  Magazines,  Inc, 

“I  like  to  think,’'  he  asserted,  “that  in  ner,  feature  writer,  Chicago  Tribune;  the  Mirror’s  magazine  section. 


writer,  and  Porter  Caruthers. 


newspapers  in  the  world.  With  the 


Other  newspapermen  speakers  were  single  exception  of  Great  Britain,  I 
W’ilson  Hicks,  executive  editor  of  the  know  of  no  country  where  such  a 


-Associated  Press  Feature  Service;  John  effort  is  made  in  a  reasonably  large 

.Anspacher,  of  the  North  Shore  Daily  uiimber  of  newspapers  to  give  an  hon- 


Journal;  Frank  Dunbaugh,  Jr.,  pub-  presentation  of  the  day  s  news.  In 


lisher,  Glen  Cove  Record;  Gilbert  T. 
Hcxlges,  member  of  the  executive 
board,  and  John  E.  Stempel,  copy  edi¬ 
tor,  New  York  Sun;  John  E.  -Allen, 


Russia,  and  in  Italy,  and  now  in  Ger¬ 
many,  the  newspaper  as  we  khow  it 
simply  does  not  exist.  In  France  and 
in  the  countries  of  Central  Europe  the 


editor.  Linotype  Neivs;  '.Arthur  &.  Dra-  newspapers  are  organs.  One  buys  the 
per,  editor.  Literary  Digest:  Dean  Carl  journal  which  will  print  what  one  likes 


W.  Ackerman.  .Assistant  Dean  Herbert 


Brucker,  and  Professor  John  S.  Ham 


But  here  we  have  paiiers  which  are 


ilton.  of  the  Columbia  School  of  Jour-  ^  have  not  got  the 

nalism,  and  John  Bakeless,  assistant  official  blue  pencil.  \\  e  have  our  free- 


professor  of  journalism,  of  New  York  *^*om  of  the  press  guaranteed  in  our 


University. 


Mr.  James  speculated  alxnit  the  fu- 


constitution.  That  is  something  worth 


To  Gain  or 
Snstain 
Circnlation 


ture  of  the  newspaper. 

“Ours  is  a  changing  country  in  a 
changing  world,”  he  said.  “In  liquor. 


“The  day-to-day  story  which  goes  to 
make  the  record  of  the  great  human 
comedy  is  a  piece  worth  being  said  on 


our  national  taste  has  gone  from  Ken-  stage,  Mr.  James  concluded 


tucky  bourbon  to  Bronx  gin.  In  jour-  ^R*'^^squ^  houses  get 


nalism  is  it  possible  that  we  have  business. 


moved  from  Horace  Greeley  to  .Andy 
Gump?”  he  asked. 


The  final  session  of  the  convention 
was  held  -March  16  at  the  Hotel  Com- 


Personallv  I  like  to  believe  that  modore  when  prizes  for  \vinners 


there  will  always  be  enough  serious-  news,  literary,  and  publicity  con- 


minded  people  in  this  land  of  ours  to  *^sts  were  announced.  -Among  the 


desire  the  informative  and  instructive  speakers  on  that  occasion  were  Edgar 


newspaper.  I  believe  there  will  con-  AI  asters,  poet,  and  Hans  V.  Kal- 

tinue  to  be  enough  -Americans  who  will  “t  the  Brooklyn  Eagle  and 


wish  to  know  what  is  going  on  in  the  radio  commentator. 


Self  -  Financing 
Reader  ■  Interest 
Promotion  Plans 


shaping  of  their  lives  and  fortunes  to  -^rinior  High  School, 


justify  the  existence  of  papers  which  ^  New  A  ork  City  public  school  which 
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USE  ADEUUITE  SCHEDULES 
IN  CINCINNATI 


OF  THE  sixteen  cities  in  the 
country  which  are  centers  of 
markets  of  a  million  or  more 
population  (according  to  A.B.C. 
Trading  Zones) — Cincinnati 
ranks  third  in  the  per  capita  valua¬ 
tion  of  property  (both  real  and 
personal). 

It  is  exceeded  only  by  New 
York  and  Boston. 

The  Post  is  an  influential  and  nec¬ 
essary  medium  in  this  great  market. 


The  Cincinnati  Post 

A  Scripps  •  Howard  Newspaper 
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SEN.  BORAH  SECURED 
FOR  A.  S.  N.  E.  TALK 

Further  Details  of  Society’s  Conven* 

tion  in  Washington  Announced 
by  President  Grove 
Patterson 

(By  telegraph  to  Editor  &  Pi'blisher) 

Washington,  D.  C,  March  21 — Sen¬ 
ator  William  E.  Borah  will  speak  at  the 
banquet  of  the  American  Society  of 
Newspaper  Editors  in  Washington, 
April  20,  President  Grove  Patterson  an¬ 
nounced  today.  Frank  Simonds  and 
Paul  Scott  Mowrer  will  join  Raymond 
Gram  Swing  to  talk  on  "The  Big  News 
in  Europe:  \Yhat  It  Means  and  How 
To  Get  It.” 

Mowrer  was  formerly  the  Paris  cor¬ 
respondent  of  the  Chicago  Daily  Neu’s 
and  is  now  associate  editor  of  that  news¬ 
paper.  Swing  was  for  20  years  a 
European  correspondent  and  dean  of  the 
American  corps  there.  At  present  he 
is  associate  editor  of  the  Nation. 

One  of  the  most  important  addresses 
will  be  delivered  by  Col.  R.  R.  Mc¬ 
Cormick,  publisher  of  the  Chicago  Trib¬ 
une,  who  will  be  one  of  two  speakers 
on  “The  Control  of  News.”  Col.  Mc¬ 
Cormick  is  chairman  of  the  Freedom  of 
Press  committee  of  the  Society. 

Mr.  Patterson  and  Malcolm  W.  Bin- 
gay,  editorial  director  of  the  Detroit 
Free  Press,  will  speak  on  “News  and 
Pictures  —  Cameras  and  Reporters.” 
William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gasette,  will  be  one  of 


ADDS  SUNDAY  MAGAZINE 

Nashville  Banner’s  New  Tabloid  Sec¬ 
tion  Edited  by  Francis  Robinson,  24 

With  emphasis  on  local  and  state  news 
features,  the  first  number  of  the  new 

_ 16-page  Sunday 

magazine  tabloid 
of  the  Xashinlle 
Banner  made  its 
bow  March  10.  A 
seasonable  story, 
entitled  "Spring 
in  the  Air,”  wri^j 
ten  by  Ridley 
W  ills,  veteran 
Tennessee  news 
writer,  and  deal¬ 
ing  with  the 
spring  time  ad¬ 
vantages  to  be 

Francis  Robinso.s 

around  Nashville, 
was  the  front-cover  flash. 

The  new  tabloid  Sunday  magazine  is 
the  first  Sunday  magazine  ever  to  be 
published  by  the  Banner. 

Francis  Robinson,  aged  24,  only  two 
years  out  of  Vanderbilt  University,  has 
been  promoted  from  general  reporter  to 
Sunday  editor  and  will  devote  his  full 
time  to  editing  the  Sunday  magazine, 
Howard  Eskridge,  assistant  managing 
editor  said. 

A  native  of  Henderson,  Ky.,  Mr. 
Robinson  went  to  Tennessee  in  1917. 
While  attending  high  school  there,  he 
first  became  interested  in  the  newspa- 


BELOIT  HONORS  WHITE 


t  n  r  vacations  on  the  Mt.  Pleasant  Record, 

Si  ^  t’i,  r  a  weekly.  After  graduation  from  high 

a  trio  of  speakers  on  The  Conflict  be-  u:, 


tween  the  Important  and  the  Interesting 
in  Newspapers.”  Other  subjects  and 
speakers  are  still  to  be  announced. 

Addresses  and  discussions  will  take 
up  the  day-time  sessions  in  the  National 
Press  Club.  The  call  at  the  White 
House  will  be  made  Thursday  evening, 
the  first  day  of  the  convention.  The 
vaudeville  show  being  staged  by  Wash¬ 
ington  correspondents.  and  the  reception 
preceding  it  will  be  held  Friday  evening. 

On  the  program  committee  are:  Mr. 
Patterson,  chairman ;  M.  V.  Atwood, 


time  lo  eaiting  inc  ounuay  magazine,  _  ,  .  „  „  d  i  •.  w  .u- 

Howard  Eskridge,  assistant  managing  Beloit  College  at  Beloit,  W*®-  *  >® 

eHiior  Raid  "fek  conferred  the  degree  of  doctor 

A  native  of  Henderson.  Ky..  Mr.  of  laws  upon  WUliam  Allen  White 
Robinson  went  to  Tennessee  in  1917.  (above,  right),  editor  o  e  p 

While  attending  high  school  there,  he  '•^“n.)  Gazette,  in  recognition  of  his 

first  became  interested  in  the  newspa-  »  newspaperman  on  his  50th 

per  business  and  worked  during  college  anniversary  in  journalism.  The  con- 
vacations  on  the  Mt.  Pleasant  Record,  vocation  took  place  in  Eaton  Chapel 
a  weekly.  .After  graduation  from  high  March  19.  President  Irving  aure 
school  he  worked  his  wav  thromrh  <W‘),  of  Beloit  College,  awarded  the 


school,  he  worked  his  way  through 
V’anderbilt  University. 

Upon  his  graduation  from  V'ander- 
bilt  University  with  an  .\.B.  degree  in 
1932,  he  began  work  as  a  reporter  on 
the  Nashville  Banner  and  continued  that 
work  through  the  next  year  while  ob¬ 
taining  his  M.A.  degree.  .Apart  from 
newspaperwork,  his  chief  interest  lies 
in  dramatics. 

The  new  magazine  is  set  in  7  point 
type  on  an  eight  point  slug  and  is  made 
up  in  four  lA'/i-em  columns.  The  page 


honorary  degree.  In  accepting  the  de¬ 
gree.  the  noted  Kansas  editor  delivered 
an  address  in  which  he  pointed  out 
the  need  for  economic  security  to  safe¬ 
guard  democracy. 

CONFIDENCE  BILL  KILLED 

Meaaure  Protecting  News  Sources 
Fails  Passage  in  Albany 

(Special  to  Editor  &  Publisher) 


OPPOSE  MONOPOLY  ON 
LEGAL  ADS 

Long  Island  Group,  Headed  by  J.  £. 
Stiles,  Fights  “Official”  Law 
Journal,  New  Scheme  on 
Foreclosures 

James  E.  Stiles,  publisher  of  the 
Nassau  Daily  Review,  Rockville  Cen¬ 
tre,  L.  I.,  and  Nassau  Daily  Star,  Lyn- 
hrook,  L.  I.,  was  elected  permanent 
chairman  of  the  Newspaper  Publishers’ 
.Association  of  Nassau  County  at  a 
meeting  attended  by  more  than  40  daily 
and  weekly  newspaper  publishers,  held 
at  the  Garden  City  Hotel  March  11. 

The  immediate  motive  in  the  group’s 
organization  is  to  exercise  more  co-or¬ 
dination  in  opposing  legislation  which 
would  create  a  monopoly  of  all  legal 
advertising  emanating  from  Supreme 
Courts  by  the  designation  of  an  “offi¬ 
cial”  law  journal.  .A  second  measure 
would  make  drastic  changes  in  the  law 
governing  legal  notices  in  foreclosure 
Mies,  providing  they  may  be  published 
in  rapid  succession  leading  to  a  forced 
sale  of  property  in  10  days  time.  The 
notices  may  be  inserted  in  publications 
having  no  distribution  in  the  locality 
where  the  property  is  situated  and  still 
comply  with  the  provisions  of  the  ne* 
law. 

Publishers  attending  the  meeting  de¬ 
clared  both  measures  are  politically-in¬ 
spired,  would  work  an  injustice  to  the 
people  for  whose  benefit  legal  notice; 
are  published,  and  deprive  the  weekly 
newspapers  of  a  small  revenue  whid 
in  many  instances  is  virtually  essentiaf 
to  their  continuance. 

I  .A  committee  of  five,  the  other  four 
t  to  be  appointed  by  the  permanent  chair- 
■  man,  will  draw  up  a  tentative  set  of  In¬ 
laws  for  the  new  organization,  which 
:  will  hold  its  next  meeting  at  the  Garden 
City  hotel  April  8. 

The  publishers  forwarded  two  reso- 
B  lutions  condemning  the  pending  legis¬ 
lation  changing  the  law  in  respect  to 
legal  advertising  to  Gov.  Herbert  H 


.Albany,  N.  Y.,  March  20 — .A  bill  to  Lehman,  the  chairman  of  the  committee 


zsiicisuii,  LiMii iiuiii i  jvi.  V.  zvtwooa,  loiz  w..  1  ci/ protect  newspapermen’s  confidences  to- 

the  Gannett  Newspapers;  Alice  Fox  inches  type  space,  (jay  ^ad  been  killed  in  the  Senate  Codes 


Pitts,  Washington  Post:  Mr.  Bingav.  . —  --  _  _  _  _ 

Walter  M.  Harrison.  Daily  Oklahoman;  TELEGRAPHERS  TURN  SLEUTHS  legislature.  Senator  Elmer  F.  Quinn. 
Grafton  Wilcox,  New  York  Herald  After  a  man  who  gave  his  name  as  New  York  City  Democrat,  and  chair- 
Tribune;  and  (jrorge  F.  Milton,  Chat-  Harold  J.  Ewing,  “a  former  California  man  of  the  committee,  reported  the 
tanooga  News.  newspaperman.”  had  finished  a  recent  death  of  the  measure. 

-  call  on  Edward  B.  Williamson,  manag-  Supported  by  the  editors  of  New 


committee  of  the  New  York  State 
legislature.  Senator  Elmer  F.  Quinn. 


tanooga  News. 

- — — -  call  on  Edward  B.  Williamson,  manag-  Supported  bv  the  editors  of  New 

KELLY  LETTER  WITHHELD  ing  editor  in  the  York  (Pa.)  Dispatch,  York  state  and  introduced  by  Senator 

-  Williamson  noted  that  his  overcoat  was  Ogden  J.  Ross.  Troy  Democrat,  the 

Harriman  Studying  Reply  of  N.  I.  B.  missing.  The  Dispatch  telegraph  oper-  bill  contained  a  provision  that  “neither 
to  Criticiam  by  NRA  ator  heard  of  the  incident  and  “broad-  the  publishers  of  a  newsiiaper.  an  edi- 

(Special  to  Editor  &  Publisher)  cast”  a  warning  over  the  state  wire,  tor,  reporter  nor  other  newspapermen 

Washington,  D.  C.,  March  21 —  The  next  day  the  man  was  apprehended  or  newspaperwomen,”  nor  any  other 
NR  A- Administrator  W.  A.  Harriman  when  he  dropped  into  a  Harrisburg  newspajier  employe,  could  be  compelled 
is  withholding  the  reply  of  the  News-  newspaper  office.  The  coat  was  recov-  to  disclose  the  source  of  any  informa- 
paper  Industrial  Board  to  his  recent  ered.  tion. 

critical  letter,  until  he  has  had  time  to  - 

study  ,  POUCE  CARD  IS  MUSEUM  EXHIBIT 

I  haven  t  had  time  to  read  it  as  yet,”  _ _ _ 

he  said.  “It  is  in  the  hands  of  Division 
Administrator  Tate  (of  the  Graphic 
Arts  division  of  the  NRA).” 

Harriman  wrote  the  NIB  March  6th, 
asking  for  an  explanation  for  the 
Board’s  failure  to  adopt  rules  of  pro¬ 
cedure  to  expedite  handling  of  7-A 
cases.  Inasmuch  as  the  NIB  has  so  far 
failed  to  agree  on  methods  of  treatment 
of  cases  that  will  come  before  it,  the 
NRA  is  growing  increasingly  critical. 

The  letter  of  Harvey  J.  Kelly  of  Chi¬ 
cago,  chairman  of  the  Board,  to  Harri¬ 
man,  contains  information  as  to  whether 
the  NIB  is  at  last  able  to  function 
properly,  it  is  supposed. 

ATTORNEY  AWARDED  $30,000 

Paul  L.  Martin,  member  of  the  board 
of  directors  for  the  Omaha  (Neb.) 

World-Herald,  and  attorney  for  the 
estate  of  the  late  publisher,  Gilbert  M. 

Hitchcock,  has  been  awarded  ^0,000 
in  attorneys’  fees  by  Douglas  county 
judge  Bryce  Crawford.  Trustees  of  the  A  newspaper  reporter’s  police  card  has  won  its  way  to  fame  in  Philadelphia, 
estate  ^inted  out  Martin  had  saved  the  Because  it  holds  the  signatures  of  four  of  America’s  greatest  living  aviators — 


Harriman  Studying  Reply  of  N.  I.  B. 
to  Criticism  by  NRA 

(Special  to  Editor  &  Publisher) 


POUCE  CARD  IS  MUSEUM  EXHIBIT 


estate  pointed  out  Martin  had  saved  the 
estate  $239,418.52  in  federal  taxes  and 
had  induced  the  government  to  value 


to  which  the  bills  have  been  referrtd 
in  the  Senate  and  Assembly,  and  to 
other  prominent  members  of  the  Leg¬ 
islature. 

BERGENER  TO  WASHINGTON 

Cleveland  News  Managing  Editor 

Promoted  to  Associate  Editor 

.A.  E.  M.  Bergcner,  managing  edi¬ 
tor  of  the  Clei’eland  News  sina 
1929,  has  been  appointed  associate 
editor  of  the  daily. 

In  his  new  capacity  Mr.  Bergenei 
will  go  to  Washington  as  special  repre¬ 
sentative  of  the  News,  to  make  an  ex¬ 
tensive  survey  of  the  national  situation. 

In  announcing  the  appointment  the 
News  said : 

“The  management  of  this  newspaper 
feels  that  between  now  and  the  next 
election,  possiblv  for  the  next  six  years. 
Washington  will  be  the  most  vital  spot 
on  the  news  map,  presenting  problems 
that  affect  tremendously  the  life  of  the 
average  citizen,  the  life  of  the  nation 
itself.” 

Mr.  Bergener  went  to  Cleveland  ia 
1913  as  city  editor  of  the  Leader,  k 
1917  he  became  city  editor  of  the  Newt 
a  post  he  held  until  1929,  when  he  was 
advanced  to  the  managing  editorship. 

He  began  his  journalistic  career  <» 
the  Chicago  Herald.  Serving  as  its 
city  editor  for  several  years,  he  be 
came  city  editor  of  the  Chicago 
aminer  in  1908.  In  1913  he  fccc*’*” 
the  Leader  s  offer  to  head  its  city  desk 
and  moved  to  Cleveland. 

nNED  FOR  BEATING  CAMERAMAN 

Because  they  beat  Roland  Harvey 
photographer  for  the  New  York  Evt- 
ning  Journal,  when  he  took  pictures  W 
the  Beaux  Arts  Ball  at  the  Hotel  Wal- 


Lindbergh,  Major  Jimmy  Doolittle,  Amelia  Elarhart  and  Col.  Roscoe  Turner —  dorf-Astoria  Feb.  1,  Frank  Mulane  and 


Dr.  Howard  McCIenahan,  director  of  the  Franklin  Institute  Museum,  has 


O’Connor 


World  Publishing  Co.,  stock  at  $245  per  obtained  it  from  its  owner,  Herbert  Hare,  former  Public  Ledger  reporter  now  Holmes  Protective  Service  were  foinxl 


share  instead  of  $260,  thereby  saving 
more  taxes.  Martin  and  his  associates 
had  asked  for  $35,912.79  as  their  fees, 
but  accepted  the  award. 


on  the  staff  of  the  Stewart-jordan  advertising  agency,  and  will  soon  place  it  on  guilty  March  ^  8  of  disorderly  cot^of- 
exhibit  in  Aviation  Hall  at  the  museum.  The  card  will  be  exhibited  per-  and  fined  $10  in  Yorkville  Court. 
manently  in  Aviation  Hall,  where  Miss  Eiarhart’s  trans-Atlantic  plane  is  on  vey  testified  he  had  permission  to  tab 

exhibit.  pictures  and  had  told  the  operatives  *>• 
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"SHOW ME  BOSS  TURNS  HUMAN 


THE  WAY  TO 
60  HOME" 

Sings  the  Matrix  to  the 
Bridge;  ond  It  Never 
Got  a  Bum  Steer  Yet 


The  Linotype  matrix  doesn’t  believe 
in  crossing  bridges  unless  there  is  a 
good  reason  for  doing  so.  But  when  a 
matrix  in  a  Mixer  Linotype  comes  to 
the  bridge  in  the  distributor,  it  steps 
on  gladly  because  it  depends  on  the 
bridge  to  guide  it  to  the  correct  mag¬ 
azine. 

This  bridge  is  a  tiny  bit  of  steel 
which  is  inserted  in  the  distributor- 
box.  It  carries  a  combination  of  teeth. 
Each  font  of  matrices  has  a  combina¬ 
tion  of  notches.  The  notches  may  fit 
the  teeth.  Or,  on  the  other  hand,  they 
may  not.  If  the  matrix  notches  fit  the 
bridge,  it  drops  down  just  enough  to 
miss  the  next  section  of  the  distribu¬ 
tor  bar.  If  the  matrix  doesn’t  fit  the 
bridge,  it  rides  across  a  bit  higher. 

Simple,  isn’t  it?  No  complicated 
mechanism.  Nothing  that  will  get  out 
of  order  or  make  a  mistake.  Nothing 
that  will  delay  distribution. 

Even  if  a  matrix  has  been  out  all 
night,  it  couldn’t  get  in  the  wrong 
magazine  if  it  tried. 

’This  simple  principle  has  been  suc¬ 
cessfully  used  on  mixer  Linotypes  for 
over  thirty  years,  and  is  the  reason 
multiple  distributor  Linotypes  are 
just  as  fast  as  the  single  distributor 
magazines. 


AS  MIXER  LINOTYPE 
CLINCHES  SCHEDULE 


First  Smile  Any  One  Can  Remember  Illumines 
Face  of  Worried  Foreman  as  He  Realizes 
Anxious  Nights  Are  Over 


Last  night  the  burden  of  a  lifetime  was  lifted  from  a  human  soul 
and  a  man  who  has  lived  in  the  shadow  of  an  awful  dread  could 
once  more  face  the  world  unafraid. 

For  over  twenty  years  John  Q.  Foreman,  Mogul  of  the  Com¬ 
posing-room,  has  suffered  under  the  firm  conviction  that  some 
night  the  paper  would  miss  the  up-state  mail  train.  It  never  has 
— but  with  every  passing  year  has  grown  his  pessimistic  con¬ 
viction  that  some  dark  night  his  flawless  record  would  be  shat¬ 
tered. 

He  had  become  morose  and  taci-  grind  out  heads — delivering  them  on 
turn;  his  eyes  never  lost  the  refiec-  the  galley  in  proper  sequence,  all 
tion  of  their  haunting  fear.  Each  night  ready  to  go  into  the  page, 
he  found  new  ways  to  worry.  He  As  he  watched,  the  lines  of  worry 
would  personally  conduct  late  copy  melted  from  his  face.  Slowly  the 
around  the  shop,  and  snatch  Ijack  each  drooping  corners  of  his  mouth  rose  to 
“take”  as  it  was  set.  form  the  outskirts  of  a  smile.  Along 

Then  came  the  Model  26  Linotype,  the  eastern  horizon  of  his  cerebellum 
TTie  machine  that  sets  heads  complete  ’^f^t^tion  that  with  the 

from  display  to  by-line  as  easily  as  S  was 

ordinary  Linotypes  set  a  paragraph  His  shining  face  turned  to  his  as- 
of  straight-matter.  sistant  who  gasped  to  hear  him  say 

For  an  hour  John  Foreman  stood  “You  can  put  the  paper  to  bed,  George.. 
beside  the  Model  26  and  watched  it  I’m  going  out  for  a  cup  of  coffee.” 


Portrait  of  Linotype  matrix  stepping 
on  the  bridge  to  see  in  which 
magazine  it  belongs 


One  Keyboard 
Proves  Enough 
For  Linotype 


TWO-IX-ONE  MODEL  36  EqiJIPMEXT 

VSED  IN  SETTING  HEADINGS  IN  ABOVE  SPECIMEN 


First  Main  Magazine  (72-channel  split) 

34  Point  Erbor  Light  Cond. 

How  is  one  to  123 


Second  Moin  Magazine  (90-channeH 
14  Point  Metroblack  No  2  with 
Metrolite  No.  2 

HOW  is  one  to  eva  123 

HOW  is  one  to  eva  123 


LINOTYPE* 


All  Set  from  One  Keyboard 


Linotype  Erbar  ond  Metro  No.  2  Families 
Text  Matter  in  7  and  10  Point  Excelsior  with  Bold  Face  No.  2 


First  Auxiliary  Magazine 

36  Point  Metroblack  No.  2  cops  and  figures 

HOW  12 


Second  Auxiliary  Magazine 

34  Point  Erbor  Bold  Cond.  caps  and  figures 

H0WIS0NE12 
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E  D  I 

LOUIS  WILEY 

li.  >11(1  leu  clcatli  thi>  week  di  Lduis  Wiley, 
in  tile  iirinie  di  his  laeulties  and  height  of 
hi'  genius,  creates  deep  regiei  throughout 
new 'paperddiii  and  firing'  grief  to  a  w  ide  circle  of 
peC'diia!  friend'  and  idinirer'.  Hi'  life  was  a 
beneficent  Cdiitriliiitidii  to  the  American  press,  and 
hi'  example  will  live.  He  played  a  leading  part  in 
the  creation  and  develdiiment  of  a  newspaper  which 
is  iiniver'ally  acknowledged  to  lx-  among  the  two  or 
three  finest  expressions  of  journalism  the  world  has 
seen.  In  his  youth  Mr.  Wiley  took  his  stand  for 
princijiled  newspaiiers.  did  not  waver  in  nearly  a 
half  century  of  intensely  .ictive  service,  and  the  honors 
which  this  week  are  heaped  on  his  bier  were  well 
won  through  steadfast  professional  morality,  sup¬ 
ported  by  an  uncon(|ueral)le  will  and  extraordinary 
aptitude.  Xone  but  the  best,  was  the  cardinal  tenet 
of  his  newsiiaper  code.  And  the  secret  of  his  suc¬ 
cess  was  the  settled  belief,  caught  from  the  great 
publisher  of  Xcw  Vorh  Tiiiu's.  with  whom  he  saw 
eye  to  eye,  th.at  a  newsiiaiier  which  is  received  be¬ 
cause  it  is  believed  and  is  respected  because  it  is 
respectable,  can  blaze  its  own  trail  and  achieve  its 
own  destiny.  Therefore,  as  business  manager  of 
Xew  York  Times  during  almost  ,10  years.  Mr. 
Wiley  played  the  role  of  journalist  and  never  that 
of  an  overwrought  entrepreneur. 

There  could  lie  no  better  example  of  self-made 
man.  Burn  poor,  at  16  he  was  a  reporter  on  Fort 
Wayne  (Ind. )  Journal.  At  18  he  was  a  reporter 
at  $6  a  week  on  Rochester  (X.  Y.)  I’ost-E.vf'ress, 
covering  police  court,  baseball  games,  writing  dram¬ 
atic  criticisms  at  night,  later  starting  his  own 
little  weekly  newspaper.  The  Tidinf/s,  which,  though 
profitable,  did  not  supply  a  vent  tor  his  unbounded 
ambition.  He  became  business  manager  of  the  Post- 
Express  and  in  sjiare  time  diligently  wrote  magazine 
articles.  At  2u  he  came  to  Xew  York,  seeking  a 
job.  For  a  brief  period  he  worked  on  A'ctc  York 
Sun.  in  the  days  of  the  great  Dana. 

It  is  said  that  when  Mr.  Wiley  called  on  Mr. 
Ochs,  who  had  just  purchased  the  nearly  moribund 
Times,  he  carried  with  him  a  comprehensive  survey 
of  the  Xew  York  oppi.rtunity  for  a  respectable  news- 
paiK*r  for  resiiectable  people.  His  proiiosals  were 
so  harmonious  with  Mr.  Ochs’  own  thoughts  that  he 
was  employed,  despite  the  publisher’s  initial  doubts 
as  to  an  ability  to  pay  even  the  modest  salary  of 
$40  per  week.  In  late  years  Adolph  Ochs  has  fre¬ 
quently  taken  occasion  to  pay  tribute  to  Mr.  Wiley’s 
genius,  calling  him  "one  of  my  most  useful  and  valu¬ 
able  assistants." 

Mr.  Wiley  was  an  .agreeable,  generously  disposed 
and  brilliantly  witty  associate,  star  toastmaster  at 
many  well-remembered  newspaper  social  gatherings, 
and  a  gracious  friend.  He  had  the  public  sense, 
lectured  forcefully,  was  alive  to  all  the  great  move¬ 
ments  in  the  human  tides  and  yet  found  time  to 
rememlier  a  sick  friend,  or  send  a  note  of  congratu¬ 
lation  to  some  acquaintance  in  the  event  of  sudden 
success,  a  new  baby,  or  a  wedding  anniversary. 

To  us  Mr.  Wiley’s  example  again  spells  the  magic 
word,  aptitude. 

Here  comes  April,  ivith  its  newspaper  con¬ 
ventions,  and  the  renewed  actiz'ity  in  all  de¬ 
partments  of  the  business  that  is  proz'crbially  a 
convention  concomitant. 

A  VERTICAL  UNION 

T  Harrisburg,  last  week-end,  Heywood  Broun 
said:  "The  American  Xewspaper  Guild,  to 
attain  its  objectives  and  effectively  represent 
its  memliership,  must  De  affiliated  with  the  Ameri¬ 
can  Federation  of  Labor." 

He  added  that  he  believed  in  a  “vertical”  union 
within  every  newspaper  office,  the  printers,  press¬ 
men,  stereotypers  and  editorial  forces  to  act  in  con¬ 
cert  "in  their  common  problems.”  He  also  cheer¬ 
fully  announced  it  was  not  the  purpose  of  the  Guild 
to  declare  strikes  "on  every  occasion.” 

Another  feature  of  the  Harrisburg  meeting  was 
a  speech  by  Richard  J.  Beamish,  former  Philadelphia 
newspaperman,  now  chief  counsel  of  the  Pennsyl¬ 
vania  Public  Service  Commission,  who  proposed  that 
the  Guild  create  a  new  membership  class,  to  be 
known  as  “associates,”  without  voice  or  vote,  but 
w  illing  to  pay  annual  dues  of  $10.  President  Broun 
facetiously  welcomed  Mr.  Beamish  as  “.\ssociate 
Member  Xo.  1.” 

The  national  convention  of  the  American  Xews¬ 


paper  (luild  is  scheduled  for  June.  President  Broun 
promised  his  Harrisburg  audience  to  introduce  the 
(luestion  of  affiliated  unionism  and  fight  for  it.  At 
the  last  annual  convention  an  .A.  F.  of  L.  affiliation 
lesolutioii  was  tabled,  because  the  Guild  leaders  did 
not  think  themselves  strong  enough  to  resist  the 
battle  it  was  sure  to  precipitate  among  thiildsmen 
u  ho  are  opposed  to  any  outside  entanglements.  Why 
Mr.  Broun  should  think  his  faction  strong  enough 
for  that  medicine  now,  since  the  tiuila  under  his 
management  has  made  only  small  headway  among 
rep((rters  in  the  year  and  has  firmly  consolidated 
publisher  opposition,  is  best  known  to  Mr.  Broun. 
Pos'ibly  he  is  counting  on  Mr.  Beamish’s  suggestion 
of  associate  members  to  provide  the  sinews  of  a 
national  journalistic  revolution.  The  whole  member¬ 
ship  of  the  Guild,  considering  the  peculiar  powers 
of  the  reporter  in  public  life,  could  collect  a  very 
large  sum  of  money  in  ten  dollar  bills,  ijo-called 
"we-boy"  press  clubs  in  the  past  have  demonstrated 
that  fact. 

There  are  people  who  would  give  in  e.xcess  of 
51U  to  aid  in  a  demoralization  of  the  press  which, 
in  recent  years,  has  been  one  of  the  few  institutions 
in  America  that  seemed  to  care  anything  about 
deniocracv  ,  or  where  we.  as  a  jieople,  were  heading. 


Joseph  P.  Kennedy,  head  of  the  Securities  and 
F.rehantie  Commission,  says  pessimistic 
)'orkers  spread  economic  blues,  infectin;/  the 
zehole  country,  ll’e  beliez'e  it,  and  also  sub¬ 
scribe  to  Gen.  Johnson's  idea  that  note  is  a 
poor  time  to  let  up  on  recovery  crusadinij. 

TO  REGISTER  JOURNALISTS 

HF  British  Institute  of  Journalists  is  at  pres¬ 
ent  crusading  for  a  piece  of  legislation  which 
would  lie  considered  a  great  novelty  in  this 
country.  The  proposal  is  to  establish  a  State  Reg¬ 
ister  of  Journalists,  with  fines  for  persons  who  are 
not  registered  and  who  falsely  claim  they  are  em¬ 
ployed  as  writers  for  the  press.  The  bill  has  been 
unanimously  approved  by  the  Council  of  the  Institute 
and  has  lx;en  sent  to  the  National  Union  of  Journal¬ 
ists  for  possible  approval.  If  acceptable,  it  will  Ix; 
presented  to  Parliament. 

The  Home  Secretary  would  appoint  a  Journalists’ 
Registration  Council,  to  consist  of  memliers  of  the 
I  institute,  the  Union,  various  publisher’s  associations 
and  the  universities  which  maintain  journalism 
courses.  The  council  would  act  on  applications  for 
registration,  each  applicant  being  obliged  to  prove  he 
is  so  employed  or  is  qualified  by  diploma  or  ex¬ 
perience.  There  would  be  a  registration  fee.  to 
cover  the  cost  of  administration,  any  surplus  to  Ix' 
Used  to  further  journalistic  education. 

.\  journalist,  under  the  plan,  would  be  struck  off 
the  register  and  thus  be  prevented  from  practicing 
his  profession,  if  convicted  of  a  criminal  offense,  or 
held,  after  in(|uiry  by  a  Discipline  Committee,  to 
have  been  guilty  of  conduct  disgraceful  to  him  in 
his  capacity  as  a  journalist. 

If  a  person  whose  name  is  not  on  the  register  calls 
himself  a  journalist,  or  uses  any  description  imply¬ 
ing  he  is  a  journalist,  he  will  be  fined  up  to  £100. 
.Special  exemptions  will  be  granted  to  accredited 
representatives  of  newspapers  and  agencies  overseas. 
-A  journalist  struck  from  the  register  could  appeal 
through  the  High  Court  against  the  Discipline  Com¬ 
mittee’s  action.  The  bill  is  fashioned  after  a  similar 
act  gained  some  time  ago  by  architects. 

Our  London  correspondent  advises  that  the  regis¬ 
tration  plan  is  considered  there  to  be  the  most  im¬ 
portant  move  in  British  journalism  in  five  years. 

\Ye  think  it  is  something  for  American  newspaper 
people  to  discuss.  Such  registration  here  would  vio¬ 
late  an  old,  and  lieloved,  principle  of  laissez  faire. 
wherein  any  fellow  can  lake  a  fling  at  journalism. 


I  ^  L. 

regardless  of  what  may  be  considered  a  standard  oi 
qualification  or  previous  servitude.  Some  excellent 
and  successful  men  could  not,  at  the  beginning  oi 
their  careers,  have  qualified  before  a  registration 
board.  We  would  also  fear  tliat  registration  would 
fall  into  political  hands,  thus  seriously  to  interfere 
with  the  exercise  of  free  journalism. 

On  the  other  hand,  it  is  well-known  that  we  art 
far  iH'hind  the  English  in  encouraging  the  employ, 
ment  of  newspapermen  qualified  by  education  and 
aptitude  to  do  the  work.  Some  reckless  and  dan¬ 
gerous  elements  have  crept  into  newspaperdoin. 
There  is  copy  going  over  desks  in  some  of  our  larg. 
est  offices  which  would  not  for  an  instant  be 
tolerated  by  any  English  editor.  We  have  done 
relatively  little  to  protect  and  upbuild  ethical  and 
intellectual  standards.  We  often  are  not  even  gen¬ 
erous  or  fair  to  the  sincere  and  generally  efficient 
journalism  educational  movement.  We  are  inclined 
to  smile  indulgently  at  ihe  antics  of  the  occasional 
outrageous  faker,  brazen  ignoramus,  blatant  fraud 
who  w  raps  himself  in  the  garments  of  the  trade,  a 
travesty  upon  every  tenet  of  public  service  journal¬ 
ism.  Sheer  impudence  is  sometimes  a  newspaper 
passport  in  this  country. 

The  British  register  is  at  least  something  to 
ponder. 

I.Cfjislation  against  “heart  balm"  racketeering 
continues  to  siveep  many  state  legislatures,  giv¬ 
ing  solace  to  editors  who  have  long  despised 
.■iuch  neii's. 

UPWARD  COPY  PRICES 

X  encouraging  note  is  struck  by  an  Editok  i 
Pi  BLiSHER  survey,  published  elsewhere  in  this 
issue,  showing  that  the  movement  to  increase 
retail  copy  prices  of  newspapers  has  made  good 
progress  during  the  past  two  years.  The  survey  is 
by  no  means  complete,  but  it  indicates  that  at  least 
nO  publishers  have  advanced  their  circulation  rates, 
many  increasing  the  daily  price  from  two  to  three 
cents,  and  the  Sunday  from  five  to  ten  cents.  Others 
are  getting  18  cents  per  week  for  six-day  issues, 
whereas,  previously  they  received  15  cents  or  less. 
Mail  rates  have  also  ’oeen  increased. 

These  successes,  we  are  advised,  have  largely  come 
in  cities  where  publishers  see  this  vital  matter  eye  to 
eye  and  are  willing  to  act  simultaneously.  Circula¬ 
tion  revenue,  once  scoffed  at  in  most  offices,  is  today 
Ix'ing  increasingly  recognized  as  the  granite  base  oi 
a  successful  popular  publishing  operation.  There 
are  newspaiiers  which  make  more  profit  from  Sun¬ 
day  issues  through  the  sale  of  copies  than  in  adver¬ 
tising  revenue,  and  we  know  of  some  publishers, 
producing  live  stuff  in  condensed  daily  form  and 
selling  at  two  or  three  cents,  who  count  their  real 
profits  in  the  pennies  of  their  readers. 

•All  other  commodities  in  our  markets  are  selling 
at  prices  advanced  over  those  of  two  years  ago;  at 
least  we  know  of  no  conspicuous  exception.  -A  recent 
survey  of  the  U.  S.  Department  of  Commerce,  for 
instance,  shows  wholesale  prices  of  food  commodities 
up  in  two  years  54.5  per  cent.  Every  newspaper 
editor  and  business  manager  is  familiar  with  the 
facts  concerning  the  sensational  advances  in  prices 
in  local  markets.  People  expect  to  pay  higher  prices 
in  these  days.  This  represents  the  recovery  phi¬ 
losophy  of  the  federal  administration. 

There  is  no  doubt  about  the  demand  for  newspa¬ 
pers.  Circulations  for  the  whole  country  are  no* 
nearly  at  their  historic  peak.  There  is  no  doubt 
about  the  increased  cost  of  newspaper  production, 
well  justifying  increased  circulation  rates.  There  is. 
of  course,  a  demand  for  decreased  advertising  rates, 
but  that  is  a  constant  situation,  natural  enough  in 
any  market  where  buying  is  not  strictly  governed  by 
the  law  of  supply  and  demand.  As  a  matter  of  fact 
advertising  rates  are  in  our  opinion  generally  too 
low,  considering  results.  And  newspaper  wages  and 
earnings  are  too  low,  in  instances  crying  aloud  fof 
relief. 

The  newspaper  that  is  solidly  based  on  satisfactory 
circulation  receipts,  not  subject  to  the  erratic  tides 
which  sweep  the  business  field,  is  always  in  an  en¬ 
viable  position.  Newspapers,  however,  must  be 
manifestly  worth  the  copy  price  asked.  This  calls 
for  excellent  editorial  management. 

A  half  century  at  the  editorial  bench,  IVH- 
liam  Allen  White  remains  our  No.  1  sage  with 
the  common  touch. 
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PURELY  PERSONAL 

T  DA\'ID  STERN,  publisher, 
J.  .Vat’  Ywk  Post,  Philadelphia 
Record  and  Camden  (X.  J.)  Courier- 
Post,  was  the  guest  of  President  Roose¬ 
velt  at  luncheon  at  the  White  House, 
Marcli  14. 

Richard  J.  Finnegan,  Chieago  Daily 
Times  editor,  and  ilrs.  Finnegan,  are 
on  a  vacation  trip  to  Alton,  Cal.  They 
plan  to  return  to  Chicago  April  11. 

Harry  G.  Stoddard,  president,  ll'or- 
cester  (Mass.)  Telegram,  and  Mrs. 
Stoddard  are  in  Pasadena,  Cal.,  for  a 
stay. 

Malcolm  W.  Bingay,  editorial  direc¬ 
tor,  Detroit  Free  Press,  will  speak  at 
the  50th  anniversary  banquet  of  the 
Detroit  Builders  and  Traders  Exchange 
April  11. 

Roger  C.  Peace,  publisher,  Greenville 
(S.  C.)  Neies  and  Piedmont,  has  been 
appointed  on  a  committee  to  investigate 
the  possibilities  of  promoting  a  news¬ 
print  industry  in  South  Carolina. 

Milton  L.  Fleetwood,  editor,  Carters- 
znlle  (Ga.)  Tribune-\cu.’S  and  president 
of  the  Georgia  Press  Association,  re¬ 
cently  addressed  the  Marietta  (Ga.) 
Rotary  club. 

Clarence  F.  Byrns,  editor.  Fort  Smith 
(.\rk.)  Southwest  American  and  Times 
Record,  spoke  March  20  at  a  meeting 
of  the  Political  Science  Club  of  the 
University  of  Arkansas,  Fayetteville, 
reporting  on  actions  of  the  Arkansas 
Legislature. 

Charles  E.  Dunscomb,  publisher,  Ber¬ 
keley  (Cal.)  Gazette,  and  Mrs.  Duns¬ 
comb  are  in  Hawaii  for  a  month’s  va¬ 
cation.  They  will  return  to  Berkeley 
April  6. 

R.  B.  Terry,  publisher  of  the  High 
Point  (X.  C.)  Enterprise,  has  been 
elected  chairman  of  the  High  Point 
board  of  elections.  Mr.  Terry  is  also 
president  of  the  local  Rotary  Club. 

R.  E.  Delaplaine,  co-publisher  Fred¬ 
erick  (Md.)  A'czvs  and  Post,  and  Mrs. 
Delaplaine,  left  Frederick  March  11  on 
a  trip  to  the  West  Coast.  They  plan 
to  leave  the  Coast  March  30,  returning 
home  on  the  Panama  Pacific  liner  Cali¬ 
fornia,  b>  way  of  the  Panama  Canal, 
with  stops  at  Balboa  and  Cristobal, 
Panama,  and  Havana,  Cuba,  arriving 
in  New  York  April  15. 

IN  THE  BUSINESS  OFFICE 

Howard  iwrrish,  business 

manager,  Birmingham  Post,  who 
has  been  named  assistant  business  man¬ 
ager  of  the  Washington  Daily  Xezos, 
was  given  a  farewell  dinner,  Xiarch  20 
by  Birmingham  merchants  and  real 
estate  men.  City  Commissioner  Lewey 
Robinson,  former  city  editor  of  the 
Post,  was  master  of  ceremonies. 

George  Hartford,  Chicago  Daily 
\'ews  advertising  director,  and  Mrs. 
Hartford  are  in  Florida  on  a  month’s 
vacation.  They  plan  to  return  to  Chi¬ 
cago  early  in  April. 

Leo  McGivena,  research  and  promo¬ 
tion  manager  of  the  Nctc  York  Daily 
Sews,  who  has  been  visiting  the  Pacific 
Coast  studying  business  conditions,  was 
introduced  to  the  San  Francisco  Adver¬ 
tising  Club  last  week  as  the  guest  ot 
Keene  Fitzpatrick,  Pacific  Coast  repre¬ 
sentative  of  that  newspaper. 

Harry  A.  Fox,  advertising  manager, 
i  tica  (X.  Y.)  Daily  Press,  is  convales¬ 
cing  at  his  home  in  Whitesboro,  after 
an  operation  last  month. 

Howard  M.  Booth,  assistant  business 
manager,  Worcester  (Mass.)  Telegram 
and  Gazette,  has  been  appointed  vice- 
chairman  of  the  general  committee  for 
the  annual  jamboree  of  the  W’orcester 
boy  Scouts,  to  be  held  April  27. 

Tom  Watkins,  formerly  with  the 
Philadelphia  Bulletin  and  later  circula¬ 
tion  manager  of  the  Philadelphia  Sub¬ 
urban  Newspapers,  Inc.,  has  joined  the 
Cincinnati  Post  circulation  staff. 

Thomas  X.  Prine,  Jr.,  classified  ad¬ 
vertising  manager,  Hackensack  (N.  J.) 
Pergen  Evening  Record,  spoke  on  the 
history  of  clas.'^ified  advertising  before 
the  Kivvanis  Club,  March  12. 
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Mother^  Former  Publisher^  Watches 
Each  Week  For  Her  EdilonSon’s  Paper 


Each  week  as  Friday  rolls  around, 
Mrs.  Bess  M.  Wilson,  women’s 
activities  editor  of  the  Minneapolis 


Mrs.  Bess  M.  Wilson 


Jack  Wilson 


Journal  and  former  member  of  the 
lioard  of  regents  of  the  University  of 
Minnesota,  starts  anticipating  the  ar¬ 
rival  of  the  current  issue  of  the  Walker 
(Minn.)  Pilot. 

The  paper  is  edited  by  her  son.  Jack, 
who  went  to  the  small  northern  Minne¬ 
sota  center  shortly  after  his  graduatitjn 
from  the  Universitv  of  Minnesota  in 
1930. 

Brought  up  with  the  smell  of  printer’s 
ink  in  his  nostrils,  Jack  Wilson’s  veer¬ 
ing  toward  journalistic  fields  probably 
was  inevitable.  He  wasn't  certain  of 
the  inclination  when  he  studied  first  at 
Carleton  College  and  then  at  the  uni¬ 
versity,  specializing  in  English  and 
economics  instead  of  the  excellent 
courses  in  journalism  offered. 

Mrs.  Wilson’s  newspaper  work  dates 
from  1913,  when  she  became  publisher 
of  the  Redwood  Falls  (Minn.)  Gazette. 

Mayor  Francis  M.  Glynn  of  Valatie. 
rural  circulation  expert  for  the  .llbany 
Times-l'nion,  has  been  named  secretarv 
of  the  New  York  State  Bridge  Au¬ 
thority.  with  offices  at  Hudson,  by  Gov¬ 
ernor  Herbert  Lehman. 

Eldon  I.  Hoar,  former  advertising 
manager,  Millcdgevillc  (Ga.)  Times. 
has  rejoined  the  paper  as  associate  edi¬ 
tor  in  charge  of  the  advertising  depart¬ 
ment. 

W.  E.  Zuppann,  of  the  Ogden  (Utah) 
.Standard-Examiner  advertising  depart¬ 
ment.  has  been  named  chairman  of  the 
Utah  Manufacturers  Employes  Associa¬ 
tion  executive  committee. 

M.  J.  Gladney,  formerly  of  Halifax, 
has  been  appointed  advertising  manager 
of  the  Quebec  Chronicle  Telegraph,  suc¬ 
ceeding  to  James  Thompson,  who  re¬ 
signed  to  found  the  Quebec  Nc7t’s,  a 
weekly. 

Clarence  Rippeto,  circulation  manager, 
Hollywood  (Cal.)  Citizen-Neivs,  spoke 
on  “The  Circulation  Work  of  a  Modern 
Newspaper’’  before  the  Press  Club  of 
the  Fairfax  High  School  March  13. 


Flossie 


One  of  the  few  women  publishers  in , 
the  state,  she  assumed  the  editorship  of  j 
her  paper  in  1915. 

She  was  elected  first  vice-president 
of  the  Minnesota  F'ederation  of  Wo-  i 
men's  Clubs  in  1925  and  served  as  act-  ' 
ing  head  most  of  the  year  when  the  j 
elected  president  was  taken  ill.  Later  I 
she  was  offered  the  candidacy  for  presi¬ 
dent  by  her  district,  but  refused. 

Governor  T'heuciore  Christiansoii,  an¬ 
other  noted  inenLer  (if  the  Minnesota 
newspai>er  fraieriiity,  appointed  Mrs. 
'iVilson  to  th.e  board  of  regents  in  1925 
ft)r  a  six-year  term.  She  served  until 
after  the  present  governor,  Floyd  B. 
Olson,  assumed  office. 

Mrs.  Wilson  disixjsed  of  her  paper 
in  1927  and  a  short  while  later  went 
to  Minneapolis  as  a  member  of  the  staff 
of  the  Journal.  She  has  served  on  the 
paper  since  that  time  e.xcept  for  a  short 
space  in  193U  when  she  was  granted  a 
leave  to  act  as  director  of  public  rela¬ 
tions  for  the  Minneapolis  board  of  edu¬ 
cation. 

Born  in  Winona  county,  Minn.,  Mrs. 
Wilson  received  her  schooling  at  the 
State  Teachers  College  in  Winona  and 
then  taught  school  for  seven  years  be¬ 
fore  entering  the  newspaper  field. 

Recently,  she  returned  to  school  for 
an  extended  stretch,  viewing  the  Min¬ 
neapolis  educational  system  from  every 
angle.  The  result  was  an  illuminating 
series  of  articles  entitled  “The  Three 
Rs  Plus.’’  The  articles  acquainted  peo¬ 
ple  of  the  city  with  exactly  what  the 
schools  are  doing  to  fit  chiWren  for  the 
burdens  of  life  beyond  merely  teaching 
them  to  read,  write  and  figure. 

T.  C.  Corbett,  Chieago  Tribune  busi¬ 
ness  survey  department,  and  Mrs.  Cor¬ 
bett  are  parents  of  a  son  born  March  13 
at  Passavant  Hospital.  Chicago. 

Art  Kenned}’  has  joined  the  advertis¬ 
ing  display  staff  of  the  Regina  (Sask.) 
Daily  Star. 

Dewey  M.  Murphy,  advertising  man¬ 
ager,  Lakeland  fF'la. )  Ledger  and  Star- 
Telegram.  itas  been  named  to  head  the 
.‘salvation  Army’s  annual  fund  drive. 

William  1>.  Sullivan,  son  of  the  late 
John  .A.  Sullivan,  general  manager  of 
O’Flaherty 's  Electrotype  Co.,  is  now 
connected  with  the  advertising  depart¬ 
ment  of  the  Bronx  Home  X^ews,  New 
York. 

Oscar  Reichenbach.  for  the  past  eight 
years  associate  editor  of  IVestern  Ad¬ 
vertising,  has  joined  the  general  promo¬ 
tion  department  of  the  San  Francisco 
Call-Bulletin. 

Harold  M.  Snyder,  assistant  circula¬ 
tion  manager,  Camden  (X.  J.)  Courier- 
Post,  and  Mrs.  Snyder  are  the  parents 
{Continued  on  ne.vt  page) 


^•^Over 
my  dead 
body!” 


is  a  cute  little  girl  in  a  two-column  panel  by  Zere. 

Flossie 

is  funny,  likable,  friendly,  jolly.  She  gets  laughs — and  the 
world  needs  laughs! 

April  First 

Flossie  makes  her  bow.  Daily  thereafter.  And  a  big  smile 
each  day. 

Flossie 

will  soon  appear  in  color  tab  page  also.  Send  for  specimen  page. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING  charlbs  v.  McADAr 
NEW  YORK,  N.  Y.  Pr^idm- 


said 

William 
Allen  White 


I  HIS  great  American  editor  once 
said  that  if  his  Emporia  Gazette  ever 
published  a  comic  it  would  be  over  his 
dead  body. 

“But  that,”  he  said  with  a  grin  the  other 
day,  “was  when  I  believed  in  fairies. 
We  might  as  well  gather  rosebuds  while 
we  may.” 

And  he  forthwith  gave  the  Gazette  a 
si.xteen-page  (xunic  section — comprising 
twenty-nine  features — every  Saturday. 

When  he  went  gathering  rosebuds  Mr. 
White  used  both  bands.  He  gave  his 
readers  not  only  plenty  of  comics  but 
the  best  of  comics. 

FOR  ALL  29  OF  THE 
COMICS  HE  CHOSE  ARE 
IMTED  FEATURES 
COMICS 

1  The  Gazette's  new  all-United-Features 
comic  section  is  gathering  more  than  the 
rosebuds  of  circulation,  tco.  It  carries 
2600  lines  of  display  advertising  weekly. 

Use  these  same  comics  and  gather  rose¬ 
buds  like  those  for  yourself.  United 
Features  comics  are  available  as  color 
mats,  black-and-white  mats,  and  in 
readyprint.  Write  us  today  for  samples 
of  the  form  you  wish,  and  for  terms. 
Addrt'ss; 

United  Features 

MONTE  BOLRJAILY 

General  Manager 

220  East  t2nd  Street,  New  York 
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PERSONAL 

(Cofttinucd  from  page  25) 

of  a  son  born  last  month.  The  Snyders 
have  another  son,  Gary  C.,  aged  25 
months. 

IN  THE  EDITORIAL  ROOMS 

WILLIAM  B.  HOLT,  managing 
editor,  the  Marshall  (.Mich.) 
Evening  Chronicle,  lias  been  re-appointed 
chairman  of  the  spring  and  summer 
sports  committee  of  the  Klarshall  Junior 
Chamber  of  Commerce. 

John  Patrick  Lally,  Chicago  Daily 
News  fiction  editor,  recently  addressed 
the  Pencrafters  Club  at  Kansas  City, 
Mo.,  on  the  subject,  “Writing  Fiction 
for  Newspapers.” 

Tom  Shriver,  Philadelphia  Record, 
was  elected  president  of  the  Philadel¬ 
phia  Newspapermen’s  Golf  .Association 
at  its  recent  annual  meeting. 

Raymond  Hahn,  photographer,  Utica 
(N.  Y.)  Observer-Dispatch,  and  Mrs. 
Hahn  are  the  parents  of  a  son  born 
early  in  March. 

Marvin  McCarthy,  Chicago  Daily 
Times  sports  editor,  has  returned  to 
Chicago  from  Catalina  Island.  Cal., 
where  he  has  been  covering  spring 
training  activities  of  the  Chicago  Cubs. 
Herbert  Simmons,  Daily  Times  sports 
writer,  is  reporting  the  White  Sox 
spring  exhibition  games. 

J[ay  E.  House,  columnist,  Philadel¬ 
phia  Inquirer,  is  the  author  of  a  mur¬ 
der  mystery  play,  “The  Going  .Away 
of  Harrison  Sell,”  presented  for  the 
first  time  recently  by  the  Germantown 
Theatre  Guild. 

EDITOR  &  PUBLISHER 

Including 

Fourth  Estate 
Newspaperdom  Journalist 
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A1  Smith,  fishing  editor.  Flushing 
(N.  Y.)  Journal;  George  Vandegrift,  FOLKS  WORTH  KNOWING 

sports  editor,  and  Tony  Capozolli,  of  I  _ _ _ _ 1 

the  display  advertising  staff,  opened  the  q  OBERT  E.  MEYER,  amiable  and 
flounder  season  at  Hampton,  Long  X\.  popular  young  member  of  the  staff 
Island,  last  week  and  caught  73  flound-  q£  Orleans  (La.)  Item-Trib- 

ers.  _  une,  was  recently 


Anna  Louise  Strong,  associate  editor 
of  the  Moscow  Daily  News,  recently 
arrived  on  the  Pacific  Coast  following 
14  years  in  the  Soviet  Union.  She  is 
visiting  in  Oregon  and  Washington. 

Ed  Kilnian,  legislative  writer  of  the 
Houston  (Tex.)  Post,  has  been  ap-  $$ 
pointed  by  Gov.  James  V.  Allred  as  ^ 

a  member  of  the  state  historical  board.  V 

Winchell  A.  Royce,  aviation  editor,  M 

South  Bend  (Ind.)  News-Times,  will 
address  the  annual  meeting  of  the  St. 

Joseph  Valley  Aviation  club  in  South 

.  All  Robert  E.  Mev* 

Maiyy  H.  McMains,  on  April  1 

will  leave  the  Baltitnore  Sun  sports  first  as  a  reporter 
staff  to  join  the  coaching  staff  of  an  “inside”  job. 
Drexel  Institute,  Philadelphia.  This  was  at  the 


Robert  E.  Meyer 


made  secretary  to 
Clark  Salmon, 
managing  editor 
of  those  newspa¬ 
pers.  He  replaces 
Ulric  Jones,  who 
was  made  secre¬ 
tary  to  Marshall 
Ballard,  editor. 

Bob,  as  he  is 
known  to  the 
staff,  is  24  years 
old,  and  has  been 
with  the  Item- 
Tribune  for  three 
years.  He  served 
Later,  he  was  given 


Drexel  Institute,  Philadelphia.  This  was  at  the  city  desk,  serving  as 

Henry  Knoche,  sports  department  an  assistant  to  City  editors  Don  Higgins 
copy  boy,  has  joined  the  Baltitnore  Sun  and  Charles  E.  Campbell,  handling  all 
district  staff.  incoming  calls  and  occasionally  covering 

T->  n  '  wru-,,  _ _  Dun.,  assignments  himself.  His  efficienev  at 

rfWMii  ««<»■*  id  a’  s,r£  of’  feature'  'J;;* 

In  aT^To'hfl'ISreLfaf  dofies, 
teg  9  Hit/’  anH  "tc  installing,  under  Mr.  Salmon’s 

of  early  Philadelphia  and  its  famous  direction,  a  system  of  handling  syndi- 

cnaracters.  cated  matter,  improving  speed  and  less- 

Arville  Schalaben,  of  the  Milwaukee  ening  the  possibility  of  error. 

(Wis.)  Jourttal  editorial  staff,  has  been  \  native  of  New  Orleans,  he  attended 
named  a  director  of  the  Milwaukee  public  schools  in  that  city  and  studied 
Press  Club  to  fill  the  vacancy  left  by  advertising  at  Tulane  University  college 
the  recent  election  of  William  Broker  of  commerce. 

of  the  Wisconsin  Neu’s,  as  vice-presi-  — 

dent  of  the  club.  Ernest  K.  Lindlev,  of  the  New  York 

Joseph  O.  Haff,  reporter,  Jersey  City  Herald  Tribune  Washington  bureau, 
(N.  J.)  Jersey  Journal,  and  Mrs.  Haff  ^^,^5  a  speaker  at  the  Institute  of  Rural 
are  the  parents  of  a  son,  Joseph,  Jr.,  Economies  held  March  4  at  Rutgers 


2  New  Ones! 


A  COLOR  COMIC 

Fire-Laddie 


tSwoKEY,  the  new 
Chicago  Tribune- 
New  York  News 
color  comic,  is  a 
blaze  of  surefire 
fun  that  has  meant 
Smokey  circulation  spurts 

wherever  introduced.  The  characters 
are  comedy  naturals,  die  balloons  are 
yells,  the  gags  are  just  far  enough  on 
the  goofy  side,  the  drawing  is  Bill 
Holman  at  his  fastest  and  most  furious 
— in  short,  Smokey,  the  wild  fire- 
laddie,  is  a  draught  of  straight  comedy 
that  will  inject  the  old  zingo  in  any 
paper’s  comic  section.  Give  your 
readers  Smokey  and  watch  kids  of  all 
ages  follow  him  like  a  fire.  In  half-page 
standard  and  full-page  tabloid. 


born  March  12. 

Martin  Hayes,  of  the  Scranton  Re¬ 
publican  staff,  recently  resigned  as  sec- 


L'niversity.  New  Brunswick,  New 
Jersey. 

Sam  G.  Austin,  formerly  on  the  staff 


retary  of  the  city  civil  commission  of  Redondo'  Beach  (Cal.)  South 

Scranton,  Pa.  Daily  Breeze,  has  rejoined  the  edi- 

Gail  Martin,  music  critic,  Salt  I^kc  torial  department,  and  is  handling  fea- 
City  Deseret  News,  has  been  appointed  tures  and  promotional  stories, 
to  the  goyermng  board  of  the  L’tah  Art  Carolyn  Jacks  Holies,  movie  critic 
Institute  by  Governor  Henry  H.  Blood,  ^nd  shopping  columnist.  South  Bend 
John  Mooney,  legislative  correspond-  (Ind.)  Tribune,  has  resigned, 
ent,  Albany  Evening  News,  suffered  a  j^^ry  Doyle,  cartoonist.  Philadelphia 
hearty  attack  toward  the  close  of  last  Record  and  New  York  Evening  Post, 
week  s  session  and  is  recuperating  at  elected  to  honorary  membership  of 

his  home.  Administration  Reporters  of  Phila- 

Louis  A.  Paige,  cartoonist  for  the  delphia  at  its  annual  dinner  recently. 
Utica  (N.  Y.)  Obserz'er-Dispatch,  and  He  is  the  first  newspaperman  to  bc- 
Mrs.  Paige  are  the  parents  of  a  son.  come  an  honorary  member  of  the 
born  March  18.  group. 

Oscar  Evans,  for  the  past  four  years  Wesley  Clark,  Philadelphia  Bulletin 


Mrs.  Paige  are  the  parents  of  a  son.  come  an  honorary  member  of  the 
born  March  18.  group. 

Oscar  Evans,  for  the  past  four  years  Wesley  Clark,  Philadelphia  Bulletin 
with  the  Ei<erett  (Pa.)  Republican,  reporter,  and  Mrs.  Clark  are  the  parents 
has  assumed  the  editorship  of  the  Mt.  of  a  daughter. 


Union  (Pa.)  Times. 


Walter  Valerius,  Corning  (N,  Y.) 


and  county  building  reporter. 

W.  N.  Cox,  siKirts  editor,  .\orfolk 


parents  of  a  son  born  March  10. 


was  formerly  on  the  Pine  Bluff  (Ark.) 


Ben  Wahrman,  general  assignment  Grn/i/nc  and  the  Pine  Bluff  Commercial. 
reporter,  Norfolk  (Va.)  Ledger-Dis-  J.  William  Gossett,  Jr.,  staff  photog- 
patch.  has  been  apiKiinted  managing  ed-  rapher,  Harrisburg  (Pa.)  Telegraph, 
itor  of  the  ITVf/niia  Bcac/i  (Va.)  Nervs.  is  conducting  a  new  column.  “Capitol 
XT  T  /-  11-  J  d;  •»  Chatter,”  in  which  political  personali- 

Norman  J.  Collie,  copy  reader,  Phila-  .■  '  •  in 


delphia  Ledger  copy  desk.  ..j^ew  Faces  at  the 

Homer  Neisz  has  been  appointed  as-  Tom  Pettey  of  th 
sistant  to  Frank  Ridgeway,  Chicago  Tribune  has  resign* 
Tribune  agricultural  editor.  staff  of  Will  Hays 

Chester  Smith,  sports  editor,  Pitts-  *9*^9  Producers  and 
burgh  Press,  was  a  guest  speaker  at  ciation  of  America, 
the  annual  Founders’  Day  banquet  of  Horace  i  nompsc 
the  Phi  Delta  Theta  P'raternity.  u 


A  REAL  LIFE 

Dare-Devil 


Ray  Wilson,  formerly  of  the  Ogden  Evening  Leader  reporter,  has  been  pro- 
(Utah)  Standard-Examiner  and  later  moted  to  city  editor,  succeeding  R.  deB. 
of  the  .Los  Angeles  Examiner,  has  re-  Wickersham,  who  has  joined  the  Asso- 
joined  the  Standard-Examiner  as  city  ciated  Press,  Albany  bureau. 


L.  H.  Flournoy  has  been  promoted 
from  chief  feature  writer  to  city  edi- 


Virginian-Pilot,  and  Mrs.  Cox.  are  the  tor  of  the  Columbus  (O.)  Citizen.  He 


iNorman  j.  iconic,  copy  ^uer,  rn.m- 

delphia  Record,  has  joined  the  Phtla-  photographic  feature. 

delphia  Ledger  copy  desk.  ..j^ew  Faces  at  the  Capitol.” 


Tom  Pettey  of  the  New  York  Herald 
Tribune  has  resigned  to  join  the  office 
staff  of  Will  Hays  of  the  Motion  Pic¬ 
ture  Producers  and  Distributors  Asso- 


the  annual  Founders’  Day  banquet  of  Horace  ihompson,  executive  secre- 
the  Phi  Delta  Theta  Fraternity.  tary  to  Patnek  J.  Hurley,  former  Sw- 

.  .  retary  of  War,  has  rejoined  the  Daily 

Richard  Applegate  has  joined  the  Oklahoman  and  Times,  Oklahoma  City. 
Medford  (Ore.)  Mail  Trtbune  news  reporter  for  the  Times.  At 

staff,  replacing  Irva  Fewell,  resigned,  time  that  Thompson  went  to  Wash- 
John  E.  Wray,  sports  editor,  St.  Louis  ington  he  was  assistant  city  editor  of 
Post-Dispatch,  is  with  the  St.  Louis  Daily  Oklahoman. 

American  League  team,  and  J.  Roy  C.  J.  Kano  has  been  appointed  chief 
Stockton  of  that  paper’s  sport  staff,  photographer  of  the  Daily  Oklahoman 
is  with  the  Cardinals  for  the  spring  and  Times,  Oklahoma  City,  succeeding 

training  season.  Sid  C.  Keener  of  the  Ennis  Helm  who  has  joined  the  San 

Star-Times  is  also  in  Florida  for  the  Francisco  Associated  Press  bureau, 
spring  training  season.  The  Globe-  W.  A.  Ritchie,  Atlanta  Constitution 
Democrat  is  represented  W  E.  Lansing  reporter,  and  Mrs.  Ritchie  are  the 
Ray,  Jr.,  and  Martin  J.  Haley.  parents  of  a  daughter  born  March  7. 


Flying  stories 
by  Jimmy  Collins 
is  an  ace  short  fea¬ 
ture  by  a  flyer  who 


writer  who  can  fly. 

His  thrilling  tales 
have  the  faculty  of  putting  the  reader 
right  up  in  the  cockpit  alongside  this 
man,  who  for  ten  years  courted  death 
as  a  test  pilot.  In  that  close-clipped 
lingo  that  stirs  the  blood,  Collins  tells 
the  exciting  highlights  of  his  danger¬ 
baiting  life,  packing  more  thrills  per 
paragraph  than  the  most  hair-raising 
fiction  story.  Flying  Stories  rates  a 
comer  in  any  man’s  paper.  Book  it! 
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rise  in  press  rate  not 

CONTEMPLATED 

l^ew  Definition  of  New*  Urged  by 
Preis  Wireleas  at  FCC  Hear¬ 
ing — Hargreaves  Ask* 

Lower  Costs 

Washixctun,  March  19 — Xo  effort 
sill  1j«  made  by  the  Federal  Communi¬ 
cations  Commission  to  increase  press 
telegraph  and  radio  rates,  wire  and 
radio  company  officials  who  are  here 
attending  a  special  hearing  were  given 
to  understand  this  week  at  the  close  of 
a  conference  on  such  rates. 

After  Colonel  O.  H.  Griswold,  vice- 
president  of  Postal  Telegraph  and 
Cable  Company,  had  expressed  oppo- 
Mtion  to  “exclusive  contracts”  on  the 
ground  that  they  "bottled  up”  news 
sources,  J.  C.  Willever,  vice-president 
of  Western  Union,  which  holds  several 
such  contracts  in  the  financial  markets 
of  Xew  York  City  and  at  baseball  i)arks 
and  hotels,  returned  to  the  stand. 

Colonel  Griswold  has  testified  that 
news  dispatches,  particularly  financial 
news  and  other  “headline”  events,  cre¬ 
ated  wider  use  of  commercial  tele¬ 
graph  facilities. 

Mr.  Willever  contested  the  statement, 
denying  that  news  stories  of  any  nature 
caused  increased  commercial  business, 
or  that  exclusive  contracts  bottled  up 
riews  sources. 

Views  to  the  contrary  were  presented 
by  F.  E.  Meinholtz,  chief  of  communi¬ 
cations  for  the  A’lti’  I’or/t  Times  and 
secretary  of  Press  Wireless,  Inc.,  who 
declared  that  unusual  news  events  re¬ 
sulted  in  a  rush  of  private  telegrams. 
He  cited  the  Florida  hurricane,  stories 
of  sharp  l^reaks  on  the  Stock  liixchange, 
and  news  about  public  officials,  lie 
estimated  that  the  I'lorida  disa.ster  sev¬ 
eral  years  ago  impelled  a  rush  of  100,- 
OOO  telegrams. 

‘But  you  don't  have  disasters  like 
that,  or  Hauptmann  trials  every  day,” 
the  attorney  for  W  estern  Union  an¬ 
swered. 

No  witness  urged  a  higher  rate  for 
press  dispatches,  but  numerous  argu¬ 
ments  were  precipitated  over  the  (|ue.s- 
tion  of  the  proper  definition  of  legiti¬ 
mate  “press”  matter. 

Postal  and  Mackay  officers  urged  that 
latitude  be  allowed  to  operating  com¬ 
panies  to  choose  those  who  should  pay 
at  press  rates,  while  Mr.  Willever  said 
that  such  rates  should  apply  only  to 
newspapers  and  radio  broadcasting  sta¬ 
tions. 

Joseph  Pierson,  president  of  Press 
Wireless,  Inc.,  with  headquarters  in 
Chicago,  indicated  that  the  service  is 
handling  news  matter  at  a  lower  rate 
than  the  wire  telegraph  companies,  and 
making  money.  He  declared  that  his 
company  was  constantly  studying  costs 
and,  as  the  wordage  increased,  lowering 
costs  per  word  WM  possible.  The  basis 
of  rates  was  derived,  he  said,  by  estimat¬ 
ing  the  cost  of  using  a  transmitter  and 
receivers,  costs  of  ojK-rating  same,  rent, 
and  various  overhead  items. 

Press  Wireless,  Inc.,  has  seven  news¬ 
papers  as  its  stockholders,  it  was  brought 
out  at  the  hearing,  namely:  Christian 
Science  Monitor,  Xciv  York  Herald 
Tribune,  Neiv  York  Times,  Chicago 
Daily  Meios,  Chicago  Tribune,  .^an 
Francisco  Chronicle,  and  Los  Angeles 
Times. 

Last  year  17,000,000  words  were 
transmitted  by  radio  to  these  papers 
and  other  clients.  Mr.  Pier. son  con¬ 
tended  that  by  changing  some  definitions 
of  news.  Press  Wireless  could  expand 
and  send  out  much  information  now  pro¬ 
hibited. 

He  was  cross-examined  by  Frank 
Wozencraft,  general  counsel  for  Radio 
Corporation  of  America,  whose  subsidi- 
?0',  RC.A  Communications,  is  engaged 
m  transmitting  foreign  radio  messages. 
It  was  not  made  clear  whether  RCA 
would  oppose  a  wider  range  for  Press 
Wireless,  Inc. 

Mr.  Meinholtz  said  that  the  .Vne 
"ork  Times,  usually  received  daily,  of 
»I1  matter,  from  350,000  to  450.000 
*wds.  and  sometimes  as  high  as  500,- 
™  That  was  equal  to  about  Ayi  per 


cent,  he  said,  of  all  press  matter  han¬ 
dled  by  the  Western  Union. 

Telegraph  companies  went  to  ex¬ 
tra  expense  to  handle  about  5  per  cent 
of  the  country’s  news  when  they  sent 
representatives  on  Presidential  trips,  to 
the  scenes  of  disaster,  &c.,  Mr.  Alein- 
holtz  told  the  commission.  He  believed 
they  lost  money  on  such  arrangements, 
but  on  the  other  95  jier  cent,  he  thought, 
they  should  show  profits. 

He  predicted  the  eventual  use  of  tele¬ 
typewriter  sending  machines  for  the  rea¬ 
son  that  they  could  l>e  oiierated  cheaper 
than  the  cost  to  publishers  of  night  press 
messages.  Any  effort  to  increase  rates, 
therefore,  would  defeat  its  own  purpose, 
he  declared. 

Outlining  difficulties  of  many  news¬ 
papers,  particularly  those  in  smaller 
communities,  to  meet  current  exi)enses, 
George  T.  Hargreaves,  business  man¬ 
ager  for  International  New  s  Service  and 
Universal  Service,  urged  continuance  ot 
existing  press  rates  on  full  news  re¬ 
ports  and  reduced  charges  for  limited 
service  for  small  papers. 

Renreseiitinif  the  two  services  as 
interveners  at  the  hearings,  Mr.  Har¬ 
greaves  said : 

“As  the  servants  of  a  large  list  of 
.Amei  ican  newspap  r  clients,  w  ith  a  total 
daily  circulation  of  20,197,6M  copies,  we 
feel  deeply  obligated  to  help  protect 
these  clients  against  any  increase  in  the 
press  \vire  rates  which  have  prevailed 
tor  at  least  40  years,  and  to  indicate  to 
the  commission  various  instances  in 
which  we  believe  the  ratgs  can  and 
should  be  reduced.” 

Asserting  that  press  rates  in  the 
I’nited  States  are  more  than  double 
those  in  Great  Britain,  Hargreaves  cited 
an  instance  where  a  service  from  Lon¬ 
don  to  Glasgow,  a  distance  of  .150  miles, 
a  24-hour  leased  wire  printer  costs  ap- 
];roximatcly  $2,0')0  yearly ;  a  similar 
wire  in  the  United  States  would  cost 
as  much  as  $11,424. 


Asks  Dailies  to  Help 
Combat  ^^Semi-lSu{lism^^ 

Cooperation  of  newspapers  in  arrest¬ 
ing  the  “progressively  mounting”  trend 
toward  what  he  calls  semi-nudism  was 
asked  by  Sigmund  Stein,  president  of 
-A.  Stein  and  Company,  makers  of  Paris 
garters,  in  a  talk  last  week  before  the 
.\dvertising  Club  of  the  .Vm'  York 
Times. 

“In  recent  years,”  he  said,  “people 
have  thrown  away  a  Uit  of  things.  They 
have  done  without  using  wearing  ap¬ 
parel.  We  need  help  from  the  news¬ 
papers.  Unless  we  get  the  help  of  the 
newspapers  and  every  man  who  works 
for  them  in  our  effort  to  sell  more  we 
simply  haven’t  got  the  mi.ney  to  spend 
for  advertising.” 

•August  Sachs,  sales  manager,  sup¬ 
ported  Mr.  Stein  by  blaming  the  trend 
tow  ard  fewer  clothes  for  many  of  the 
economic  ills  of  the  apparel  industry. 

SEEKS  CONTEMPT  ORDER 

I  By  telegraph  to  Editor  &  Publisher) 

Tallahassee,  Fla.,  March  19— The 
Supreme  Court  of  Florida  was  asked 
yesterday  by  H.  M.  Davidson,  editor 
of  the  Daytona  Beach  (Fla.)  Ne^vs- 
Journal,  to  issue  an  order  requiring 
M.  S.  Couch,  city  manager  of  Daytona 
Beach,  to  appear  before  the  court  and 
show  cause  why  he  should  not  be  pun¬ 
ished  for  contempt.  Davidson  claims 
Couch  should  be  cited  on  the  ground 
he  had  refused  to  allow  Davidson  suf¬ 
ficient  time  to  have  an  audit  made  of 
the  city’s  books.  This,  Davidson  con¬ 
tended,  was  in  “utter  disregard”  of  a 
Supreme  Court  recently  granted  the 
editor,  requiring  Daytona  Beach  offi¬ 
cials  to  allow  him  or  his  agent,  J.  L. 
Robertson,  to  inspect  the  city’s  records. 
Couch.  Davidson  claimed,  gave  Robert¬ 
son  four  days  in  which  to  make  an 
audit  covering  a  year. 


RALPH  ROLAN  JOINS  TIME 

Ralph  Rolan,  for  the  past  seven  years 
account  representative  with  Batten. 
Barton,  Durstine  &  Osborn,  has  joined 
the  staff  of  The  March  of  Time  as 
vice-president  in  charge  of  advertising 
and  promotion  for  the  new  screen  fea¬ 


ture  The  March  of  Time.  F'or  the  past 
three  years,  Mr.  Rolan  has  handled  the 
Time  magazine  account. 


HUSSMAN  TO  TEXARKANA 

Effective  March  18  Walter  E.  Huss- 
man  became  business  manager  of  the 
Te.rarkana  Gazette  and  D'aily  Xeies. 
For  the  past  two  years  Mr.  Hussman 
has  been  connected  with  the  business 
management  of  the  El  Dorado  (.-\rk.) 
Daily  \cies  and  Evening  Times,  the 
Hope  (.-Xrk.)  Star,  and  the  Hot  Springs 
.\ezo  Era. 


NEW  FAIR  PRACTICE 
CODE  PRESENTED 


Revised  Standards  of  Better  Business 
Bureaus  Bar  Underselling  Claims, 
“Bait”  Offers,  Attacks  on 
Competitors 

The  National  .Association  of  Better 
Business  Bureaus  presented  a  revised 
set  of  fair  practice  standards  for  retail 
advertising  and  selling  March  21  at  a 
luncheon  at  the  Hotel  .Astor,  New 
York.  The  standards  had  been  under 
discussion  for  the  last  two  months,  and 
bear  the  indorsement  of  the  local  Better 
Business  Bureaus  as  well  as  the  ap¬ 
proval  of  the  board  of  governors  of  the 
national  association. 

The  code  is  on  a  voluntary  basis,  but 
retailers  and  advertising  media  gener¬ 
ally  are  asked  to  follow  its  rules. 
These  are  based  on  an  earlier  code. 

•As  presented  at  the  luncheon  by  D. 
C.  Keller,  of  Cincinnati,  chairman  of 
the  fair  practice  committee  of  the 
National  .Association  of  Better  Busi¬ 
ness  Bureaus,  the  standards  read: 

"The  National  .Association  of  Better 
Business  Bureaus  appreciates  the  sin¬ 
cere  interest  of  advertisers  and  adver¬ 
tising  media  generally  in  assuring  truth, 
accuracy  and  fairness  in  advertising.  It 
recommends  that  all  retailers  and  ad¬ 
vertising  m-.‘dia  adhere  to  the  following 
principles  and  assume  such  responsibil¬ 
ity  of  their  own  volition.  This  will 
further  increase  public  confidence  in 
advertising. 

“1.  No  statement  or  representation 
shall  be  used  in  advertising  which  has 
the  capacity  or  tendency  to  mislead  or 
deceive  the  consumer.  This  shall  in¬ 
clude  generalizations  and  implications. 

“2.  No  statement  or  representation 
shall  be  used  in  advertising  which  at¬ 
tacks  competitors  or  which  reflects  un¬ 
fairly  on  competitors’  products,  ser¬ 
vices  or  methods  of  doing  business. 

“3.  No  statement  or  representation 

shall  be  used  in  advertising  which  lays 

claim  to  a  policy  or  continuing  practice 
of  generally  underselling  competitors. 

“4.  No  statement  or  representation 

shall  be  made  in  advertising  which  is 
a  ‘bait’  offer,  wherein  the  customer  does 
not  have  a  fair  opportunity  to  buy  the 
advertised  article. 

“5.  No  statement  or  representation 

shall  he  used  in  advertising  referring  to 
cut  prices  on  trade-marked  merchandise 
or  other  goods,  in  such  manner  as  to 
lead  the  public  to  believe  that  all  of  the 
merchandise  sold  by  the  advertiser  is 
similarly  low  priced,  when  such  is  not 
the  fact. 

“6.  An  advertiser  shall  be  willing  to 
fully  substantiate  the  accuracy  and  fair¬ 
ness  of  any  statement  which  he  submits 
for  publicaton. 

“7.  No  advertiser  shall  use  any  subter¬ 
fuge  to  frustrate  the  spirit  and  intent 
of  these  Fair  Practice  Standards,  the 
purposes  of  which  are  to  prevent  adver¬ 
tising  which  misleads  the  consumer  and 
to  prevent  advertising  which  is  unfair  to 
competitors.” 

.At  the  suggestion  of  Neil  Petree, 
president  of  James  McCreery  &  Co., 
department  store,  those  at  the  luncheon 
stood  in  silence  for  a  moment  in  tribute 
to  Louis  Wiley,  business  manager  of  the 
Xczv  York  Times,  who  died  the  day 
before. 


BILL  RESTRICTS  DENTISTS’  ADS 

The  Utah  legislature  this  week  passed 
the  bill  prohibiting  advertising  by  den¬ 
tists  in  that  state  and  the  practice  of 
dentistry  by  corporations. 


PAPER  TRADE  ABROAD 
SEEN  PROGRESSING 


J.  D.  Coffin,  Hearst  Buyer,  Back  from 
Trip,  Sees  Lesson  for  Canada  in 
English  Methods — Finland 
Ready  to  Expand 


Great  strides  made  in  the  newsprint 
industry  in  England  and  Finland  were 
described  this  week  to  Editor  &  Pub¬ 
lisher  by  J.  D.  Coffin,  a  member  of 
the  committee  in  charge  of  purchases  of 
paper  for  Hearst  newspapers  and  mag¬ 
azines. 

Mr.  Coffin  recently  returned  from  an 
extensive  trip  in  Sweden,  F'inland,  Ger¬ 
many  and  England  where  he  studied 
various  conditions  in  the  newsprint 
industry. 

He  sfated  that  he  was  surprised  to 
learn  that  newsprint  productive  capacity 
in  England  had  more  than  doubled  since 
1926.  Since  that  year,  he  said,  13  new 
machines  have  been  added  with  a  total 
annual  capacity  of  approximately  500.000 
tons. 

Since  1930,  he  said,  nine  new  ma¬ 
chines  have  been  added  and  are  now  run¬ 
ning  at  capacity  with  the  exception  of 
the  new  320-inch  machine  now  being 
installed  by  Edward  Lloyds.  Ltd.,  at 
Kemsley-on-Thames,  42  miles  from 
London.  This  machine  will  be  in  op¬ 
eration  in  June,  1935,  and  with  the  steam 
and  grinder  auxiliaries  will  represent 
an  investment  o^  approximately  1.250,- 
000  pounds,  it  was  stated. 

"It  is  interesting  to  note,”  Mr.  Cof¬ 
fin  said,  “that  during  the  years  in  which 
the  Canadian  Newsprint  Company,  its 
successor,  the  Newsprint  Institute  .of 
Canada  and  in  turn  its  successor  the 
Newsprint  Export  Manufacturers’  .As¬ 
sociation  of  Canada  (NEMAC)  have 
been  functioning,  and  with  the  apparent 
objective  of  controlling  the  newsprint 
market  in  the  United  States  by  either 
increasing  or  maintaining  prices,  the 
newsprint  industry  in  Great  Britain  has 
nevertheless  been  able  to  more  than 
double  its  productive  capacity  and  at  the 
same  time  pay  all  fixed  charges  and  in 
addition  dividends  on  the  common 
shares  which  are  selling  considerably 
higher  than  their  value  at  the  time  of 
issue.  It  would  seem  that  the  Canadian 
mills  might  well  have  developed  a  mar¬ 
ket  in  England  which  would  have  re¬ 
lieved  their  idle  mills  to  a  very  con¬ 
siderable  extent. 

“Finland  is  expanding  in  productive 
capacity  more  than  either  Sweden  or 
Norway.  The  world  famous  Kymmene 
Company  will  have_  a  large  new  ma¬ 
chine  in  operation  in  June  to  be  fol¬ 
lowed  bv  additional  large  machines  as 
soon  as  world  markets  justify  further 
expansion.  Most  of  the  other  Finnish 
mills  also  have  an  expansion  program 
which  is  justified  by  abundant  wood  sup¬ 
plies,  cheap  and  efficient  la^r  and  low 
shipping  rates  enabling  the  Finnish  mill* 
to  compete  effectively  in  world  wide 
markets. 

“The  Finnish  market  was  practically 
confined  to  Russia  until  the  revolution 
of  1918  after  which  time  new  markets 
had  to  be  developed. 

“The  Finnish  paper  mills  have  run  at 
full  capacity  since  1921.  The  produc¬ 
tive  capacity  has  increased  steadily  since 
that  time  as  a  result  of  low  wood,  labor, 
power  and  shipping  costs  as  well  as  fa¬ 
vorable  exchange  premiums.” 

NEWSPRINT  PRICE  CONTINUES 


International  Paper  Makes  Announce¬ 
ment  Up  to  June  30 

Continuance  of  the  present  newsprint 
price  until  June  30  was  announced  this 
week  by  the  International  Paper  Com¬ 
pany.  .A  letter  to  customers,  signed  by 
J.  L.  Fearing,  vice-president,  said : 

"Referring  to  our  contract  with  you. 
we  increased  the  temporary  discount  by 
$2.50  a  ton  for  the  months  of  January, 
February  and  March,  1935. 

“We  now  advise  you  that  this  in¬ 
creased  discount  will  be  continued  until 
June  30,  1935,  thus  making  the  net  cost 
of  your  newsprint  during  April,  May 
and  June  the  same  as  during  the  first 
quarter  of  this  year.” 
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Selling  The  Classified  Pages 


LINAGE  ADDITIONS  AND  CORRECTIONS 


By  L.  P.  LIKELY 


TWO  men,  three  days,  eight  pages !  avalanche  of  specials  and  features,  his 
And  a  si>ccial  section  in  the  Indimi-  staff  devotes  most  of  its  time  to  the 
apolis  Star  of  March  8  unfolded  the  servicing  of  accounts  already  running. 


- The  solicitors  spend  considerable 

time  in  the  preparation  of  copy  for 
agate  ads  as  well  as  for  classified  dis¬ 
play.  They  submit  this  to  their  regu¬ 
lar  advertisers  and  plug  for  multiple 
orders  per  day  as  well  as  for  multiple 
insertions  per  ad.  on  the  theory  that 
such  procedure  not  only  builds  for  bet¬ 
ter  results,  but  also  serves  as  an  in¬ 
ducement  to  possible  transient  users. 

Evidence  of  multiple  orders  is  borne 
in  a  single  issue  of  the  Repository 
which  contains  41  separate  ads  from 
a  Canton  auto  dealer,  each  from  one 
Jack  J.  Flanigan  C.  w.  .Moonf.v  to  one  and  a  half  inches,  and  also  23 

.  individual  ads  from  a  real  estate  brok- 

story  of  that  city  s  situation  on  used  erage  firm. 


City 

Canton  (Ill).. 
*Dublin  (Ga.) 


Gallup  (X.M.) 
Lakeland  (Fla.) 


Prescott  (Ariz 


St.  Petersburg 
(Fla.)  . 


Paper  Published  Total  National 

J-cducr  . (e)  998.715  305.393 

, .  Conricr- 

Hcrald  ......(e)  1,260,817  154,914 

..I mil' pendent  ..(e)  1,790,128  433,091 

..News  . (m)  1.924.732  304,360 

Sundav  ed . (s)  585,122  26,902 

Total  . (ms)  2,509,854  331.262 

). Courier  and  Cour¬ 
ier-Journal  (me)  1,500,900  369.535 


Local  Classified  Legal 
540,492  40,600  62,230 


881,830  1,433  222.640 

1,231,013  102,990  23.034 

1,513,062  53,062  52,820 

490,670  48,920  19,630 

2,004,160  101,982  72.450 


550,986  75.730  208.119 


■  Times  . (e)  4,375.078  618,248 

Sunday  cd . (s)  1,298,079  83,313 

Total  . (es)  5,673.157  701,561 


2,682,015  982,786  92.029 

998,837  215,432  497 

3,680,852  1,198,218  92.526 


C.  \V.  Moonf.v 


cars,  tires,  and  accessories.  *  ♦  • 

C.  William  Mooney  and  Jack  J.  ^  EVEN  promotion  advertisements. 
Flanigan,  used  car  territory  mainstays  ^  Want  Ad 

for  classified  manager  Roy  H.  W  atson,  .  beginning  March  31.  have  been 
averaged  the  sale  of  a  column  of  clas-  of  .g.  Accoo.'otJnn  of 


averaKcu  ine  saie  oi  a  toiunin  oi  cias-  ^  ^  i _ _  _ ^ 

sified  displav  per  man  per  hour  for  the  .j-  ■  4  j  Mon 

three-dav  period  in  whkh  the  business  Newspaper  Classified  Advertising  Man- 

was  gathered  together.  ^ 

Armed  with  all  necessary  layouts  and  emblem  for 

a  complete  dummy  section,  these  men  ^ 

started  out  on  Monday  morning  prev-  ^  eejallv  for  the  event,  is  of  shigle 
lous  to  publication.  Their  first  call  ■  • ...  ,  ,  4i  r  n 

was  made  at  10  a.  m.  and  bv  Wednes-  '^rs  tl  e  full  asso- 

day  night,  all  copy  for  appVoximatelv  the  campaign 

la  nfto  ...nc  around  its  edge. 


$1  also  to  every  entrant  whose  letter 
the  newspaper  would  print. 

An  additional  idea  was  incorporated 
in  the  page  announcement  with  this 
paragraph : 

“As  an  added  feature  for  Classified 
Want  Ad  Jubilee  Week,  ‘The  Inquir¬ 
ing  Want  Ad  Reporter’  will  continue  to 
ask  persons,  picked  at  random,  a  ques¬ 
tion  pertaining  to  the  Star-Times  Class¬ 
ified  Want  Ads.  The  fir.st  ten  persons, 
answering  correctly  in  a  period  of 
time  not  to  exceed  sixty  seconds,  will 
receive  a  pair  of  tickets  each,  to  the 
Shubert  Theatre.  Watch  for  him... 
He  may  visit  Your  store,  home  or  office 
Ton.w.” 


W.  VA.  LAW  ADDS  REVENUE 

West  Virginia  has  reenacted  the 
law  providing  for  the  “spring  delinquent 
tax  list."  Ihis  is  in  addition  to  the  fall 
delinquent  list,  which  tells  of  property 
which  is  actually  to  lie  sold  because  of 
non  payment  of  taxes.  In  a  typical 
county  it  will  bring  a  gross  return  oi 
about  $1,800  to  each  of  two  newspapers 
of  opposite  political  faith.  .-Vnother  law 
which  wins  approval  of  publishers  and 
which  affects  them  was  the  reduction  of 
the  ultimate  total  of  gross  sales  tax 
from  1.5  per  cent  on  all  sales  to  1.3  per 
cent. 


18,000  lines  was  in  the  composing  room 
to  be  set  and  made  up  for  Friday’s 
paper.  And  it  sounds  like  an  enviable 
record  for  a  two-man  classified  team. 


'HE  St.  Louis  Star-Times  staged  a 


‘Cl.vssified  W’axt  An  Jubilf.e’’ 


The  first  page  was  headed  with  an  contest  during  the  week  of  March  4-9. 


eight-column  hand-lettered  streamer  an-  Dean  _  G.  Hcintzleman  is  classified  ad- 


LIQUOR  AD  BAN  DEFEATED 

The  Nebraska  house  of  representa¬ 
tives  last  week  defeated,  by  a  vote  of 
3fi  to  18,  an  attempt  to  ban  all  adver¬ 
tising  of  liquor  in  the  state. 


PARTY  HONORS  FRED  RENTZ 

In  honor  of  his  rise  from  a  printer’i 
devil  to  publisher  of  the  A'eiv  Castle 
(Pa.)  A'ezi's,  Fred  L.  Rentz  was  ten¬ 
dered  a  dinner  March  12  by  his  friends 
in  Miami  where  he  is  wintering  with 
Mrs.  Rentz.  The  occasion  was  Mr. 
Rentz’  67th  birthdav. 


‘Spfai.m.  .\rTOMOi!iLE  Sec-  vertising  manager. 


TION."  Illustrations  of  modernistic  cars 
embellished  the  ends  of  the  heading, 
much  like  cars. 

The  space  above  the  fold  on  the  first 
page  consisted  of  news  material  relat- 


The  full  page  announcement  on  the 
ojiening  day  said: 

“Now!  The  St.  Louis  Star-Times 
.Announces  Its  First  .Annual  Classified 
Want  Ad  Jubilee,  Presenting  the  Cream 


ing  to  the  used  car  industrv,  with  sev-  Opportunities  in  Buying,  Selling 


€&P 


eral  pictures  of  leaders  in  the  field. 

Firestone  Service  Stores  took  the 
lower  half  of  this  page  to  advertise 
tires,  and  various  accessories  for  motor¬ 
ists. 

One  of  the  Ford  dealers  took  a  page 
which  was  headed  with  a  72-point  flag. 
“Ford  De.\i.er  Hits  Highest  Pe.ak.” 


Renting.  Trading.’’ 

The  foregoing  statement  was  in  the 
form  of  half  a  page  of  attractive  art, 
while  highlights  of  the  contest  were 
explained  in  these  words : 

“850  in  Cash  Prizes !  wards  to  be 
made  to  those  who  submit  the  most  in¬ 
teresting  letters  describing  true  experi- 


PERSONNEL  SERVICE 


The  ad  itself  occupied  seven  columns  ences  as  a  result  of  using  Star-Times 
and  the  eighth  was  a  resume  of  this  Classified  \\  ant  Ads. 


particular  firm’s  history,  including  de¬ 
tails  of  sales  records  which  had  been 
recently  made. 


“If  you  have  had  an  Interesting  ex¬ 
perience  as  the  result  of  using  Star- 
Times  Want  Ads.  write  us  al»out  it. 


Approximate  half  pages  were  sold  '^'9ur  experience  can  have  been  either 
to  a  Chevrolet  dealer,  a  newly-opened  week  or  in  the  past... as  a  user. 

_ _ _  _ 1  -  I _ 1 _  L'nr\\%»  flnof 


auto  electric  company,  and  a  local  ac-  ^  know  that  many  people  have 


EDITOR  &  PUBLISHER  Personnel  Service  is  FREE 

to  employers.  Write  or  wire  your  needs  for  any 
department  —  Editorial,  Advertising,  Circulation, 
Promotion,  Research,  Business  or  Mechanical.  This 
office  is  the  clearing  house  for  talent.  During  recent 
months  we  have  supplied  scores  of  men  and  women 
for  all  departments  of  newspapers. 


cessorv  store.  Several  (|uarter  pages  found  exactly  what  they  wanted  with 
and  smaller  copy  filled  the  balance  of  Star-Times  want  ads... and  have  sold 


the  section. 

The  make-U|)  of  these  pages  is  worth 


what  they  wanted,  too... but  we’d  like 
to  know  the  result  of  their  experience. 


investigating  if  a  similar  stunt  is  un-  ^  our  letter  doesn’t  have  to  be  a  mas- 
der  consideration,  for  there  was  just  ter-piece. . .  just  interesting. .  .and  true. 


EDITOR  &  PUBLISHER  investigates  every  applicant 
for  a  position,  thus  assuring  employers  a  high 
standard  of  competency  among  those  recommended. 


enough  editorial  matter  to  relieve  the  For  details,  turn  back  to  the  Want  .\d 
monotony  of  page  after  page  of  adver-  columns. .  .Now!’’ 


SEEKING  A  POSITION? 


WJ.  BABB,  classified  manager  oi 
•  of  the  Canton  lO.)  Repository. 


two-column  box  at  the  top  of  the 
classified  section  announced  the  three 
capital  prizes  of  $25,  $15  and  $10,  with 


VV  .of  the  Canton  (().)  Repository. 
doesn’t  believe  in  Santa  Claus,  nor  does 
he  believe  in  an  excess  number  of  con¬ 
tests.  Iwiniis  plans,  specials  or  features, 
in  order  to  maintain  a  progressive  trend 
in  classified. 

In  commenting  upon  the  Repository 
classified  gain  of  nearly  320.000  lines 
over  a  period  of  20  months.  Mr.  Babb 
stressed  the  fact  that  not  a  single  con¬ 
test  or  staff  member  txmus  was  resorted 
to.  Without  revealing  his  exact  form¬ 
ula.  he  indicated  that  his  department 
functions  in  a  way  whereby  all  “plus- 
effort’’  comes  from  the  employe’s  own 
initiative,  and  the  sales  staff  keeps 
happy  and  contented. 

•As  for  specials.  Mr.  Babb  puts  them 
on  occasionally,  hut  does  not  “run  them 
into  the  ground.’’  He  feels  there  is  no 
lasting  benefit  to  be  had  from  them, 
generally  speaking,  although  he  believes 
that  specials  such  as  Thrift  Week.  Fire 
Prevention  Week.  City  Wide  Sales 
Days,  and  the  like,  do  have  a  place  in 
want  ad  columns. 

Therefore,  instead  of  promoting  an 


DAN  A.  CARROLL 

Publishers’  Representative 


Then  write  lor  an  application  blank  with  which  to  register 
with  EDITOR  &  PUBLISHER  Personnel  Service.  When 
returning  it  to  us,  send  a  recent  photograph  and  a  200-word 
statement  giving  your  reason  lor  believing  you  can  succeed 
in  the  position  sought.  Also  write  a  50-word  classified 
advertisement  stating  your  claims,  to  appear  three  times  in 
EDITOR  &  PUBLISHER.  We  reserve  the  right  to  decline 
acceptance  ol  any  application  without  stated  reason. 


NATIONAL 

ADVERTISING 


Send  S5.00  check  or  money  order  with  application  as  adver¬ 
tising  lee  which  will  also  cover  registration  service  and  a 
three-month  subscription  to  EDITOR  &  PUBLISHER,  or  an 
extension  ol  your  present  subscription.  None  but  EDITOR 
&  PUBLISHER  subscribers  may  register. 


Representing  a  select  group 
of  Metropolitan  Evening 
Newspapers 


Registration  is  lor  a  period  ol  six  months.  A  lair  percentage 
additional  charge  will  be  made  when  and  il  a  position  is 
obtained  lor  you. 


Small  List 

Individual  Service 

110  E,  42nd  STREET 
NEW  YORK 


€&P 


PERSONNEL  SERVICE 

1700  TIMES  BLDG.,  TIMES  SQUARE  NEW  YORK  CITY 


I 


ALL  RIGHT,  GENTLEMEN,  you  can  now 

have  ALL  of  those  four  machines 

COMBINED  IN  ONE  INTERTYPE 


★  In  many  newspaper  composing  rooms,  a 
vote  on  possible  new  equipment  would  show 
a  surprising  divergence  of  opinion.  Opera¬ 
tors  struggling  with  complicated  mixed  com¬ 
position— and  countless  magazine  changes 
on  other  kinds  of  work— would  in  many  cases 
vote  for  a  mixer  machine.  The  machinist, 
noting  the  rush  at  times  tor  headletter  com¬ 


position,  and  the  makeup  man,  recalling 
frequent  delays  in  the  production  of  ad  dis¬ 
play  lines,  might  emphasize  the  need  for 
additional  display  equipment.  At  the  same 
time  the  foreman,  while  recognizing  other 
requirements,  might  call  attention  to  the 
times  when  every  possible  machine  Is  needed 
on  straight  news  and  classified  composition. 


THE  IMPORTANT  QUESTION,  THEN,  IS  — 


'k  How  shall  the  publisher  meet  all  of  these 
needs  with  ONE  machine;  and  the  answer  is 
the  Model  G  Text- Display -Mixer  Intertype. 
The  Model  G  can  be  equipped  to  set  almost 
any  line  required  in  any  newspaper.  This  in¬ 
cludes  straight  news  and  classified  composi¬ 
tion,  headletter  up  to  60  point  condensed, 
ad  display  lines  up  to  full-width  36  point,  and 
with  the  new  Auxiliary  Stick  Attachment, 
even  wide  60  point  banner  heads  and  other 
big  type.  In  addition  to  all  that.  Model  G  sets 


mixed  composition  in  which  different  faces 
or  sizes  of  type  are  combined  in  one  line. 

'At  All  of  this  is  possible  because  Model  G  is 
equipped  with  two  entirely  different  maga¬ 
zines.  One  is  a  standard  90-channel  maga¬ 
zine  for  straight  composition.  The  other  is  a 
special  display  magazine  of  72  channels  — 
two  inches  wider  than  other  magazines  of 
this  kind  and  therefore  capable  of  carrying 
larger  matrices.  Both  magazines  are  opera¬ 
ted  by  the  standard  90-character  keyboard. 


Ask  for  our  booklef  "Three  Kinds  of  Work  from  One  Intertype" 

INTERTYPE  CORPORATION  •  360  FURMAN  ST..  BROOKLYN,  NEW  YORK 
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Circulation 


CIRCULATORS  FAVOR 
READER  CONTESTS 


Inter-State  Group  Also  Discusses  Paid 
in  Advance  Subscriptions,  Status 
of  Newspaper  Boys  in  Relation 
to  Child  Labor  Laws 


Tlie  value  of  contests  as  circulation 
builders,  the  desirability  of  having  paid 
in  advance  subscriptions,  the  status  of 
newspaper  boys  in  relation  to  child  labor 
laws  and  various  other  timely  topics 
were  discussed  at  the  18th  annual  meet¬ 
ing  of  the  Inter-State  Circulation  Man¬ 
agers  Association  (Pennsylvania,  New 
Jersey,  Maryland,  District  of  Columbia, 
West  Virginia  and  Delaware)  in  the 
Penn  Harris  Hotel,  Harrisburg,  Sun¬ 
day  and  Monday,  March  17  and  18. 
Ninety -one  circulators  attended. 

W.  R.  Rauck,  Pittsburgh  Prm,  presi¬ 
dent,  presided  at  the  business  meetings. 

I.  Isenberg,  of  the  Newark  (N.  j.) 
Star  Eagle,  who  conducted  the  open 
forum  on  Sunday  evening,  was  out¬ 
spokenly  in  favor  of  contests,  especially 
those  which  “will  put  the  newspaper 
into  the  hands  of  a  great  many  new 
readers  for,  say,  a  40-day  period." 

President  Rauck  spoke  in  favor  of 
contests  which  draw  attention  to  the 
various  features  of  the  newspaper.  “Get 
them  in  the  habit  of  reading  your 
paper  and  learning  the  location  of  va¬ 
rious  features,”  he  said. 

The  managers  were  of  one  mind  in 
proclaiming  that  the  Hauptmann  trial 
was  one  of  the  best  circulation  builders 
in  recent  years. 

I.  Isenberg,  of  the  Newark  (N.  J.) 
Star  Eagle,  was  elected  president  at  the 
closing  session  Monday.  Other  officers 
elected  were :  First  vice-president,  C.  L. 
Stretch,  Philadelphia  Bulletin;  second 
vice-president,  Chester  H.  Roberts, 
Charleston  (W.  Va.)  Gazette;  secre¬ 
tary-treasurer,  Charles  K.  Blasser, 
York  (Pa.)  Dispateh. 

New  directors  were  chosen  as  fol¬ 
lows  :  VV^  R.  Rauch,  Pittsburgh  Press; 
David  Fair,  Harrisburg  (Pa.)  Patriot 
and  Evening  Nezvs;  George  N.  Man¬ 
ning,  Sharon  {Pa.)  News-Telegraph. 

Atlantic  City.  N.  J.,  was  chosen  for 
the  next  convention. 

W.  D.  Miller,  Baltimore  Sun,  spoke 
on  the  desirability  of  having  subscrip¬ 
tions,  whenever  possible,  paid  in  ad- 
vance_  or  week  by  week.  Speaking  of 
carrying  readers  in  arrears,  he  asked : 
“What  good  is  the  reader  to  the  adver¬ 
tiser  if  he  cannot  afford  to  pay  for  his 
paper  ?” 

John  H.  J.  Kuntz,  Lancaster  (Pa.) 
Newspapers,  spoke  on  the  status  of 
newspaper  boys,  particularly  in  Penn¬ 
sylvania,  where  all  legislation  affecting 
child  labor  is  being  drawn  with  the 
newspaper  boy  in  mind.  In  all  the 
pending  bills  he  is  specifically  excepted. 

Two  Pittsburgh  Press  carriers  were 
victorious  in  the  salesmanship  contest, 
following  the  luncheon  on  Monday  and 
will  represent  the  association  at  the 
I.C.M..A.  meeting  in  Cincinnati,  June 
18-20.  Three  carrier  teams,  representing 
the  Press,  the  Charleston  (W.  Va.) 
Gazette,  and  the  Reading  Eagle,  par¬ 
ticipated  in  the  contest. 

At  the  luncheon  meeting  Mondav, 
Richard  M.  H.  Wharton,  vice-president 
and  general  manager  of  the  Harrisburg 
(Pa.)  Patriot  and  Earning  News,  was 
the  principal  speaker. 

Robert  B.  Abbott,  circulation  sales 
manager  of  the  Peerless  Newspapers 
of  Easton,  Pa.,  told  of  methods  for  in¬ 
creasing  sales  of  smaller  newspapers. 

L.  P.  Rutherford,  Jersey  City  Jersey 
Journal,  and  David  Fair,  Harrisburg 
Patriot  and  Evening  News,  spoke  on 
the  subject.  “Should  the  Circulation 
Manager  be  X'ested  with  Complete  .Au¬ 
thority  Over  his  Department."  Both 
asserted  that  he  should  be. 

Other  papers  were  read  by  Charles 
Bucks,  Wilkes-Barre  Times-Leader,  and 
Chester  Roberts,  Charleston  (VV.  Va.) 
Gazette. 

The  informal  banquet  was  held  Sun¬ 
day  evening  with  A.  V.  Ambrose  as 
toastmaster. 


ELECTRICAL  APPUANCE  SHOW 

Under  the  joint  auspices  of  the  Day- 
Ion  (O.)  Journal  and  Herald  and  radio 
station  WSMK,  an  electric  refrigera¬ 
tion  and  appliance  show  was  held  in 
the  Empire  Room  of  the  Hotel  Miami, 
March  12-15.  Prizes  totaling  $500  in 
merchandise  orders  for  electrical  appli¬ 
ances  were  awarded.  An  added  feature 
was  the  presentation  of  a  style  show 
by  The  Home  Store,  a  department  store. 
Ralph  M.  Jones,  general  manager  of  the 
Dayton  Journal  and  Herald,  was  a 
member  of  the  committee  arranging  the 
refrigeration  and  electrical  appliance 
show.  _ 


BANQUET  FOR  CARRIERS 

Forty-five  gold  buttoned  super-sales¬ 
men  of  the  Charlotte  (N.  C.)  Observer, 
the  highest  ranking  carriers  of  the  daily, 
were  entertained  at  the  daily’s  annual 
spring  banquet  recently.  Because  his 
district  was  represented  by  the  largest 
number  of  boys  in  the  gold  button 
group,  Ira  Cope,  city  district  manager, 
was  guest  of  honor.  M.  B.  Woolf  is 
circulation  manager. 


CONTEST  FOR  “LITTLE  GUY” 

.\  flood  of  "complicated  and  mechan¬ 
ical  entries"  which  overwhelmed  con¬ 
test  editors  of  the  Youngstown  (O.) 
Telegram  in  its  recent  “name-the-town” 
contest,  has  inspired  the  management 
to  a  scrambled  letter  contest  to  give 
a  fair  chance  to  the  “little  guy.”  In 
announcing  the  competition,  the  paper 
said  that  one  of  the  requirements  is 
that  “the  entries  be  as  modest  and  un¬ 
assuming  as  shrinking  violets.  Solutions 
must  he  presented  on  five-cent  tablet 
paper,  the  kind  Mary  and  Johnny  use 
for  scratch-paper  in  arithmetic.” 


WIDOW  RECEIVES  $7,500 

i.6eccial  to  Editor  &  Purlishkr) 

Washington,  D.  C.,  March  20— The 
widow  of  Allen  B.  Wilson,  Washington 
Herald  route  man,  who  was  killed  in 
a  "mistaken  identity”  murder  Oct.  23, 
has  been  awarded  $7,500  by  the  U.  S. 
Employes’  Compensation  Commission 
under  the  employers’  liability  act. 


DOMESTIC  SCIENCE  COURSE 

The  Lansing  (Mich.)  State-Journal, 
lieginning  March  13,  is  offering  its 
women  readers  a  complete  domestic 
science  course  in  a  series  of  12  les¬ 
sons,  one  published  each  week.  One 
hundred  dollars  in  cash  prizes  will  be 
awarded. 


SCHOOL  ATTRACTED  21,000 

-More  than  21,000  people  attended  th« 
si. \ -day  cooking  school  conducted  by  th( 
Detroit  Tree  Press  Institute  of  llomt 
Economics  at  the  Detroit  and  -Michigjr, 
Exposition  in  that  city  the  week  begin¬ 
ning  March  10.  Prizes  valued  at  $3,t)00 
were  distributed.  The  New  Bedford 
(Mass.)  Standard-Times  and  Momug 
^Iercury  held  a  scliool  this  week  with 
Miss  Claire  .Andree  of  the  DeBoth 
Schools  in  charge.  The  Charlotte  (X 
C.)  Observer  conducted  its  school  March 
19-22  with  Miss  King  of  DeBoth  in 
charge.  For  the  fourth  consecutive  year, 
the  .Veil'  Orleans  Times  Picayune  and 
States  will  conduct  its  cooking  school 
March  26-28,  directed  by  Miss  Jessit 
Marie  DeBoth.  The  Mihvaukee  Sn- 
tinel  will  sponsor  its  14th  cooking  and 
housemaking  school  at  the  Milwaukee 
.Vuditorium  April  2-5.  Mrs.  Emily  )(. 
Lautz,  will  be  in  charge. 


UTICA  BOWLING  TOURNAMENT 

More  than  1,000  are  expected  to  en¬ 
ter  the  seventh  annual  gold  medal  bowl¬ 
ing  tournament  sponsored  by  the  Utica 
(N.  Y.)  Daily  Press  which  opens  late 
this  month  and  continues  to  .April  7. 
Participants  are  required  to  file  an 
entry  blank  which  appears  in  the  daily. 
The  entry  fee  is  one  dollar.  Each  entry 
will  bowl  four  games  and  scores  will 
qualify  the  16  highest  for  the  elimina¬ 
tions  :  others  will  vie  for  various  “blind 
score”  prizes. 


SPONSORING  SPELLING  BEE 

The  Boston  Herald  spelling  bee  for 
45  public.  48  parochial  and  30  suburban 
public  schools  opened  last  week.  More 
than  100,000  pupils  will  participate  in 
2.079  distinct  bees  before  the  finals  are 
staged  for  the  three  groups  .April  5. 
Mav  11  and  Mav  12. 


ST.  PATRICK’S  DAY  STUNT 

Cooperating  with  a  local  florist,  tht 
NaslK'Hle  Evening  Tennessean  spon¬ 
sored  a  St.  Patrick’s  Day  stunt,  im¬ 
porting  Irish  shamrock  plants  and 
offered  a  plant  to  each  person  who  filld 
lit  a  coupon  affirming  that  they  had 
been  to  the  Emerald  Isle  and  kissd 
the  Blarney  stone.  Twenty  presented 
coupons,  and  their  pictures  and  state¬ 
ments  furnished  material  for  an  un¬ 
usual  pre-St.  Patrick’s  Day  feature 


HELD  COOKING  SCHOOL 

The  IVichita  Beacon  last  week  con¬ 
ducted  a  cooking  school,  attracting  more 
than  12,0(X)  persons  during  the  four- 
day  session.  The  school  was  held 
under  the  direction  of  Mrs.  Dorothy 
.Ayers  Loudon  of  the  Homecrafters. 
.An  innovation  in  cooking  school  ad¬ 
vertising  was  the  3,0()0-line  .schedule 
if  Standard  Oil  Company,  featuring  its 
complete  line  of  products.  It  is  un¬ 
derstood  the  Standard  Oil  schedule  was 
in  the  nature  of  a  test  campaign  in  the 
cooking  school  field. 


LAUNCHES  BIBLE  CONTEST 

The  Pittsburgh  Press  has  launched  a 
Bible  contest  in  which  cash  prizes  to¬ 
taling  $l,fHX)  will  be  awarded.  Partici¬ 
pants  are  required  to  cluKise  the  proper 
Bible  verses  to  identify  42  pictures  to 
be  used. 


HAS  HNGERPRINTING  BUREAU 

The  Salt  Lake  Telegram  has  estab¬ 
lished  a  fingerprinting  bureau  and  is 
conducting  a  campaign  to  have  every 
citizen  submit  to  fingerprinting,  free  of 
charge  or  obligation.  Specimens  art 
registered  for  identification  purposes. 


FORD  CIRCULATION  MANAGER 

Lester  Ford  has  been  named  circula¬ 
tion  manager  of  the  Harrisburg  (Pa.) 
Telegraph  newspapers,  succeeding  Steve 
H.  Anderson  who  resigned  some  time 
ago.  For  a  few  months  Ford  was 
acting  circulation  manager. 


PRINTING  COUGHUN  ADDRESSES 

The  St.  Louis  Star-Times  is  print¬ 
ing  in  full  the  radio  addresses  of  Fa¬ 
ther  Charles  E.  Coughlin  of  Detroit 
n  its  Monday  editions. 


DROPS  DAILY  PICTURE  PAGE 

The  Philadelphia  Inquirer  this  week 
dropped  entirely  its  daily  picture  page, 
a  feature  of  the  paper  for  nearly  ten 
years.  In  recent  months  it  had  been  cut 
to  half -page  size,  being  combined  with 
the  Inquirer’s  featured  columnists,  in¬ 
cluding  Jay  E.  House,  Eleanor  Mor¬ 
ton  and  Joseph  Fort  Newton.  The 
feature  page  has  been  restored  to  full 
size  under  the  change,  carrying  several 
columnists’  articles,  two  cartoons,  a 
comic  strip,  and  fiction. 


CARRIER  HARMONICA  BAND 

Carriers  for  the  Hollyzvood  (Cal.) 
Citizen-N^eivs  have  organized  a  harmo¬ 
nica  band,  with  20  members. 


HAS  TABLOID  COMIC  SECTION 

With  its  March  3  issue,  the  Spring- 
field  (O.)  Sun-Nexvs  gave  its  readers  a 
16- page  comic  section  in  tabloid  form. 


23%  GREATER 


COVERAGE 


333,074  Sunday  circulation* 
(publisher’s  interim  reports  to 
ABC  for  period  ending 
December  31st,  1934)  .  .  . 
23%  MORE  than  in  the  same 
period  in  1933  .  .  .  and  still 


gaining. 


THE  SUNDAY 
PHILADELPHIA  RECORD 


♦Guaranteed  Circulation 


J 


SPONSORING  BEAUTY  CONTEST 

The  South  Bend  (Ind.)  .\' e^v.^-Times 
is  sponsoring  a  contest  to  select  the 
city’s  most  beautiful  high  school  girl. 


All  16... 


This  year  the  Herald 
Tribune  carries  the  ad¬ 
vertising  of  every  one 
of  the  16  Manhattan 
department  stores. 


NEW  YORK 


Keratb  ^Tribune 


AMERICA  AN'  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


Old-style  “messages^^ 
cannot  compete 
with  the  printer-machine 

"IMPROVE!" 


is  the  demand  of  Progress 

"Short  cuts  to  more  news,  more  completely  told,"  represent* 
another  chapter  in  the  progress  of  newspaper  printing.  Printer- 
machines,  plus  type-setting  machines,  have  placed  upon  dry  mats 
demands  for  speeding  up,  which  have  been  successfully  met  through 
the  steady  improvements  introduced  by  the  Wood  organization. 
"Improve  I"  is  the  Wood  keynote. 


FLONG  CORPORATION 
HOOSICK  FALLS.  N.Y 


WOOD  DRV  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES- 
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Nearly  150  MILLIONS  Spent 

for  New  Buildings — in 
New  England 

Two  Separate  Reports  Note 
Wide  Construction  Gains 


Total  New  England  building  contracts  ' 
for  1934  were  $144,861,300,  an  increase  of 
bout  20  per  cent  over  1933,  according  to  the 
Boston  Federal  Reserve.  Another  survey  by 
the  Financial  Chronicle  shows  new  building 
permits  in  60  New  England  cities — exclusive  of 
engineering  and  most  public  works  construc¬ 
tion — to  amount  to  $38,453,830  for  1934.  This 
is  an  advance  of  20.21  per  cent  over  1933  as 
compared  to  2.43  per  cent  increase  of  the  whole 
list  of  regional  cities — of  which  the  New 
England  group  was  a  part. 

These  construction  activities,  besides  giving 
thousands  of  wage  earners  steady  employment, 
created  many  new  jobs.  And  the  approximately 
20  per  cent  gain  indicates  a  correspondingly 
more  satisfactory  market  for  a  large  number  of  - 


nationally-sold  products  used  in  building  and 
construction.  Home  modernization  work 
through  the  FHA  substantially  is  contributing 
to  their  further  sales  gains  NOW. 

New  England’s  2,000,000  families  and  800,000 
non-farm  owned  homes  offer  a  most  profitable 
major  market  for  such  nationally  sold  products 
as  the  above — or  for  ANY  nationally  advertised 
brand. 

Its  8,500,000  population  is  celebrated  for  its 
ability  to  absorb  all  types  of  salable  national 
products.  This  ability  is  largely  inspired 
through  the  “buying  power  education”  of  New 
England  newspaper  linage.  Most  of  this  vital  lin¬ 
age  appears  in  the  59  leading  papers  listed  here. 
Its  cost  is  moderate — in  ratio  to  proven  results. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— Population  7*7.423 

Ad  Ratea 

Clrcu*  3.5M  1*.M« 

latlon  lines  lines 

“Portland  Proas-Herald  Express, 

Sunday  Telegram . (ME)  41,489  .28  .14 

NEW  HAMPSHIRE— Population  445,293 
“Concord  Monitor-Patriot .  (E)  4,873  .85  .83 

Eeene  Sentinel . (E)  3,998  .834  .825 

“ManchetterUnlon-Leader.(ME)  34,241  .15  .12 

VERMONT— Population  359,411 

“Barre  Times . (E)  4,594  .84  .83 

IttBrattleboro  Reformer . (E)  3,472  .84  .825 

tttBurlInftton  Free  Pres* . (M)  14,352  .845  .845 

“Rutland  Herald . (M)  13.292  .84  .84 

MASSACHUSETTS— PopuUtlon  4,249,414 

“Attleboro  Sun . (E)  5,884  .84  .84 

“Boston  Ere.  American . (E)  243,345  .58  .58 

’’Boston  Sunday  AdTertlacr...(S)  478,274  .75  .75 

“Boston  Globe . (MRE)  244.248  .58  .58 

tttBoston  Transcript . (E)  33.987  .25  .25 

“Boston  Post . (M)  343.793  .48  .48 

“Boston  Pott . (S)  288,588  .55  .55 

"Brockton  Enterprise-Times  .(E)  31,247  .18  .18 

“PItchburt  Sentinel . (E)  11,345  .855  .845 

"Greenfield  Racorder-GasettelE)  ]  4.154  .845  .845 

"HarerhlU  Gasette . (E)  15,773  .87  .84 


Ad  Rates 


GIrcu-  2,588  18,888 


latlon 

tttHolyoke  Transcript  8c  Tele¬ 
gram . (E)  14,548 

’’Lawrence  Eagle-Tribune. .  (ME)  28,349 

“Lynn  Item . (E)  14,837 

“Lowell  Courler-CItlsen  and 

Erenlng  Leader . (M8cE)  21 ,388 

“The  Lowell  Sun . (E)  13,498 

“New  Bedford  Standard  Time* 

and  Mercury . (M8CE)  48,144 

“New  Bedford  Sunday  Standard 

Times . (S)  25,474 

’North  Adams  Transcript.... (E)  18,423 

“Pittsfield  Eagle . (E)  19,114 

“Salem  News . (E)  28,284 

tttTaunton  Gasette . (E)  8,915 

“Worcester  Telegram  and 

Erenlng  Gasette . (M8CE)  185,743 

“Worcester  Sunday  Telegram.(S)  51,873 


lines  line* 

.88  .845 

.18  .89 

.845  .85 

.87  .87 

.89  .87 

.14  .14 

.18  .18 

.85  .84 

.87  .87 

.89  .87 

.85  .835 

.28  .25 

.21  .18 


RHODE  ISLAND— Population  487,497 

“Pawtucket  Times . (E)  29,777  .89  .89 

“Prorldence  Bulletin . (E)  98,832  .28  .27  (B) 

“Prorldence  Journal . (M)  42,988  .12  .27  (B) 

“Prorldence  Journal . (S)  91,783  .28  ,28 

ttPfOrldence  Newt-Tribune. ..  (E)  29,558  .18  .18 

ttt Westerly  Sun . (EJcS)  5,249  .84  .84 

“Woonsocket  Call . (E)  14,887  .84  .84 


CONNECTICUT— Population  1.484,983 


Circu¬ 

lation 

“BrldgeportPo*tTelegram(MJCE)  44,442 


“Bridgeport  Post . (S)  21,381 

ttDanbury  News-Times . (E)  9,383 

“Hartford  Courant . (M)  37,912 

“Hartford  Courant . (S)  59,345 

“Hartford  Time* . (E)  54,744 

“Middletown  Press . (E)  9,114 

“New  Britain  Herald . (E)  14,743 

tttNew  Haren  Register . (E8cS)  48,532 

“New  London  Day . (E)  14,477 

“Norwalk  Hour . (E)  7,587 

tttNorwichBuUetln8tRecord(M8c£)  18,227 

“Stamford  Adrocate . (E)  11,123 

“Waterbury  Republican  8c 

American . . . (M8cE)  29,414 

“Waterbury  Republican  8c 

American . (E8tS)  33,391 


Ad  Ratea 
2,588  18,888 
lines  Una* 
.125  .125 

.88  .88 

.84  .85 

.18  .18 

.15  .15 

.15  .15 

.855  .835 

.89  .88 

.14  .15 

.84  .84 

.845  .845 

.89  .87 

.845  .855 

.18  .18 

.18  .18 


(B)  Combination  rate  Dally  Journal  and  Erenlng  Bulletin. 
ttPublUhers*  AfBdarlt,  Apr.  1,  1934. 

“A.  B.  C.  Publishers'  Statement,  Oct.  1,  1934. 
tttPubUshers'  Affidavit,  Oct.  1,  1934. 
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BROUN  URGES  A.F.  OF  L. 
STATUS  FOR  GUILD 

Banquet  of  Harrisburg,  Pa.,  Unit 

Told  That  Objective  Will  Best  Be 
Met  by  Formation  of  “Ver¬ 
tical”  Structure 

Ciuiid  ati'iliatiui;  with  the  Aincncaii 
1- eilcratii.111  ol  Labur  will  be  brought  be- 
ture  tile  national  coiueiition  in  June  it 
It  aiiiiear.s  that  leeliiig  is  iairly  uiiani- 
nious,  Hey  w  ood  Uroiiii,  president  of  the 
American  .Newspaper  Oiiild,  told  tlie 
Harrisburg,  I'a.,  guild  unit  at  its  first 
annual  baiu|uet  .\lardi  lu. 

.\lr.  Broun  presented  a  charter  to  the 
Harrisburg  guild  at  the  dinner.  He  said 
he  regarded  as  desirable  a  "vertical” 
union  within  every  newspaper.  In  such 
a  setup  editorial  departinent  inenibers 
would  act  coeiperatively  with  mechanical 
force  members  in  settling  problems  coin- 
nioii  to  Ixitli  classes  of  workers. 

The  guild  president  discussed  the 
ramilicatioiis  oi  the  Xciiiirk  Ledger 
strike,  saying  that  regardless  of  the  out¬ 
come  ol  the  strike  it  had  achieved  a 
moral  victe>ry  demonstrating  a  spirit  of 
co-operation  and  organization  among  the 
nation's  newspapermen  which  was  un¬ 
known  and  tiiithi  light  of  a  few  years 
ago. 

President  Penrose  K.  Spohn  of  the 
Harrisburg  guild,  introduced  John  -A. 
Phillips,  head  of  the  state  federation  of 
labor,  and  a  former  I.T.L'.  member,  who 
traced  unsuccessful  efforts  by  typo¬ 
graphical  men  to  interest  editorial  work¬ 
ers  in  a  union  type  of  organization.  He 
said  that  the  guild  can,  at  any  time,  get 
aid  from  the  ranks  of  organized  labor 
in  the  state  of  Pennsylvania. 

.•\  former  newspaper  man,  Richard  J. 
Beamish,  who  is  now  chief  counsel  of 
the  Public  Service  Commission,  e.x- 
pressed  approval  of  the  objectives  of  the 
guild. 

Mr.  Beamish  put  a  touch  of  action 
into  the  meeting  when  he  brought  up 
the  subject  of  associate  memberships, 
saying  that  he  felt  there  were  many- 
former  newspajicr  workers  who  would 
be  willing  and  desirous  of  helping  the 
guild  cause,  and  he  thereuixin  proposed 
the  creation  of  a  new  class  of  guild 
inemliership.  without  voice  in  guild  man¬ 
agement  but  with  the  privilege  of  giv¬ 
ing  financial  and  moral  supixirt. 

He  proposed  a  $10  annual  fee  for  as¬ 
sociate  members  and  suggested  that  he 
was  applying  for  the  title  of  "Associate 
Member  Xo.  1”.  Mr.  Broun  accepted 
the  offer  and,  shaking  Mr.  Beamish's 
hand,  welcomed  the  state  official  as  ".Cs- 
sociate  Mei’nber  N'o.  1." 

Mr.  Broun  told  Kiutok  &  Pcblishkr 
this  week  that  his  gesture  toward  Mr. 
Beamish  was  in  a  "larking  spirit”  and 
that  such  a  iiolicy  would  have  to  be 
adopted  at  the  national  convention  be¬ 
fore  associate  members  could  be  ac¬ 
cepted.  He  says  that  he  knows  of  no 
disposition  on  the  part  of  the  guild  to 
make  tliat  move. 

.\t  the  iffico  of  the  guild  in  X'ew 
N'ork  it  was  said  that  Mr.  Beamish's 
$10  was  not  accepted. 


Jack  Dempsey 


DEMPSEy*S 

CORNER 


100  words  Daily 
800  Sunday 


$4,000,000  in  ring  earnings,  plus  sustained 
popularity,  prove  Jack  Dempsey's  hold  on 
sports  lovers  everywhere.  His  colorful  per¬ 
sonality  guarantees  reader  interest;  his 
colorful  copy  will  hold  it. 

Rticastd  Exclusively  by 

COLUMBIA  SYNDICATE,  Inc. 

927  1  Sth  Street  N.  W.  Washinston,  O.  C. 


JENNINGS  MAGAZINE  WRITER 

Dean  Jennings  has  resigned  as  exec¬ 
utive  secretary  of  the  Newspaper  Guild 
of  the  San  Francisco  Bay  District  in 
order  to  devote  all  his  time  to  magazine 
writing.  The  executive  council  has 
named  an  acting  executive  secretary  to 
serve  until  his  successor  is  elected. 
Dean  Jennings  is  the  former  re-write 
man  on  the  San  L'raiieiseo  Call-Bullclin. 
and  storm  center  of  a  guild  grievance 
case  against  that  newspaper  that  finally 
reached  President  Roosevelt  on  a  juris¬ 
dictional  dispute  between  the  National 
Labor  Relations  Board  and  the  News¬ 
paper  Industrial  Board. 

GUILD  MA^  MEETING 
TO  PROTEST  NRA 

Labor  Organizations  Sponsoring 

Gathering  in  New  York — Commit¬ 
tee  to  Meet  With  Brooklyn  Eagle 
and  Italian  Dailies 

1  he  Newspaper  Guild  of  New  York 
will  hold  a  mass  meeting  March  24  to 
protest  the  present  set-up  of  the  NR.Y 
and  to  jirotest  .-gainst  the  granting  of 
injunctions  in  labor  disputes.  The  meet¬ 
ing  will  be  held  at  the  St.  Nicholas 
Palace,  69  \V.  66th  street. 

A  number  of  labor  and  professional 
organizations  and  individuals  are  acting 
as  sponsors  of  the  meeting.  These  in¬ 
clude  the  American  l-'ecleratioii  of  Mu¬ 
sician-.  ( )ffice  League  of  .\merica.  Fed¬ 
eration  of  Architects.  Engineers, 
('hemists  and  Technicians,  .\tnerican 
Civil  Liberties  I'nion,  and  John  Haynes 
I  lolmes. 

.'speakers  will  include  I'rancis  J.  Gor¬ 
man.  vice-president  of  the  I'nited  Tex¬ 
tile  Workers  and  other  labor  leaders, 
and  Professor  George  .S.  Counts  of 
Teachers'  College,  New  York.  Hey- 
wood  Broun  will  be  chairman. 

New  York  guild  representatives  met 
this  week  with  executives  of  II  Pro- 
gresso  and  Corricre  D  .  Iineriea,  Italian 
(lailies.  for  collective  bargaining  pur- 
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Wi'stern  market  with  one  newspap(*r — 
the  Omaha  W  orld-lleruld. 

(■eneral.  Retail  and  Clas.sifHNl  adver¬ 
tisers  use  more  s|»ace,  at  a  higher  rate,  in 
the  World-Herald  than  in  the  2iid  |Ki|M‘r. 

Paid  Circulation.  Keh.  I9:L*>: 

OAHA  127.117 

SINDAV .  12.';.:i20 

Write  fttr  futl  farts, 

OMAHA 
WORLD- HERALD 


0'\tAH4  &  OKMSHf:h:.  i\<:. 
\ati<tnal  Keprexpntalivfx 


poses.  -Anotlicr  meeting  will  be  held. 

On  Monday,  March  25,  a  guild  com¬ 
mittee  will  meet  with  Brooklyn  Daily 
liagle  e.xecmivcs. 

The  guild  this  week  asked  City  News 
.Association  for  a  conference  date,  and 
was  informed  the  association  would 
take  up  the  matter  at  its  next  meeting. 

Plans  are  going  forward  for  the  guild 
lienefit  show  and  dance  for  unemployed 
newspapermen  at  the  Manhattan  Ball¬ 
room  March  29.  .A  long  list  of  stage 
and  screen  stars  is  scheduled  to  appear. 
Senator  Huey  Long  may  be  one  of  the 
speakers.  Henry  Paynter,  Xeu'  York 
Post,  is  in  charge  of  the  affair. 

NEW  GREENSBORO  GUILD 

Philip  H.  Price  has  been  elected 
president  of  a  new  unit  of  the  .American 
Newspaper  Guild  at  Greensboro,  N.  C.. 
where  13  of  the  16  eligible  editorial 
workers  on  the  Xezes  and  the  Record 
joined.  Ted  Thompson  is  vice-presi¬ 
dent  ;  Houstin  .A.  lowing,  secretary ; 
and  J.  Sherman  Shore,  treasurer.  Serv¬ 
ing  with  the*  off’-:ers  on  the  e.xccutive 
committee  are  Miss  Nell  Craig  and 
Colvin  Leonard. 

FHA  LINAGE  HEAVY 

I  Hy  ti  li'iirai'h  to  Kditur  41;  Publisher) 

\\  .\sHi.\(.To.\.  I).  C.,  March  21 — To 
date,  newspaper  linage  based  on  home 
niodernizatiun  has  totaled  27,000,000, 
w  ith  1316  papers  running  special  hous¬ 
ing  sections,  the  Lefleral  Housing  .Ad¬ 
ministration  has  found  in  a  survey, 
proof  sheets  furnished  bv  the  adminis¬ 
tration  being  used  in  Fnglish,  A’ugo- 
slav,  Polish.  Czech,  Italian.  Hebrew  and 
Negro  publications. 


INJUNCTION  HEARING  DELAYED 

Guild  Seeks  to  Transfer  Case  to 
Federal  Court 

The  hearing  on  an  order  to  show 
cause  why  the  injunction  against  th; 
Xezeork  Ledger  strikers  and  several 
other  members  of  the  American  News¬ 
paper  Guild  should  not  be  Ci'iitinud 
was  adjourned  for  one  week  March  15, 
llie  adjournment  was  ordered  by  Viet 
Cliancellor  M.  L.  Berry  after  the  New¬ 
ark  guild  and  Heywood  Broun,  presi. 
dent  of  the  national  guild,  sought  trans- 
lerence  of  the  case  to  federal  jurisdiction. 
Counsel  were  given  two  days  to  -end 
in  briefs  on  the  question  of  reniovabilit)-, 
.Abraham  J.  Isserman,  attorney  for  the 
Newark  guild  and  appearing  also  in  be¬ 
half  of  Mr.  Broun,  contended  that  there 
was  a  diversity  of  citizenship,  citing  tha: 
Broun  was  a  resident  of  another  state. 
He  cited  also  that  a  federal  question  oi 
constitutional  rights  has  been  raised  hi- 
the  trustees  of  the  Ledger,  George  \V. 
C.  McCarter  and  Henry  S.  Puder,  com¬ 
plainants  in  the  case. 

Morris  H.  Cohn,  counsel  for  the  trus¬ 
tees,  objected  to  arguing  on  the  motion 
for  removal,  saying  that  he  had  not 
received  notice  of  this  motion  until  9:30 
.A.  M.  and  he  was  not  prepared. 

Isserman,  however,  declared  that  un¬ 
der  the  law,  as  soon  as  a  petition  for  re¬ 
moval  of  a  case  to  Federal  Court  is  filed 
and  a  sufficient  bond  is  posted  by  the 
Iietitioner  the  case  stands  removed. 

GETS  CHICAGO  POST 

Charles  \V.  Schwarz,  former  Chicaqn 
Daily  Nezes  reporter,  has  been  ap¬ 
pointed  Chicago  public  relations  director 
for  the  U.  S.  Treasury  Department. 


% 


EWSPAPERS  are  more  and  more  coming  into  their 
own.  Manufacturers  are  turning  to  newspapers  as 
their  principal  medium  because  the  exclusive  ad¬ 
vantages  of  newspaper  advertising  are  becoming 
^more  and  more  apparent. 

When  the  national  advertiser  and  advertising 
agency  executive  reads  his  weekly  copy  of  EDITOR 
8C  PUBLISHER  he  does  so  because  he  wants  to 
read  about  newspapers,  newspaper  advertising,  its 
trends,  opinions  and  circulation. 

He  wants  to  keep  in  touch  with  the  newest  develop¬ 
ments  in  newspaper  advertising  and  merchandising. 
Agency  executives,  advertising  managers,  sales 
managers  and  merchandising  managers  read  EDI¬ 
TOR  8C  PUBLISHER  with  unusual  thoroughness 
because  it’s  the  newspaper  advertiser’s  "text  book” 
which  best  satisfies  them.  In  EDITOR  8C  PUB¬ 
LISHER  they  are  not  bewildered  by  articles  on 
direct  mail,  street  car  cards,  outdoor  advertising, 
magazine  advertising  or  technical  articles  on  copy 
writing,  art  work,  printing  layout,  package  design¬ 
ing.  Here  they  get  the  newspaper  subject — the 
newspaper  story  completely. 

This  is  the  kind  of  audience  EDITOR  8C  PUB¬ 
LISHER  attracts  and  that  is  the  kind  of  audience 
you  want  to  reach  with  the  story  of  your  market 
and  your  medium. 

Wise  advertisers  will  use  newspapers  to  stimulate 
greater  buying  and  we  know  that  the  wise  publisher 
will  gain  more  national  advertising  by  advertising 
the  advantages  of  his  newspaper  regularly  in 
EDITOR  &  PUBLISHER. 


EDITOR  &  PUBLISHER 

Suite  1700  Times  Building  Times  Square 

New  York,  N.  Y. 
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SURVEY  SHOWS  RETAIL 
SALES  IN  9  CITIES 

St.  Louis  Globe-Democrat  Study  Also 
Indicates  Proportionate  Use  of 
Morning  Newspaper 
Advertising 


niaiiUenance  of  total  retail  The  ‘‘kev”  to  the  greater  sales  re¬ 


sales,"  the  study  reveals  the  following 
per  cent  weekday  advertising  mainte¬ 
nance  (1929-1933)  : 

Pittsburgh,  81.8;  Philadelplna,  76.9; 
Hoston.  08.8 ;  Cleveland.  68.7 ;  New 
York,  67.7;  St.  Louis.  61.3;  Chicago, 
57.7;  Detroit.  48.3;  and  Los  .\ngeles, 
48.0. 


suits  of  the  higher  ranking  cities,  ac¬ 
cording  to  the  survey,  "is  the  mainte¬ 
nance  and  proportionate  use  of  morning 
newspaiier  advertising.” 


TOLEDO  TIMES  CHANGES 

Paul  Schrader,  sports  editor.  Toledo 
Moiiiiiiti  Times  and  vice-president  of 


the  Toledo  Newspaper  Guild  was  named 
news  editor  of  the  Times  recently. 
Frank  Brunton.  who  has  l»een  night 
editor  and  conducted  a  foreign  news 
comment  column  in  the  Sunday  1  imes, 
was  placed  in  charge  of  the  late  edi¬ 
tions.  Bill  Herring  was  transferred 
from  the  copy  desk  to  the  sports  copy 
desk. 


eago 

»P- 

ector 


Fash  register  results  of  retail  busi¬ 
ness  in  the  nine  largest  cities,  with  a 
population  of  over  a  million,  and  the 
relation  of  retail  sales  to  maintenance 
and  proportionate  use  of  morning  news¬ 
paper  adxertising.  as  compiled  from  fig¬ 
ures  obtained  by  the  Census  Bureau  and 
Media  Records.  Inc.,  have  been  set  up 
for  the  lirst  time  on  a  comparative 
basis  of  1926  and  1933  sales  and  linage. 
This  study,  known  as  "The  Key  to 
More  Pn.fitable  Selling  in  1935,”  has 
been  made  available  to  advertisers  and 
newsiiapers  by  the  St.  Louis  Globe- 
Demoerat. 

A  presentation  of  the  study  before 
two  groups  of  newspaper  representatives 
at  meetings  in  New  York  City  and  Chi¬ 
cago  last  week,  reveals  the  scope  of 
this  sales  analysis,  comparing  1929  re¬ 
tail  sales  in  nine  major  cities  with 
those  of  1933  and  the  corresjionding 
maintenance  of  retail  newspaper  adver¬ 
tising  for  the  same  years.  The  compi¬ 
lation  has  been  made  under  the  direc¬ 
ti  n  of  George  Grinham,  Globe-Demo¬ 
crat  local  advertising  manager,  and 
Ralph  E.  Xeiisitz,  manager  of  research. 

N'ewsi>apers  represented  at  the  Chi¬ 
cago  meeting  included;  Chicago  Tri¬ 
bune.  Des  Moines  Register.  Minneap¬ 
olis  Tribune,  and  Indianapolis  Star.  In 
Xew  York  the  following  i)apers  were  in 
attendance:  -Veit'  Vork  Daily  Xezes. 
.Wti’  )'ork  Times,  Xcze  )'ork  Herald 
Tribune.  Detroit  Free  Press.  Pitts¬ 
burgh  Post-Ga:ette.  Philadelphia  In¬ 
quirer.  Buffalo  Courier-Express.  Wash¬ 
ington  Post,  Los  Angeles  Times,  and 
Texas  Daily  Press  League. 

Gnnmenting  on  the  significance  of  the 
survey  and  its  application  to  the  ef¬ 
fectiveness  of  newspaper  advertising 
generally,  Mr.  Grinham  emphasized  to 
Editor  &  Pcblisiier  that  "there  is  no 
intention  to  discredit  evening  newspa¬ 
pers  in  the  retail  field,  but  to  show  that 
the  proper  use  of  morning  and  evening 
newspapers  is  of  utmost  importance  to 
successful  operation  of  retail  stores.” 

Cities  included  are  Boston.  Los  .An¬ 
geles.  St.  Ixsuis,  Xew  A’ork,  Cleveland. 
Philadelphia.  Chicago.  Pittsburgh  and 
Detroit. 

Five  cities,  according  to  the  report, 
rank  alsove  the  nine-city  average  of 
49,7  per  cent  in  maintaining  total  retail 
sales  in  1933  as  compared  with  1929. 
Using  1929  base  as  100  per  cent,  the 
comparative  standing  of  the  nine  cities 
is  as  follows : 

Boston.  55.7;  Los  .Angeles,  55.2;  St. 
Louis.  53.6;  Xew  A’ork,  52.6;  Cleve¬ 
land.  51.7;  Philadelphia,  47.5;  Chicago, 
4h.5;  Pittsburgh,  44.0;  and  Detroit, 
41.6. 

The  study  next  turns  to  the  ranking 
of  the  nine  cities  in  maintaining  Sun¬ 
day  retail  advertising  in  1933  as  com¬ 
pared  with  1929.  Philadelphia  leads 
with  99.9  per  cent  maintenance;  Bos¬ 
ton,  f;8.6;  Xew  A’ork.  68.3;  Los  .An¬ 
geles.  56.2;  Pittsburgh.  48.0;  Chicago. 
44.3;  Detroit.  42.2;  St.  Louis,  41.4;  and 
Cleveland,  40.7. 

Evaluating  the  importance  of  Sun- 
advertising  the  study  points  out  that 
in  the  nine  largest  cities.  Sunday  news¬ 
paper  ads  represented  18.8  per  cent  of 
total  retail  advertising  in  1929  and  17.5 
Per  cent  in  1933.  “a  change  of  little 
consequence.”  The  report  at  this  point 
states : 

"The  Sunday  newspaper  has  a  defi¬ 
nite  place  in  the  retail  merchant’s  ad¬ 
vertising  program,  but  must  be  coupled 
With  tbe  proper  use  of  weekday  adver¬ 
tising  to  produce  most  profitable  re¬ 
sults.” 

To  further  indicate  that  “although 
weekday  advertising  represents  82  per 
cent  of  all  newspaper  advertising,  the 
ranking  of  the  cities  in  maintaining 
Weekday  retail  advertising  shows  no 
consistent  relation  with  the  ranking  of 


AGAIN  — 


NATIONAL  FIRST 

for  Community  Service  and 
General  Excellence 


This  certificate,  denoting  first  place  in  the  National  Com¬ 
munity  Newspaper  Contest,  conducted  by  the  University  of 
Illinois  School  of  Journalism,  was  presented  to  The  Daily 
Pantagraph  for  general  excellence  and  outstanding  com¬ 
munity  service. 

Approximatel.v  100  dailies  in  cities  under  50,000  popula¬ 
tion  in  manv  sections  of  the  country  were  entered. 


This  Six-Time  Recognition 

Explains  why  the  interest  of  the  90,000  Pantagraph 
readers  in  Central  Illinois  develops  a  volume  of 
business  for  consistent  advertisers  far  beyond  that 
to  be  expected  from  newspapers  who  fail  to 
measure  up  to  this  high  standard. 


1924— 

state  First  Prize 
for  Best  Front  Page. 

1925— 

state  First  Prize 
for  Best  Front  Page. 
National  First  Prize 
for  Genor.nl  F.xfelleiice. 

1926— 

state  First  Prize 
for  Best  Front  Page. 
State  First  Prize 
for  General  Excellence. 
National  First  Prize 
for  General  Excellence. 

1928— 

state  First  Prize 
for  General  Excellence. 


1929— 


state  First  Prize 
for  General  Excellence. 


935— 


Natitmal  First  Prize 
for  Community  Service 
and  General  Excellence. 


Representatives : 

t’H.AS.  H. 
EDDY  CO. 

.\ew  Vork — Boston— 
ChlraKo 


olh?  iatlg  Patttagraplf 

BLOOMINGTON,  ILLINOIS 


80%  Coverage 
.MeLean  County 
68%  Coverage 
Central  Illinois 
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LOUIS  WILEY  DIES  SUDDENLY 
AFTER  OPERATION 

flair  for  reporting.  Understanding  edi-  “The  society,  founded  by  you  so  many 

torial  work,  Mr.  Wiley  sat  in  the  Times’  years  ago,  has  made  noteworthy  prog- 
editorial  conferences  for  many  years,  but  ress  during  its  existence.  Much  of  its 

MANY  HAIL  LOUIS  WILEY’S 
ACHIEVEMENTS 

{Continued  from  page  8) 

thoroughly  he  and  the  Times’  proprietor  success  may  be  attributed  to  your  un- 
were  in  complete  agreement  that  busi-  remitting  efforts.  Your  organization 
ness  office  considerations  had  no  place  has  gone  a  long  way  in  enriching  and 

{Continued  from  page  9) 

“Shortly  after  I  had  rescued  the  the  reporting  of  news.  He  gave  bettering  the  social  and  economic  life  t?  York.  I  have  often  wonder^ 
Times  —  then  a  derelict  about  to  many  valuable  news  tips  to  the  city  desk  of  the  people  of  the  Genesee  Society.  great  success  of  the  Times  did 

sink  with  a  gallant  crew  of  able  jour-  ^nd  on  his  travels  in  many  countries  “It  is  with  real  pleasure  that  I  offer  not  grow  out  of  this  neighbody  spirit, 
nahstic  seamen  a  sprightly  young  man,  occasionally  gave  the  Times  by-line  congratulations  on  the  maintenance  and  which  has  characterized  Mr.  Ochs  and 
still  111  his  twenties,  called  on  me  and  cables  He  interviewed  President  Fortes  development  of  {he  work  which  you  in-  the  Times  organization. 

organization,  cn  Mexico  City,  Premier  Mussolini  augurated  with  such  vision  and  I  ex-  "I  was  genuinely  fond  of  Louis  Wiley 
He  had  had  some  newspaper  experience,  Rome  also  King  Alfonso  of  Spain  tend  my  sincere  best  wishes  for  the  con-  and  feel  a  sense  of  real  personal  loss 
notably  at  Rochester,  and  had  come  to  first  to  interview  King  tinned  success  of  the  society.”  i*'  passing.  He  did  ^  extraordi- 

X  ^  Alexander  of  Jugoslavia  after  that  Sir  Robert  Laird  Borden  former  nary  share  of  valuable  public  work  for 


notably  at  Rochester,  and  had  come  to  the  first  to  interview  King  tinned  success  of  the  society.” 

f  ^  .\lexander  of  Jugoslavia  after  that  Sir  Robert  Laird  Borden 

u  development  of  his  ambition.  He  monarch  had  become  dictator.  Crowned  Prime  Minister  of  Canada,  sent  the  fol- 
had  made  a  survey  of  the  newspaper  sit-  heads  and  cabinet  ministers  in  many  lowing  message: 

honor,  “For  nearly  half  a  century  Mr.  Wiley 
and  he  was  received  in  special  audience  has  been  associated  with  the  press  of 


he  thought  were  my  prospects  with  the  „.ac  wpIvI 

New  York  Times  that  he  declined  more  hv  Pone  Pi„?  XT 
lucrative  offers  and  presented  himself  '  ^  ‘  ' 

to  me  for  employment  in  any  position  p  ^ ^  J 
so  long  as  he  might  become  attached  to  f.;,.  ^  , 

the  business  organization.  y 


your  country  .  .  .  until  he  acceded  to  J  •  ^  . ,  .  .  _  „  ^ 

Seven  years  ago,  when  an  Editor  &  the  high  position  which  he  presently  oc-  publisher  y  t  se  fost- 

Pl'Blisher  writer  sought  an  interview  cupies.  Throughout  his  career  he  has  j  ..  r  t  •  n 

with  Mr.  Wiley  on  his  successfid  ca-  been  a  valiant  champion  of  the  right  The  death  of  Louis  Wiley  \vill  Must 


newspaper  interests  on  the  business, 
professional  and  ethical  sides.” 

“FOR  BETTER  ADVERTISING” 

J.  D.  Barnum,  vice-president  N. 
P.  A.  and  publisher  Syracuse  Post- 


“1  was  cf  necessity  moving  cau-  .j„:’  fine  ideals*have*'exercisi^a  *w^^^  tising  men  everywhere.  Mr.  Wiley  for 

LTThe^exnentf’and  wl^nol  «’r  ‘^reef^  “Why  don’t  you  give  up  writing  these  influence  not  confined  t^his  own  coun-  f  T'"' 

five  L  his  o™  Rm  The  tTle^;  stories  around  the  theme  ‘How  I  Be-  try  but  well  recognized  abroad.  •”‘^nts  in  behalf  of  better  advertisi^ 

that  he  has  since  develnneH  tn  a  nre  Came  a  Success?’  After  all  there  are  “And  apart  Irom  his  professional  du-  and  particularh  better  wspaper  ad- 

that  he  has  since  developed  to  a  pre-  ,  .  ijr.  the  ties  he  has  been  amone  the  foremost  vertising.  He  was  a  warm  personal 

eminent  degree  asserted  itself  and,  as  successes  in  me  ana  tnc  ties  ne  nas  oeen  among  tne  toremost  ^ jj  j  . 

usual,  what  he  went  after  he  secured,  success  stories  u^a  ly  merely  reflect  in  he  cause  of  philanthrom-  and  of  so-  "leM  '^^mn  j  uca 

He  accepted  a  modest  position  and  a  '^hom  they  are  cial  welfare.  So  that  m  Jnm  fhe  press  '»  the  ‘“ture. 

modest  salary  It  was  one  of  the  best  wf'tten.  Why  don  t  you  ask  people,  has  a  representative  whose  worthy  ser-  “HIGHEST  IDEALS 

trades  I  ever' made;  and  I  have  some  ‘What  have  you  learned  as  you  pro-  vice  has  been  truly  national  in  the  high-  j  Sxerx.  publisher  New  York 

satisfaction  in  saying  that  he  was  in  ^resstd  through  life?  .  ,  ,  .  «t  ^ense. 

no  sense  a  loser  in  the  transaction.”  ~  The  reporter  took  the  tip  and  retor  ed  Tributes  to  Mr.  Wiley  came  on  the  -‘American  journalism  has  sustained 
After  repeating  wliat  he  said  of  Mr.  ^ith  the  question,  to  which  Mr.  Wiley  occasion  ot  the  Geneseeans  annual  dm-  ^^^eat  loss  in  the  death  of  Louis 
Wilev  in  1921,  Mr.  Ochs  continued:  res^nded:  ner  in  193d  trom  Gov.  Lehman  Mayor  \viley  who  for  more  than  50  years  was 

“1  know  no  one  who  has  made  so  T^o  things,  chiefly.  First,  concen-  La  Guardia  and  Mr.  Ochs  Speeches  .lentified  with  the  highest  ideals  of 

distinctly  a  personal  success  as  has  Mr.  tration,  and  secondly  the  desire  and  were  delivered  by  James  R,  Sheffield,  profession.  It  was  my  privilege 

Wiley.  His  friends  are  legion  and  are  wiUjngness  to  do  whatever  there  is  to  f^mer  .Ambassador  to  Mexico;  Mayor  ^e  numbered  among  his  legion  of 


rcer,  he  was  met  w’ith  this  friendly  and  the  truth  as  he  saw  them.  His  to  newspapermen 


tiously  in  adding  to  the  staff,  because 
of  the  expense,  and  was  not  very  recep¬ 
tive  to  his  overtures.  But  the  talent 
that  he  has  since  developed  to  a  pre¬ 
eminent  degree  asserted  itself  and,  as 
usual,  what  he  went  after  he  secured. 


vice :  fine  ideals  have  exercised  a  wholesome 

“Why  don’t  you  give  up  writing  these  influence  not  confined  to  his  own  coun¬ 


stories  around  the  theme  ‘How  I  Be¬ 
came  a  Success?’  After  all  there  are 


try  but  well  recognized  abroad. 

“And  apart  trom  his  professional  du- 


very  few  real  successes  in  life  and  the  ties  he  has  been  among  the  foremost 
success  stories  usually  merely  reflect  in  the  cause  of  philanthropy  and  of  so- 


satisfaction  in  saying  that  he  was  in 
no  sense  a  loser  in  the  transaction.” 

After  repeating  wliat  he  said  of  Mr. 
Wiley  in  1921,  Air.  Ochs  continued: 

“1  know  no  one  who  has  made  so 


gressed  through  life?”’ 

The  reporter  took  the  tip  and  retorted 
with  the  question,  to  which  Mr.  Wiley 
responded : 

“Two  things,  chiefly.  First,  concen- 


est  sense. 

Tributes  to  Mr.  Wiley  came  on  the 
occasion  of  the  Geneseeans’  annual  din¬ 
ner  in  1935  from  Gov.  Lehman,  Mayor 
La  Guardia  and  Mr.  Ochs.  Speeches 


distinctly  a  personal  success  as  has  Mr  tration,  and  secondly  the  desire  and  were  delivered  by  James  R.  Sheffield, 


scattered  throughout  the  world.  These  moment  it  comes  to  hand. 


friendships  are  sincere  and  genuine  and 
include  persons  in  every  walk  and  posi- 


tiop  in  life — crowned  heads  and  men  and  ^  delayed,  but  nine  times  out  of  ten 
wopien  in  the  highest  circles  of  State,  °  ^  rting  any  man 


be  done  the  moment  it  comes  to  hand.  Charles  Stanton  of  Rochester,  James  ipjends 
Of  course,  some  matters  require  con-  W.  Gerard,  former  Ambassador  to  Ger-  .jassing 
sidered 'judgment  and  must  necessarily  many,  and  Martin  Conboy,  United  * 
be  delayed,  but  nine  times  out  of  ten  States  Attorney.  ,  , 

the  old  saw  is  the  best  thing  any  man  Mr.  Wiley  received  honorary  degrees  .,  ^ 

can  learn :  ‘Don’t  put  off  until  tomor-  from  Rochester  University,  University  ' 
row  what  you  can  do  today.’  ”  of  Kentucky,  W’abash  College,  Hobart  ...  '^ 


chqrch  and  societv  as  well  as  in  indus-  learn:  ‘Don’t  put  off  until  tomor-  from  Rochester  University,  University 
try,  commerce  and  business.  what  you  can  do  today.’  ”  of  Kentucky,  W’abash  College,  Hobart 

“He  has  been  decorated  bv  the  irov-  The  same  reporter  wrote  of  Mr.  Lafayette  College  and  Alfred 

ernments  of  many  countries  and  insti-  Wiley  at  work,  “there  is  in  his  office  Lmversity.  He  was  vice-presitot  of 
tutions  of  learning  have  awarded  him  audible  hum  of  the  human  machine  Forty-^second  Street  Proi^rty  Ovvners 
honorary  degrees.  These  honors  out-  efficiently  operating.  He  sits  behind  a  Association,  a  director  of  the  Merchants 
standing  friendships,  decorations  and  broad-topped  desk  about  which  chairs  Association, 

degrees  in  every  instance  can  be  traced  are  arranged  for  subordinates  and  call-  West  Side  Qiam^r  of  Commerce  and 
to  some  personal  service— a  courtesv,  a  ^^s.  These  chairs  arc  almost  always  '"■as  chairiran 

kindness,  a  thoughtfulness,  a  heloful-  occupied.  Mr.  Wiley  has  a  way  of  do-  of  the  board  of  governors  of  Steuben 


iriends  and  with  them  I  mourn  his 


DOUBLE  LOSS 

S.  R.  Winch,  business  manager 
Portland  Oregon  Journal: 

“Louis  Wiley  made  his  genius  and 


Lii  ivciiiuLiv>,  >vauciMi  nouari  .  ... -  .l  u  j  ^ii 

College,  Lafayette  College  and  Alfred  ability  serve  the  ^foad  interests  of  aj 
University.  He  was  vice-president  of 


efficiently  operating.  He  sits  behind  a  Association,  a  director  ot  the  Merchants 
broad-topped  desk  about  which  chairs  ®*'p^^way  Association. 


Forty-second  Street  Property  Owners  ^s  well  as  on  the  AU^tic 

Association,  a  director  of  the  Merchants  on  a  personal  basis  anda^s  a  cen¬ 


to  some  personal  service — a  courtesy,  a 
kindness,  a  thoughtfulness,  a  helpful- 


of  the  board  of  governors  of  Steuben 


structive  factor  for  newspapers. 

DISTINGUISHED  CAREER 

William  A.  Thomson,  Director  oi 


ness— all  tendered  with  unfailing  ‘"S  several  things  at  once  without  fuss 
amiability  and  good  humor.  He  is  a  o*"  b'uster.  He  will  be  signing  letters 
past  master  in  the  amenities  of  polite  talking  to  an  assistant.  He  will 

society.  He  finds  pleasure  and  gives  listening  to  a  report  from  one  man 


or  bluster.  He  will  be  signing  letters  9^  Federated  General 

while  talking  to  an  assistant.  He  will  Kelief  Committee. 

be  listeninc  to  a  renort  from  one  man  Mr.  Wiley  was  also  a  director  of 


County  Society,  member  of  the  board  * j-a-  ,,1.  fnr  two  ecners 
of  directors  of  the  Federated  General  .  to  feT^t^; 

Relief  Committee.  V""-  t-T  H 

Mr.  VViley  was  also  a  director  of  ^9.9'®  ?  "rT-nlTrlv  W  the  staff 

the  Miinirinal  Art  .Sfirietv  ^'Vew  Vnrlf^  wiW  bc  niisscd  particu  a  y 


lie  pleasure  ana  gives  . J’ - Vnnirinal  \rt  ^nrJptv  ^Vlll  he  nilSSCQ  particularly  uy  iiic  swu 

pleasure  in  manifesting  an  interest  in  tvdiile  passing  written  instructions  gain  of  the  Bureau  of  .Advertising  who 

hfs  fellow-mtn.  He  shares  their  happi-  ^  (rom  the  report  to  onofter  pan  to  'l^Se'fcaT SoctorSrenS  Sf  Pon  Sl-ed  his  keen  Kreeption.  his  enthmi- 
ness  as  he  d(«s  thetr  sorrotr.  A  mar-  carry  o„,.  It  one  of  the  chairs  be-  D^Kcnt  of  ihe  Ch.Tf  NerVm^^  asm  and  his  resonrcefulness.  He  gave 
riage.  a  death,  a  new  baby,  a  joyful  comes  vacant  Mr.  Wiley  pushes  a  but-  S^^d  Y^goSyia  freely  of  his  time  and  his  talent  to  the 

anniversary  of  a  friend  or  an  acquain-  among  the  array  handy  to  his  fin-  5erDian  Aia  L,ommittee,  Yugoslavia  _  - lie  rt-ntn  tlip  Hav 


taiice  rarely  escapes  his  notice,  and  feli 
citations  or  sympathy  are  promptly  ex 


gers  on  the  desk  top  and  one  of  his  Society,  France- America  Society,  Au- 
Staff  is  summoned  in  for  an  assignment  thors  League  Fund,  Bureau  of  Adver- 


problems  that  faced  us  from  the  day 
the  Bureau  was  founded.  He  finished 
in  the  flush  of  his  power  and  his  use- 


that  Louis  Wiley  sends  forth  from  a  one  caller  to  another  with  a  nod  of  the 
p>erpetual  fountain  of  good-will,  kind-  siRpifyine  dismissal  and  a  ques- 


liness  and  sympathy. 


tioning  lift  of  his  eyelids,  which  asks 


committee  of  the  New  York  Better  tinguished 
Business  Bureau,  and  trustee  of  the  devotion  ti 
Kentuckians.  He  wa.s  a  member  of  Pi  riiii  r 


T*  au*  1  J  J  i»  t  ...r  1  without  words  what  it  Gamma  Mu  (Xational  Social  Science 

w!mt“  ■  ■  '  “  Honor  Society)  and  was  on  the  ad«is- 


sonality  there  are  added  a  keen  and  alert  • 

intellect,  high  and  honorable  principles  .  Staunchly  grounded  in  the  journalis 


ory  council  of  the  International  Asso- 


devotion  to  his  ideals  of  duty.” 

BUILDER  OF  JOURNAUSM 

Paul  Bellamy,  editor,  Cleveland 
Plain  Dealer: 

“The  death  of  Louis  W'iley  removes 
trom  the  American  newspaper  scene  one 


imciicci,  mgn  ana  nonoraoie  principles  oidunviuy  (jiuunucu  m  me  juuriiaiis-  j-iation  of  Newsoaner  Advertising  aeatn  01  louis  wiiey  removes 

and  a  zealous  application  to  any  task  f>c  principles  upon  which  the  Times  was  Fxeriitivp<i  as  wpII  «  nn  thp  hnarH  irom  the  American  newspaper  scene  one 

undertaken.  He  is  persistent  and  in-  developed,  Mr  Wiley  was  a  stpng  de-  of  the  authentic  builders  of  modern  jour- 

defatigable,  but  never  annoying  or  tire-  fender  of  the  Amencan  journalistic  sys-  r  Buttp,  Universitv  He  was^a  mpm  nalism.  A  fit  running  mate  for  his  great 

some  and  always  persuasive  and  agree-  tern.  He  was  familiar  with  newspapers  £  .u  Rochester  Historical  Wietv  chief,  .Adolp^i  S.  Ochs,  Mr.  Wiley  con- 

able.  Having  a  broad  understanding,  he  and  acquainted  with  leading  publishers  American  Friends  of  Lafavette  Ene  ’  tributed  by  his  wise  imaginative  busi- 

is  fair  and  just  in  controversy  and  con-  and  journalists  of  many  nations,  and  Hch-Sneakintr  Union  Alliance  ’  Pran"  «ess  control  the  sinews  of  war  which 

sequently  admirably  equipped  as  a  in  a  recent  address  stated:  TuT  nermitted  an  able  editorial  department 


sequently  admirably  equipped  as 
negotiator. 


‘‘America  is  the  only  nation  that  can 


caise,  French  Institute  in  the  United 
States,  Chamber  of  Commerce  of  the 


“All  these  qualities  have  distinguished  of  a  free  and  indepen-  Sule  of  New  A^k,  PaTSrican  So! 


him  in  his  craft  as  an  outstanding  busi¬ 
ness  manager.  In  that  important  and 


dent  press.” 

His  associates  relate  that  one  of  his 


ever-growing  field  of  honest  advertising,  hobbies  was  anonymous  gifts  to  charity 
he  stands  conspicuous;  and  in  the  con-  of  time,  energy  and  money.  He  never 
test  for  newspaper  circulation,  the  ever-  married,  but  his  social  circle  included, 
increasing  figure  of  the  New  York  besides  the  two  brothers  and  five  sisters 
Times — gained  without  premiums,  prizes  who  survive  him,  every  former  Roches- 


ciety  _  of  the  United  States  and  The 
Pilgrims. 

Foreign  governments  honored  him 
with  the  following  orders  and  decora¬ 
tions:  legion  of  Honor  (Commander), 
Instruction  Publique  and  Order  of  So¬ 
cial  Welfare,  Order  of  Black  Star  of 


permitted  an  able  editorial  department 
to  make  out  of  the  New  York  Times 
what  I  for  one  believe  in  many  respects 
to  be  the  greatest  newspaper  in  the 
world.” 

A  GREAT  AMERICAN 

John  S.  Cohen,  president  and  editor, 
Atlanta  Journal: 

“A  great  newspapet  man  and  a  great 
.American  passed  on  in  the  death  ot 


or  guessing  matches,  et  cetera— are  the  ter ian  who  came  to  New  York.  Among  Benin,  all  from  France;  Knight  Com-  Louis  Wiley.  With  his  genius  for  busi- 

admiration  of  the  newspaper  world.  them  he  formed  the  Society  of  the  mander  Hellenic  Order  of  George,  ne^  he  combined  unswerving  loyalty  to 

Mr.  Wiley  became  business  manager  Genesee  36  years  ago.  Greece;  Commander  of  the  Order  of  journalism’s  highest  ethics.  His  meiwry 

of  the  Times  in  1906,  and  during  the  On  February  4,  1935,  800  members  the  Redeemer,  Greece ;  Commander  w  ill  ever  be  an  inspiration  to  us  all.” 


next  29  years,  20  of  them  in  co-opera-  and  friends  of  the  Society  of  the  Gene-  Crown  of  Italy,  Officer  Order  of  Leo- 
tion  with  Ciiarr  V.  Van  Anda  as  manag-  see  attended  a  dinner  in  honor  of  Mr.  pold  II  of  Belgium,  Officer  Crown  of 
ing  editor,  attained  a  worldwide  fame  Wiley  in  New  York.  The  occasion  Rumania,  Order  of  the  White  Lion, 


CANADA’S  LOSS,  TOO 

F.  I.  Ker,  publisher,  Hamilton  (Ont) 


as  a  newspaper  leader.  Van  Anda  sel-  was  a  double  one:  it  was  the  36th  an-  Czechoslovakia;  Order  of  Polonia  Res-  Spectator — “North  American  Joumal- 
dom  appeared  in  public  or  in  print,  help-  nual  dinner  of  the  society  and  it  also  tituta,  Poland,  and  Commander  Order  ism  has  suffered  a  distinct  loss  in  the 
ing  to  create  the  tradition  of  editorial  marked  the  50th  anniversary  of  Mr.  of  St.  Sava,  First  Degree,  Yugoslavia,  passing  of  Louis  Wiley.  A  man  of  fine 


anonymity.  Wiley  was  always  to  the  Wiley’s  entrance  into  journalism.  Le  Matin  of  Paris  conferred  upon  Mr.  intellect  and  sound  judgment,  with  > 

front,  m^ing  friends  for  the  paper  and  '  Just  before  that  event  President  Wiley  its  gold  medal.  He  was  a  mem-  quick  and  kindly  wit,  he  will  be  greatly 
for  himself,  organizing  groups  in  the  Roosevelt  wrote  the  following  letter  to  ber  of  the  following  clubs :  Manhattan,  missed  in  the  councils  of  the  newspaper 


craft  and  lending  prestige  and  advice 
to  established  circles.  He  never  lost  the 


Mr.  Wiley,  praising  the  activities  of  the 
societv : 


Lotos,  Authors,  Westchester  Country  industry  and  by  his  many  friends 


and  the  Advertising  of  New  York. 


throughout  the  continent.’ 


Editor  &  Publisher  for  March  23,  1  935 


THE  SILVER  SCREEN  GIVES 
ITS  GREATEST  ECONOMIC 
"PERFORMANCE" . 

in  the 

EMPIRE 

STATE 


Asking  American  motion  picture  theatre  owners 
to  recognize  newspaper  advertising’s  vital  impor¬ 
tance  in  bringing  about  theatrical  recovery,  S.  Charles 
Einfeld,  director  of  advertising  and  publicity  for 
Warner  Brothers,  Inc.,  says: 

“It  is  an  axiom  that  advertising  is  the  life-blood 
of  the  newspapers.  It  is  just  as  true  that  it  is  the 
life-blood  of  the  theatre  .  .  .  By  far  the  largest 
part  of  the  advertising  budget  of  every  motion 
picture  company  is  spent  upon  newspaper  adver¬ 
tising,  and  that  condition  is  going  to  continue." 

There  is  no  doubt  “that  condition  is  going  to 
continue."  Without  newspaper  advertising,  the 
country’s  entire  motion  picture  industry  never  could 
have  expanded  into  its  present  greatness. 

The  economic  hugeness  of  this  industry  is  shown 
by  its  largest  regional  market  of  the  nation — New 
York  State  with  a  population  of  13,000,000  to  play  to. 


According  to  the  1935  (latest)  U.  S.  Census  survey, 
the  820  motion  picture  theatres  in  the  Empire  State 
received  $85,150,000  from  the  public,  or  about  71 
per  cent  of  total  yearly  receipts  for  all  New  York 
State  amusements. 

A  large  part  of  these  millions  in  receipts  buys 
that  all-vital  daily  newspaper  linage  needed  to  ex¬ 
ploit  nationally-shown  pictures  in  the  Empire  State. 
The  producers  of  these  pictures  obviously  place  the 
largest  comparative  amount  of  such  advertising 
where  it  has  the  greatest  proven  effectiveness. 
The  local  theatres  showing  them,  naturally  do  the 
same. 

That  is  the  reason  why  they  choose  these  24 
dominant  newspaper  linage  carriers  in  the  16 
principal  local  territories  of  the  Empire  State,  named 
here. 


Ratos 

Rates 

Circu- 

2,500 

10  000 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

lation 

lines 

Lines 

*Alban;  Eveninf  Newt . 

..(E) 

40,362 

.13 

.13 

'Jamestown  Morning  Post _ 

. (M)  12,811 

.04 

.04 

'Albany  Knickerbocker  Press . 

.(M) 

28  280 

.12 

.12 

'Kingston  Daily  Freeman . 

. (E)  9,061 

.05 

.05 

'Albany  Knickerbocker  Press . 

..(S) 

39,621 

.17 

.17 

'Newburg-Beacon  News . 

. (E)  15,024 

.09 

.09 

'Amsterdam  Recorder  Democrat... 

..(E) 

8,972 

.05 

.05 

tNew  York  Times . 

. (M)  466,470 

.90 

.838 

t  Auburn  Citisen>AdTertiser . 

..(E) 

8,123 

.065 

.055 

tNew  York  Times . 

. (S)  716,135 

1.20 

1.117 

t Binghamton  Press . 

..(E) 

37,532 

.12 

.12 

'New  York  Herald  Tribune. . . 

. (M)  315,771 

.72 

.698 

'Buifalo  Courier-Express . 

.(M)  123,799 

.25 

11 

'New  York  Herald  Tribune. . . 

. (S)  435,663 

.76 

.745 

'Buffalo  Courier-Excess . 

..(S)  150,934 

.30 

la 

'Niagara  Falls  Gazette . 

. (E)  22,981 

.08 

.08 

tBuff alo  Esening  News . 

..(E)  186,547 

.35 

.35 

'Rochester  Times-Union . 

. (E)  70,999) 

.40 

.40 

'Coming  Evening  Leader . 

..(E) 

8,793 

.05 

.05 

'Rochester  Democrat  &  Chronicle  (M&S)  77,915/ 

^Elmira  Star-GazetU  AdTertiaer . .  (E&M) 

30,193 

.11 

.11 

Troy  Record . 

...(M4E)  23,327 

.07 

.07 

^GIoTermUap  Johnstown  Morninf 

Herald  ft  Leader-Keaiibhcan.(EftM) 

13,280 

.07 

J)7 

'A.  B.  C.  Publisher’s  Statement  Oct.  1, 1934. 

flthaca  Journal  News . 

..(E) 

8,188 

.05 

.05 

tPubEsher’s  Affidavit  OcL  1, 1934. 
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DAICHES  WIDOW  PAID 

Mrs.  Belle  T.  Daiches,  widow  of  the 


MATHEWS  SUCCEEDS  CONRAD 

R.  Mathews,  formerly  of  the  De- 


Paid  Spat-e  for  Publicity  Service — A  Trend  in  Agency  Operation; 
— Ageneies  Look  Backward 


murdered  Eli  Daiches,  former  presidmt  troit  retail  advertising  division  of 


of  Thomas  M.  Bowers  Advertising 
Agency,  Chicago,  late  last  week  receiv- 


Sears,  Roebuck  &  Co.,  has  been  appoint¬ 
ed  assistant  national  advertising  man¬ 


ed  ^7,500  in  settlement  of  her  court  ager  of  Sears,  succeeding  Richard  B 


By  ROBERT  S.  MANN 

city  which  David  B.  Arndt,  now  secretary  and 


H  W'IXC  liandled  publicity  which  David  B.  Arndt,  now  secretary  ana 
iinist  lia\  e  run  into  many  thousands  treasurer.  1  he  agency  s  new  home  oc- 


ol  indies  for  clients  in  recent  years,  a  cupies  the  entire  twenty-third  floor  of 


New  York  publicity  hrni  the  Lewis  lower  Building,  Philadelphia. 


turneti  to  paid  space — at  $10  a  line — to 
tell  about  Itself  in  the  following  adver¬ 
tisement,  whicli  appeared  and  was  re¬ 
peated  at  the  bottom  of  the  Xczi'  i'urk 
l  inns  front  page  this  week : 
l‘l  BI.K'ITY  for  that  record-breakinic  In¬ 
ternational  Flower  Show  Is  handled  by 
Kdward  F.  Korbel  &  Worth  Colwell,  Pub¬ 
lic  Relations  Counsel,  25u  East  t3d. — .\dvt. 

\\  liatever  that  proves  ! 


It  is  the  headquarters  agency  for  the 
Continental  .\gency  Network,  an  or¬ 
ganization  of  co-operating  agencies  lo¬ 
cated  in  principal  cities. 


claims  for  civil  liabilities  growing  out 
of  the  ^00,000  insurance  left  by  her 
husband.  The  agency  was  beneficiary 
for  the  insurance.  Overruled  March  15 
in  his  plea  for  a  new  trial,  Irving 
Weitzman  was  sentenced  in  Criminal 
Court  to  serve  a  life  term  for  the  mur¬ 
der  of  Mr.  Daiches. 


Conrad,  who  has  resigned  to  join  Max 
Enelow  Agency,  Chicago  retail  adver¬ 
tising  counsellors  for  the  central  di¬ 
vision  of  Philco  Radio  and  Television 
Corporation. 


STREET  &  EINNEV,  New  York, 
*3  also  did  some  looking  backward 


BUYS  AGENCY  INTEREST 

Eugene  \V.  Spalding,  who  joined  the 


BRISACHER  AGENCY  NAMED 

The  San  Francisco  office  of  Emil 
Brisacher  and  Staff  has  been  selected  to 
handle  the  advertising  of  tjreenebaum, 
\Veil  &  .Michels,  San  Francisco  maker 


E.  Lesan  Advertising  Agency  last  ^f  Crown  Middy  Pajamas  and  Crown 


x-.4U>%aiu  r,  cvui  uci  at  »  unit  t_oiwcil,  I'UU-  ,  .  ,  r,-.,  » 

lie  Relations  Counsel,  :i5u  East  43d. — Advt.  this  week.  1  he  agency  was  oo  years 
W  hatever  that  proves  !  old  on  March  15.  it  was  founded  in 

♦  *  *  1902  by  Frank  Finney,  still  the  man- 

AN  e.xhibit  being  held  at  the  New  York  ager,  and  Julian  Street,  who  is  no 
offices  of  McCann-Erickson,  Inc.,  longer  connected  with  the  agency. 


fall,  has  bought  the  interest  in  the 
agency  formerly  held  by  the  estate  of 


.\rmy  Shirts.  newspaper  campaign 
using  metrojKilitan  paiiers  in  California 


Francis  H.  Sisson.  Mr.  Spalding  is  cities  will  be  releaseci.  beginning  early 
the  son  of  Howard  E.  Spalding,  who  April. 


shows  the  work  of  the  sales  promotion 
department  of  that  agency,  which  in  its 
two  years  of  existence  has  grown  from 


VICUROLS  protest  against  legisla¬ 
tion  intended  "to  prevent  or  restrict 


a  two-man  section  to  be  practically  an  any  form  of  honest  advertising  intended 
agency  within  an  agency,  with  a  staff  to  further  the  sale  of  a  legitimate  prod- 


of  twelve.  The  department,  according 
to  its  manager,  Howard  Korman,  rep¬ 
resents  the  first  successful  attempt  by  a 
major  agency  to  undertake  sales  pro- 


uct  or  service/’  was  voiced  this  week 
by  the  Advertising  Federation  of 
.■\merica  in  a  statement  on  a  proposed 
Iowa  measure  to  prohibit  advertising 


motion  activities  for  clients  on  a  large  by  dentists.  Similar  measures  have 


scale  and  under  one  group  of  workers,  been  brought  up  in  many  states,  and  it 


although  many  agencies  have  done  in-  is  possible  the  A.F.A.  protest  may  be 
termittent  jolts  of  sales  promotion  work  filed  in  other  states  later.  In  the  Iowa 


was  formerly  a  Lesan  executive.  The 
controlling  interest  in  the  agency,  for- 
inerly  held  hy  the  estate  of  H.  E. 
Lesan,  has  Iteen  purchased  by  the 
agency.  James  Mackay  continues  as 
president. 

HARPER,  GOODYEAR  AD  CHIEF 

.  .\nnoimcement  has  been  made  by  L. 
E.  Judd,  director  of  advertising  and 
public  relations,  Goodyear  Tire  &  Rub¬ 
ber  Co.,  .Ckron.  O.,  of  the  appointment 
of  Henry  (i.  Harper  of  Charlotte,  N. 


SEAGRAM  JOINS  A.N.A. 

Seagram  Distillers  Corporation,  New 
York  City,  has  been  elected  to  mem¬ 
bership  in  the  .\ssociation  of  National 
Advertisers,  according  to  announce¬ 
ment  by  that  organization.  David  M. 
Davies  will  represent  the  company. 


HAS  SHOE  POLISH  ACCOUNT 

Whittvinore  Brothers  Corporation,  of 
I'ambridge,  Mass.,  manufacturer  of  shoe 


C..  as  advertising  manager  of  the  com-  polish,  has  placed  its  advertising  account 


for  clients.  Mr.  Korman  views  the  new  case  the  Des  Moines  Advertising  Club 


emphasis  on  this  work  as  indicating  a 
trend  in  advertising. 

Under  the  McCann-Erickson  set-up, 
the  work  of  the  sales  promotion  depart¬ 
ment  is  separate  from  the  customary 
agency  service,  and  is  confined  to  cli¬ 
ents  who  order  it  separately.  Selling 
ideas  for  a  client  are,  of  course,  coordi¬ 
nated  through  the  account  e.xecutive. 

.A  chart  in  the  e.xhibit  outlines  the 
three  principal  types  of  work  offered— 
sales  counsel ;  direct  mail  matter ;  and 
point  of  sale  displays.  .All  these,  in  Mr. 
Korman  s  mind,  should  be  handled  by  an 
advertiser’s  regular  agency  rather  than 
by  outside  organizations.  But  these 


requested  a  statement  from  the  A.F.A. 
and  will  forward  copies  to  all  members 
of  the  Iowa  legislature.  The  A.F.A. 
earlier  in  the  year  encouraged  forma¬ 
tion  of  committees  by  local  advertising 
clubs  to  watch  legislative  proposals  af¬ 
fecting  advertising. 

The  A.F.A.  statement,  issued  over 
the  names  of  Edgar  Kobak,  chairman. 


pany,  succeeding  C.  T.  Hutchins  who 
resigned  recently.  Harper  who  is  39 
years  old,  joined  the  company  in  1917 
as  a  counter  sale.sman  at  Charlotte. 


with  N.  W.  Ayer  X:  Son,  Inc.,  Phila¬ 
delphia. 


D.  D.  DURR  PROMOTED 

Promotion  of  D.  D.  Durr  to  the  po¬ 
sition  of  assistant  advertising  and  sales 
manager  of  the  Associated  Oil  Com¬ 
pany,  with  offices  at  Los  Angeles,  was 
announced  March  15  by  P.  E.  .Allen, 


Muson  Wiirner  Compan.v,  Slid  Xo.  Michi- 
Ciiii  avenue,  Chicago.  Fsing  a  list  of 
newspapers,  cop.v  to  start  in  .\pril,  on 
Koolafle.  a  proiluot  of  I’erkings  Products 
Co..  Chicago. 

Vllteliell  -  Faust  .Advertising  Companr, 
iid  .No.  .Michigan  avenue.  Chicago.  Issn- 


It  said  in  part : 

"While  it  is  in  the  interest  of  the 
public  health  that  the  practice  of  den¬ 
tistry  should  be  regulated  by  the  state 


\  PaL-ino  To  Francisco  a  few  newspapers  in  south  on  Tintz  Sham 

\  cnctian  leaking  Co.,  ^^n  1  rancisco,  p„„_  .,  product  of  Tintz  Co.,  Chicago, 
makers  oi  'A  enetian  Ilalian-rrench 


three  are  e.xtended,  in  individual  cases,  government,  there  is  no  such  reason  for 


to  cover  such  things  as  editing  house 
organs,  conducting  sales  conventions. 


prohibiting  dentists  from  publicly  of¬ 
fering  their  services  to  those  who  may 


writing  humorous  booklets,  devising  of  retain  them.  Malpractice  and 

unusual  ideas  for  displays.  These  and  ^f^idd  must  be  eliminated  where  found. 


bread  and  mils,  and  Precision  Control 
t\)..  mamitacluring  combustion  control 
eiiuipment.  have  appointed  (ierth-Knol- 
liii  .Agency,  ^-an  Francisco,  as  advertis¬ 
ing  counsel. 


AGRICULTURAL 

YUCATAN 


many  other  efforts.  Mr.  Korman  said  interests  of  public  health 


this  week,  help  to  close  the  gap  between  public  pocketbook.  False  ad- 


advertising  and  .sales  problems  and  en-  vertising  should  by  all  means  be  pro- 


large  the  value  of  advertising  in  the  ^  1^"'  to  that  effect  would 


principal  media. 


tpDDIE  C.ANTOR  has  opened  an  of- 
^  fice  as  radio  consultant  at  1 13  West 
.■'7th  street.  New  York  City,  and  an¬ 
nounces  he  is  prepared  to  prescribe  for 
radio  advertisers,  or  to  prepare  an  en¬ 
tire  radio  show. 


L  i-PECT  of  restored  purchasing  tir  protei 

^  power  among  certain  groups  of  warranted  sup 
customers,  and  of  other  1935  conditions  expressio 

uiKin  department  stores’  sales  promo-  restriction  iipi 
tion  activities,  is  being  given  special  business 

study  by  the  Sales  Promotion  Division  essentially  a  i 
of  the  National  Retail  Dry  Goods  As-  formation  fro 
s..ciation.  In  making  its  annual  analvsis  "lodity  or  sei 
ot  .Mores’  promotion  expenses  the'di-  is  entit 

vision  IS  including  a  questionnaire  on  "nation,  provii 
sales  planning  technique.  This  includes  nation  is  tru 
questions  on  the  percentage  of  expected  DAILY^ 

sales  which  will  be  spent  on  newspaper 
space,  whether  renewed  institutional  ad-  ,  ^ 
vertising  is  planned  to  win  back  cus-  changed  its  n: 
tomers  who  were  for  a  time  unable  to  c-"""; 

buy,  w  hether  quality  appeals  or  em-  c.xcept  Sundai 
phasis  on  lower  price  levels  is  indi¬ 
cated,  and  whether  there  is  any  swing  ^  ^ 

back  to  planning  newspaper  advertis-  I  1-4 
mg  on  a  monthly  basis  instead  of  just  A  XI 
before  publication.  The  survey  will 
al.^o  gather  fipures  on  advertising  per-  Properly  to  co\ 
centages  in  different  volume  groups.  leaders: 

and  how  the  advertising  dollar  is  di-  THE  DALL/ 
vided  among  media.  THE  DALE/ 


be  in  the  public  interest.  However,  to  lormcnj 

prohibit  advertising  altogether  is  just  ^ 
as  wrong  when  applied  to  dentists  as  outdoor  .\a\ct 

it  would  be  if  applied  to  department  MON  ARK  B 
stores  or  any  type  of  business  or  ser-  advertis 

"There  is  no  relation  between  adver- 
tising  and  professional  fitness.  -Any  u  i  - ' 

prohibition  of  advertising  by  any  busi-  ,,  r.  h’.g,,,'  e- 
ness  or  profession  is  not  only  an  un- 
warranted  suppression  of  the  right  of  SPEI 

free  expression  but  is  also  an  unsound  U  jj 

restriction  upon  an  honest  and  legiti-  j^uilding  San 
mate  business  process  .Advertising  is 
essentially  a  vehicle  for  conveying  m-  Urooklvn  (N 
formation  from  the  seller  of  a  com-  tom'tnrv 

modify  or  service  to  the  public.  The  _ 

public  is  entitled  to  receive  this  infor¬ 
mation,  provided  only  that  such  infor¬ 
mation  is  truthful  and  decent.” 


HAMILTON  JOINS  F.  &  E. 

Sidney  J.  Hamilton,  Jr.,  has  joined 
the  New  A'nrk  offices  of  Fletcher  & 
Ellis,  Inc.,  as  account  executive.  He 
was  formerly  with  General  Outdoor 
.Advertising  and  more  recently  with 
Outdoor  .Advertising,  Inc. 


Tlie  Yucatan  Peninsula,  althouuh  an 
integral  part  of  Mexico,  must  be  considered 
as  a  separate  market.  This  is  due  to  its 
ffeonra]>hic  isolation  from  the  re'^t  of  the 
Kepublic  and  to  its  di'^tinct  economic 
problems. 


Yucatan  is  a  wealthy  agricultural  regitm, 
entirely  dependent  on  the  out^ide  world  for 
its  fabricated  product**. 


MONARK  BATTERY  APPOINTS 

The  advertising  account  of  the  Mo- 
nark  Battery  Company,  Chicago,  maker 
of  Silver  King  bicycles  and  Monark 
batteries,  has  been  placed  with  John 
H.  Dunham  Company,  Chicago. 


This  rich  trade  area  can  be  covered  only 
by  a  hfcal  newspai)er. 

niARIO  DKK  SrRKSTK'S  circulation 
of  in.CKM)  daily  and  l2.tMKl  on  Sundays  is  far 
in  excess  of  that  of  any  other  publications 
havim;  distribution  in  Yucatan.  i 


DIARIO  DEL  SURESTE 

mnrninR  daily  of  Merida.  Vuc.,  Mexico 


SPECIAL  NAMED 

riie  H.  H.  Conger  Co.,  Monadnock 
Building,  San  Francisco,  has  been 
named  national  representatives  for  the 
Brooklyn  (N.  Y.)  Eagle  in  Pacific 


Represented  abroad  exclusively  by: 

JOSHUA  B.  POWERS,  Inc. 

120  E«t  42nd  Slr,*i  Ntw  Yoric  Cly 

London  Paris  Berlin  Buenos  .Aires 
Rio  dc  Janeiro  sao  Paulo 


DAILY  CHANGES  TITLE 

The  Wynne  (.Ark.)  Progress  has 
changed  its  name  to  the  Star-Progress 
and  is  now  being  published  evenings, 
c.xcept  Sunday. 


TEXAS 


Properly  to  cover  this  great  State  you  must 


JOHN  FALKNER  ARNDT  &  CO.. 
J  INC.,  Philadelphia  agency,  having 


THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


recently  moved  to  larp^er  quarters  for  I  Pu'>l»s^faed  by  the  oldest  business  institution 


the  third  time,  rises  to  point  out  that 


in  May.  1924.  it  began  business  in  a 
small  room  with  $100  of  borrowed  capi¬ 
tal  and  no  clients.  The  principals  were 
John  !•.  .Arndt,  now  president,  and 


JOHN  B.  WOODWARD,  Inc. 

Sational  Reprtnentatirei 
Xcw  York  Chicago  Detroit  San  Francisco 


For  less  than 

the  cost  of  a 

c 

cuh  reporter: 

1 

A  Science 

E 

Editorial 

N 

Staff 

News,  Features,  Pictures 

r* 

from  all  fields  of  Science 

SCIENCE 

r 

SERVICE 

Washington,  D.  C. 

1-  Place 


3,544,211 
line  gain 
in  1934 


Official  figures  of  Media 
Records  just  released  place 
News-Post  first  among  all 
U.  S.  Newspapers  in  19.M 
lines  gained. 


Baltimore 

NEWS-POST 

Baltimore's  Outstanding  ISewspaper 


I 
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_ Advertising  Agencies _ 

Iwttld  Sees  Better  Times  Ahead 

Based  On  Newspaper  Linage  Rise 

rTENKV  T.  EWALD,  head  of  the  greater  than  in  the  same  months  of 


n  Canipbell-Ewald  Company,  Detroit 
ijtocy,  arrived  in  San  Francisco  March 
[I  from  Los  Angeles  on  a  Pacific 
Joast  survey  of  business  conditions,  ac- 
jmpanied  by  Mrs.  Ewald. 

Mr.  Ewald  presided  at  a  luncheon 
-\en  March  15  in  the  San  Francisco 
'lock  E-vchange  Club,  attended  by  news- 
jjper  publishers,  bankers  and  General 
\[otors  sales  e.xecutives  of  Northern 
i;difornia. 

There  has  been  an  earlier  demand  for 
lars  this  year,  Mr.  Ewald  said,  and 
ales  for  January  and  February  are 

COAST  GASOLINE  DRIVE 

A  new  Kio  Grande  gasoline  campaign 
,  scheduled  to  break  in  Pacific  Coast 
etas  where  this  product  is  marketed 
itein  March,  calling  for  half-page  in- 
trtions  weekly  for  a  month.  One 
ilarch  and  three  April  insertions  are 
chtduled.  with  copy  placed  by  Hixson- 
O'Donnell  in  Los  Angeles.  So  far  as 
wssible  copy  will  be  restricted  to  japers 
■tring  color  in  California  and  .Arizona, 

only  f.xceptions  being  in  towns 
.here  marketing  conditions  make  adver¬ 
ting  advisable  but  where  color  is  not 
iiilable. 

BRAZIL  NUT  CAMPAIGN 

The  Brazil  nut  advertising  fund  will 
ntinue  its  advertising  and  promotion 
inpaign  started  last  year,  it  has  been 
owunced.  Membership  in  the  fund 
r.indes  11  importers,  four  brokers  and 
ree  steamsiiip  lines  interested  in  Brazil 
•3  imports.  Activities  are  financed 
-rough  a  levy  on  each  100  pounds  of 
r*  in  the  shell,  and  on  each  66-pound 
w  of  shelled  nuts.  N.  \V.  .Ayer  & 
-  n.  Inc..  Pl’iladelphia.  will  continue  to 
irtet  the  advertising  and  promotion. 


1929,  the  "boom’’  period.  He  said  that 
the  best  barometer  of  returning  prosper¬ 
ity  was  the  marked  increase  in  news¬ 
paper  advertising  linage. 

"On  the  basis  of  the  increase  in  news¬ 
paper  advertising  for  the  first  two 
months  of  this  year  over  the  linage  in 
January  and  F'ebruary  last  year,  I  be¬ 
lieve  we’ve  turned  the  corner  and  can 
expect  better  times,”  he  added. 

He  also  said  there  was  a  general 
tendency  to  increase  advertising  budgets. 

Mr.  and  Mrs.  Ewald  left  San  Fran¬ 
cisco  March  l6  for  Detroit. 

LAUNCHING  SPRING  DRIVE 

The  spring  campaign  of  the  electrical 
refrigeration  group  of  the  Electrical 
.Associatitm  of  Philadelphia,  starting 
next  week,  will  make  extensive  use  of 
all  metropolitan  dailies  there  and  sub¬ 
urban  and  foreign  language  newspapers. 
The  campaign,  using  cooperative  adver¬ 
tising  of  800  lines,  is  scheduled  to  con¬ 
tinue  until  the  latter  part  of  June. 
Stewart-Jordan,  Philadelphia  agency,  is 
again  handling  the  account. 

FLORISTS  PLAN  CAMPAIGN 

.Newspaper  advertising  will  be  used 
principally  by  the  Florists  Guild  of 
Philadelphia,  a  recently  organized  co¬ 
operative  group,  in  its  first  advertising 
campaign  to  be  inaugurated  early  in 
.April  and  (oiitinuc  for  the  balance  of 
the  year.  Copy  will  stress  flowers  for 
various  occasions  in  every  season.  The 
account  is  being  handled  by  Stewart- 
Jordan.  Philadelphia  agency. 

WOULD  ADVERtIsE  GEORGIA 

.A  bill  has  been  introduced  in  the 
Georgia  House  to  appropriate  annually 
$125.(KK)  to  advertise  the  resources  of 
Georgia. 


GETS  TWO  ACCOUNTS 

Bachenheimer-Dundes,  Inc.,  New 
A'ork.  has  been  appointed  as  advertis¬ 
ing  agency  for  Latherite  Company, 
manufacturer  and  distributor  of  Lather¬ 
ite  Shaving  Cream,  New  A'ork;  and 
for  Gedex  Realty  Corporation,  New 
A'ork.  Newspaper  and  direct  mail  ad¬ 
vertising  will  be  used.  William  J.  Mit¬ 
chell,  formerly  in  the  copy  department 
of  the  Sterling  .Advertising  .Agency, 
has  been  added  to  the  copy  staff. 

BROWN  DERBY  BEER  DRIVE 

.A  new  advertising  campaign  in  Cafi- 
fornia  was  released  March  15  for  Safe¬ 
way  Stores’  Brown  Derby  Beer,  with 
schedules  continuing  until  Oct.  15. 
Eighty-three  daily  newspa])ers  will  get 
regular  insertions  of  half-page  space 
in  black  and  white,  supplemented  by 
outdoor  posters  and  car  card  showings 
in  San  Francisco  and  Los  .Angeles.  The 
advertising  is  planned  and  directed  by 
the  San  Francisco  office  of  the  J.  Wal¬ 
ter  Thompson  Company. 

FOUR-A  ANALYSIS  OFFERED 

Copies  of  the  Four-.A  ".Analysis  and 
Criticism”  of  the  .A.N..A.-Haase  report 
on  ".Advertising  .Agency  Compensation” 
may  be  obtained  from  the  headquarters 
of  the  American  .Association  of  .Adver¬ 
tising  .Agencies,  420  Lexington  .Avenue, 
New  A'ork  City.  By  an  error,  a  previ¬ 
ous  article  describing  this  “.Analysis” 
said  copies  could  be  obtained  from  the 
.Association  of  National  .Advertisers. 
The  price  is  $5. 

NORM  COMPANY  APPEALS 

.Appeal  will  be  filed  by  the  Norm 
Company,  New  A'ork  advertising 
agency,  from  the  recent  decision  of 
the  circuit  court  of  Missouri,  at  Jef¬ 
ferson  City,  which  awarded  judgment 
of  $69.40  to  the  Purple  Shop,  Inc., 
Jefferson  City  beauty  parlor  operated 
t)y  Mrs.  .Static  Wrightsman.  The 
agency  had  sued,  alleging  breach  of 
contract,  and  asked  $137.6')  alleged  to 
be  due  under  a  contract. 


JOINS  MONTREAL  AGENCY 

Bevis  W.  Turnbull  has  joined  the 
MacLaren  .Advertising  Company,  Mon¬ 
treal.  He  was  formerly  manager  of  the 
publicity  department  of  the  National 
City  Company  in  Canada  and  also  of 
Canada  Steamship  Lines.  Previous  to 
his  recent  appointment  Mr.  Turnbull 
had  his  own  business  as  advertising  and 
publicity  agent. 


RELEASING  WHISKEY  CAMPAIGN 

Bob  Roberts  &  .Associates,  San  Fran¬ 
cisco  agency,  which  recently  moved  its 
offices  from  2()  O'Farrell  street,  to  401 
Phelan  Building,  is  releasing  a  news¬ 
paper  campaign  for  the  Distillers’  Dis¬ 
tributing  Corporation,  San  Francisco 
featuring  Cream  of  Canada  Blended 
Whiskey. 


KEELOR  &  STITES  NAMED 

The  Davis  Welding  &  Manufacturing 
Company,  Cincinnati,  manufacturer  ot 
vehicle  tanks,  announces  the  appoint¬ 
ment  of  the  Keelor  cS:  Stites  Company, 
Cincinnati,  member  of  the  First  Inter- 
.Agency  Group  of  advertising  agencies, 
as  its  advertising  counsel. 


BAKER  WITH  DONAHUE  &  COE 

.A.  J.  Baker,  recently  with  Outdoor 
.Advertising,  Inc.,  on  national  contact, 
and  before  that  with  (ieneral  Outdoor 
.Advertising  in  a  similar  capacity,  has 
joined  the  outdoor  advertising  depart¬ 
ment  of  Donahue  &  Coe,  Inc.,  New 
A’ork.  ^ 

W.  F.  CLARK  TO  UNITED 

W.  Frederic  Gark,  formerly  art  di¬ 
rector  of  Kling-Gibson  Company.  Chi¬ 
cago,  has  been  appointed  art  director  of 
the  United  .Advertising  .Agency,  New 
York. 

GRAPHITE  TO  RICKERD 

(.'.  E.  Rickerd  -Advertising  .Agency, 
Detroit,  has  been  appointed  by  Detroit 
Graphite  Company  to  handle  that  com¬ 
pany’s  country-wide  direct  mail  cam¬ 
paign. 


Use  the  Proper  Ink  for  Your  Type  of  Press 


The  George  H.  Morrill  Company  has  devoted 
proper  inks  for  all  types  of  newspaper  presses. 


ninety-four  years  in  developins  the 


There  are  many  varieties  of  presses  in  use  today;  some  more  modern  than  others.  With 
each  improvement  in  newspaper  presses  the  Morrill  Company  develop  inks  to  meet  the  new 
requirements.  Therefore,  we  are  prepared  to  furnish  your  requirements,  resardless  of  whether 
the  equipment  is  Cylinder,  Flat  Bed  Duplex,  Cox-O-Type,  Goss  Comet,  Old  Style  Web,  or 
the  latest  modern  type  of  High  Speed  press. 


J 

E 


MorrilVs  sales  and  service  organizations  are  newspaper-minded  and  are  trained  to  analyze 
and  solve  newspaper  ink  problems  in  Black  and  Colors. 

The  name  Morrill  is  synonymous  with  Quality  in  Newspaper  Inks.  Specify  Morrills. 
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Geo.  H.  Morrill  Co. 

Division 

GENERAL  PRINTING  INK  CORPORATION 

U orltEs  Largest  Manufacturer  of  ISeivspaper  Black  anti  Colors. 

100  Sixth  Avenue,  New  York  City,  N.  Y. 

Factories — ISortcooil,  Mass.  Tacony,  Phila.,  Pa.  Chicago,  III.  San  Francisco,  Cal. 

ISew  York  Philadelphia  Chicago  St.  lA>uia  Minneapolis  Fort  l^’orth  Los  Angeles  San  Francisco  Seattle 
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Retail  News  and  Notes 

By  RICHARD  WEBSTER 


FHELING  seems  to  be  lower  than 
tigures,  and  sentiment  not  so  strong 
as  statements  of  sales  and  earnings  in 
current  retailing.  Comparisons  with  the 
record  of  a  year  ago  are  gloom-provok¬ 
ers — for  business  this  mid-March  has 
not  the  help  it  had  a  year  ago  from  the 
beginnings  of  Easter  trade.  It  is  too 
bad  that  some  statistician  does  not  give 
us  a  method  of  correcting  that  kind  of 
seasonal  variation.  And  it  is  too  bad 
that  we  are  discouraged  at  this  year’s 
sales  figures  when — no  matter  how 
simple  the  explanation — they  don’t  show 
a  big  gain  over  last  year  same  period. 

The  optimists  are  saying  that  April 
business  will  be  so  good  that  any  losses 
in  March  will  be  offset,  and  that  if 
business  now  is  not  as  good  as  a  year 
ago  it  is  due  to  doubt  and  uncertainty 
about  national  policies. 

Dun  &  Bradstreet  report  for  the  sec¬ 
ond  whole  week  of  March  a  2  to  7 
per  cent  gain  in  retail  sales  over  a  year 
ago — with  specially  large  increases  in 
the  Middle  West. 

Other  local  reports  for  the  week  end¬ 
ing  with  St.  Patrick’s  Day  show  im¬ 
provement  over  last  year  only  in  Phila¬ 
delphia,  Atlanta  and  San  Francisco 
areas.  Estimated  increases  in  the  first 
and  second  of  these  were  as  high  as 
12  per  cent  and  15  to  20  per  cent.  In 
the  New  York  metropolitan  area  at 
the  middle  of  the  month  department 
store  sales  were  about  10  per  cent  below 
the  same  period  last  year — with  one 
less  business  day  and  with  no  Easter 
stimulus. 

«  *  * 

February  this  year  was  a  good 
month.  The  Federal  Reserve  esti¬ 
mate  for  the  whole  country  gives  de¬ 
partment  stores  5  per  cent  more  volume 
titan  in  February,  1933.  The  average 
hides  wide  variations :  a  one  per  cent 
decrease  in  the  Cleveland  area;  a  one 
per  cent  gain  in  New  York;  and  a  12 
per  cent  gain  in  Kansas  City. 

Fairly  representative  figures  from  21 
chains  and  two  mail-order  companies, 
as  collected  by  Merrill,  Lynch  &  Co., 
show  gains  for  February  a  little  better 
on  the  whole  than  for  January.  The 
percentage  of  increase  for  February  and 
for  the  first  two  months  of  the  year 
by  classes  of  store  show  interesting 
slight  variations. 

%  Gain  Over  Last  Year 


Keb. 

Jan.  and  Feb. 

7  grocery  chains . 

8.29 

8.44 

8  5  &  10^  chains. . . . 

5.63 

1.19 

3  apparel  chains . 

3.55 

3.94 

2  drug  chains . 

13.73 

11.56 

2  shoe  chains . 

10.05 

17.25 

1  auto  supply  chain.. 

12.93 

20.37 

These  23  chain<«. 

6.85 

5.62 

2  mail  order  houses.. 

14.61 

13.49 

These  2S  group-. . 

8.69 

7.48 

Sears,  Roebuck  sales  for  four  weeks 
ending  Feb.  26  were  13.5  per  cent  more 
than  in  the  same  period  of  1934  ($23,- 
147,066  against  $20,395,895).  In  the 
preceding  four-week  period  the  gain 
over  1934  had  been  8.4  per  cent. 

Montgomery  Ward  &  Co.  sales  for 
February  were  16.1  per  cent  better  than 
a  year  ago.  January  sales  had  been 
up  17.8  per  cent.  The  February  total 
this  year  is  2.7  per  cent  above  this 
January. 

F.  W.  Woolworth  Company  February 
sales  were  2  per  cent  better  than  a  year 
ago  and  2.7  per  cent  above  this  Janu¬ 
ary.  The  two  months  of  this  year  fell 
below  last  year  by  1.7  per  cent. 

J.  C.  Penney  sales  for  February  this 
year  were  2)4  i)er  cent  more  than  in 
February,  1934.  For  the  two  months 
of  this  year  the  increase  over  last  year 
same  period  was  3)4  per  cent. 

\V’.  T.  Grant  Company’s  sales  increase 
this  February  over  last  year  was  22.4 
per  cent;  for  January  and  February, 
14.4  per  cent. 

Peoples  Drug  Stores  sales  this  year 
were  up  14.2  per  cent  for  February, 
and  12.5  per  cent  for  January  and 
February  combined. 

J.  J.  Newberry  Company  sales  were 
up  10.2  per  cent  for  February,  and 
4.7  per  cent  for  the  two  months. 


Walgreen  Drug  sales  for  February 
this  year  were  13.6  per  cent  bigger  than 
a  year  ago ;  and  for  5  months  ending 
February  28th  the  increase  over  last 
year  is  13.5  per  cent — an  unusually  even 
record. 

For  the  4  weeks  ending  Feb.  23,  Kro¬ 
ger  Grocery  &  Baking  Company  sales 
were  5.1  per  cent  above  last  year  same 
period ;  and  for  8  weeks  ending  the 
same  day  the  increase  over  last  year 
was  8.2  per  cent. 

For  the  first  two  months  of  the  year 
the  sales  of  S.  S.  Kresge  were  0.8 
l)er  cent  below  last  year  same  period ; 
but  for  February  there  was  an  increase 
of  2  per  cent  over  February,  1934. 

*  # 

SEV'^ER.\L  annual  reports,  recently 
available,  are  worth  noting. 

Grand  Union  Company  1934  sales, 
$28,561,558 — against  $28,293,445  in  1933, 
a  gain  of  less  than  1  per  cent.  Net 
income  after  charges  and  taxes,  $284,- 
021 — a  decrease  of  more  than  l7  per 
cent  from  1933  ($344,816). 

United  Drug,  Inc.,  including  Liggett 
Drug  Company  and  subsidiaries,  for 
1934  had  net  earnings  of  $1,833,960 — 
against  the  1933  figure,  not  strictly  com¬ 
parable,  of  $647,7^. 

Peoples  Drug  Stores,  Inc.,  net  sales 
1934  were  $16,879,395,  against  $15,477,- 
079  in  1933-— a  gain  of  9  per  cent.  Oper¬ 
ating  profit:  $1,385,217  against  $794,935 
— a  gain  of  more  than  86  per  cent. 
Net  profit:  $1,194,937,  against  $643,589 
— practically  the  same  rate  of  gain  as 
on  the  operating  profit. 

.\  preliminary  estimate  of  the  earn¬ 
ings  of  the  Hahn  Department  Stores 
for  1934  is  about  $1,100,000 — against 
$24,745  in  1933. 

Mandel  Bros.,  Inc.,  in  1934  had  net 
sales  of  $15,518,511 — about  5  per  cent 
more  than  in  1933  ($14,768,134).  But 
in  1933  there  was  a  net  profit  of  $8,017 ; 
in  1934  there  was  a  net  loss  of  $297,109. 

Kaufmann  Department  Stores,  Inc., 
report  net  profit  for  1934,  $818,793 ;  for 
1933,  $342,148. 

Frank  G.  Shattuck  Company’s  net 
sales  for  1934  were  up  10  per  cent  over 
1933— $16,586,894  against  $15,081,035. 
Net  earnings  were  up  almost  27  per 
cent — from  $324,206  in  1933  to  $411,765 
in  1934. 

Spiegel,  May,  Stern  &  Co.  and  sub¬ 
sidiaries  for  the  calendar  year  1934  had 
sales  of  $26,242,559;  in  1933,  $13,540,- 
792;  in  1932,  $7,114,359.  The  net  profit 
was  $2,749,362  for  1934;  and  $1,317,- 
715  in  1933.  In  1932  there  was  a  net 
loss  of  $318,291. 

*  *  * 

ECOMMENDED  reading  for  re¬ 
tailers  :  mimeographed  pamphlet 

put  out  by  the  Bureau  of  Business  In¬ 
formation  of  the  University  of  Wiscon¬ 
sin,  costing  50  cents,  is  entitled  “250 
Ideas  for  Increasing  Retail  Sales.’’  The 
ideas  are  classed  under  such  heads  as 
— seasonal,  fashion,  catering  to  school 
cliildren,  getting  the  customers’  view¬ 
point.  advertising  ideas,  window  and  in¬ 
terior  display,  outside  specialty  sell¬ 
ing.  ...  In  your  file  with  the  Retail 
Ledger’s  articles  on  retailing  in  Soviet 
Russia,  better  put — after  careful  read¬ 
ing— the  article  in  the  Chicago  Tribune 
for  March  3,  headed  “Retail  Buyers  in 
Russia  Spend  Hours  in  Lines.’’ 

«  «  * 

Effective  March  l  in  Colorado, 
there  is  a  sales  tax  of  2  per  cent.  All 
retailers  must  be  licensed.  Tax  must  be 
shown  as  a  separate  and  distinct  item, 
and  retailer  may  not  absorb  it.  But  he 
is  permited  to  retain  5  per  cent  of  the 
tax  he  collects  to  cover  his  expense  in 
collecting  and  transmitting.  Transient 
sellers  must  post  a  $500  bond  to  get  a 
license  to  sell  in  the  state. 

*  *  * 

The  Supreme  Court  which  recently 
ruled  that  a  state  may  levy  a  tax 
that  varies  with  the  size  of  the  chain 
taxed  (that  is,  the  number  of  units) 
even  though  the  evident  result  (and  ob¬ 
ject)  is  to  tax  the  many-unit  chain  out 
of  existence.  Now  a  6-to-3  ruling  on  a 
Kentucky  tax  levied  in  1930  and  re- 


WASHINGTON  REPORTERS 
TRAILED  WRONG  H.G.WELLS 

A  CASE  of  mistaken  identity 
left  H.  G.  Wells,  British  nov¬ 
elist,  sitting  in  his  hotel  room  in 
Washington,  D.  C,,  all  day, 
March  13,  wondering  why  no¬ 
body  paid  any  attention  to  him. 

Newspapermen,  out  for  a 
story,  followed  Mr.  Wells  from 
the  National  Recovery  Board, 
the  Public  Utilities  Commission, 
the  Senate  in  Session,  and  finally 
back  to  the  hotel.  When  asked 
for  an  interview  he  asked,  “Who 
am  I  to  interview?” 

“You’re  H.  G.  Wells,  the 
British  novelist,  aren’t  you?” 

He  wasn’t.  He  was  H.  G. 
Wells,  55,  of  Boston,  a  member 
of  the  Massachusetts  Utilities 
Commission  in  Washington  on 
business. 

The  Massachusetts  Wells  regis¬ 
tered  at  the  hotel  at  the  same 
time  the  novelist  did. 


pealed  in  1934  bars  payments  on  the 
ground  that  gross  sales  not  income  was 
taxed. 

The  Michigan  tax  on  chain  stores,  set 
by  an  act  of  1933,  with  a  sliding  scale 
for  units  operated,  has  been  held  con¬ 
stitutional  by  the  State  Supreme  Court, 
which  ruled  that  uniformity  is  not  ap¬ 
plicable  to  specific  taxes. 

«  «  Si 

Home  fashion  shows  were 

advertised  everywhere  in  the  first 
half  of  March.  In  Oklahoma  City, 
Harbour-Longmire  Company  had  12 
decorative  ensemble  groupings  on  the 
first  floor ;  nursery  fashions  on  the 
second ;  windows  through  the  ages 
(with  lectures),  linoleum  ensembles  and 
other  floor  covering  fashions  on  the 
third, — and  special  displays  on  the  other 
four  floors.  ...  In  New  York  Mc- 
Creery’s  Spring  Decorating  Week  in¬ 
cluded  display  room  settings  in  Fifth 
avenue  and  34th  street  windows,  a 
newly  furnished  Irving  House  on  the 
seventh  floor,  drapery  ensembles,  a 
glass  blowing  exhibit,  summer  furni¬ 
ture,  special  showing  of  new  wall¬ 
papers,  and  three  talks  in  the  -Audito¬ 
rium  by  Miss  Esther  Kimmel,  Home 
Economics  Director  of  the  Herald  Trib¬ 
une  Institute. 

*  *  « 


Abraham  &  STRAUS’S  7(lth. An¬ 
niversary  Sale,  according  to  the 
newspaper  advertising,  “marks  the  open¬ 
ing  of  a  new  era  for  Brooklyn.  .  .  . 
The  two  new  tunnels  of  the  independent 
subway  mean  50  per  cent  more  sub¬ 
way  connection  between  Manhattan  and 
Brooklyn.  Unification  with  the  B.  M. 
T.  is  practically  assured.”  The  sale  in¬ 
cludes  1,140  registered  specials.  The 
full-page  advertisement  in  the  Times 
carried  a  display  footline :  “See  today’s 
Tribune,  Eagle,  News  and  American 
for  other  registered  specials”  than  the 
dozen  listed  in  the  advertisement.” 

♦  ♦  ♦ 

Be  sure  to  read  the  series  on  instal¬ 
ment  selling  in  Retailing  (Execu¬ 
tive  Edition)  beginning  March  18th. 


GEORGE  FRENCH  DEAD 

One-Time  Head  of  the  New  York 
Journal  Business  Department 

George  French,  82.  advertising 
authority  and  a  founder  of  the  New 
A’ork  Advertising  Club  and  the  .Ameri¬ 
can  Advertising  I'ederation.  died  in 
Montreal  March  20. 

Mr.  French  started  his  career  as  a 
newspaper  man.  working  for  several 
country  papers  at  an  early  age  in  the 
vicinity  of  his  boyhood  home.  North 
Claredon,  Vt.  He  then  joined  the  staff 
of  a  Boston  evening  paper,  following 
which  he  worked  on  papers  in  Duluth, 
Minn.,  and  Providence,  R.  1.  He  went 
to  New  York,  where  he  was  business 
manager  of  the  Nezv  York  Journal. 

Leaving  the  newspaper  field,  Mr. 
French  engaged  in  advertising  work, 
editing  the  Advertising  Neu’s  of  Boston. 
He  was  the  author  of  ten  books  on  ad¬ 
vertising  and  print.  He  went  to  Mon¬ 
treal  in  1928. 


CLUB  NOMINATES  LEQUATTE 

New  York  Adverticing  Group  i. 
Elect  Officers  May  14 

H.  B.  LeQuatte,  president  of  Chat. 
chill-Hall,  Inc.,  New  York  agem 
has  been  named  by  the  nominating  cot 
mittee  for  president  of  the  -AdvertB. 
ing  Club  of  New  York  to  succeed  Gra. 
ver  .A.  Whalen.  Mr.  LeQuatte  is  j 
present  a  vice-president  of  the  club. 

Other  nominations  by  the  cummittu 
are:  For  treasurer,  Ralph  Trier,  k 
cumbent ;  for  vice-president,  three-ytj. 
term,  Martin  J.  Beirn;  for  directors, 
three-year  terms,  Mr.  Whalen  n 
Ralph  Neumuller. 

The  election  will  be  held  May  ^ 
and  new  officers  installed  June  13.  c 
Lynn  Sumner  was  chairman  of  tit 
nominating  committee,  with  the  folio*. 
ing  members:  James  O'Shaughnessi 
Walter  Neff,  John  Benson,  .Arthc 
Doornbos,  Gilbert  T.  Hodges,  James  .V 
Brewer. 

The  club  this  week  published  its  fina. 
cial  statement  for  1934,  showing  gros 
income  of  $140,151.39  and  net  profit  oi 
$8,267.85  carried  to  surplus.  Total  as¬ 
sets  were  given  as  $430,680.52,  of  whkl 
$27,566.97  represented  current  assets, 
and  $400,685.52  was  accounted  for  b; 
the  clubhouse,  furniture  and  fixtures 
Current  liabilities  were  $25,082.71,  ac 
surplus  at  the  end  of  the  year  $170- 
960.87. 
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James  .A.  Griffin,  formerly  of  the 
Chicago  Daily  Times  advertising  staf 
and  previously  with  the  Tampa  (I^) 
Tribune,  has  been  appointed  assistant 
to  the  publisher  of  the  Daily  Times,  S 
E.  Thomason,  publisher,  announced  thh 
week. 
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circulation  stunt, 


And  it  didn’t  come  from 
L  the  Circulation  Depart 
ment,  either,”  sums  up  th( 
publisher. 

“WTien  Charlie  told  us  hf 
could  get  better  results  with 
Certified  Mats,  my  first  thought 
was,  ‘a  mat’s  a  mat.’  My  sec¬ 
ond  was  that  we  had 
buying  mats  from  the  same 
concern  for  a  long  time. 

“But  I  told  him  to  go 
and  the  reading  public  sensed 
the  difference  at  once.  Offl 
advertisers  like  the  change 
We  are  getting  out  on  time 
every  day,  for  which  we  J 
thank  Charlie  and  Certified. 


For  dependable  stereotyping, 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  YorkCitjl 
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■■I  \\  ^  manual  is  brimful  of  valu-  definition  of  aridity — full  of  practical 

E!5  l  ll  ir^  I  IWOKI  PN  !  information  respecting  the  state  suggestion  and  application,  under  the 

Y  VtJr^  V,^V  M/IN  V^Vm/l^LL^  !  various  departments  and  insti-  title,  “How  to  Package  for  Profit” 

'  tutions.  Included  in  its  746  ^ges  are  (Harner  &  Brothers,  N.  V.  C.) 

^YCST^  I  1  I  lists  of  state  and  county  officials,  cen-  Mr.  Larrabee,  who  is  managing  edi- 

I  r*  I  I  sus  and  election  tables,  descriptive  ti.r  of  Priii/cr/ f/ife,  has  done  an  exten- 

1  1  I  •  sketches  of  state  institutions  and  prop-  sive  piece  of  work  in  consumer  reactions 

.  .1  I  i»  11  ...  J  erties,  about  250  biographies.  Gov.  to,  sales  resulting  from,  and  economics 

CITIZENS  of  Moscow  and  their  mil-  The  book  is  a  straight,  unsensational  HofTman’s  inaugural  message,  con-  effected  by  every  conceivable  type  of 

lions  of  visitois  were  keenly  ob-  history  of  the  crime,  including  all  of  densed  reports  of  state  finances,  synop-  packing.  His  book  offers  a  thorough 

strv^,  and  the  observations  jotted  down  its  strange  ramifications  not  brought  sis  of  state  school  laws  and  rules  of  guide  for  those  who  are  interested  in 

u  a  little  book  during  the  six  years  out  in  the  trial  itself.  Blue  Ribbon  the  senate  and  assembly. — C.  S.  Z.  packaging  from  the  standpoint  of  ixck- 

jtrvice  that  Eugene  Lyons  gave  to  the  published  the  book  on  March  7  in  its  ..***.  etbook  as  well  as  those  who  prefer  ab- 

L'nited  Press  as^  corresijondent  at  the  rlollar  series.  'I  'he  1935  edition  of  “Who’s  Who  in  stract  inquiry. 

5oviet  capital.  Selected  and  condensed,  *  ♦  ♦  i  the  American  League”  and  “Who’s - - 

tiuse  notes  now  appear  in  the  aptly  '  i  'HE  fifteenth  edition  of  Fitzgerald’s  \\  ho  in  the  National  League,”  compiled  BLANTON  ATTACKS  PRESS 
titled  “Moscow  Carrousel”,  published  1.  Legislative  Manual  of  New  Jersey  by  Harold  ("Speed”)  Johnson,  editor  (S fecial  to  Editor  Se  Publisher) 

\/j  Alfred  A.  Knopf.  The  Ixiok  is  about  has  just  been  published  under  the  edi-  of  "Who’s  Who  in  Major  League  Washington,  O.  C.,  March  20— 

people,  some  of  them  headliners,  but  the  torship  of  John  P.  Dullard,  former  Baseball,”  have  come  off  the  presses  Following  an  unsuccessful  attempt  to 


packaging  from  the  standpoint  of  iKick- 
etbook  as  well  as  those  who  prefer  ab- 


of  "Who’s  Who  in  Major  League 
Baseball,”  have  come  off  the  presses 


BLANTON  ATTACKS  PRESS 

(Sfccial  to  Editor  Se  Publisher) 
Washington,  D.  C.,  March  20— 
Following  an  unsuccessful  attempt  to 


majority  of  minor,  if  any  note,  except  newspaperman,  who  has  been  editor  of  and  the  books  are  being  distributed  have  newspapermen  barred  from  hear- 


as  figures  which  reveal  some  of  the  the  Manual  since  1920. 


through  Reilly  and  Lee  Company  and  iugs  of  a  special  committee  investigat- 


(mmplcN  contradictions  that  nwke  So-  Dullard,  now  73,  went  to  the  New  the  American  News  Company,  Chicago,  iug  crime  in  Washington,  Representa- 
\iet  Russia  the  most  interesting  seg-  Jersey  State  House  in  1892  as  repre-  The  copies  sell  for  50  cents  each  and  tive  Thomas  L.  Blanton,  of  Texas,  this 


mtnt  of  the  human  parade.  sentative  of  The  True  American,  a  will  be  sold  at  the  major  league  train-  week  took  a  rap  at  Washington  dailies 

The  intangible  item  that  makes  for  once-famed  Democratic  newspaper.  He  ing  camps  this  spring  and  at  ball  parks  on  the  floor  of  the  House.  The  fiery 
success  in  getting  oevys  out  of  Moscow  served  the  Trenton  Times  and  the  during  the  season.  Mr.  Johnson  wrote  Texan  Congressman  objected  strenu- 
jor  foreign  publications  is  described  Trenton  Sunday  Advertiser  as  state  "Who’s  Who  in  Major  League  Base-  ously  to  the  publicity  given  by  the  news- 
imusingly.  The  intangible,  “possibly  house  reporter  and  represented  the  As-  ball,”  a  544-page  illustrated  encyclo-  papers  disclosing  that  he  was  linked  in 
more  important  in  molding  Societ  rela-  sociated  Press  in  the  capitol  for  24  years,  pedia  of  baseball,  two  years  ago.  It  an  alleged  move  to  oust  a  high  police 
tions  with^  the  rest  of  the  world  than  When  Charles  R.  Bacon  was  ap-  since  has  had  world-wide  circulation,  official.  Two  full  pages  of  the  Con- 
tbt  trade  in  manganese,  eggs,  or  lum-  pointed  state  librarian  in  1929,  Dullard  ♦  ♦  ♦  gressional  Record  were  taken  up  with 

iff,”  is  the  brisk  trade  in  adjectives  again  became  assistant,  a  post  he  re-  T^  RAWING  unon  his  many  years  of  the  Congressman’s  remarks  in  which  he 


sentative  of  The  True  American,  a 


The  intangible  item  that  makes  for  once-famed  Democratic  newspaper.  He 


week  took  a  rap  at  Washington  dailies 


[RAWING  unon  his  many  years  of 


gressional  Record  were  taken  up  with 
the  Congressman’s  remarks  in  which  he 


her,  IS  the  nrisk  trade  in  adjectives  again  became  assistant,  a  post  he  re-  T^  RAWING  unon  his  many  years  of  the  Congressman  s  remarks  in  which  he 

I  ind  qualifying  phrases  that  goes  on  day  tains  under  the  new  librarian  Haddon  -L'  study  and  research  in  the  field  of  attempted  to  straighten  out  his  position 

liter  day  in  the  offices  and  homes  of  Ivins,  editor  of  the  Union  City  Hudson  packaging,  Carroll  B.  Larrabee  has  pro-  in  the  alleged  police  ousting  into  which 

tlie  press  department  censors.”  The  Oc-  Dispatch.  diiced  a  new  treatise — which  is  not  a  he  had  been  drawn. 

idental  correspondent  who  cannot  ad-  _ — — 

jost  himself  to  the  methods  of  this  ||  [| 


jost  himself  to  the  methods  of  this 
aiique  word-mart  will  not  long  survive 
ID  Moscow,  says  Mr.  Lyons. 

“Like  every  other  Moscow  corres- 
ssistaiB  ^  sealed  such  compromises 

5  fhh  smiles  and  handshakes  a  thousand 
nines.  The  adjective  or  qualifying 
llffise  or  factual  statement  which  final- 
-  iy  went  on  the  cables  and  got  printed 
a  some  1,5(X)  newspapers  throughout 
it  world  seemed  ordinary  enough  to 
aiders.  How  could  they  guess  that  it 
ns  the  fruit  of  long  haggling?  Pared 
1  little  here,  whittled  a  little  there, 
Eightly  perfumed  to  disguse  its  original 
iroma,  a  dab  of  paint  to  relieve  its  drab- 
Dtss,  and  cushioned  in  velvety  sentences 
^  a  relieve  its  starkness.  Not  rotten  fruit 
HW  outright  lies — but  a  bit  adulterated 
ogive  a  flavor  closer  to  official  poli- 
ss.” 

A  page  of  this  beautifully  typed  book 
s  devoted  to  a  sample  bit  of  negotiation 
rtween  writer  and  censor  and  the  trans- 
notation  of  bare  fact  into  red-gowned 
3t»s.  The  story  is  told  without  hypoc- 
rsy  or  apology  or  futile  ravings ;  it  is  an 
iiposition  of  process. 

^  The  same  might  be  said  of  the  other 
Inpters,  all  of  which  some^how  subtly 
itlineate  the  technique  of  daily  living 
Older  the  hammer  and  sickle.  Mnsco- 
lites,  it  appears,  don’t  find  their  life 
more  different  than  do  New  York- 
Ik  Js  or  Parisians,  and  they  seem  to  en- 
oyit  no  less. — A.  T.  R. 

*  *  * 

DEGINALD  A.  BREWER,  for  12 
{v  years  associated  with  Theodore 
:■  MacManus  in  the  agency  business 
”  -d  now  an  account  executive  with 
mf  ilacManiis,  John  and  Adams,  Inc.,  De- 
-  i:.  is  the  author  of  “The  Delightful 
diversion,”  a  book  about  books  and 

id  teir  authors,  published  by  MacMillan. 

j(,|  i!r  Brewer  tells  the  significance  of 

,  -t  “first  edition,”  why  there  is  much 
erasure  in  collecting  books,  how  to 
ige.  atify  the  right  editions,  the  meaning 
jjjU  d  “presentation”  and  “association” 
I  pies,  limited  editions,  private  press 
“  »ks.  miniature  books  and  other  such 
otters.  Mr.  Brewer  has  made  con- 
.  v^utions  about  book  collecting  to  maga- 
at  aes  an  gave  up  a  column  on  book 
dSi  silecting  in  the  Detroit  News  to  pre¬ 
fire  and  write  “The  Delightful  Di- 
mion.” 

♦  ♦  * 

AT  [Turing  the  42  days  of  the  Haupt¬ 
mann  trial,  Sidney  B.  Whipple, 
United  Press  correspondent,  wrote 
Q,  mre  than  500,000  words  on  the  case, 
■  me  equivalent  of  six  full-length 
r^els.  "Throughout  the  time  he  sat 
Hauptmann’s  shoulder.  Recently, 
I' jHaxation  from  the  strain  and  his 
^hwr-a-day  schedule,  he  completed 
^  l!  1  chapters  of  “The  Lind- 

*  Up  Crime,”  a  complete  story  of  the 
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Journalism 

Tlmberllne,  by  Gene  Fowler.  Story  hajiptl 
on  Denver  I’ost  legends.  Cloth ....  S3.00 


City  Editor,  by  Stanley  Walker.  Just 
out;  brilliant  story  of  the  workings  of 
big  time  journalism.  The  hit  of  the  day. 

Cloth . $3.0<l 

Modern  News  Beportlng,  by  Carl  N. 

Warren . $3.50 

Behind  the  Front  Page,  by  Wilbur 
Forrest.  New.  Revlewed.as  season’s  beat 
story  of  reportorlal  romance.  Clotb . .  $3.50 
Newspaper  Make-up  and  Headlines, 
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and  make-up . $3.00 


Law  of  the  Press 

Newspaper  Ij»w,  by  W.  W.  Loomis. 

Cloth . $3.50 

The  l.aw  of  Newspapers,  by  Arthur  & 
Crusman.  Complete  exposition  of  libel, 
slander,  contempt.  Cloth . $3.50 

Circulation 
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Lloyd  Hiiilth.  A  textbook  for  men  In 
charge  of  newspaper  carrier  salesmen.  III. 

Cloth . $5.00 
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Special 


Brewer  Dictionary  of  Phrase  and 
Fahle  (frequently  referred  to  as  the 
Editor’s  Handbook)  standard  at  the  $7.50 
price,  offered  here  at  $3.50.  Half-morocco, 
1,440  pages,  over  14,O0O  references.  Frank 
H.  Vlzetelly,  Lltt.  D..  says:  “Full  of  meat 
as  an  egg.’'  A  gift-book  not  to  be  over¬ 


ward  Howes.  The  official  Who’s  Who 
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tising,  by  Frank  Presbrey.  Handsome 

volume,  600  pages.  Cloth . $7..50 

Making  Advertisements,  by  R.  S. 
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advertising  technique.  Cloth . $3.00 
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the  text  matter  Is  still  excellent  for  be¬ 
ginners  In  advertising.  Specially  priced 

at . $1.89 

Advertising,  Its  Economics,  Philosophy 
and  Technique,  by  Herbert  W.  Hess. .  $5.00 
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Practical  Advertising,  by  King _ $3.50 
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Editor  &  Publisher  for  March  23,  1  935 


WHAT  OUR  READERS  SAY 


DEFENDS  P.  O.  AD  POLICY 

To  I-'dhok  S;  Plhi.isiikr  :  Construc¬ 
tive  inlorination  on  Wtli  sides  of  the 
question  covering  the  new  venture  of  the 
postotlice  department  in  the  realm  of 
advertising  service.  I  believe,  will  bene¬ 
fit  all  and  should  be  encouraged,  so  that 
we  may  have  a  better  understanding. 
1  have  read  with  interest  your  issue 
and  comment  of  March  9th  and  would 
like  to  contribute  my  suggestions,  com¬ 
ing  from  one  of  the  ten  combination 
newspaper  editors  and  postmasters, 
now  serving  in  Florida.  I  believe  I 
can  sec  the  situation  from  both  sides, 
having  been  a  daily  publisher  since  1909, 
with  a  job  shop  in  connection.  I  be¬ 
lieve  that  the  efforts  of  the  postoffice 
department  are  being  "viewed  with 
alarm  and  resentment,"  more  because 
of  past  efforts  of  the  printing  industry 
to  stop  the  government  from  being  a 
competitor  on  the  envelop  printing  ques¬ 
tion.  It  appears  to  me  to  be  the  result 
of  a  general  opposition  to  government 
activity  coupled  with  a  little  politics  to 
just  fight  the  postoffice  department  on 
general  principles. 

Your  statements  in  general  and  those 
of  your  informants  as  to  what  the  post- 
office  department  can  do  and  how  far 
they  can  go,  are  correct.  However,  ob¬ 
serving  the  situation  from  both  angles 
of  the  publisher-postmaster  standpoint, 
I  think  there  is  undue  excitement.  Tak¬ 
ing  our  pt>sition  here  and  our  locality, 
for  instance,  population  20,000,  which 
is  an  average  when  it  comes  to  distri¬ 
bution  of  circulars,  advertising,  etc.,  we 
find  the  following  to  be  true: 

That  most  of  the  stores  and  business 
institutions  which  distribute  circular 
matter  at  regular  intervals  are  not  regu¬ 
lar  advertisers;  the  distribution  is  not 
over  60  per  cent  efficient  on  the  average : 
tlie  Lakeland  situation  shows  that  not  a 
single  firm  or  business  that  has  taken 
advantage  of  the  new  opportunity,  has 
withdrawn  any  patronage  from  any 
newspaper ;  we  find  also  that  many  com¬ 
munities  and  cities  are  passing  ordi¬ 
nances  i)rohibiting  the  distribution  of 
circular  matter  in  yards,  on  porches,  in 
automobiles,  parks,  etc. ;  that  in  most 
cases  the  distributor  finds  that  to  do 
the  advertising  necessary  to  reach  his 
trade,  it  is  almost  prohibitive. 

On  the  other  hand,  we  also  find  this 
to  be  true: 

That  the  new  government  plan  has 
been  the  means  of  increasing  work  done 
in  job  printing  plants.  In  our  city,  for 
instance,  the  postoffice  in  contacting 
business  institutions  for  this  business, 
urges  the  prospect  to  call  on  his  printer 
or  newspaper  for  suggestions  in  the  way 
of  folders,  pamphlets  and  even  adver¬ 
tising.  making  it  a  cooperative  cam¬ 
paign  to  bring  more  business  to  this 
particular  community.  We  find  also 
that  it  is  a  means  of  at  least  meeting 
the  direct-by-mail  bugaboo  of  local 
merchants,  against  the  “dread  onslaught 
of  the  big  mail-order  house,”  offering 
the  local  business  institution  the  same 
direct-by-mail  contact  with  his  select 
prospects  as  the  strong  financial  inter¬ 
ests,  thus  promoting  community  busi¬ 
ness. 

Since  the  local  postoffice  has  the  gen¬ 
eral  overhead  of  mail  carrier  distribu¬ 
tion  in  every  community,  there  is  no 
«tra  cost  or  tax  on  the  carrier  in  mak¬ 
ing  the  delivery.  The  distribution  of 
the  circular  matter  by  boys  and  em¬ 
ployes  covering  each  community  as  per¬ 
mitted  before  the  Private  Express  sta¬ 
tute  went  into  effect,  was  a  general 
nuisance  and  expensive  to  business  firms, 
and  the  government  is  offering  the  op¬ 
portunity  to  little  private  institutions, 
as  well  as  large  ones,  to  a  door  that 
opens  a  means  of  contacting  their  cus¬ 
tomers  with  a  direct  message.  They 
may  select,  if  a  community  store,  a 
certain  list  of  their  customers  in  their 
neighborhood  and  postmen  will  make 
the  delivery. 

There  is  an  opportunity  as  I  see  it  for 
the  publishers,  especially  in  the  small 
and  average  sized  communities,  where 
job  printer  is  the  publisher,  for  cooper¬ 


ation  that  will  not  only  make  more 
Imsiness  for  the  government,  but  for 
the  job  printer  and  newspaper  as  well, 
l)ccause  it  is  the  government’s  purpose 
to  bring  more  business  to  the  local  com¬ 
munities  and,  in  encouraging  them  in 
this  way,  through  circulars,  folders  and 
other  advertising  matter,  to  become 
more  conscious  of  the  value  of  adver¬ 
tising  and  that  means  newspaper  linage 
increases. 

Just  the  mere  mention  of  the  post- 
office  doing  something  that  is  similar 
to  printing  or  advertising,  is  like  flaunt¬ 
ing  a  red  flag  in  the  face  of  a  bull — 
there  is  a  scare  without  actual  founda¬ 
tion  and.  naturally,  a  jumping  at  con¬ 
clusions. 

We  believe  that  there  are  few  exam¬ 
ples  of  where  this  particular  effort  of 
the  government  has  taken  business  from 
the  printer.  Samples  shown  of  where 
that  has  occurred  are  extreme  instances 
where  the  advertiser  feels  his  printer 
is  too  high  anyhow  and  is  seeking  some 
means  of  saving  a  dime.  Taking  Lake¬ 
land  as  an  example,  we  have  not  had  a 
single  user  of  the  new  government  plan 
withdraw  business  from  the  new'spapers 
because  of  the  opportunity  offered  them 
for  direct-by-mail  distribution.  On  the 
other  hand,  we  have  examples  of  where 
the  job  printer-newspaper  has  received 
increased  business  and,  as  the  advertiser 
or  user  increases  his  business,  in  that 
proportion  will  he  also  be  better  pre¬ 
pared  to  use  advertising  space,  as  many 
of  them  under  present  conditions  do  not 
feel  able  to  do. 

Yours  very  truly, 

Lynn  W.  Bloom, 

Acting-Postmaster  and  Co-publisher- 
Editor,  Lakeland  News. 


GOOD  IDEA 

To  Editor  &  Publisher;  I  am  inter¬ 
ested  in  your  editorial  about  the  “Post 
Office  Outrage,”  and  while  I,  of 
course,  do  not  agree  with  the  senti¬ 
ments  expressed  in  the  editorial.  I  won¬ 
dered  why,  if  all  this  excess  literature 
is  poured  into  the  private  citizen’s  mail 
box,  he  does  not  take  it  to  the  corner 
and  dump  it  back  into  the  mail  box? 

It  seems  to  me  that  this  method  would 
indicate  to  the  department  just  what 
the  citizens  think  about  it. 

Fred  S.  Walker, 
Washington,  D.  C. 


“SIGMATIC  PRESENT” 

To  Editor  &  Publisher:  In  view  of 
the  frequent  expression  “I  only  read  the 
headlines”.  Copy  Reader  Bowen  of  the 
NeziKirk  (N.  J.)  Star  Eagle,  may  re¬ 
joice  because  Dr.  Manuel  Rosenblum, 
language  teacher  of  the  Buffalo,  N.  Y., 
Collegiate  Center,  has  dignified  the  art 
of  headline  writing  by  an  academic 
classification  of  “sigmatic  present.” 
Sounds  fine,  but  it  isn’t  news. 

This  is  supposed  to  be  a  “new  tense 
unknown  before  headlines  were  in¬ 
vented”.  presumably  about  the  time  of 
Lincoln’s  assassination. 

Copy  Reader  Bowen’s  letter  in  Editor 
&  Publisher  is  interesting.  However, 
for  his  own  enlightenment  and  just  to 
set  right  the  language  “doctor.”  let  him 
look  in  Webster’s  under  "historical 
present”,  defined  as  “the  present  tense 
used  in  telling  of  past  events,  as  if 
they  were  taking  place  at  the  time  of 
recital,  called  the  present  of  vivid  narra¬ 
tion.” 

.Any  Greek  or  Latin  scholar  will  tell 
you  how  old  this  tense  is. 

The  doctor  mentioned  above  evidently 
tried  to  impress  someone  by  coining 
“sigmatic”,  which,  I  take  it,  means  add¬ 
ing  the  letter  “s.”  The  historical  present 
still  appeals  as  more  descriptive. 

C.  M.  B.. 

Jeannette  (Pa.)  News-Dispatch. 


UNION  v».  INSTITUTE 

To  Editor  &  Pubusher:  I  was  in¬ 
terested  to  read  in  “Shop  Talk  at 
Thirty”  your  explanation  of  the  objects 
and  purposes  of  The  British  Institute 
of  Journalists.  While  no  doubt  the  In¬ 
stitute  is  more  suitable  as  a  working 
model  for  American  newspapermen  than 
is  the  larger  organization.  The  National 
Union  of  Journalists,  it  was  the  latter 


body  and  not  the  Institute  which  estab¬ 
lished  minimum  wages  for  newspaper 
men  in  this  country.  If  you  look  back 
in  your  files  in  June  and  July,  1929,  you 
will  find  that  I  wrote  for  you  then  a 
series  of  four  articles  on  these  two  or¬ 
ganizations  in  which  it  was  explained 
that  the  Union  established  agreements 
with  newspaper  publishers  for  minimum 
wages.  The  Institute  of  Journalists 
has  no  agreements  regarding  wages, 
but  it  recommends  certain  minima.  Un¬ 
til  the  N.  U.  J.  was  formed  the  aver¬ 
age  wage  of  a  reporter  on  a  provincial 
iiewspaiier  was  round  about  $14.40  per 
week.  The  minima  are  now  $22  for  a 
reporter  on  the  smallest  weekly  paper 
i'l  the  smallest  town,  and  $45  for  re- 
jwrters  on  dailies  in  cities.  The  N. 
U.  J.  has  something  like  double  the 
membership  of  the  Institute  and  all  its 
members  receive  minima  wages  which 
have  been  agreed  on  with  the  News¬ 
paper  Proprietors  -Association  and  the 
Newspaper  Society. 

.Allan  Delafons, 
London. 

We  liavc  not  disputed  the  statement  that 
the  British  Union  has  a  larger  membership 
than  the  Institute,  or  that  it  was  the  Union 
that  got  larger  minimum  wages  for  British 
journalists.  This  was  done  under  a  labor 
(loiernment  and  may  suit  (jreat  Britain.  It 
does  not  apply  to  the  United  States  as  poli¬ 
tically  constitttted  and  an  Institute,  with  no 
entangling  alliances  or  alTiliations,  can  get 
for  .American  newsmen  better  iwy  than  any 
union.  Without  union  or  institute,  pay  in 
the  U.  S.  compares  favorably  with  British 
pay.  The  institute  seems  practical  to  us,  and 
we  believe  it  will  come  in  due  course.  It 
must  be  obvious,  however,  that  the  union 
movement  is  a  failure,  since  only  a  few 
publishers  will  accept  it. 


“NATIONAL  vt.  NATIONAL” 

To  Editor  &  Publisher  :  Much  is  writ¬ 
ten  about  national  or  general  vs.  local 
or  retail  advertising  rates,  but  nothing 
has  been  said  about  national  vs.  na¬ 
tional  rates. 

.A  national  vs.  national  rate  problem 
is  developing.  Wrigley’s  Chewing  Gum 
has  for  several  years  been  demanding 
from  newspapers  full  page  position  for  a 
56-  to  84-line  advertisement — that  is, 
that  no  other  advertisement  appear  on 
the  same  page  with  the  Wrigley  adver¬ 
tisement — and  getting  it!  Isn’t  that  a 
better  national  advertising  rate  than 
any  other  national  advertiser  secures? 

The  Biloxi-Gulfport  Daily  Herald  is 
not  carrying  this  advertising  because  it 
w’ill  not  offer  or  sell  to  one  advertiser 
that  which  it  cannot  offer  or  sell  to 
all  advertisers.  The  56-line  Wrigley 
advertisement  in  the  Daily  Herald 
would  amount  to  $2.24  gross. 

Many  large  and  small  newspapers 
are  accepting  the  Wrigley  advertising 
under  these  conditions. 

You  are  the  newspaper’s  champion. 
Pray,  what  kind  of  a  champion  is  the 
newspaper  publisher  who  submits  to 
such  position  dictation  from  an  adver¬ 
tiser  or  agency?  If  the  advertising 
agency  that  buys  newspaper  space  (on 
which  he  receives  15  per  cent  commis¬ 
sion)  for  Wrigley  can  secure  whole 
page  ^sition  for  its  client  then  other 
advertising  agencies  are  sleeping  on 
their  rights  by  not  demanding  full  page 


IMsition  for  their  clients’  adverti' 

How  long  would  any  newspaper  su-  TI 
if  the  other  agencies  should,  and 
newspaiiers  surrendered  to  their 
mands  ? 

Why  don't  the  cigarette  adverti;  — 
and  automobile  advertisers  who  use  t  i  • 
times  as  much  space  as  Wrigley  d  ! 
mand  of  us  weak-knee-action  publishe  (•3“*  ^ 
full  page  ixjsition  for  their  advertisim  1  enoug 
They  are  not  getting  their  monevliopet 
worth  it  they  do  not  get  for  automobii,  or 
and  cigarettes  the  same  concessior.  N* 
from  newspapers  that  gum  now  gets  1"  col 
W.  G.  Wilkes,  '  !  •  W'l 
Co-publisher.  Biloxi-Gidfport  stead 
(Miss.)  Daily  Herald  'The  o 
- ■  IS  $1,5 


TESTIMONIALS  AMUSE  WOMEN 

-  —  lUinoi: 

They  Laugh  at  Many  Advertiic  U-ii  le 

Claims,  St.  Louis  Clubs  Are  Told 

The  day  is  past  for  selling 
cream,  mattresses  or  cigarettes  to  tii 
women  of  the  “sticks”  on  the  test 
monial  of  “Mrs.  Astorbilt,”  said  Mri 
Anna  Steese  Richardson,  director  c 
the  Good  Qtizenship  Bureau  of  t. 
Woman’s  Home  Companion,  in  a  revc:. 
address  before  the  Women’s  .Adven:^ 
ing  Qub  of  St.  Louis  and  the  Adver 
tising  Club  of  St.  Louis. 

"Women  laugh  at  testimonials  ai 
when  a  woman  laughs,  you  look  out  t 
her.  You  may  win  her  over  if  ; 
mad  or  peeved,  but  God  help  yon  ■ 
she  laughs. 

“Women  are  frankly  bored  with  ra.; 
of  the  drug  and  medical  supply  advert  ‘ 
tising.  They  are  beginning  to  tire  i  ; 
what  you  might  term  extravagant  med¬ 
ical  advertising.  They  are  tired  of  see 
ing  the  most  intimate  hygienic  dets; 
of  their  lives  pictured  in  advertising. 

"Women  are  tired  of  the  emphasi 
placed  on  sex-attraction,  lure,  gfam  i 
They  have  become  interested  in  fartJ 


“Women  want  vou  to  be  specific 

_ -J _ ; _ a  .  cf 


your  advertising.  If  it  is  a  puzzle,  i.t. 
want  it  on  the  puzzle  page.  If  it’s 
formation  they  want  you  to  say  it 
words  of  one  syllable.” 


A  PUBLISHER  COMMENTS  ON 
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“Home  Economics' 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


"It  is  a  pleasure  to  have  an  oppor¬ 
tunity  to  express  my  entire  satis¬ 
faction  to  you  and  your  orsanization 
for  puttins  over  one  of  the  most 
successful  cookins  schools  we  have 
.ever  held.” 

(From  a  Pennsylvania  Newspaped 


ITe  guarantee  and  deliver  a  defdute 
amount  oj  additional  national  advertimt 


HOME  ECONOMICS 

SERVICE  CORPORATION 
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W  H.  KerrtfWi,  PubBaher. 

IE  LOGANSPORT  (INDIANA)  ,uc«*.ful  mchiev— » 

Be  Cl-rles  Partlowe  Company  W  ^  ever  hai  •  ^ 

circulatSon-buildin*  promotion  »»“*.  ***' /^*  I  ™ted,  or  ym.  could  bav-* 

r. 

emotion  the  Lo»aiiHK»-t  Pres,  may  undert^  -  - ^ 


©he  Charles  Parflou)efe( 


CebI 


Circulation-Building  Experts 

S'ytr.  h  Icoi,  Occidental  Building  Indianapchs.lndj: 
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teletypesetter  idea  has 

PROGRESSED  SINCE  1929 

(Continued  from  page  12) 

!<n(l  a  half  man’s  production.  I  am 
d  alkii'S  about  a  2,000  line  man  now 
1  '.jyt  on  that  machine.  I  don't  have 
■ '  j  tnougli  figures  to  reduce  that  down 
to-  !0  per  tliousand  lines,  per  thousand  ems 
ibii  lor  however  you  might  want  to  consider 
siw  the  cost.  -V  recent  week  we  averaged 
^‘'l7  columns  a  day  in  exactly  48  hours. 

i  "We  are  leasing  our  equipment  in- 
(  ijtead  of  immediately  buying  outright. 
lU  I  The  outfit  cost  $3,000  in  Chicago ;  that 
is  $1,900  fur  the  setter  unit  and  $1,1(W 
irij  for  the  perforator;  the  sales  ta.x  in 
Illinois  raises  that  to  about  $3,200.  I 
rtiie^ini  leasing  it  on  the  basis  of  $60  a 
"old  are  putting  our  linotype 

B  a  10  per  cent  depreciation.  We 
^re  in  making  it  produce  about 
®  double;  it  is  causing  the  linotype  to 
star  a  little  bit  faster  than  it  probably 
wuld  otherwise. 

^  f  "Incidentally,  the  lidiuhiirgh  Scotsman 

*  ait  two  or  three  men  over  here  to 
old  a  siiecial  machine  for  their  mar¬ 
ly^''  its.  Instead  of  clearing  their  markets 

1 10:30  they  are  clearing  them  at  8:30. 
Hie  company  informs  me  that  they 

ave  an  order  now  for  either  eight 
ot  nine  more  units.  Incidentally,  the 
abman’s  information  is  that  they 

'  ave  the  linotypes  speeded  at  9  lines 
.  „  j minute,  and  if  you  don’t  think  that 
siraveling  some,  speed  one  up  to  lYi 
firt^i  Sks  a  minute  and  watch  it  operate.” 
H  mjij'  Harvey  J.  Kelly,  chairman  of  the 
q{  .taicrican  Newspaper  Publishers’  .\sso- 
detai  ^1’*^*-''^^  Standing  Committee  and 

ijjj.  iod  of  the  Newspaper  Industrial 

npte  ‘Icnied  the  right  of  union  juris- 
faion  over  preparation  of  teletype- 
«er  tape  in  a  statement  to  Editor  & 
■cific "  week  regarding  the  Ur- 

tte  ^ 

it’j  jj,  "I.T.U.  .action  in  violating  a  contract 
ly  it;,  nh  a  strike  to  extend  its  jurisdiction 
aates  a  serious  situation  which  can 
—  i-i!v  lose  to  the  union  many  offices 
>  ON  rich  have  employed  union  members 
.'u5ively  for  many  years,”  declared 
Kelly.  “The  union  has  never  had 
:>diction  over  the  preparation  of  copy 
editorial  rooms.  Such  copy  is  uni- 
•>ally  typed  by  employees  of  the  edi- 
:al  department.  When  Teletypesetter 
Semagraph  typesetting  machines 
:  installed  in  the  composing  room  a 
i'lrating  device  which  commits  the 
ippot-  •  ^  Teletypesetter  tape  or  a  Sema- 

j^tis.  I'ubstituted  for  the  ordinary 

itlioo  "y^rher  in  the  editorial  department. 

is  on  this  device  that  the  I.T.U.  de- 
!  havi  members  be  instructed 

employed  at  the  wage  for  journey- 
/jwpb)  printers  on  what  is  now  and  al- 
•"^has  been  editorial  department 

Wtt. 

trtim  "Operation  of  the  perforating  device 
i  -  not  require  a  skilled  printer.  A 
:'t  becomes  an  accurate  operator  of 
•perforating  device  in  approximately 
T.anth.  It  is  not  improbable  that  seri- 
s  conflict  will  result  from  persistence 
-  oembers  of  I.T.U.  in  this  aggressive 
to  grab  more  union  jurisdiction 
side  of  the  department  in  which  its 
™i>er-.  arc  normally  employed  and  at 
task  for  which  tvpists  are  more  effi- 

•  ^  Et." 

^  ^  A.N’.P..-\.  bulletin,  forecasting  the 

,  .;  c  -ibility  of  I.T.U.  claiming  jurisdic- 
'  Over  Teletypesetter  tape,  epmmen- 
tin  part,  as  follows  last  July: 

•—  international 

«  SERVICE 
hiw*  Sydney  R.  Clarke 

BPr««ident 

76,  Rue  des  PetiU-Champe 
Paris,  France 

_  Telephone:  Opera  66-T7 

Addreasi  Ricantalir,  Parie 

Travel  Experts 

New  York  RepresentatiTe: 

WQIiam  L.  Strauas  &  Son 

Aveoua  New  York,  N.  Y. 


"That  ihe  I.T.U.  hopes  to  capture 
juri.^diction  over  the  tape  perforators 
which  prepare  copy  for  Teletypesetter 
or  Semagraph  typesetting  devices  is  in¬ 
dicated  in  a  speech  by  N.  M.  Di  Pietro, 
president  of  the  VVestchester  Typo¬ 
graphical  k  unference,  before  the  -New 
l-ingland  Conference  of  typographical 
unions  at  W.iterbury,  Conn.,  June  25-20. 

"  "The  Executive  Council  has  given 
permission  and  will  give  permission  to 
unions  atfected,  to  declare  all  tape  pro¬ 
duced  by  inai-union  workers  as  “struck 
matter,”  ’  declared  Delegate  Di  Pietro. 

Mr.  Di  Pietro  is  quoted  as  stating: 

“There  are  about  30,000  news  opera¬ 
tors  in  the  I.T.U.  If  30,000  Teletype¬ 
setters  are  installed  in  the  next  ten 
years,  it  is  reasonable  to  believe  that 
10,000  operators  will  be  sufficient  to 
watch  them  produce  type.  It  will  mean 
a  displacement  of  20.0t)0  news  operators. 
This  is  a  theory  today,  but  a  fairly 
reasonable  probability.” 

-Mr.  Di  Pietro  came  to  the  I.T.U. 
Chicago  convention  last  fall  with  a 
jiroposition  calling  for  I.T.U.  extension 
ot  jurisdiction  over  Teletypesetter  tape, 
but  the  union  laws  committee  tabled  his 
proposition  and  it  was  not  brought  be¬ 
fore  the  convention  for  action. 

-Another  .A.N.P..A.  bulletin  of  last 
November  contained  extracts  from  a  re¬ 
ply  of  the  chairman  to  an  inquiry  from 
an  -\.N.P..A.  member  regarding  the 
Teletypesetter  and  Semagraph.  This 
letter  said  in  part : 

“Once  let  the  typographical  union  get 
control  of  the  perforating  machines  and 
it  can  hold  down  production  just  as  its 
members  now  do  frequently  on  type¬ 
setting  machines.  The  benefits  of  the 
new  inventions  would  be  lost  insofar 
as  the  invlustry  and  its  readers  are  con¬ 
cerned. 

“I  do  not  think  it  good  practice  to  put 
in  the  contract  any  phraseology  attempt¬ 
ing  to  cover  the  question  of  copy  prepa¬ 
ration  and  delivery.  It  seems  to  me 
that  the  complete  absence  in  the  contract 
of  anything  on  the  subject,  plus  the  fact 
that  the  union  does  not  now  have  any 
jurisdiction  over  the  preparation  or  de¬ 
livery  of  copy,  puts  a  publisher  in  a 
stronger  strategic  position  than  he 
would  be  otherwise.” 

CHARGED  WITH  MURDER 

Mrs.  Ralph  C.  Cushing,  charged  w'ith 
the  slaying  of  her  husband,  advertising 
manager  of  the  JV heeling  (W.  Va.) 
Nejvs  and  Intelligencer,  was  free  this 
week  in  bond  of  $10,000  on  a  charge  of 
second  degree  murder.  Mrs.  Cushing 
said  she  fired  when  her  husband 
attacked  her  with  a  hatchet  in  their 
Wheeling  apartment  during  a  quarrel 
‘‘over  other  women.”  The  shooting  oc¬ 
curred  March  15.  Cushing  was  48,  and 
was  widely  known  in  tri-state  news¬ 
paper  circles. 

NEWSPAPER  BILL  BEATEN 

The  -Arkansas  house  defeated  the 
newspaper  privileges  Bill.  46  to  28,  this 
week.  The  bill  defined  “the  obliga¬ 
tions  of  employes  of  editorial  depart¬ 
ments  of  newspai)ers  when  called  on  to 
testify  before  anv  court.” 


ACCURACY 


United  Press 


SPEED 


CUMBERLAND  NEWS  SOLD 

Will  Be  Continued  as  Separate  Entity 
by  Evening  Times 

.-\nnoimcement  was  made  .March  20 
of  the  purchase  of  the  Cumberland 
(,Md.)  Daily  Xezes  by  the  Times  & 
-Alleganian  Company,  publisb.crs  of  the 
Cumberland  E-ecning  Times  arid  the 
Sunday  Times.  The  Daily  News  is  a 
morning  newspaper  and  recently  cele¬ 
brated  its  69th  anniversary. 

It  was  owned  by  Charles  W.  Don¬ 
nelly  and  the  estate  of  W.  W.  Brown, 
deceased. 

Joseph  B.  Finan,  editor  and  man¬ 
ager  of  the  evening  Times,  stated  that 
publication  of  the  Daily  News  as  a 
morning  Keoublican  newspaper  would 
be  continued  temporarily  from  the  i>res- 
ent  News  building.  -After  necessary- 
additions  have  been  made  to  the  Even¬ 
ing  Times  building,  the  Daily  News 
will  be  printed  in  the  Times  plant  and 
its  business  and  circulation  departments 
will  be  merged  with  those  of  the  Even¬ 
ing  Times. 

The  editorial  and  news  departments 
of  the  Daily  News  will  be  continued 
separately  and  independently  of  the 
Times  departments  and  the  Daily  News 
will  remain  a  journalistic  entity  and  as 
a  general  policy  support  the  principles 
of  the  Republican  party.  William  L. 
(ieppert,  who  was  editor  of  the  Clarks¬ 
burg  (W.  Va.)  Telegram  for  many 
years,  has  been  appointed  editor  and 
manager  of  the  Daily  News. 

The  Daily  News  is  a  member  of  the 
-A.B.C.  Space  will  be  sold  to  adver¬ 
tisers  in  combination  with  the  Evening 
Times.  The  Devine-Tenney  Corpora¬ 
tion,  national  representative  of  the 
Evening  and  Sunday  Times  for  the 
past  ten  years,  will  represent  the  com¬ 
bined  Cumberland  papers. 

EXCHANGE  SEEKING  PUBLICITY 

The  public  relations  committee  of  the 
New  ^■ork  Stock  Exchange,  recogniz¬ 
ing  the  need  for  improvement  in  public 
reaction  to  operation  of  the  exchange, 
has  sought  the  advice  of  Edward  I-. 
Bernays,  leading  publicist.  .At  a  re¬ 
cent  meeting  of  the  exchange  commit¬ 
tee  the  publicity  man  was  invited  to  dis¬ 
cuss  his  ideas  on  how  the  exchange 
could  be  “sold”  to  the  public  of  the  na¬ 
tion.  Mr.  Bernays  did  not  publicly 
elaborate  on  his  “presentation”  to  the 
committee,  lie  has  not  yet  been  em¬ 
ployed  by  the  exchange. 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  ol  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Difccloi 
136  Exch«nft  Avmo*  Chicago 

I  NO  CHARGE  TO  EMPLOYERS  I 


BILL  HITS  UNSIGNED  LETTERS 

Basing  their  opposition  on  the  prin¬ 
ciple  that  citizens  should  retain  their 
right  to  express  opinions  without  fear 
of  reprisals,  publishers  of  daily  and 
weekly  newspapers  in  Maine  are  op¬ 
posing  a  bill  before  the  legislature  which 
would  prohibit  publication  in  news¬ 
papers  of  unsigned  communications  not 
dealing  with  regular  news.  Frank  S. 
Hoy  of  Lewiston,  president  of  the 
Maine  Daily  Ncwspaix-r  Publishers’ -As¬ 
sociation,  presented  the  opposition  be¬ 
fore  the  committee  on  legal  affairs  and 
contended  that  existing  libel  laws  hold 
newspapers  responsible  for  what  they 
print,  whether  signed  or  not,  and  that 
the  proposed  measure  would  constitute 
an  encroachment  on  the  freedom  of  the 
press. 

ENLARGING  OFFICES 

To  make  riMim  for  staff  expansions, 
the  editorial  offices  of  the  Xashville 
Banner  are  being  enlarged  and  modern¬ 
ized. 


Cline  -  Westinghouse 
Doable  Motor-Drive 
with  fall  aatomatic 
posh  botton  control 
it  used  by 
Nashville  Banner 

Nashville,  Tenn. 

Agk  thmm  about  it 
CLINE  ELEC.  MFC.  CO. 
CklcBxot  211  Wast  Wackar  Drive 

New  York;  Daily  News  Bldg., 
22t  East  42nd  Street 

San  Fraaciace:  First  National 
Bank  Building 


It  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD’S  PRESS  NEWS 

leading  British  organ  of 
journalism  and  publicity. 

SubKription  of  $8  «  ytai  ineludts: 

5!  issues  of  World's  Press  News 
IS  issues  of  "Pholosraphy” 

IS  issues  of  "Printins" 

1 S  issues  of  “Muketins  a  Desisn” 

Only  British  member  of  the  A.  B.  C 
in  ib  field.  Largest  net  paid  sale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

48,  Fetter  Lane  London,  E.  C  4 
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FOUNDER  OF  N.  Y.  NEWS 
DIES  IN  VERMONT 

W.  H.  Field,  Important  Figure  in 
Newspaper  World,  Kills  Self  in 
Fear  of  Blindness — Published 
Rutland  Herald 


(Obituary 

Dm.  R-MNS,  87,  formerly  business 
•  manager,  Xashz'illc  (Tenn. )  Ban- 
ncr  and  at  one  time  owner  and  manager 
of  the  Xasinillc  H'orUi,  died  March  12 
at  the  home  of  his  daughter  near  Chat¬ 
tanooga. 

H.\rrv  J.  Bkll,  75,  correspondent  in 
Leominster,  Mass.,  for  the  Boston  Globe 
for  many  rears  died  in  that  town, 


Fear  of  failing  health  and  encroach-  i-eommsier,  .^la^s.,  o.  u..  w,,  .. 

ing  total  blindness  was  responsible  this  >ears 

week  for  the  death  of  one  of  the  out-  -'‘^‘■‘^h  10.  t  ,  , 

_  standing  journal-  Tom  K.  \\  lU-i.rMS,  08.  veteran  ro/cJo 

istic  figures  in  Blade  labor  editor,  died  March  18  after 
tiie  past  decade  a  week's  illness  of  a  bronchial  infection, 
when  William  I'r.\nk  .\.  Grk.mmler,  76,  dean  of 
Henry  Field,  38,  .\lbany  advertising  men,  and  singer  of 
shot  himself  in  note,  died  at  his  home  in  Albany  March 
the  early  morning  14.  .-Cfter  service  as  traveling  salesman 
of  March  15  in  for  a  Troy  collar  concern,  and  with  the 
the  woods  back  State  insurance  department,  he  became 
of  his  Mendon  a  display  advertising  salesman  for  the 
(Vermont)  home.  Knickerbocker  Press,  a  post  he  still  held 
At  the  high  point  at  his  death. 

in  his  important  C'.ari.  jETTiNcaat.  05,  former  publisher 
newspaper  career  ,,f  the  DelNios  (O. )  Kleeblat,  German 
Mr.  Field  was  language  newspaper,  the  Delphos  Cour- 
WiLi.iAM  n.  FiEi.n  one  of  the  found-  ,;»/  and  former  editor  of  the  Delphos 
ers  and  until  1927  Daily  Herald,  died  last  week  in  Pprt- 
general  manager  of  the  tabloid  Xezo  land  Ore. 


later  became  sports  editor.  In  1908  he 
covered  the  Olympic  games  in  London. 

LEONARD  M.  FOWLE 

Leonard  M.  Fowle,  Sr.,  56,  yachting 
editor  of  the  Boston  Globe,  and  one 
of  the  leading  yachting  technicians  of 
the  country,  died  March  16  at  th^ 
Hollywood  Hospital,  Hollywood,  Cal., 
following  a  10-day  illness.  Mr.  Fowle 
had  gone  to  the  West  Coast  for  his 
health,  handing  over  most  of  his  active 
duties  in  the  yachting  department  of 
the  paper  to  his  son.  Leonard  M. 
Fowle.  Jr.,  who  is  of  the  third  succes¬ 
sive  generation  of  the  Fowle  family  to 
be  prominently  associated  with  the 
paper.  Leonard  Fowle  was  the  son  of 
the  late  Arthur  A.  Fowle,  for  many 
years  managing  editor  of  the  Globe. 


SIR  WILUAM  DAVIES  DIES 

Cardiff  (Wales)  Western  Mail  Editor 
Was  World  Press  Congress  Leader 

Sir  William  Davies,  who,  as  editor 
of  the  IVestern  Mail,  Cardiff,  and  vic^ 
president  of  the  Press  Congress  of  th« 
World  was  recognized  as  one  of  Grea; 
Britain’s  foremost  journalists,  died  ir, 
Cardiff  March  17. 

From  1901  to  1931  he  distinguished 
himself  on  the  Western  Mail,  and  upon 
his  retirement  was  awarded  the  Welsh 
National  Memorial  Medal.  He  received 
the  knighthood  in  1921.  He  also  edited 
the  Ez’cning  Express  and  the  IFcci/j 
Mail  of  Cardiff. 

Sir  William  was  vice-president  of  the 
world’s  press  parliament  at  St.  Louis  in 
1904. 


Wili.iam  H.  Field 


Supplies  and  Equipment 
Rebuilt  Presses  IT  ' 


^  ork  Daily  Aezvs.  Varomir  "Ikrry”  Doi.ez.vl,  28.  Hobo- 

When  his  sight  liegan  to  be  impaired  representative  for  the  Standard 

m  1926,  he  sought  to  resign  from  the  \\u>ark  Evening  Xczes  and 

News,  but  was  persuaded  to  remain  formerly  of  the  /:/i;tif>c//i  (X.  J.)  Dai/v 
another  year.  When  he  retired  he  went  pUn.-s  and  the  EJizabeth  Daily  Journal, 
to  Rutland,  \'t..  his  birthplace,  and  pub-  ,ummitted  suicide  March  15  by  inhaling 
fished  the  Rutland  Herald.  in  a  furnished  room  in  Elizabeth. 

Going  alwut  his  regular  duties  March  , 

b^^tle  creek  (men.)  K.-eieu^er, 


indication  of  the  act  he  was  contem-  '’“'"I  ^  Vi 

a:a  *  weeklv,  and  at  one  time  with  the  Battle 

£  Moon  Journal  editorial  staff  and 

the  morning  ot  _  March  15,  but  later  ^  advertising 


walked  to  a  point  which  commanded 
a  favorite  mountain  view  when  he  had 
his  full  sight  and  killetl  himself.  Fol¬ 
lowing  an  operation  in  January  he  had 
been  able  to  see  very  little. 


the  staff  of  a  Chicago  advertising 
agency,  died  in  a  Battle  Creek  hospital 
March  14  following  a  long  illness. 

Joseph  Sohx,  pianist,  teacher,  critic 
and  author,  died  in  Xew  York  City. 


C)n  the  occasion  of  Mr.  Field’s  de-  March  16  at  the  age  of  67._  fior  several 
parture  from  the  Xew  York  paper,  X^rs  at  the  beginning  ot  the  century 
Capt.  J.  M.  Patterson,  who  was  a  co-  ^  music  critic  for  the 

founder  of  the  Xews  and  its  president,  ^ezo  )  ork  Jinencan  und  Jouriuil. 
paid  the  following  tribute  to  )vlr.  Field’s  He.nry  D.vxziokr,  83,  foreign  ex¬ 
association  there  :  “.\lthough  the  abili-  change  editor  of  the  Cineinnati  Enquirer, 
ties  of  Mr.  Hollis  (Rov  C.  IJollis  sue-  died  .March  16  at  his  home  in  Cincinnati. 


SCOTT  24  and  32-paRe  Presses,  also  Modern 
.Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 

(tOSS  32*paKe  with  color  deck,  upper  former,  ' 
good  for  black  and  color  work.  | 

HOE  32-page  4-deck.  4()-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOE  12  Couple  "Universal  Unit**  Color  Press, 
all  couple;>  reversible.  Prints  from  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  w^ith  wire  stitchers. 

Available  for  e.trly  delivery 

WALTER  SCOTT  &  COMPANY 

M.in  Office  &  F.clory . PUiniicld,  N.  J. 

New  York  Office . 236  Well  4lrt  Street 

Chicego  Office . 1330  Monednock  Block 


ceeded  Mr.  FiekD  are  highly  esteemed  Becorning  a  member  of  the  Volksbiatt 
by  the  management,  nevertheless  it  is  staff  in  1872,  he  rose  to  the  managing 
with  greatest  regret  that  this  step  is  editorship  <>f  that  imiwrtant  Cincinnati 
taken.  Mr.  Field  insisted  upon  the  ac-  (ierman  paper. 


ceptance  of  his  resignation  nearly  a  year 
liefore  it  was  finally  accepted.  Mr. 
I'ield  intends  to  spend  tlie  greater  part 
of  his  time  at  his  home  in  Rutland 
where  his  familv  interests  are  cen- 


Fof  Everything  Electric 
$ee  General  Electric 

The  cemfUtt  G-E  line  enablet 
you  to  entrust  ont  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


GENERAL  01  ELECTRIC 


John  X.  Hii.i.i.vru.  63,  known  to  hun¬ 
dreds  of  newspaper  men  throughout 
.\merica  as  the  press  agent  of  Howard 
Thurston,  the  magician,  died  in  an  In¬ 
dianapolis  hi. tel  last  week.  He  formerly 


tered.  and  this  is  the  reason  for  his  was  on  the  editorial  staffs  of  the  old 
resignation.  He  will,  however,  for-  Chieaqo  Press,  the  Chicago  Herald  and 
tunately  maintain  a  contact  with  the  the  Rochester  (X.  Y.)  Post-Express. 
News  in  a  supervisory  capacity.  He  Tmkoikirk  C.  Dod.vne,  57,  former 
has  promised  to  siiend  no  less  than  i,i,si„ess  manager.  Port  JFaync  (Ind.) 

ree  months  of  the  year  with  tins  and  more  recently  iden- 

newspai^r,  the  success  of  which  is  so  ..  jn,  advertising  and  sales  promo- 

arge  V  due  to  him  .  Wayne 

Born  111  Rutland  April  18.  18//.  he  March  12.  He  is  survived  hv  his  wife 
was  graduated  from  Philips  and  )  ale  a„(i 
University  before  entering  the  publish-  ,  -  „  ■ 

ing  field  in  19(K).  After  working  as  a  J  "'""  uewspai^r 

salesman  in  the  book  store  of  (diaries  and  a  member  of  the  Pennsylvania 

Srrihnpr’c  iti  i  ;  i  died  .March  13  at  Norristown,  ot 


V  J  1  •  ••  IIIIOI  Willi  <1IIU 

g  V  due  to  him  .  Wayne 

Born  111  Rutland  April  18.  18//.  he  March  12.  He  is  survived  hv  his  wife 
was  graduated  from  Philips  and  )  ale  and  two  sons. 

University  before  entering  the  publish-  ,  -  „  ■ 

ing  field  in  19(K).  After  working  as  a  J  "'""  uewspai^r 

salesman  in  the  book  store  of  (diaries  »’an  aiu  a  member  of  the  Pennsylv^an.a 
Scribner’s  Sons  in  Xew  York,  he  joined  ■'•^'’ate  dial  .March  13  a  Xornstovvn.  ot 
the  staff  of  Mtinscv's  Magazine.  He  >;'-<'iw  ual  pneumonia.  He  joined  ffie  St 
remained  in  this  position  until  July,  m  1903  and 

1901,  when  he  resigned  to  enter  the  — 

real  estate  business  in  Rutland  with  his  ^  • 

uncle.  Returning  to  Xew  York  in  VmIa 

February,  1902,  he  re-entered  the  em-  fOl  02116 

ploy  of  Munsev’s  Magazine  and  re- 

mained  there  until  October,  1909,  when  AT  RIGHT  PRICE 
he  left  to  assume  the  post  of  business  _  _ 

manager  of  the  Chicago  Tribune.  He 

later  became  vice-president  and  direc-  VRUod  L  X  CoOCd 
tor  of  the  Tribune  and  was  treasurer 

of  the  Chicago  Xewspaiier  Publishers’  plant  of  Cincinnati 

Association.  Times-Star 

In  January,  1919,  Mr.  Field  went  to  • 

New  York  as  general  Kastern  represen-  Latest  Straightline  Type 
tati\e  of  the  Tribune.  He  became,  ^ 

while  in  Xew  York,  one  of  the  found-  Hlgn-SpCCQ 

CTS,  a  vice-president  and  director  of  the  Sextuple  Or  Octuple 

News  with  Its  first  issue  in  June,  1919, 

until  his  1927  retirement.  He  was  also  „  ,  . 

president  of  Pacific  and  Atlantic  Pho-  '  For  complete  apeciftcahong, 

tos,  Inc.,  and  secretary  of  Liberty  '  communicate  with 

S'ft  !h"e  RmuliS  'iurM  I  N.w.p.per  M.chiner, 

Respected  in  his  community,  he  was  Corporation 

a  church  worker,  hank  director  and  _ 

newspajier  publisher  up  to  the  time  of  |  501  FIFTH  AVE.,  NEW  YORK  | 
his  death.  — 


improved  ZENKE 
Universal  Gauge  ^ 

for  Economical  Quality  Printing 

High-speed  precision 
presses  demand  a  like  de¬ 
gree  of  precision  in  places 
and  blankets.  The  accuracy 
of  the  2^nke  Gauge  is  at¬ 
tained  by  its  pre-loading 
and  self-aligning  features. 

It  will  accommodate  curved 
or  flat  plates  up  to  18"  in 
width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Special  fixtures  are  also  supplied  w'ith  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gauging  brass  matrices  for  automatic 
type  setting  machines  .  .  .  Write  for  illustrated  circular, 

SOLE  DISTRIBUTORS 

RUrM;  e..  t.....  IJSth  street  &  east  river 

.  tlUL  &  GO.,  Inc.  nE  W  YORK,  N.  Y. 
CHICAGO.  ILL.  •  SAN  FRANCISCO,  CAL.  •  BOSTON.  MASS. 


Gaugingacurtedslertt- 
type  plate  with  the  Zenkt 
L'nirersat  Gauge 


R.  HOE  &  CO., Inc.  ])' 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other  | 
fellow  to  the  start.  I 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stay*  I 
put,  will  do  it  for  you.  j 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35,  I 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties.  | 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A.  i 

Cablo  Addrooa  NENSCO— Woroootar 


Editor  &  Publisher  for  March  23,  1  935 
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Ten  Central  States  Circulators  Are 
Given  Their  Right  Names 

Captions  of  two  pictures  of  groups 
attending  the  Central  States  Circula¬ 
tion  Managers  Association  meeting  jn 
Chicago  last  week  were  transposed  in 
the  make-up  of  the  March  16  issue, 
liie  group  at  the  left  on  page  11  should 
have  been  identified  as :  George  Schmid, 
Bflft/c  Creek  Enquirer~N eu’s ;  Charles 
H.  Harmer,  Cedar  Rapids  Gasette;  J. 
C.  Montgomery,  Detroit  News,  past- 
president,  I.C.M.A. :  R.  W.  Taylor, 
flint  Journal,  and  Qarence  Eyster, 
Peoria  Star,  I.C.M.A.  secretary. 

The  group  at  the  right  of  the  page 
should  have  been  described  as :  Ray 
South,  Indiampolis  News;  R.  M.  Mc- 
Intire,  Des  Moines  Register  and  Tri¬ 
bune;  Walter  G.  -Andrews,  Fort  IVayne 
Journal-Gazette;  Joe  Bunting,  Bloom¬ 
ington  Pantograph,  and  E.  W.  Wick¬ 
ham,  Cedar  Rapids  Gazette. 

Sincere  aj^logies  are  extended  to  our 
confused  friends. 


Help  Wanted 


Situations  Wanted 


Advertising  Manager  to  handle  local  ad¬ 
vertising  (or  dally  newspaper.  State  age, 
experience,  references  and  salary  expected. 
B-669.  Editor  &  Publisher. 


Advertising  Salesman  (or  Chicago  subur¬ 
ban  weeklies.  Must  have  dally  and  uni¬ 
versity  training,  know  layout  and  copy. 
30  to  35.  State  experience,  references  and 
salary  wanted.  Post  OtHce  Box  “E,”  L.a 
Grange,  Illinois. 


Editor,  thoroughly  experienced,  who  writes 
exceedingly  well;  in  his  forties;  line  record 
in  N.  Y.  and  medium  sized  cities;  wants 
permanent  connection.  Has  handled  big 
staff  and  know”,  news  and  mechanical  re¬ 
quirements;  Is  a  newspaperman  of  a  news¬ 
paper  family,  well  educated  and  reliable. 
Go  anywhere,  daily  or  weekly.  B-651, 
E  &  P  Personnel  Service. 


ClassUled  Solicitor  for  vicinity  New  York 
City.  Must  have  creditable  experience  and 
pleasing  personality.  Car  required.  Sal¬ 
ary  .30,  with  bonus  and  auto  expenses. 
Apply  In  person  E.  &  P.  Personnel  Service, 
Suite  1700,  Times  Bldg.,  Times  Square, 
N.  Y.  C. 


Editorial — Alert  and  energetic  young  man. 
experienced  as  news  reporter  and  editor  of 
magazine  of  national  circulation,  seeks 
to  exchange  good  services  for  a  good  Job, 
editorial  or  reportorial.  College  graduate. 
Has  contributed  to  several  leading  maga¬ 
zines.  A-1  references.  B-669,  Editor  A 
Publisher. 


If  you  are  seeking  a  newspaper  position, 
perhaps  E  &  P  Personnel  Service  can  aid 
you.  See  announcement  elsewhere  in  this 
Issue.  LAst  week  we  bad  calls  (or  an  ad¬ 
vertising  salesman,  advertising  manager, 
copy  reader  and  classified  solicitor. 


Short  Stories  Wanted  for  International  pub¬ 
lication.  Printed  specimens  appreciated  In 
flrst  instance.  E.  P.  S.  Lewin,  Interna¬ 
tional  Literary  Service,  4,  Red  Lion  Court, 
London,  E.  C.  4,  Eng. 


Editorial — Special  writer,  features,  unusual 
assignments  or  re-write;  age  29,  Ameri¬ 
can,  college.  Broad  experience  In  all 
kinds  of  writing,  background  two  metro¬ 
politan  papers.  Particularly  suited  to  at¬ 
mosphere  and  color  stories.  Samples  of 
work  gladly  submitted.  In  or  out  of  New 
York.  B-667,  E.  &  P.  Personnel  Service. 


Situations  Wanted 


ASKS  WAGNER  BILL  PASSAGE 

{Special  to  Editos  &  Puslisbxk) 
Washington,  D.  C.,  March  20 — A 
petition  submitted  by  the  Cleveland 
Newspaper  Guild,  representing  334  edi¬ 
torial  department  workers,  urging 
favorable  action  on  the  Wagner  labor 
disputes  bill,  has  been  presented  in  the 
House  of  Representatives  by  Repre- 
$entative-at-Large  Charles  V.  Truax  of 
Bucjrus,  O. 


ADVERTISING: 

Copy,  Promotion,  Merchandising.  Contact 
Counsel.  Young  Lady.  Executive  Ability 
Experienced.  National  Class  Publication. 
B-667,  Editor  &  Publisher. 


Advertising  or  Business  Manager  or  both, 
now  available.  Desires  to  locate  in  50,000 
to  125,000  city.  10  years  with  present  pub¬ 
lisher.  Age  42;  married.  Good  habits. 
Understands  retail  and  civic  problems. 
Uutstanding  record.  Best  references. 
B-670,  Editor  &  Publisher. 


In  Any  Capacity — I’ve  recently  sold  my 
Interest  In  a  New  York  State  dally  news¬ 
paper,  and  am  seeking  a  newspaper  posi¬ 
tion  as  Salesman,  Circulation,  Advertising 
or  Business  Manager.  I’ve  had  my  train¬ 
ing  with  three  of  the  large  and  outstand¬ 
ing  publishers  and  will  submit  references 
as  to  past  performances  to  them.  Thor¬ 
oughly  familiar  with  problems  confront¬ 
ing  the  business  today,  and  will  go  any¬ 
where  for  Interview  without  obligation 
and  at  my  own  expense.  An  opportunity 
for  Investment  would  be  welcomed,  though 
that  Is  not  a  requisite.  Thoroughly  ex¬ 
perienced  in  labor  and  purchasing  prob¬ 
lems  and  a  complete  understanding  of 
copy  and  selling  technique.  Five  years 
experience  in  one  of  country’s  largest  de¬ 
partment  stores  gives  me  a  fine  perspec¬ 
tive  of  merchants’  point  of  view.  B-64S, 
Editor  &  Publisher. 


DISTRICT  REPORTERS’  FROUC 

The  eleventh  annual  frolic  of  the 
police  reporters  of  New  York  will  be 
held  March  30  in  the  Casino-In-the- 
Air,  Hotel  Montclair,  New  York. 
Members  of  the  executive  committee 
are:  John  McNevin,  Herald  Tribune, 
chairman ;  Ben  Finkelstein,  Herald 
Tribune,  and  Gene  Haggerty,  American, 
secretary. 


Advertising  Director  desires  position  with 
progressive  metropolitan  newspaper.  Seven¬ 
teen  years  experience  In  the  mercantile 
and  sales  management  field:  two  years  ex¬ 
perience  as  Advertising  Director  for  mid¬ 
dle-western  metropolitan  newspaper.  Espe. 
cially  qualified  to  select,  train  and  develop 
successful  sales  organization.  Forty-two 
years  of  age.  Clean,  productive  record. 
Will  stand  strictest  investigation.  B-663, 
Editor  &  Publisher. 


Reference  Librarian— II  years  library 
reportorial  work  metropolitan  papers.  Can 
organize  book,  clip,  cut,  photo  files  and 
news  index.  Now  employed,  desires  ap¬ 
pointment  chief  librarian  or  contract  for 
reorganization  for  paper’s  subsequent  man¬ 
agement.  B-643,  Editor  &  Publisher. 


Advertising,  Editorial  or  Business  Dept. — 
Productive.  successful  worker  desires 
change  from  present  situation;  excellent 
record  and  references  will  show  him 
qualified.  Write  B-639,  Editor  &  Pub¬ 
lisher. 


Reporter,  ad  space  sales,  writes  versatile 
copy.  Good  layouts.  Has  own  Grafiex 
outfit.  Desires  small  town.  Start  low  sal¬ 
ary.  Aggressive.  NOSE  FOR  NEWS. 
Initiative.  Honest.  No  boozer.  No  gam¬ 
bler.  Age  30.  Has  car.  IDEAS?  Plenty 
of  original  ones.  Single.  Go  anywhere. 
Southwest  preferred.  B-662,  Editor  * 
I’ublisher. 
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EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 


Advertising  Man — Manager — Live  wire,  37, 
with  fine  record  of  accomplishments,  seeks 
opportunity.  Copy  and  sales  ability.  Now 
employed.  B-645,  Editor  &  Publisher. 


Mechanical  Equipment  For  Sale 


SITUATIONS  (Cash  with  Order) 

1  Tima  —  .$•  par  line 

3  Times  —  .<•  per  Una 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Tima  —  .75  par  Ihia 

4  Timas  —  .M  par  lias 
Count  six  words  to  ths  Una 

WUta  spaM  charged  at  aama  rata  par  Una 
9W  iasartion  as  aamsd  by  frsquancy  af 
haartion.  Minimum  space,  three  liaaa. 
Tha  Editor  A  Publisher  raaarvaa  the  right  to 
classify,  adit  or  reject  any  copy. 


Advertising  Manager,  with  New  England 
background,  now  employed,  seeks  opening 
on  New  England  daily;  linage  builder, 
fully  experienced,  aggressive,  has  ideas; 
42,  unquestioned  character,  married,  Pro¬ 
testant,  excellent  references.  B-664,  Ed¬ 
itor  &  Publisher. 


Mats — 1  Font  24-pt.  Cheltenham  Old  Style 
Condensed;  1  Font  18  pt.  Cheltenham  Old 
Style  Condensed;  1  Font  14  pt.  Two-Letter 
Pabst  Bold  and  Bold  Italic;  and  1  Auxil¬ 
iary  Font  18-pt.  Devlnne  Outline.  These 
mats  are  in  excellent  condition  and  can 
be  bought  at  a  bargain.  Address  The 
Lexington  Leader,  Lexington,  Kentucky. 


Assistant  Business  Manager — 10  years’  ex¬ 
perience  with  leading  New  York  and  mid- 
western  dailies  as  Asst.  Business  Mgr., 
office  Mgr.  and  Circ.  Dept.  Full  knowl¬ 
edge  of  accounting,  mechanical,  and  cir¬ 
culation  operation.  Salary  secondary  con¬ 
sideration.  B-638,  Editor  &  Publisher. 


For  Sale — No.  1  pony  Mlehle  cylinder  press, 
bed  size  26"x3414",  high  serial  number, 
with  A.  C.  motor.  In  fine  running  condi¬ 
tion.  Thomas  W.  Hall  Co.,  Stamford, 


Conn. 


Photo-Engraving  Equipment  for  Sale 


Brokers 


For  Pacific  Coast  l>ally  and  weekly 
newspapers,  write  M.  C.  Moore,  News¬ 
paper  Broker,  Beverly  Hills,  Calif. 


lone  Island  Opportunities.  Newspaper 
and  Job  plant  with  perfecting  press,  doing 
nice  business,  earning  profit.  Real  bar- 
tain  for  quick  buyer.  Weekly  and  Job 
plant,  large  fe.rtile  field,  splendid  equip¬ 
ment,  good  circulation,  earning  profit. 
Group  three  weeklies  published  from  one 
plant.  J.  B.  Shale,  Times  Building,  New 
York. 


Business  Manager — Newspaper  executive, 
twenty  years’  all-around  experience  as  or¬ 
ganizer  and  builder,  especially  In  advertis¬ 
ing  and  circulation  promotion  fields,  de¬ 
sires  connection  with  live  dally  as  general 
manager,  business  manager  or  managing 
editor.  Thorough  knowledge  of  mechani¬ 
cal  end  as  well.  Have  four  newspapers 
to  my  credit  which  I  have  "doctored" 
back  to  health.  B-666,  E  &  P  Personnel 
Service. 


Engraving  Department  Equipment,  all 
standard  brands.  New  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  .Tohn  Street,  New  York  City. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  480  West  Broadway,  N.  Y. 


Mechanical  Equipment  Wanted 


Cartoonist — Caricature,  sport,  strips,  sin¬ 
gles;  references;  samples  on  request.  I 
will  go  anywhere.  Tab  columns,  comics. 
B-661,  Editor  &  Publisher. 


Will  pay  spot  cash  for  one  or  more  used 
Duplex  tubular  4-page  press  decks,  two- 
to-one  type.  Address  Post  Office  Box  6717, 
Cleveland,  Ohio. 


Buying,  fuelling.  Merging  of  newspapers. 
No  leases  or  trades.  No  listing  charge. 
Len  Felghner.  Pythian  Building,  Nash¬ 
ville,  Mich.,  or  J.  W.  Mapoles,  Murphy’s 
Hotel.  Richmond.  Va. 


Circulation  Manager — Able  to  organize  and 
operate  economically  and  productively. 
Prefer  city  25,000  to  75,000.  References. 
B-668,  Editor  &  Publisher. 


Wanted — Mat-Roller,  capable  taking  double 
truck  form.  News-Tribune,  Compton,  Calif. 


Newspaper  Supplies 


Publisher’s  Representative 


Bo  Ton  Need  active  intelligent  representa¬ 
tion  In  New  York?  Experienced  man  Ho 
Tn.  selling  national  advertising)  will 
represent  2  or  3  dallies.  Salary  or  com¬ 
mission  basis.  Personalized  service.  N.  L. 
Hnebsch.  67  W.  44th  St..  N.  Y.  C. _ 


Circulation  Manager— 20  years  metropoli¬ 
tan  and  smaller  city  newspaper  experi¬ 
ence.  Organized  and  trained  home  deliv¬ 
ery  carriers  and  branch  managers  and  can¬ 
vassers,  handled  mall  and  delivery  depart¬ 
ments,  also  subscription  departments.  Com¬ 
plete  knowledge  of  circulation  cost  records. 
Unquestionable  references.  Excellent  rec¬ 
ord.  Steady  position  preferred  to  large 
salary.  B-649,  E  &  P  Personnel  Service. 


Stereotype  and  Pressroom  SnppUes— Else- 
tric  Matrix  Scorching  Maohlnea  Ameri¬ 
can  Publishers  Supply,  Box  131,  West 
Lynn,  Mass. 


Circulation  Promotion 


H.  DePriest  A  Associates 
World’s  Record  Circulation  Builders 
246  5th  Ave.,  Now  York  City 


City  Circolatlon  Manager — 6  years  enviable 
record  on  boy  promotion,  A1  references. 
Past  and  present  employers  available  at 
once.  B-665,  Editor  &  Publisher. 


Newipaperdom’sLeadlngCirculatlonBullders 
Morrison  Plan 

w  i7“*  that  Pays  and  Proves  It” 

write  the  John  F.  Morrison  Company, 
"°7kl  Union  Bldg.,  Des  Moines,  Iowa. 


Classified  Manager  with  12  years'  experience. 
Outstanding  record  building  sound  busi¬ 
ness.  Now  employed.  Best  references. 
B-671,  Editor  &  Publisher. 


Composing  Room  Executive— Mechanical 
Superintendent  of  broad  experience  avail- 


ouperiiiienueni  ui  urunu  experience  avail' 

of  *raUy  Newspapers  in  every  section  able.  Economical,  business-like  admlnls- 
■'““"tty  Are  using  and  unreservedly  trator.  Diplomatic — aggressive.  Last  five 


“dorslng  Partlowe  Plan  circulation-build-  years  handled  difficult  labor  conditions — 
^  “"'PAlgna  more  than  ever  before,  produced  fine  results.  Will  consider  posl- 
^^ulck  definite  A.  B.  C.  circulation  in-  tlon  on  trial  period  basis  or  will  accept 
Tonsil  .'■•Kardless  of  business  conditions  in  temporary  work  of  making  survey  or  of 


1 


Yv  field,  write  or  wire  collect  The  Charles  straightening  out  difficult  composing  room 
.potnpany.  Occidental  Building,  problems.  Substantial  references.  B-672, 
<uanapollt.  Editor  A  Publisher  Personnel  Service. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 


Business  Established  In  1899 

350  Madison  Ave.  New  York 


Publishers 


and 


Dept.  Heads 


EDITOR  &  PUBLISHER 
PERSONNEL  SERVICE, 

newly  established  and  re¬ 
liable,  can  quickly  solve 
your  help  wanted  problem 
for  any  department  of  the 
newspaper  —  editorial,  ad¬ 
vertising,  circulation,  me¬ 
chanical,  etc. 

EDITOR  &  PUBLISHER 

investigates  every  applicant 
for  a  position,  assuring  you 
a  high  standard  of  compe¬ 
tency  among  those  recom¬ 
mended. 


There  is  no  charge  for  our 
services  to  employers.  Sim¬ 
ply  write  or  wire  your  needs 
which  will  be  held  in  strict 
confidence  according  to 
your  dictates. 

EDITOR  &  PUBLISHER 

Personnel  Service  will  relieve 
you  of  the  bothersome  de¬ 
tail  of  examining  and  inves¬ 
tigating  scores  of  applica¬ 
tions.  Make  US  do  this  for 
you,  so  that  you  can  make 
your  final  decision  from 
only  a  few  qualified  persons. 


Action  Starts  When  You 


Tell  Us  You  Need  Help 


Advise  us  if  you  desire 
interviews  in  New  York 
during  the  A.  N.  P.  A. 
Convention  April  22-26 


e&p 

PERSONNEL 

SERVICE 


1700  Times  Bldg.,  Times  Square 
New  York,  N.  Y. 
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By  MARLEN  PEW 


"Xow,  isn't  it  a  fact,”  demanded  the  '^HERE  is  an  old  saying  in  thenewi- 
feminine  voice  accusingly,  '“that  you,  X  paper  circle  to  the  effect  that  some 
like  most  small  town  editors,  ^  write  good  man  must  sacrifice  his  life  to  cre- 
your  own  letters  for  publication?”  ate  a  newspaper  success.  The  principle 

“Madam,”  said  the  awakened  editor,  jg  even  more  realistic  in  the  case  of  a 
“if  1  wrote  my  own  letters,  they’d  be  a  recreation.  One  broad  stroke?  It  is 

d -  site  better  than  they  are!”  to  find  a  truly  great  editor  or  manager. 

He  didn’t  hear  her  reply.  He  had  My  correspondent  has  made  his  fortune) 
gone  back  to  bed.  is  used  to  comfort  and  security,  has 

*  *  *  gone  beyond  the  stage  of  life  where 

The  well-remembered  Theodore  G.  men  usually  are  willing  to  bury  them- 
Joslin  wrote  a  magazine  article  selves  in  dangerous  work  and  like  it 
condemning  the  Roosevelt  administra-  He  would  simply  be  old  wine  in  a  new 


The  U.  P.  recently  received  the  tor  their  mental  health,  parents  cannot  tion  for  employing  an  “unprecedented  bottle.  He  would  need  a  man  of  pe- 
following  important  mail  dispatch  be  too  cautious  in  selecting  what  mov-  number”  of  former  newspapermen,  and  culiar  aptitude  and  special  circum- 

from  a  volunteer  correspondent:  ing  pictures  children  should  see.  Stephen  Early  replied  in  a  magazine  stances. 

Ankara,  Feb.  5 — The  new  Turkish  “‘It  seems  to  me  that  reading  habits  article,  of  even  greater  length,  uphold-  He  must  be  young  enough  to  posseu 

direction  of  the  press  is  trying  to  damp  should  be  cultivated  in  children  rather  ing  tlie  act  of  the  President  and  deny-  physical  strength,  cathedral  builder 

down  sensational  journalism  in  the  than  the  movie  or  the  radio  habit.  After  ing  that  the  former  newspapermen  were  zeal  and  emotional  self-confidence,  and 

country.  all,  you  can  always  take  books  with  engaged  in  press  agentry  for  the  ad-  be  old  enough  to  know  how  to  hiuidle 

It  has  issued  a  communique  to  all  you  wherever  you  go.'  ministration,  or  were  to  be  “fooled  by  other  men  and  to  have  mastered  the 

journalists  and  also  to  foreign  corre-  “One  question  was  answered  very  propaganda  by  any  administration.”  primary  technique  of  newspaper-mak- 
spondents,  saying  that  the  search  for  briefly  by  Mrs.  Roosevelt.  It  was:  ‘Do  This  raging  controversy  between  Presi-  [ng.  He  must  come  to  the  work  fed- 
sensation  was  a  favorite  exercise  of  you  think  that  the  coming  generation  dential  secretaries  is  by  no  means  as  j^g  jg  preeminently  the  highest  mis- 
former  journalism,  but  that  now  it  will  show  any  difference  from  our  gen-  violent  as  the  Johnson-Long-Coughlin  sJon  to  which  he  could  aspire.  Into  it 
must  be  stopped  as  a  mark  of  maturity,  eration  because  of  knowledge  now  avail-  affair,  but  is  of  lively  interest  to  the  be  must  throw,  with  utter  and  glad 
The  communique  refers  to  the  severe  able  through  radio  and  moving  pic-  Washington  correspondents’  corps.  abandon,  all  he  has  to  give.  He 

measures  of  control  maintained  over  the  tures?’  In  my  travels  I  have  not  encountered  be  prepared  to  burn  muscle  fibre  and 

press  in  Central  European  countries  “To  this  she  succinctly  replied:  any  Washington  reporter  who  thinks  the  nerve  tissue,  cut  most  social  bridges 

and  used  against  foreign  correspon-  “  ‘l  sincerely  hope  so.’  presence  of  former  newspapermen  such  and  devote  himself  to  the  task  with 

dents  who  do  not  conform  to  the  views  “As  is  customary,  Mrs.  Roosevelt’s  as  Hpry  Suydam,  Marvin  McIntyre,  selfless  objectivity.  To  him  the  paper, 
of  the  government.  trip  was  a  casual  affair.  She  reached  Charlie  Michelson,  Bob  Smith,  Dave  jt  alone,  would  be  first  in  all  things. 

It  remarks  that  the  Turkish  attitude  the  Washington  airport  with  a  woman  Barber,  Pete  Yoder,  or  others  too  nu-  This,  naturally,  must  mean  that  & 

to  the  press  is  more  tolerant  and  does  friend,  kissed  her  goodbye,  politely  re-  merqus  to  mention,  are  in  any  way  im-  paper’s  readers  and  supporters  are  to 

not  admit  of  measures  of  such  severity  fused  a  news  photographer  a  picture,  periling  the  freedom  of  the  press,  but  be  served  with  maximum  editorial 

in  the  ordinary  way.  climbed  aboard  and  took  the  rear  seat  on  the  contrary  are  unusually  high-  faithfulness.  The  editor  will  be  for  his 

This  warning  to  journalists  shows  on  the  sunny  side.  There  were  no  grade  material  for  government  offices,  paper,  its  clientele,  against  all  comers, 
that  the  government  desires  jourMlism  secret  service  men  present.  .\11  through  often  useful  to  working  reporters.  Mr.  jn  all  manner  of  weather,  social,  po- 
in  Turkey  to  follow  the  lines  of  Soviet  the  trip  her  fingers  were  active  with  Joslin,  a  former  newspaperman,  did  his  Htical,  economic.  He  must  be  a  lovalile 


journalism  and  to  serve  up  to  readers  knitting.  At  Newark  .Airport  she  asked  job  quite  well  in  his  day.  Perhaps  the  character,  true  American,  and  probably 
of  Turkish  news  a  fare  of  sober  propa-  the  co-pilot  to  ask  the  cameramen  please  best  answer  to  his  criticism  is:  “Would  a  genius  writer.  And  finally,  no  mat- 


ganda  rather  than  tidbits  with  head-  not  to  take  pictures.  With  the  other  same  number  of  former  bond  sales-  ter  how  hotly  spirit  may  blaze  within 

five  passengers  she  took  the  regular  oien  or  grocery  clerks  give  Uncle  Sam  his  breast,  the  editor’s  head  must  be 
.  .  .  airport  bus  to  the  city.  equal  service  for  the  money?”  cool. 

\rES,  SIR,  the  physicians  practicing  “ghe  was  being  secretive  she  ex-  I  do  think  Washington  news  service 


1  medicine  in  hotels  have  formed  an  plained,  because  she  hesitated  to  take  th‘s  day  is  tadly  overloaded  with  this  individual,  safeguard  Ini 

association,  with  headquarters  in  Chi-  the  trip  at  all  because  of  the  condition  'handout  material,  and  that  some  of  perfonal  rights,  guarantee  his  free- 


<ago.  We  beg  to  acknowledge  from  of  q,!.  Howe,  her  husband’s  secretary  that  stuff  is  written  from  the  adminis-  ^  ^  j  his  efforts,  and  most  sure- 

r‘rstirfM-kise  AH  II  a  hatin.  _ j  _  e  •  «  •  .  fffsfirvn  anrvlA  \A/a  \A/«aeh_  .  *  ...  .  .  .  . 


the  courteous  M.  D.  secreUry  a  hand-  ^nd  personal  friend,  who  is  critically  tration  angle.  We  look  to  the  Wash¬ 
out  which  plainly  is  calculated  to  br^  iU  the  \^ite  House.  She  was  filling  ‘"gton  bureaus  to  sift  out  the  facts  and 
down  consumer  resistance,  one  learning  ^n  engagement  made  some  time  ago,  ^“t  propaganda.  We  expect  Washing- 
from  the  “news  item”  that  the  stranger  jjjjj  ^hc  ‘hated  to  disappoint  the  young  correspondents  to  crash  all  press 
in  town  who  suffers  from  cramps,  people.’  ”  agent  gates  and  come  in  contact  with 

chills,  hot  flashes  or  other  sudden  ail-  ‘  «  *  «  sources  that  are  responsible  to  the  peo- 

ment  need  feel  no  timidity  in  calling  up  y-,  iuTnnxTTC'r  \t  v  «.  d  If  these  vital  functions  are  not 

the  hotel  doctor,  if  and  when  the  hotel  I.  _  pi  being  performed,  and  if  a  “we  boy”  alli- 


ly  the  paper  will  rise,  though  his  own 
life  be  sapped.  This  is  newspaper  his¬ 
tory. 

It  is  characteristic  of  the  craft  that 
the  most  admirable  journalistic  figures 
are  willing  to  offer  up  such  sacrifices  oo 


the  altar  of  public  service  newspapers, 

display,  .Ka  a™b,.„  of 

The  press  agent  who  sent  the  ha  d  whiVV,  rooHc  “K'nimir  tti,.  news,  it  is  something  for  editors  tore-  consider  worthy.  Without  newspaper 

sist.  Washington  correspondents  I  have  idealism,  howe^r,  the  business  soon 
interviewed  deny  it.  ^  lapses  into  a  routine  and  dismal  chore, 

with  deadly  personal  reactions.  News- 


out  around  to’ the  newspapers  offered,  '^^ich  reads,  “Killing  the  Goose.' 
very  kindly,  to  permit  editors  to  make  ♦  •  * 

cuts  of  the  official  emblem  from  an  A  NEW  ENGLAND  publisher  ad- 

enclosed  proof,  to  sort  of  illustrate  the  vertised  for  an  editorial  man,  “in-  SOMETHING  new  in  enterprise  is  a  '  j  hv  hecatise 

“news,”  I  suppose.  digenous  to  Massachusetts,’  and  out  of  O  Chinese  section  in  Tucson  (Ariz.)  Sfil?  rni^nr!?  lerfiHtv  f^^ 

The  courteous  secretary  also  stated:  ipO  replies  23  applicants  thought  ‘in-  Daily  Star,  a  feature  of  an  immense  lljaLflionnrQ  the 

“Even  if  A.M.A.  (American  Medical  digenous  meant  poverty-stricken  in  rodeo  special  issued  by  the  newspaper  honors  ot  the  game,  are  well  in 

Association)  ethics  permitted  it,  which  Massachusetts.  “We  are  all  more  or  recently.  . .  ,  T 

they  do  not,  we  couliHiot  use  paid  space  less  indigenous,  these  days,”  wrote  one  ♦  ♦  ♦  Without  violating  a  confidence  I  c^ 

to  disclose  the  facts  to  your  readers  literary  expert,  employed  on  a  New  [>ARAGR.\PH  from  a  New  York  discuss  the  possibilities 
.  .  .  .  there  are  no  funds  and  this  ^ork  newspaper  and  looking  for  a  bet-  F  Herald  Tribune  interview  with  Ely  fS^mMsitio?^  is^'^Sw  TntreSS 

is  a  non-profit  m^ing  association.”  ter  job.  Culbertson,  who  claims  credit  for  build-  heartS  re  weted  and  wwerfd^ 

In  our  view,  this  is  a  severe  case  of  .  *  *  ..  ing  up  contract  bridge  until  15,000,000  of  yS-s  of  dtccM  intefligS 

compound  fracture  of  the  conscience,  people  are  playing  it:  “Very  proudly  L 


and  loyal  editorship.  Yet,  as  our  friend 


with  severe  complications  among  the  mises  that  central  bankers  he  said  he  had  never  paid  newspapers  a  ^  minoritr 

mawkish  professional  nerve  centers,  with  through  banker-controlled  advertisers  cent  for  advertising  ...  He  sells  a  ^  always  a  muunnj 

a  dangerous  rupture  of  the  gall  blad-  have  appealed  directly  or  indirectly  to  bridge  column  to  170  newspapers 
der.  Frequent  applications  of  the  many  newspapers  to  discredit  my  per-  throughout  the  country  ...  He  built 


opinion  to  be  served.  It  may  be  argiiwl 
that  the  very  fact  that  a  city  possesses 


uci.  1 ICMUCIU  dpyiicduuiis  ui  uic  ^  ...jr  tnrougnout  tne  country  .  .  .  ne  Duilt  new^naner  indicates  that 

wastepaper  basket  is  the  only  cure.  son,  when,  by  the  eloquence  of  their  his  wife’s  name  so  that  she  writes  for  S  nr  coSd 


silence,  these  same  journals  neither  up-  60  newspapers  every  day.”  The  Cul- 

THE  following  communication  is  re-  held  nor  opposed  the  economic  reforms  bertson  bridge  traffic  is  now  big  busi- 
ceived  from  our  former  bench  mate,  "’hich  I  have  suggested.  ness,  and  is  just  another  instance  of  how 

Philip  Schuyler:  “Dear  Shop-Talker:  makes  it  unanimous.  Both  a  fortune  can  be  made  by  an  advertiser 

Here  are  quotes  from  Mrs.  Franklin  Huey  Long  and  Gen.  Johnson  previ-  who  confines  his  offerings  to  editorial 
D.  Roosevelt,  aboard  Eiastern  Airlines’  ously  have  advised  the  American  peq-  space,  and  may  even  make  newspapers 
Douglas  transport  from  Washington  to  through  pay-by-the-minute  radio  buy  his  stuff. 

New  York  Tuesday,  March  19,  as  we  channels,  that  newspaper  publishers  are  ♦  ♦  ♦ 

discussed  your  recent  Shop  Talk  col-  ^  ^^d  lot  and  press  utterances  are  con-  CONTEMPLATING  an  investment 
umn  on  the  influence  of  movies,  radio  trolled  by  advertisers.  No  matter  how  vj  in  an  old  and  nearly  moribund 
and  comics  on  young  minds.  Mrs.  violently  demagogues  may  differ  from  newspaper,  whose  sprightly  leading 
Roosevelt  had  nothing  to  say  against  each  other,  they  rarely  fail  to  agree  rival  has  in  recent  years  nearly  swept 


another  one,  as  good  or  better,  could 
conceivably  divide  the  field.  The  city*! 
people  are  accustomed  to  good  journal¬ 
ism.  They  are  discriminating.  Thqr 
will  not  support  a  dull  and  meaninglM 
paper,  but  a  good  rival,  offering  hi 
own  excellent  line  of  stuff,  proposes  l^ 
gitimate  competition. 


WASHINGTON  WOMEN  ELECT 

tSpecial  to  Editor  &  Pdblishir) 

_  _  _ _ _  ,  _  _ _ _  j _ _ ^  Washington,  D.  C.  March  20— Ne* 

comics.  She  did  not  answer  all  ques-  American  _  press  is  the  chief  clean  the  local  field,  an  old  friend  of  officers  were  elected  this  week  by  the 

tions,  because,  she  said,  she  did  not  menace  of  modern  life.  this  column  asked:  Women’s  National  Press  Club, 

‘dare  for  fear  of  making  more  enemies’  •  •  *  “What,  in  your  opinion,  should  one  do  lows :  Miss  Winifred  Mallon,  New 

than  she  has  already.  '^HE  early  rising  editor  of  a  small  to  revive  the  prestige  of  a  once  good  York  Times,  president:  Isabel  Storyi 

“As  to  movies,  she  says,  Buzzie  and  A  city  daily  was  propelled  from  his  newspaper — to  make  it  live  again?  This,  National  Park  Service,  first  vice-presi- 

Sistie  Dahl  see  movies  only  very  rarely  bed  by  a  telephone  call  at  what  seemed  I  realize,  is  a  large  order,  but  what  I  dent;  Bess  Furman,  Associated  Pi^ 
at  the  White  House,  because  they  are  to  him  an  unearthly  hour — along  about  want  to  know  is  your  opinion  of  what  second  vice-president;  Julia  BonwX 
too  young.  Buzzie  is  four,  and  Sistie  ten  p.  m.  A  woman’s  voice  inquired  I,  as  publisher,  might  in  one  vigorous  Washington  Times,  recording  secretary; 

is  eight.  about  the  identity  of  the  writers  of  two  stroke  do  to  make  the - change  Lora  Kelly,  Washington  Pojl,^cor^, 

“  ‘Certainly  children  should  not  be  letters  criticizing  the  ^lice  force  which  its  course,  which  has  been  downward  as  sponding  secretary ;  Ruth  Van  Demaftl 
permitted  to  go  out  of  their  homes  to  appeared  in  the  Public  Forum  column  you  know  for  years.  I  believe  the  city  Bureau  of  Home  Economics,  treasurer'^ 
the  movies  until  they  are  beyond  eight  of  his  paper  that  night.  The  editor  needs  the  paper,  though  I  do  not  under-  Malvina  Lindsay  of  the  Washingfi* 
years  of  age,’  she  commented,  ‘if  for  said  he  was  not  personally  acquainted  estimate  the  competence  of  the  opposi-  Post,  Blanche  Joyce  of  Department 
no  other  reason  than  their  physical  with  the  men,  but  that  each  had  deliv-  tion.  There  is,  at  least,  a  sizable  mi-  Agriculture,  and  Ada  Rainey,  a  F 
health.  It  obviously  isn’t  wise  to  per-  ered  his  communication  to  the  news-  nority  opinion  to  be  served.  The  venture  lance  writer,  members  of  the  board 
mit  children  to  mix  with  crowds.  And  paper  office  in  person.  may  look  desperate,  but  I  have  faith.”  governors. 


